TV  and  radio  coverage,  league  expansion 
and  slipping  public  and  Congressional 
relations. 


The  most  talked-about  storv'  of  the 
baseball  season  was  brought  exclusively  to 
readers  of  the  Chicago  Daily  News  Wire 
Service  last  month. 


As  Sports  Illustrated  said,  it  “had  all 
the  fascination  of  a  conversation  over¬ 
heard  on  a  party  line.” 


This  is  how  it  happened. 

Owners  and  spokesmen  of  the  16 
major  league  baseball  teams  met  in  ^ 
Chicago,  and  traditionally  such  a  m 

meeting  would  be  secret.  But  Daily 
News  sportswriter  Bill  Furlong  felt 
the  fans  deserved  the  facts. 


The  full  story  was  carried  only 
by  the  Daily  News  Wire  Service. 


I  Some  2.v,000,000  persons  read  the 

newspapers  which  use  this  service. 

Ingenuity  like  Furlong's,  forthright¬ 
ness  like  Jack  Mabley’s,  authority  like 
•Arthur  Snider’s,  versatility  like  John 
Carmichaers,  penetration  like  Ed  Lahey’s 
— the  persistence  and  sound  interpretation 
of  George  Weller,  William  Stoneman, 
George  Thiem,  Charles  Cleveland  and 
Keyes  Beech — the.se  are  some  of  the  quali¬ 
ties  and  some  of  the  people  that  make  the 
Chicago  Daily  News  Wire  Service  the 
most  distinguished  in  America. 


So  instead  of  waiting  for  an  official 
handout.  Bill  strolled  into  a  room  next  to 
the  council  chambers.  He  heard  the  sound 
of  voices  through  an  air  vent  near  the 
floor.  He  stretched  out  and  transcribed. 
It  was  as  simple  as  that. 


The  report  startled  the  owners  and  de¬ 
lighted  the  readers. 


The  unguarded  conversation  covered 
ihle  franchise  moves,  the  bonus  rule. 


CHICAGO  DAILY  NEWS 


Daily  A'eirs  Wire  Service — the  Most  Widely  Read  ISeiespaper  .Vetcs  Service  in  America 


An  operator  inspects  the  newly  cast  plate  which  can  be 
maneuvered  by  the  inspector  for  complete  examination 
of  printing  surfaces.  Any  plate  found  detective  is  re¬ 
turned  automatically  to  the  furnace. 

Plates,  after  being  cast  and  inspected,  are  advanced 
automatically  to  the  Autoshaver  section  where 
they  are  shaved,  trimmed,  (thereby  removing  the 
pouring  projections!,  lockup  pockets  milled  if  re 
quired,  cooled,  and  sent  to  the  press  room. 


The  matrix  is  inserted  into  the  casting  box  at  the 
end  of  the  machine  and  is  locked  up  similar  to  the 
procedure  followed  on  the  Automatic.  Junior,  and 
Autopony.  However,  no  pouring  sheet  is  required. 

Operator  sets  counter  for  desired  number  of  plates 
needed  and  presses  button  which  starts  all  of  the 
automatic  functions  required  to  cast  and  finish 
the  plates  ready  for  the  press. 


The  ULTRAMATIC  AUTOPLATE  MACHINE  is  a 
typical  example  of  WOOD  ingenuity  and  engineering 
achievement.  Now,  better-than-ever  plates  can  be  cast  auto¬ 
matically  at  a  speed  of  four,  or  more,  per  minute. 

HERE  ARE  SOME  OF  THE  REASONS  WHY  . . . 
smooth,  positive  motions  powered  hydraulically,  eliminat¬ 
ing  complicated  gearing  .  .  .  manual  handling  of  plates 
completely  eliminatt*d  ...  no  tails  to  handle  .  .  .  plates  die 
cast,  not  gravity  poured  .  .  .  pouring  manifold,  nuzzle  and 
spout  are  heated  under  thermostatic  control  .  .  .  machine 
cannot  bt‘  started  unless  proiH'r  water  pressure  is  available 
.  .  .  vacuum  casting  box  i)ermits  projjer  .seating  of  mat  .  .  . 
counter  is  preset  for  desired  number  of  plates  .  .  .  rej€*cted 
plate  readju.sts  counter  .  .  .  metal  turn-over  approximately 
one  third  less  lx‘cause  there  is  no  tail  . . .  lower  casting 
temperature  . . .  water  supply  thermostatically  controlled 
. . .  pilot  and  safe  light  systems  indicate  cycle  of  o|)eration  at 
all  times  . . .  selector  switch  for  manual  control  if  needed  . . . 
machine  pre-heated  so  that  first  plate  cast  can  be  used  .  . . 
machine  is  pre-wired  and  pre-piped  to  NMTBA  standards. 


.4  Better-Tkan-Ever  Plate.. . 
Cast,  Shaved,  Trimmed  and 
Cooled  AUTOMATICALLY 
at  the  Rate  of 
Four,  or  More,  Per  Minute 


0 

H 

*  1 

talk  about 
avid  readers! 


THE  EAGER  BEAVER 


He  can’t  wait  to  bring  The  Sun  inside  in  the 
morning.  Poised  in  robe  and  slippers,  he  lies 
in  wait  for  the  paper  boy— then  pops  out 
and  proceeds  to  devour  the  printed  word  on 
his  famous  Baltimore  white  steps.  His  haste 
is  easily  explained.  He  wants  to  be  first  with 
the  news,  just  like  The  Sunpapers. 


He  has  lots  of  company,  too.  The  Sim’s 
"solid  block  coverage”  of  Baltimore  and 
vicinity  represents  one  of  the  unique  suc¬ 
cess  stories  of  daily  newspaper  circulation 
.  .  .  and  a  big  exclusive  "PLUS”  for  Sun- 
papers  advertisers  that  no  other  Maryland 
medium  can  match. 


The  Baltimore  Sunpapers 

ABC  circulation:  Combined  Morning  and  Evening  410,932^  Sunday  319,488 

National  Representatives:  Cresmer  &  Woodward,  Inc. — New  York,  San  Francisco,  Los  Angeles 
Scolaro,  Meeker  &  Scott — Chicago,  Detroit 
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Every  major  Florida  city  was  considered 
.  .  .  St.  Petersburg  was  chosen  for  the 
new  Florida  Presbyterian  University. 


A  Times  editorial,  after  listing  the  cultural 
benefits  to  the  city,  said: 

"Just  as  such  industrial  "pioneers"  here  as 
Babcock  &  Wilcox,  Crest  Leather,  and  Milton 
Roy  brought  on  General  Electric,  Allstate, 
Minneapolis  Honeywell,  Electronic  Communi¬ 
cations  and  Sperry  Rand,  there  is  every  likeli¬ 
hood  that  the  Presbyterian  college  may  be  a 
nest-egg  for  other  educational  institutions. 

"Indeed,  the  college  also  will  serve  as  a 
further  attraction  for  industrial  establishments. 
Modern  corporate  managers,  seeking  new 
plant  sites  lay  great  store  in  the  educational 
opportunities  of  the  communities  under  con¬ 
sideration." 

Modern  education  and  modern  industry  are  find¬ 
ing  that  people  will  work  more  —  learn  more 
—  live  better  —  on  Florida’s  Suncoast  than  al¬ 
most  anywhere  in  America.  St.  Petersburg  is  the 
Suncoast  headquarters  —  and  the  "biggest  half” 
of  the  St.  Petersburg  -  Tampa  billion  dollar 
market. 


Phone  -  write  -  wire  -  or  better  still  come 
visit  us  for  more  detailed  market  data. 


EDITOR  &  PUBLISHER  CALENDAR 

Oct.  4 — Southern  California  United  Press  International  Editors.  Acapulco 
Gardens,  Oceanside,  Calif. 

Oct.  5-7 — Ohio  Circulation  Managers'  Association  Annual  Conventioi, 
Lincoln  Lodge,  Columbus. 

Oct.  6-7 — New  ^gland  Newspaper  Advertising  Executives  Associatioi, 
annual  meeting,  Hotel  Statler,  Boston,  Mass.  * 

Oct.  6-1 1— Houston  Journalism  Assembly,  fourth  annual,  journalism  and 
graphic  arts  dept..  University  of  Houston,  Houston,  Texas. 

Oct.  6-17 — American  Press  Institute,  Cty  Editors  seminar,  Columbia  Usl* 
varsity.  New  York. 

Oct.  8-12 — Inter- American  Press  Association,  general  assembly,  HoM 
Plaza,  Buenos  Aires,  Argentina. 

Oct.  9-10 — American  Association  of  Advertising  Agencies  Central  Regioi 
annual  meeting,  Drake  Hotel,  Chicago. 

Oct.  9-11 — Pennsylvania  Newspaper  Publishers'  Association,  annual  coe 
vention.  Hotel  Roosevelt,  Pittsburgh,  Pa. 

Oct.  10-11 — Illinois  Press  Association,  93rd  annual  cenvantion.  Hotel 
Orlando,  Decatur,  III. 

Oct.  10-11 — University  Press  Club  of  Michigan,  41st  annual  meeting,  Am 
Arbor,  Mich. 

Oct.  II — United  Press  International  Indiana  Newspaper  Editors,  meeting, 
i  Sheraton-Lincoln  Hotel,  Indianapolis,  Ind.  • 

:  Oct.  11-12— III  Inols  AP  Telegraph  Editors  Association,  annual  meeting, 
Joliet,  III. 

1  Oct.  12 — Ohio  United  Press  International  Editors  Fall  meeting  and  lunch, 

:  Lakeside  Room,  Auditorium  Hotel,  Cleveland.  Ohio. 

I  Oct.  12-14 — California  Circulation  Managers  Assn.,  annual  convention.  Sir 
Francis  Drake  Hotel,  San  Francisco. 

Oct.  12-14 — Northern  States  Circulation  Managers  meeting,  Hotel  Lafay¬ 
ette,  Clinton,  Iowa. 

!  Oct.  12-14 — Mid-Atlantic  Circulation  Managers'  Association,  39th  annual 
convention,  Roanoke  Hotel,  Roanoke,  Va. 

Oct.  12-15— American  Assodation  of  Advertising  Agenciaa  Western  Region 
annual  meeting,  B  Mirador,  Palm  Springs,  Calif. 

Oct.  13-14— New  York  State  Associate  Press  Association,  annual  meeting. 

The  Ten-Eyck,  Albany. 

Oct.  13-15 — National  Newspaper  Promotion  Association's  Western  regional 
Workshop.  Pioneer  Hotel,  Tucson,  Arii. 

Oct.  13-15— Pacific  Council,  AAAA,  El  Mirado,  Palm  Springs,  Calif. 

,  Oct.  13-15 — ^Western  Workshop,  National  Newspaper  Promotion  Assn., 
Pioneer  Hotel,  Tucson,  Ariz. 

'  Oct.  14-15 — Iowa  Associated  Press  managing  editors.  Fall  meeting.  Fort 
Des  Moines  Hotel,  Des  Moines,  la. 

Oct.  15 — Associated  Press  Connecticut  Circuit,  annual  Fall  meeting.  New 
I  Haven  Country  Club,  New  Haven,  Conn.  * 

;  Oct.  15-18 — National  Conference  of  Editorial  Writers,  annual  meeting, 
Philadelphia. 

I  Oct.  !  6- 1 8-— National  Editorial  Association  Fall  meeting,  Sheraton  Hotel. 
Chicago. 

Oct.  17-18 — Interstate  Advertising  Managers'  Fall  meeting,  Pocono  Manor 
Inn,  Pocono  Manor,  Pa. 

Oct.  18-19 — North  Dakota  Associated  Press  newspapers,  annual  meeting. 
Grand  Forks. 

Oct.  18-19 — Indiana  Associated  Press,  annual  Fall  meeting,  Purdue  Uni¬ 
versity,  Lafayette,  Ind. 

Oct.  18-19 — Mississippi  Valley  Classified  Advertising  Managers  Association, 
Hotel  LaSalle,  Chicago. 

I  Oct.  19-20 — Advertising  Managers  Bureau,  New  York  State  Dallies,  Fall 
meeting.  Hotel  Syracuse,  N.  Y. 

I  Oct.  19-21— Inland  Daily  Press  Auociation.  Fall  meeting,  Drake  Hotel. 
Chicago. 

Oct.  23-24 — Audit  Bureau  of  Circulations.  44th  annual  meeting,  Drakt 
Hotel,  Chicago. 

Oct.  23-25 — Institute  of  Newspaper  Controllers  and  Finance  Officers.  Ilth 
annual  meeting.  King  Edward  Hotel,  Toronto. 

Oct.  24 — Now  Jersey  Press  Association.  37th  annual  Newspaper  Institute, 
Rutgers  Commons,  New  Brunswick.  H 

Oct.  24-25 — Oregon  Newspaper  Publishers  Association  Admanagers  Fall 
meeting.  New  Heathman  Hotel,  Portland.  Ore. 

Oct.  24-26— Ohio  Newspaper  Women's  Association,  annual  convention, 

I  St.  Francis  Hotel,  Canton,  Ohio. 

Oct.  25 — Connecticut  Editorial  Association,  Fall  meeting,  Patterson  Country 
Club,  Fairfield,  Conn. 

Oct.  25-26 — South  Dakota  AP  newspapers.  Fall  meeting,  Yankton.  S.  D. 

Oct.  26-28 — Interstate  Circulation  Managers  Association,  Fall  meeting. 
Americus  Hotel,  Allentown,  Pa. 


Vol.  91.  No.  41,  October  4,  1958,  Editor  &  Publisher,  the  Fourth  Estate  is 
published  every  Saturday  by  Editor  &  Publisher  Co.,  Inc.  Editorial  and  busi- 
nees  officee  at  Suite  1700,  Times  Tower,  1476  Broadway,  New  York  86,  N.  Y. 
(Printed  by  Hughes  Printina:  Co.,  Blast  StraodsbnrK,  Pa.)  Second  class  mall 
privileges  authorized  at  East  Stroudsburg,  Pa.  under  Act  of  llarefa  8.  1871. 
with  Titles  patented  and  Registered  and  contents  Copyrighted  1968  by  the  ^ 
Editor  &  Publisher  Co.,  Inc.  Annual  subscription  $6.60  in  United  States  and 
possessions,  and  in  Canada.  All  other  countries,  $10.00.  Payment  la  Sterling 
may  be  made  to  E&P  "American  Account'’  First  National  City  Bank  of  N.  T., 
116  Old  Broad  St.,  London,  or  to  the  Australia  and  New  Zealand  Bank 
Limited,  Royal  Exchange  Branch,  86  Pitt  St.,  Sydney,  N.  S.  W. 

Postmaster:  if  undelivered,  please  send  form  8679  to  Editor  4k  Publisiier  Co., 

1  Inc.,  1475  Broadway.  New  York  36.  N.  Y, 

EDITOR  ec  PUBLISHER  for  October  4.  1958 


2 


HEV/  JANIE  /  MISS 
WINKLE  WANTS  VOU 
IN  HER  OFFICE  ^ 
RIGHT  AWAV/  Jr 


T- 

'^so 


I  THINK  ITS  A 
FINE  IDEA, JANIE/ 
iO  AHEAD  WITH  IT/ 


SHE'S  ASKING  ALL  HER  \ 
READER  FRIENDS  TO 
SEND  HER  FASH  ON  / 
^  CREATIONS/ 

V _ 


OH..OH/ 
HERE  IT 
COMES/ 


READERS/ 

'*  HAVE  you  A 

FASHION  IDEA  FOR 
GIRLS,  AGE  16  TO  21? 

JF  SO,  SEND  A 
ROU6N  SKETCH  OF  U 

^WINNIE  WINKLE 

;  i  P.O.  BOX  2059 
1$  NEWyORKl7,N.y. 

«l|  IF  ya/F  /OFA  /S ACCEPTABLE^ 
^ic  WE  WILL  MODEL  THE  DffFSS 
tZx  HEPE  AND  PR/NT  yOUR 
***=  NAME  AS  CREATOR.. 


Snowed  under- with  50,000  ideas! 


When  Winnie  Winkle  gave  little  Janie  Plane 
the  job  of  designing  a  line  of  fashions  for  girls 
16-21,  Janie  went  right  to  the  horse’s  mouth... 
asked  the  help  of  her  teen-age  reader  friends! 

In  four  daily  issues,  August  27-30,  the  Winnie 
Winkle  strip  invited  readers  to  mail  rough 
sketches  of  their  fashion  ideas . . .  acceptable 
sketches  would  be  modeled . . .  and  printed  with 
the  name  of  the  designer. 

Within  a  week  40,000  designs  almost  snowed 
under  Martin  Branner  who  draws  the  strip... 
in  ten  days  the  volume  of  sketches  passed  50,000 
...and  the  drift  piles  higher  with  every  delivery ! 

Today’s  teen-agers  (like  every  other  age 


group)  read  the  comics  — and  respond . . .  would 
never  let  down  a  friend  like  Winnie  Winkle! 

Winnie  Winkle  in  her  thirty -eight-year  career 
has  never  worn  the  same  dress  twice.  Her 
creator  is  an  authority  on  the  working  girl  and 
what  she  wears . . .  and  the  strip  today  more  than 
ever  accurately  reflects  the  pulse  and  heartbeat 
of  the  young  American  girl... tells  a  warm  and 
human  story,  packs  adventure,  humor,  drama 
and  romance. 

Don’t  miss  the  current  sequence  of  this 
friend-winner  and  circulation  builder!  For 
proofs  and  prices,  phone,  wire,  or  write  — and 
reverse  the  charges!  , 


Chicago  Tribune-New  York  News  Syndicate,  Inc. 

220  East  42nd  St.,  New  York  .  .  .  Tribune  Tower,  Chicago 


Inartin  Branner, 
and  gome  of  the  fir»t 
week's  mail! 


The  August  27th 
invitation,,. 


} 

( 


\ 
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Why  reach  only  a 
small  percentage  when  the 
P^NFIELD  COURIER-NEWS 
can  give  you  almost  100%  of 
this  potent  market! 


^au  ( 

★  ★ 


^rivmd  < 
★  ★ 


Cl 


f  * 
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★  ★ 


More  than  115,945  people 
live  within  4  miles  of 
Plainfield  City  Hall 
(A.B.C.  City  Zone) 


Plainfield  is  the  “Sellingest”  city  in  Central  or 
Northern  New  Jersey!  Here’s  how  Plainfield 
stands  among  large  cities  in  per  capita  sales  ac¬ 
cording  to  Sales  Management’s  latest  annual  sur¬ 
vey: 

1  of  In  income 

J-  per  family 

1  of  In  retail  sales 

J-  per  capita 

1  (gf  In  Department  &  Apparel 

store  sales  per  capita 

1  In  Food  Store  sales 

per  capita 

1  In  Automotive  sales 

per  capita 

PLUS  rating  second  in  many  other  major  classifications. 

The  COURIER-NEWS  is  the  only  advertising  medium 
afFording  complete  access  to  these  high-buying  homes. 
No  other  newspaper  reaches  one  third  as  many. 

PLAINFIELD  COURIER-NEWS 

PLAINFIELD,  N.  J. 

Member:  The  Gannett  Group  of  Piewspapert 
Represented  by  J.  P.  McKinney  &  Son,  Inc. 

New  York  •  Syracuse  •  Chicago  •  San  Francisco  •  Detroit 


COLUMNIST  Bill  Cunningham,  Boston  Herald,  sadly  an-  * 
nounced:  “Brethren  &  Beloved,  and  even  those  who  start 
letters,  ‘Dear  Sir:  You  Bum  .  .  .’,  1  won’t  be  with  you  here  for 
the  next  several  days  inasmuch  as  practically  as  soon  as  I  finish 
this  billet  doux.  I’m  checking  into  one  of  our  better-known 
surgical  pavilions  for  an  operation.  If  all  goes  well,  I’ll  be  out 
of  action  for  the  rest  of  the  week,  maybe  longer.  If  all  goes  ill, 
it’s  nice  to  have  known  you.”  He  laments  breaking  his  record  of 
never  missing  his  column  in  18  years  for  the  Herald  except  for 
three  days  when  his  father  died  and  a  week  when  he  had  two 
guest  columnists.  Before  that,  he  had  a  similar  record  going  on 
the  Boston  Post.  .  .  .  And  Bill  Kennedy,  observing  the  eighth 
anniversary  of  his  “Mr.  L.  A.”  column  in  the  Los  Angeles  ^ 
Herald  &  Express,  writes:  “I  always  think  that  writing  a  column 
can  aptly  be  compared  to  feeding  a  lion.  It  has  to  be  fed  every 
day  at  a  certain  time,  and  if  it’s  not,  it  will  start  to  growl  at 
you.  As  a  matter  of  fact,  you  have  to  be  constantly  on  guard, 
because  it  can  rear  up  on  its  hind  legs  and  bite  off  your  pay- 
check  at  any  minute.  By  that  I  mean  that  the  operation  of 
collecting  and  printing  a  great  many  items  a  day  can  be  a 
ticklish  business  if  you’re  not  careful.  Every  item  has  to  be 
carefully  checked,  and  tliis  is  a  job  that’s  rougher  than  a 
stucco  bathtub.” 

—Ingenuity  still  is  an  ingredient  in  covering  news.  State  Editor 
Ekl  Lebherz,  Buffalo  Evening  Netvt,  had  this  note  from  a  news 
correspondent:  ‘^I’m  sorry  the  story  and  pic  missed  the  deadline. 

I  have  a  working  arrangement  with  village  patrolmen  and  it  goes 
like  this.  I  take  the  letter  or  pic  to  the  police  station.  If  no  one 
is  there,  I  leave  it  in  the  door  with  a  gratuity  for  coffee  in  the 
morning.  I  then  return  home,  call  the  station  and  a  man  at  the 
pump  house  answers.  I  ask  him  to  put  on  the  police  light  which  he 
does  (such  being  the  signal  for  the  patrol  car  to  return  to  the 
station),  the  letter  is  picked  up  and  they  put  it  on  the  4:30  A.M.  ^ 
bus  collect,  oke?  In  the  case  of  this  pic,  the  patrolman  was  playing 
billiards  over  the  fire  hall  with  a  couple  of  State  troopers  and  did 
not  see  the  light.  I  fixed  that.  I  call  police  station  and  ask  the 
man  to  relay  message  or  let  police  phone  ring  until  answered,  oke? 
As  you  can  clearly  understand,  this  saves  me  sleep  instead  of  having 
to  wait  in  front  of  the  hus  station  until  the  Buffalo  hus  arrives  in 
the  wee  hours,  oke?”  Oke. 

— Gus  Utter,  Cleveland  News  copy  editor  and  journalism 
lecturer  at  Cleveland  College,  was  hurrying  into  his  bathroom 
when  he  encountered  his  six-month-old  collie,  Duke,  hurrying 
out  Gus,  who  outweighs  the  dog  by  262  pounds,  was  tumbled 
into  the  dry  bathtub.  .  .  .  Jack  Klinge  and  Charles  McCarty, 
Little  Rock  UPI  men,  were  in  the  darkroom  when  news  broke 
that  Faubus  had  signed  the  school  closing  bills.  They  made  a 
wild  exit  from  the  Arkansas  Gazette  building  to  the  lot  where 
their  rental  car  was  parked,  screeched  through  traffic  to  the 
Capitol  press  conference.  All  was  well — except  they  took  the 
wrong  car  and  had  a  lot  of  explaining  to  do  to  parking  at¬ 
tendants  and  police.  .  .  .  Reports  the  Hollywood  Reporter:  “For  ^ 
perhaps  the  first  time  in  film  history,  a  real  newspaper,  identi¬ 
fied  by  the  masthead  and  references  throughout,  will  be  used 
in  a  newspapering  drama.  Jack  Webb  has  worked  out  arrange¬ 
ments  with  William  Randolph  Hearst  Jr.  to  use  the  Los  Angeles 
Examiner  as  the  locale  in  his  upcoming  production,  “30.” 

.  .  .  Miss  Clara  Jane  Hallett,  weekly  columnist  for  65  years  for 
the  Barnstable  (Mass.)  Patriot,  observed  her  100th  birthday. 
And  Mrs.  Lillian  May,  country  correspondent  for  the  Putnam 
(Conn.)  Patriot  for  64  years,  celebrated  her  90th  birthday.  .  . . 
Helen  Waterhouse,  Akron  Beacon  Journal,  found  in  the  village 
of  Lajoskomarom  Fejermegve,  Hungary,  a  “lost  colony”  of  70 
persons  who  formerly  lived  in  Akron  and  for  one  reason  or 
another  are  now  caught  behind  the  Iron  Curtain  and  she  got  ‘ 
a  banner  front  page  story  out  of  it.  Mrs.  Waterhouse,  a  BJ 
reporter  since  1928,  has  written  in  Iron  Curtain  countries  be¬ 
fore,  notably  in  Yugoslavia  in  1946  when  she  covered  the 
Mihailovich  trial  and  she  traveled  2,(X)0  miles  in  Russia. 
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When  You 
Think  About 

IHE  SVRHIUSE  mflRKET 

Think 
About 
All  of  it! 


Think  of  America’s  best  test  city— plus  a  score  of  sizable,  prosperous 
cities  like  Auburn,  Cortland,  Ithaca,  Oneida  and  Oswego.  Th'mk  of 
15  counties  embracing  one-third  of  the  total  area  of  New  York  State 
—with  a  population  in  excess  of  1,400,000  and  buying  power  of 
more  than  $2  billion  annually! 

There’s  a  singie,  efficient  way  to  sell  all  this  truly  great  market.  The 
Syracuse  newspapers  deliver  100%  saturation  coverage  of  metro¬ 
politan  Syracuse  and  effective  circulation  in  the  14  surrounding 
counties.  No  other  combination  of  media  in  this  market  will  do  a 
comparable  job  at  a  comparable  cost 

FULL  COLOR  AVAILABLE  —  DAILY  AND  SUNDAY 
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the  SYRACUS 
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CIRCULATION!  ConbiMd  Daily  241|I59  Sanday  Harald-Anariean  205,658  Sunday  PoshStandard  108,060 


editorial 

Protecting  a  Confidence 

k  newsman’s  privilege  and  duty  to  protect  his  confidential  sources 
at  any  cost  has  received  a  damaging  blow  from  the  U.  S.  Circuit 
Court  of  App>eals  in  the  Marie  Torre  contempt  case. 

In  a  decision  upholding  a  lower  court  opinion  ordering  Miss  Torre 
of  the  New  York  Herald  Tribune  to  state  the  name  of  her  informant, 
the  Court  of  Appeals  ruled  that  “if  an  additional  First  Amendment 
liberty — the  freedom  of  the  press — is  here  involved,  we  do  not 
hesitate  to  conclude  that  it  too  must  give  place  under  the  Constitu¬ 
tion  to  a  paramount  public  interest  in  the  fair  administration  of 
justice.” 

The  Court  explained  that  “we  are  not  dealing  here  with  the  use 
of  the  judicial  process  to  force  a  wholesale  disclosure  of  a  news¬ 
paper’s  confidential  sources  of  news,  nor  with  a  case  where  the 
identity  of  the  news  source  is  of  doubtful  relevance  or  materiality. 
The  question  asked  of  the  appellant  went  to  the  heart  of  the  plain¬ 
tiffs  claim.  We  hold  that  the  Constitution  conferred  no  right  to 
refuse  an  answer.” 

In  the  absence  of  a  New  York  State  law’  protecting  a  reporter’s 
right  to  withhold  information  about  confidential  sources,  it  seems  to 
us  that  this  decision  may  be  used  in  the  future  to  force  other  dis¬ 
closures.  The  present  case  may  seem  unimportant  enough  to  argue 
about  to  some  people  but  as  a  matter  of  principle  it  is  paramount. 
There  will  be  other  cases  where  the  protection  of  a  source  may  be 
vastly  more  important. 

We  hope  that  Miss  Torre  and  her  employer  will  pursue  this  to 
the  highest  court.  In  the  event  of  failure  there,  newspapermen 
should  seek  protection  through  the  legislatures  of  the  various  states 
where  it  does  not  now  exist. 

Victory  on  Two  Fronts 

^T^wo  censorship  situations  which  E8cP  attacked  editorially  have 
-®-  been  cleared  up  in  the  Middle  West. 

In  Bloomington,  Ind.,  a  Circuit  Court  judge  has  lifted  his  restrain¬ 
ing  order  which  prevented  newspap)ers  from  publishing  an  annexa¬ 
tion  ordinance  (EfeP,  Aug.  16).  It  was  our  contention,  and  that  of 
newspapers  in  that  area,  that  the  judge’s  restraining  order  should  have 
applied  only  to  publication  of  the  ordinance  as  an  advertisement  by 
the  city  council.  Since  it  also  forbid  publication  of  the  ordinance 
as  news  it  amounted  to  prior  restraint  and  censorship. 

In  Nebraska,  the  State  Game  Commission  has  revised  its  draft 
of  procedures  for  its  information  and  education  division,  which 
originally  required  all  news  stories  to  be  cleared  regardless  of  where 
obtained  or  prepared  (E&P,  Sept.  27).  In  our  opinion,  this  amounted 
to  a  news  gag,  was  unrealistic  and  unenforcable.  The  revision  pro¬ 
vides  that  newsmen  may  seek  information  and  get  it  from  anyone  in 
the  commission  and  eliminates  the  clearance  provision. 

Alert  newspapermen  in  each  instance  were  responsible  for  reversing 
these  decisions.  It  proves  that  new’smen  must  be  vigilant  at  all  times 
to  spot  such  encroachments  and  quick  to  fight  for  the  people’s  right 
to  know. 

Advertising  Censorship 

^I^he  American  New’spaper  Publishers  Association  has  stepp>ed  into 
the  fight  with  the  F^eral  Power  Commission  which  is  refusing 
to  allow  certain  advertising  expenses  as  a  part  of  the  cost  of  doing 
business  by  electric  power  companies.  The  ANPA  general  manager 
has  sent  a  strong  letter  of  protest  to  the  chairman  of  FPC.  We  like 
in  particular  this  comment:  “The  ANPA  strenuously  objects  to  action 
by  any  government  agency  which  hampers  the  free  flow  of  informa¬ 
tion  and  ideas  or  acts  to  prevent  adequate  public  discussion  of  con¬ 
troversial  subjects.” 


Whereas  ye  know  not  what  shall  be  on 
the  morrow.  James,  iV :14. 
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I  29,  The  restaurant  proprietor  said:  “Last 
Saturday  we  cooked  and  served  one  per¬ 
son  every  minute  we  were  open.” — Ogden 
(Utah)  Standard-Examiner.  ^ 

• 

The  number  of  cavities  in  Philadelphia  , 
school  children  has  been  cut  in  half. — 
Buffalo  (N.  Y.)  Courier-Express. 

)  N  ^ 

Pennsylvania  Hotels  Association 

Mreh  ^  raped  the  YWCA  for  permitted  two  | 
Con-  of  its  representatives  to  testify  that 
Jaiwt  ^  women  hotel  workers  in  Pittsburgh  are 
underpaid. — Pittsburgh  (Pa.)  Press. 
arfit*  • 

City  Judge  Michael  E.  Zimmer  shouted 
for  more  “decorum”  in  Traffic  Court, 
where  he  stai’ted  a  three-mouth  tenn. — 
Buffalo  (N.  Y.)  Evening  News. 


The  Weather  Bureau’s  prediction  was 
“mostly  fair,  some  variable  cloudiness, 
continued  war.” — New  York  Herald  Trib¬ 
une. 


1140  CARTOON  IDEA  OF  THE  WEEK 


la.  ( 

l.M*.  .  .  .  'HOLD  IT!* 


Conrad,  Denver  Post 
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A  DAILY  NEWSPAPER 

A  daily  newspaper — your  daily  news¬ 
paper — is  bom  full  grown.  Its  gestation 
is  a  matter  of  hours.  The  life  expectancy 
is  only  a  few  more  hours.  It  has  a  na¬ 
tural  gender  as  it  brings  the  universal 
sentiment  and  adventure  and  misadventure 
of  people,  known  and  unknown,  to  you. 
As  it  does  it  will  also  bring  gladness  and 
disappointment,  sad  news  and  good  news. 
Always,  it  is  a  faithful  courier  of  the 
news. 

It  will  chronicle  the  current  sports 
events,  the  latest  in  fashion  or  food,  the 
perils  of  Pogo,  Dick  Tracy  and  Peanuts. 
It  will  cover  the  political  wash  and  hog- 
wash  and  bargains  in  the  stores.  It  will 
watch  for  you  the  drama  of  a  bull  on  a 
Wall  Street  rampage  forever  haunted  hy 
a  bear  lurking  in  an  economic  vale! 

At  the  same  time  it  will  bring  to  you 
the  weatherman’s  prediction:  rain,  snow, 
cool,  hot  and  humid,  fog  or  clear. 

It  will  tell  where  and  when  you  can  go 
to  worship  services.  The  Paper  will  say 
what  book  is  currently  best-seUing  or  ban¬ 
ned,  when  the  movie,  lecture,  opera,  play 
or  TV  western  start.  It  will  report  on  the 
opening  night  performance. 

It  will  record  when  you  are  born,  en¬ 
gaged  and  married.  It  will  give  the  notice 
of  your  death.  Your  newspaper,  a  library 
of  encyclopedias  and  a  kaleidoscope  of 
humanity,  is  also  a  silent  companion. 

Your  newspaper  will  commute  to  work 
with  you,  or  wait  for  you  in  coffee  shops, 
offices,  waiting  rooms,  barber  and  beauty 
shops,  lounges,  libraries,  at  the  cigar 
counter,  under  the  arm  of  the  comer  news¬ 
boy,  or  in  a  briefcase  headed  out  of  town. 

On  your  doorstep  at  home,  or  in  a 
strange  city,  your  hometown  daily  news¬ 
paper  is  your  best,  and  most  welcome, 
friend. 

Your  paper  may  be  large  or  small, 
brash  or  conservative,  rich  or  hand-to- 
mouth,  free  or  throttled,  nationally  famous 
or  a  respected  local  power  and  wit.  What¬ 
ever  it  is,  you  pick  it  up,  and,  in  the  lines 
of  its  dynamic  face,  so  sharply  etched  in 
cold  type,  you  experience  its  personality 
and  you  feel  the  mood  of  the  world  today. 

Then,  you  may  curse  it,  praise  it,  clip 
it,  wonder  about  it,  scan  it,  study  it — but 
you  do  not,  and  you  can  not,  ignore  it.  It 
is  a  part  of  your  daily  life. 

Now  you  are  through  with  k.  You  have 
taken  everything  from  it.  You  send  it  to 
Aunt  Mary  or  cousin  Jim.  You  use  it  as 
wrapping  paper,  as  shelf  paper,  as  a 
paddle  for  junior,  as  a  fly  swatter,  as  an 
umbrella  in  a  spring  shower,  as  scrap 
paper  for  the  Boy  Scouts. 

Finally,  you  may  desecrate  your  daily 
paper  hy  tossing  it  into  an  incinerator. 
Yet,  you  expectantly  await  its  successor. 

Robert  L.  McBee 

Reporter, 

Kansas  City  (Mo.)  Star. 

4,  1958 


IN  REPLY  TO  YOURS,  ETC. 

Opinions  among  editors  may  vary  as  to 
the  sharp  retort  of  President  Eisenhower 
to  Premier  Khrushchev  the  other  day,  re¬ 
turning  the  Soviet  note  to  the  sender,  but 
some  of  the  phrasing  of  the  President  may 
well  be  worth  keeping  handy  for  use  in 
reply  to  occasionidly  abusive  missives 
landing  on  an  editor’s  desk  considers: 

“This  communication  is  replete  with 
false  accusations;  it  is  couched  in  lan¬ 
guage  that  is  abusive  and  intemperate;  it 
indulges  in  personalities;  it  contains  in¬ 
admissible  threats.  All  of  this  renders  the 
communication  unacceptable.” 

Wow!  Huh? 

OxiE  Reichler 

Yonkers  (N.  Y.)  Herald  Statesman 

FIRST  WITH  COLOR 

Although  1958  may  be  the  golden  an¬ 
niversary  for  a  lot  of  things,  newspaper 
color  advertising  goes  back  a  little  beyond 
the  1908  date  reported  by  Russell  Z.  Eller 
of  SUNKIST  (Sept.  20). 

The  Chicago  Tribune  published  its  first 
newspaper  color  ad  about  five  years  earlier 
—Oct.  10,  1903. 

We’re  not  sure  whether  ours  was  the 
first  newspaper  color  ad  ever  printed,  but 
one  of  our  retail  advertisers,  Mandel 
Brothers  department  store,  ran  a  red-and- 
black  ad  in  the  October  10,  1903  issue  of 
the  Chicago  Tribune. 

Paul  C.  Fulton 

Chicago  (Ill.)  Tribune 

THE  ‘SAVER’ 

The  discussi<Hi  in  Shop  Talk  at  Thirty 
(Sept.  20)  by  a  Zurich  editor,  who  claims 
the  Narrative  Style  of  writing  rather  than 
our  present  “leads”,  is  interesting. 

It  does  seem  as  though  the  “narrative” 
lead  is  usable  at  times — at  times,  I  said, — 
in  order  to  “color”  a  newspaper  page. 
AND,  let  me  add,  if  a  newspaper  loses  a 
“scoop”,  a  second-day  story,  in  narrative 
style,  saves  the  day,  as  it  were. 

Montgomery  Mulford 

Buffalo,  N.  Y. 


LAMENT 

The  latest  copy  boy’s  lament  (Sept  27) 
was  published,  very  appropriately  it 
seemed  to  me,  right  after  the  Day  of 
Atonement. 

Any  one  bright  enough  to  make  a  good 
newspaperman  can  get  all  possible  bene¬ 
fits  of  copy-bey  apprenticeship  in  three 
months,  after  which  it’s  time  to  get  a  cub 
reporter’s  job,  preferably  on  a  small-city 
daily,  and  NOT  en  a  weekly.  Then  move 
on  to  bigger  papers.  Big  L^guers  start 
in  the  bushes. 

R.  D.  Linton 

Nanuet,  N.  Y. 
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Self-starter 
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INDEX 

A  BOOK  OF  RECORD 

1957 


Do  you  often  find  it  hard  to  get  going  when  a  news 
research  chore  conies  up? 

Are  you  appalled  at  the  thought  of  a  long-drawn-out 
search  for  names,  dates  and  other  details  that 
you’ve  got  to  have  right  ? 

Maybe  you  ought  to  have  The  New  York  Times 
Index.  It’s  a  wonderful  “self-starter.”  For  when 
you  reach  for  the  Index,  you  know  in  advance  that 
your  search  for  facts  will  be  greatly  simplified.  , 
You  know  that  you’re  off  to  a  fast  start,  and  on  your 
way  to  a  fast  finish. 

You  can  get  The  New  York  Times  Index  in  two 
forms— a  twice-a-month  edition,  and  a  cumulative 
Annual  Volume  that  covers  an  entire  year’s  events. 
In  both  formats,  the  news  is  classified  and 
summarized  under  thousands  of  different  headings 
that  show  geographical  locations,  names  of 
persons  and  organizations,  and  all  the  various  kinds 
of  activity  such  as  government,  business, 
finance,  foreign  relations,  science,  education,  sports. 
No  matter  what  kind  of  event  or  situation  you 
are  delving  into,  the  Index  promptly  gives  you 
the  basic  facts.  ' 

And  when  you  need  the  complete  story,  the  Index 
tells  you  how  to  quickly  locate  it  in  your  file  of 
The  New  York  Times.  You’ll  find,  too,  that  you  can 
often  use  the  Index  as  a  guide  to  the  publication 
dates  of  stories  in  your  own  newspaper,  and  in  other 
news  sources  on  file  in  your  library. 

If  you  have  not  yet  started  a  file  of  The  New  York 
Times  Index,  why  wait  any  longer?  For  only 
$45  you  can  have  either  a  year’s  subscription  to  the 
twice-a-month  Index  (24  issues)  or  a  copy  of  the 
recently  published  1957  Annual  Volume.  By 
ordering  them  both  you  will  enjoy  a  $20  saving, 
for  there’s  a  special  price  of  only  $70  on  the  ' 

complete  Index  service. 

In  saving  your  staff  so  much  time,  the  investment 
will  pay  off  handsomely.  Send  your  order  today. 

THE  NEW  YORK  TIMES  INDEX 

229  West  43rd  Street,  New  York  36,  N.  Y. 
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Survey  Localizes  Manpower 
Problem  on  Smaller  Papers 

Big-City  Majority  in  APME  Quiz 
Reports  No  Recruiting  Difficulty 


Having  trouble  getting  help? 
That’s  mostly  a  problem  of  the 
small  dailies  and  weekly  news¬ 
papers.  Big-city  editors  have  no 
difficulty  making  staff  replace¬ 
ments. 

A  study  committee  of  the  As¬ 
sociated  Press  Managing  Eldi- 
tors  Association  has  come  to  this 
conclusion  after  summarizing 
the  findings  in  a  personnel  ques¬ 
tionnaire.  The  members  are  re¬ 
porting  to  the  APME  Conven¬ 
tion  in  November  that  they  ac¬ 
tually  doubt  the  validity  of  the 
“manpower  problem”  complaint 
heard  so  much  of  late. 

63  Respond 

The  group  says  the  “frantic 
plea  for  newsroom  talent”  evi¬ 
dently  comes  only  from  the  edi¬ 
tors  of  small  papers,  because 
about  40  out  of  63  editors  par¬ 
ticipating  in  the  survey  said 
they  don’t  have  any  manpower 
problem.  And  all  of  the  40  speak 
for  big-city  newspapers. 

The  personnel  survey  report 
is  signed  by  George  Beebe,  Mi¬ 
ami  (Fla.)  Herald,  chairman; 
William  J.  Foote,  Hartford 
(Conn.)  Courant;  William  Hill, 
Washington  (D.  C.)  Star;  Vin¬ 
cent  S.  Jones,  Gannett  Newspa¬ 
pers;  John  S.  Moore,  Dayton 
(Ohio)  Journal  Herald;  Ran¬ 
dolph  Norton,  Charlotte  (N.  C.) 
Observer;  Ed  Ray,  San  Antonio 
(Tex.)  Express  and  News;  and 
Howard  B.  Taylor,  Son  Diego 
(Calif.)  Union. 

Reviewing  the  responses  to 
their  questionnaire,  the  editors 
Mked  these  questions: 

“Does  the  larger  paper  pre¬ 
sent  objective,  sincere  answers, 
when  it  says  it  has  no  trouble 
Retting  the  manpower  it  needs?” 

“Do  big-city  papers  simply 
•iiain  the  top  talent  from  the 
■nailer  publications?” 

Not  Enough  Talent 

Regardless  of  the  survey 
findings,  the  committee  said. 


there  are  not  enough  top-flight 
men  and  women  to  fill  the  va¬ 
cancies  in  the  nation’s  news¬ 
rooms.  Two  vacancies  per  pa¬ 
per  are  indicated  by  a  Dow 
Jones  Foundation  study. 

Major  weaknesses  of  the  hir- 
ing-and-firing  structure  were 
pinpointed  by  the  survey.  The 
committee  list  included: 

Big-city  editors  don’t  need  to 
recruit  and  are  lackadaisical 
about  exciting  interest  among 
young  i)eople  in  the  profession, 
and  the  small-city  editor,  who 
should  be  recruiting,  professes 
to  be  too  busy  to  travel  to  jour¬ 
nalism  schools  to  interview 
bright  prospects. 

American  Newspaper  Guild 
restrictions  curtail  recruiting 
possibilities. 

A  need  was  voiced  for  a  clear¬ 
ing  house  for  qualified  workers. 
The  Associated  Press  state  or¬ 
ganizations  and  the  college  jour¬ 
nalism  departments  were  sug¬ 
gested  to  serve  in  this  capacity. 

For  Future  Studies 

Future  APME  personnel  com¬ 
mittees  were  urged  to  explore 
these  questions: 

Why  are  some  editors  hostile 
toward  journalism  schools? 
Have  they  ever  taken  time  to 
check  on  what  the  schools  are 
doing?  Have  they  ever  been  ap¬ 
proached  by  J-school  directors 
as  to  how  the  schools  could  bet¬ 
ter  serve  the  newspaper? 

What  do  journalism  school 
graduates  feel  they  lacked  in 
education  when  they  went  into 
the  newspaper  business?  Do 
they  feel  they  wasted  time  on 
some  subjects?  Did  they  find 
that  work  on  the  school  paper 
helped  or  hindered  them?  Were 
they  disillusioned  when  they  got 
into  the  profession? 

There  are  thousands  of  pro¬ 
fessionally  trained  reporters, 
copy  readers  and  general  news¬ 
room  employees.  How  does  their 
progress  of  the  past  five  years 


compare  with  the  progress  of 
other  1953  graduates? 

Through  a  random  sampling 
of  possibly  100  to  200  graduates 
of  1963  now  in  newsrooms  and 
100-200  graduates  in  other  in¬ 
dustries,  facts  could  be  brought 
to  light  which  should  be  of  in¬ 
terest  to  all  schools  and  teachers 
as  well  as  to  newspapers. 

In  the  study,  there  should  be 
a  comparative  progress  check 
of  wage  rates,  increases,  hours, 
benefits  currently  favorable  or 
on  a  par  for  newspapers. 

“An  unfavorable  report  would 
alert  newspapers  to  changes 
they  will  have  to  make  in  order 
to  be  competitive  in  the  labor 
markets,”  the  conunittee  states. 

Other  Findings 

The  committee  determined  the 
main  problems  in  the  Land  of 
the  Newsroom  to  be:  turnover, 
finding  capable  replacements 
and  improving  newspaper-jour¬ 
nalism  school  relationships. 

There  were  other  significant 
findings  from  the  questionnaire 
to  APME  members  and  journal¬ 
ism  school  directors: 

Sixty-five  per  cent  indicate 
they  do  not  seek  —  on  a  regular 
basis  —  college  graduates  for 
their  staffs. 

Sixty-five  per  cent  do  not  send 
representatives  to  college  com¬ 
poses  to  interview  outstanding 
journalistic  prospects.  They  thus 
leave  the  field  wide  open  for 
the  big  corporation  publicity 
chieftains. 

Six  out  of  10  respondents 
have  no  formal  training  pro¬ 
gram  for  new  staff  members. 

Six  out  of  10  editors  have  no 
formal  recruiting  program. 

Sixty  per  cent  have  a  place  in 
their  hearts  —  and  offices  —  for 
women. 

Fifty-seven  per  cent  favor 
journalism  graduates  when  add¬ 
ing  to  their  staffs  at  the  begin¬ 
ner  level. 

J-SchooI  Views 

Seventy  per  cent  will  not  pay 
higher  starting  wages  to  an  ap¬ 
plicant  with  a  master’s  degree. 
Yet  they  generally  complained 
of  inadequately  trained  college 
graduates. 


The  survey  attempts  to  an¬ 
swer  some  challenging  questions. 
For  instance: 

Why  do  many  journalism  stu¬ 
dents  hesitate  to  enter  the  news¬ 
paper  business? 

This  question  was  directed  to 
J-school  directors.  Two-thirds 
of  those  responding  indicated 
salary  as  the  chief  drawback, 
with  a  seemingly  brighter  fu¬ 
ture  in  television  and  public 
relations  another  major  factor. 

“This  is  puzzling,  because 
newspaper  salaries  are  good  and 
getting  better  all  the  time,”  the 
APME  group  commented.  “Sur¬ 
veys  by  two  newspaper  associa¬ 
tions  reveal  that  pay  for  re¬ 
porters  has  increas^  better 
than  60  per  cent  since  1960. 

“Why  then,  are  students  un¬ 
informed?  It’s  obvious  that  the 
improved  wage  picture  hasn’t 
filtered  down  to  the  halls  of 
ivy  and  into  the  high  schools 
of  the  country. 

“Students  generally  get  their 
information  about  newspaper- 
ing  from  their  teachers.  Have 
editors  gotten  the  word  out  to 
the  colleges?  Are  editors  still 
shrouding  their  wage  scales  in 
secrecy?  Have  J-school  teachers 
kept  up  with  the  times? 

What  Newspapers  Pay 

“We  know  that  salaries  of 
experienced  newsmen  are  good. 
The  questionnaire  asked  editors 
what  they  offer  as  a  starting 
salary  for  J-school  graduates 
without  any  experience,  other 
than  perhaps  the  college  news¬ 
paper. 

“No  editor  responding  pays 
less  than  3&0,  none  pays  over 
$90. 

“The  average  starting  wage 
for  all  cities:  $72.50. 

“Lumping  together  the  metro¬ 
politan  cities,  the  starting  wage 
was  $73.50;  for  medium  sized 
cities  (Toledo,  Richmond,  etc.) 
$72.60;  for  the  small  cities, 
$72.50. 

“This  means  that  from  a 
starting  pay  standpoint,  the  J- 
school  graduate  can  do  as  well 
financially  in  a  smaller  city, 
where  living  is  cheaper,  thaw 
he  can  in  the  metropolitan  field. 

“Many  small  dailies  are  now 
outbidding  their  big  city  cousins 
for  good  reporter  candidates. 

“Most  big  city  editors  (23  re¬ 
sponded)  said  they  pay  an  av- 
(Continued  on  page  62) 
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Buick  Sputter  Leads 
To  Research  Harmony 


Newspaper  industry  repre¬ 
sentatives  effected  an  arrange¬ 
ment  with  McCann-Erickson, 
Inc.  this  week  to  work  in  har¬ 
mony  on  media  research. 

The  immediate  result  of  a 
meeting  Wednesday  with  Mar¬ 
ion  Harper  Jr.,  president  of  the 
agency  will  be  ^e  formation  of 
a  newspaper  committee  as¬ 
signed  to  the  task  of  “closer  un¬ 
derstanding”  with  the  agency. 

Dealers  Involved 

Two  weeks  of  maneuvering  to 
combat  media  cost  data  sup¬ 
plied  to  Buick  dealers  preceded 
the  conference  in  the  offices  of 
the  Bureau  of  Advertising, 
ANPA.  McCann-Erickson  is 
the  agency  handling  the  Buick 
account. 

“There  was  a  review  regard¬ 
ing  research  questions  existing 
between  the  newspaper  indus¬ 
try,  the  Buick  division  of  Gen¬ 
eral  Motors  and  McCaim-Erick- 
son,”  Louis  A.  Weil  Jr.,  chair¬ 
man  of  the  bureau,  said  after 
the  session. 

Mr.  Weil  and  Mr.  Harper 
joined  in  a  statement  that 
“there  was  a  refreshing  and 
candid  attempt  to  do  the  right 
thing  by  all  parties  concerned. 
There  was  a  joint  interest 
wholeheartedly  shared  by  every¬ 
one  to  work  in  closer  under¬ 
standing  and  harmony.  Many 
constructive  suggestions  re¬ 
sulted  which  those  present  felt 
worthy  of  further  considera¬ 
tion.” 

Charles  T.  Lipscomb  Jr., 
president  of  the  bureau  and  Mr. 
Howard  D.  Hadley,  research 
vioepresident,  will  be  members 
of  the  newspaper  committee. 
Other  members  are  Monroe 
Green,  New  York  Times,  and 
Walter  C.  Kurz,  Chicago  Tri¬ 
bune. 

The  meeting  was  attended  by 
the  members  of  the  bureau’s 
executive  committee,  oflScers  of 
the  bureau  and  of  the  American 
Newspaper  Publishers  Associa¬ 
tion. 

“Must  Damaging”  Data 

The  background  for  the  meet¬ 
ing  was  this: 

In  Augrust,  some  Buick  deal¬ 
ers  passed  along  to  NAEA 
members  “Buick  advertising 
and  merchandising  report  No. 
2”  which  contained  data  pur¬ 
porting  to  show  costs  of  1,000 
“noters”  of  advertising.  Radio 
was  $1.09,  TV  was  $4.28,  maga¬ 


zines  were  $5.11  and  newspa¬ 
pers  were  $10. 

Charles  B.  Lord,  NAEA  pres¬ 
ident,  informed  the  membership 
saying  “the  cost  picture  pre¬ 
sented  was  most  damaging”  and 
urging  them  to  contact  Buick 
dealers  and  give  them  material 
that  refutes  the  “harmful” 
agency  thinking.  His  special 
memo  to  the  dealers  contained 
cost  data  prepared  by  the  bu¬ 
reau’s  research  chief. 

Comparisons  made  by  Dr. 
Hadley  showed  how  $84,000 
spent  in  newspapers  could  de¬ 
liver  at  $2.41  per  thousand  read¬ 
ers  as  against  television’s  cost 
of  $6.48  per  thousand  viewers 
of  an  evening  program. 

Change  In  Strategy 

For  reasons  of  policy  and 
strategy,  Mr.  Lord  telegraphed 
NAEA  members  and  called  off 
their  visits  to  Buick  dealers  to 
await  the  outcome  of  high-level 
conferences  in  Detroit  and  New 
York.  Mr.  Lord  pointed  out 
that  the  bulk  of  the  Buick  an¬ 
nouncement  advertising  went  to 
newspapers  and  said  “we  should 
postpone  the  grass  roots  sell¬ 
ing  contact  until  we  can  make  a 
positive  story  with  new  figures.” 

E&P  withheld  a  story  of  these 
developments  in  response  to  an 
urgent  appeal  for  full  cooper¬ 
ation  in  tile  effort  to  get  the 
newspapers’  sales  story  told 
properly. 

Buick’s  director  of  merchan¬ 
dising,  R.  B.  Cogswell,  alerted 
dealers  to  the  newspapers’  ef¬ 
fort  to  gain  advertising.  His 
telegram  to  them  said,  in  part: 

“You  can  expect  visit  from 
local  newspaper  representative 
selling  hard  for  more  Buick 
space.  Tell  him  the  only  way 
he  will  get  more  is  if  you  sell 
more  1959  cars.  Start  by  sell¬ 
ing  him  one.  He  owes  you  the 
business  because  you  have  been 
one  of  his  biggest  customers  for 
years. 

Bid  For  Merchandising 

“Have  him  show  you  detailed 
picture  of  what  he  intends  doing 
about  local  merchandising  and 
promotion  for  you  and  for 
Buick.” 

The  television  advertising  bu¬ 
reau  seized  on  the  situation  to 
have  Qualitative  Research,  Inc. 
ask  the  public  in  nine  cities 
what  they  thought  of  the  new 
Buick.  The  report  on  this  sur¬ 
vey  said :  “Of  those  who  had 


been  exposed  to  the  Buick  tele¬ 
vision  commercials,  only  16  per¬ 
cent  had  no  opinion  of  the  car 
and  an  overwhelming  53  percent 
said  they  liked  the  car  very 
much.”  All  other  advertising, 
in  other  media,  had  led  18  per¬ 
cent  of  non-viewers  to  say  they 
liked  the  car. 

The  TV  bureau  referred  to 
the  “desperate  pressure-group 
tactics  apparently  advocated  by 
the  newspapers”  and  offered  its 
research  as  a  long-range  effort 
showing  how  TV  “creates  a 
favorable  opinion  out  of  general 
apathy.” 

• 

Pressmen  Out 
In  Washington 

Washington 

The  Star  and  the  Daily  News 
failed  to  publish  early  editions 
on  Thursday.  Union  pressmen 
were  reported  in  continuous 
meeting  to  decide  whether  they 
wanted  to  stay  at  work  without 
a  contract. 

The  old  agreement  expired  at 
midnight,  following  seven  weeks 
of  negotiations.  A  mediation 
session  was  scheduled  for 
Thursday  afternoon  and  the 
Post  and  Times  Herald  made 
the  usual  plans  to  publish  its 
first  edition  at  9  P.M. 

The  publishers  offered  a  $7-a- 
week  increase,  over  two  years, 
and  improvement  in  fringe  ben¬ 
efits  for  175  pressmen. 


CQ  Helps  Readers 
To  Rate  Candidates 

Washington 

Congressional  Quarterly,  Inc., 
news  and  research  service,  ha! 
released  to  about  100  of  its  cli-** 
ent  newspapers  a  copyrighted 
“Rate  Your  Own  Congressman" 
feature  that  enables  voters  t« 
compare  their  own  views  on 
campaign  issues  with  those  of 
the  opposing  candidates  for 
Congress. 

Thomas  N.  Schroth,  executive 
editor  of  CQ,  said  the  project’s 
goal  is  “to  encourage  citizens  to 
look  at  the  record  in  makiiig 
their  choices  at  the  voting  booth, 
instead  of  considering  only  pe^ 
sonalities  and  party  labels.” 

The  original  suggestion  for 
“Rate  Your  Ovm  Congressman" 
came  from  CQ’s  political  editor, 
David  S.  Broder.  The  feature,  an 
addition  to  the  regular  CQ  serv-* 
ice,  is  being  sent  only  to  those 
CQ  client  papers  that  requested 
it. 

H.  D.  Slater  Dies 

El  Paso,  Tex. 

H.  D.  Slater,  84,  former  edi¬ 
tor-publisher  of  tte  El  Past 
Herald  and  El  Paso  Times,  died 
Sept.  22  after  a  long  illness. 
He  came  to  El  Paso  in  1898 
for  his  health,  bought  into  the 
Herald  and  soon  became  sole* 
owner.  In  1929,  he  sold  it  and 
the  Times,  which  he  had  ac¬ 
quired  in  1925,  to  Dorrance  D. 
Roderick  and  associates. 


NEWSPAPER  BOY  OF  THE  YEAR — In  annual  salute  to  Newspaper 
Week,  newspaper  representatives  presented  a  program  at  the  Ne« 
York  Sales  Executives'  Club.  Jack  Kent,  left,  president  of  New 
York  Chapter,  AANR,  gives  citation  to  Robert  Dennis  Batzel,  14,  car¬ 
rier  for  the  Reading  (Pa.)  Eagle-Times.  Participating  are  Harry  Gilbert, 
United  Feature  Syndicate,  and  Joseph  A,  Abey,  Reading  E-T  circulatioa 
manager  representing  ICMA. 
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Confidential  Privilege  Denied 
In  Marie  Torre  Contempt  Case 


U.S.  Appeals  Court  Says  Justice 
Requires  Reporter  to  Testify 


The  criminal  contempt  convic¬ 
tion  of  Miss  Marie  Torre  for 
refusing  to  divulge  the  source 
of  information  was  affirmed  this 
week  by  the  U.  S.  Court  of  Ap¬ 
peals. 

Miss  Torre,  the  New  York 
Herald  Tribune’s  television  col¬ 
umnist,  was  sentenced  last  No¬ 
vember  to  10  days  in  jail.  This 
penalty  stands  in  abeyance  pend¬ 
ing  the  outcome  of  appeals. 

Ogden  R.  Reid,  president  and 
editor  of  the  Herald  Tribune, 
said :  It  had  been  decided  to  peti¬ 
tion  the  Supreme  Court  foi*  a 
review  of  the  decision  since  this 
is  the  first  time  a  federal  appel¬ 
late  court  has  dealt  with  the 
broad  question  of  the  proper 
protection  of  a  reporter’s  confi¬ 
dential  sources. 

Attorneys  for  Miss  Torre  are 
confronted  with  the  task  of  at¬ 
tacking  a  decision  in  which  all 
three  judges  concurred.  It  denies 
the  right  of  a  reporter  to  put 
the  First  Amendment’s  protec¬ 
tion  of  freedom  of  the  press 
above  the  duty  to  testify  in  the 
interest  of  fair  administration 
of  justice. 

Legislation  Prepared 

Bep.  Francis  E.  Dom,  New 
York  City  Republican,  said  he 
will  introduce  legislation  in  the 
next  Congress  to  extend  to 
newspaper  and  radio-TV  re¬ 
porters  the  privilege  of  with¬ 
holding  sources  of  informa¬ 
tion.  He  said  Assemblyman 
Harry  Donnelly  will  present 
similar  legislatien  at  Albany. 

Several  previous  efforts  to- 
obtain  this  legislation  have 
failed,  bills  offered  on  the  basis 
of  the  Torre  case  in  the  last  ses¬ 
sion  of  the  New  York  Legisla¬ 
ture  died  in  committee,  the 
usual  fate  of  such  proiKxsals. 

The  court,  which  heard  the 
first  appeal  in  Miss  Torre’s  be¬ 
half  last  May,  professed  a  doc¬ 
trine  that  impairment  of  press 
freedom  is  justified  by  a  para¬ 
mount  public  interest  in  justice. 

The  case,  which  has  been 
shaped  by  Mathias  F.  Correa 
snd  Sheldon  Oliensis  of  Cahill, 
Gordon,  Zachary  and  Reindl  as 
s  classic  test  of  the  reporter’s 
confidential  privilege,  grew  out 
of  an  item  in  Miss  Torre’s  col¬ 
umn  for  Jan.  10,  1957. 
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Miss  Torre  attributed  to  a 
CBS  “network  executive”  sev¬ 
eral  statements  as  to  Judy  Gar¬ 
land’s  mental  and  physical 
makeup  which  were  accountable 
for  her  failure  to  perform  on 
a  CBS  show.  The  movie  star 
and  singer  sued  CBS  for  breach 
of  contract  and  for  defamation, 
asserting  that  CBS  had  “au¬ 
thorized,  requested  and  induced” 
the  publication  of  defamatory 
statements  about  her  in  news¬ 
papers  and  elsewhere. 

Refused  to  Name  Source 

Asked  at  a  deposition  hear¬ 
ing  to  identify  the  CBS  execu¬ 
tive  whom  she  quoted.  Miss 
Torre  declined.  She  said  the 
spokesman  had  not  explicitly 
requested  anonymity  but  she 
explained,  “it  is  just  that  hav¬ 
ing  worked  in  the  business  so 
long,  in  cases  like  this  you  don’t 
mention  the  man’s  name.” 

Federal  Judge  Sylvester  Ryan 
ordered  Miss  Torre  to  give  the 
testimony  sought  by  Miss  Gar¬ 
land’s  attorneys.  Upon  her  re¬ 
fusal  in  open  court  he  imposed 
sentence. 

The  appeal  was  taken  on  the 
basic  issue  of  freedom  of  the 
press  and  on  an  auxiliary  ques¬ 
tion  of  compelling  a  reporter 
to  disclose  a  source  of  informa¬ 
tion,  at  the  risk  of  occupational 
damage  in  the  loss  of  news  con¬ 
tacts. 

The  opinion  by  Judge  Potter 
Stewart,  ef  Cincinnati,  and  con¬ 
curred  in  by  Judge  Charles  E. 
Clark  and  Judge  Carroll  C. 
Hinks,  gave  brief  attention  to 
the  injury  argument.  It  held 
that  the  trial  judge  acted  prop¬ 
erly  and  there  was  no  attempt 
to  unreasonably  annoy,  embar¬ 
rass  or  oppress  the  witness. 

In  essence,  the  unanimous 
opinion  of  the  court  fortified 
previous  rulings  against  exten¬ 
sion  of  the  confidential  privilege 
now  granted  by  some  states  to 
lawyers,  physicians  and  minis¬ 
ters.  The  court  noted  that  New 
York  does  not  recognize  this 
privilege  for  newsmen,  there¬ 
fore  the  Torre  appeal  was  based 
on  a  concept  of  common  law. 

Judge  Stewart  said  the  court 
accepted  the  hypothesis  that 
compulsory  disclosure  of  a  jour- 
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nalist’s  confidential  sources  of 
information  may  entail  an 
abridgement  of  press  freedom 
by  imposing  some  limitation 
upon  the  availability  of  news. 
But  here  the  court  noted  that 
freedom  of  the  press,  within  the 
historic  meaning  of  the  First 
Amendment,  meant  primarily 
freedom  from  previous  re¬ 
straints  upon  publication  and 
freedom  from  censorship. 

The  court  said  freedom  of  the 
press,  “precious  and  vital  though 
it  is  to  a  free  society,”  is  not 
an  absolute. 

“What  must  be  determined,” 
the  opinion  went  on,  “is  whether 
the  interest  to  be  served  by  com¬ 
pelling  the  testimony  of  the  wit¬ 
ness  in  the  present  case  justifies 
some  impairment  of  this  First 
Amendment  freedom. 

Delicate  Tafik 

“That  kind  of  determination 
often  presents  a  ‘delicate  and 
difficult’  task.  The  task  in  the 
present  case,  though  perhaps 
delicate,  does  not  seem  difficult. 

“Freedom  of  the  press,  hard- 
won  over  the  centuries  by  mean 
of  courage,  is  basic  to  a  free 
society.  But  basic  too  are  courts 
of  justice,  armed  with  the  power 
to  discover  truth. 

“The  concept  that  it  is  the 
duty  of  a  witness  to  testify  in 
a  court  of  law  has  roots  fully 
as  deep  in  our  history  as  does 
the  guarantee  of  a  free  press. 
*  «  * 

“Without  question,  the  exac¬ 
tion  of  this  duty  impinges  some¬ 
times,  if  not  always,  upon  the 
First  Amendment  freedoms  of 
the  witness.  Material  sacrifice 
and  the  invasion  of  personal 
privacy  are  implicit  in  its  per¬ 
formance.  The  freedom  to  choose 
whether  to  speak  or  be  silent 
disappears. 

“If  an  additional  First 
Amendment  liberty  —  the  free¬ 
dom  of  the  press  —  is  here  in¬ 
volved,  we  do  not  hesitate  to 
conclude  that  it  too  must  give 
place  under  the  Constitution  to 
a  paramount  public  interest  in 
the  fair  administration  ®f  jus¬ 
tice. 

*  *  * 

Diitlinction  Made 

“It  is  to  be  noted  that  we 
are  not  dealing  here  with  the 
use  of  the  judicial  process  to 
force  a  wholesale  di^osure  of 
a  newspaper’s  confidential 
sources  of  news,  nor  with  a 
case  where  the  identity  of  the 
news  source  is  of  doubtful 


HE'S  BACK — Merriman  ('Thank 
You,  Mr.  President'')  Smith  has  re¬ 
turned  to  the  White  House  beat 
for  United  Press  International  after 
seven  months  on  the  economic 
beat.  He's  seen  on  visit  with  Press 
Secretary  James  C.  Hagerty.  Mar¬ 
vin  Arrowsmith,  AP,  continues  as 
official  stopwatch  at  the  presi¬ 
dent's  news  conferences. 


relevance  or  materiality.  The 
question  asked  of  the  appellant 
went  to  the  heart  of  the  plain¬ 
tiff’s  claim.  We  hold  that  the 
Constitution  conferred  no  right 
to  refuse  an  answer. 

“But  even  though  lacking 
Constitutional  sanction,  the  ap¬ 
pellant’s  refusal  to  disclose  the 
name  of  her  informant  should, 
it  is  asserted,  be  protected  by 
an  evidentiary  privilege.  A 
threshold  question  —  whether 
the  existence  of  such  a  privi¬ 
lege  is  to  be  determined  in  this 
diversity  case  solely  by  New 
York  law  —  is  one  unnecessary 
to  decide.  If  New  York  law  con¬ 
trols,  there  is  no  privilege.  If 
we  are  free  to  look  beyond  the 
law  of  New  York,  we  find  no 
reason  to  depart  from  the  prece¬ 
dents,  Federal  and  state,  refus¬ 
ing  to  recognize  such  a  privi¬ 
lege  in  the  absence  of  a  statute 
creating  one. 

“The  privilege  not  to  disclose 
relevant  evidence  obviously  con¬ 
stitutes  an  extraordinary  excep¬ 
tion  to  the  general  duty  to 
testify.  Even  those  few  situa¬ 
tions  to  which  the  law  has  long 
accorded  this  privilege  have 
been  seriously  questioned.  It  has 
been  emphasized  that  the  tend¬ 
ency  should  be  ‘not  to  extend 
the  classes  to  whom  the  privilege 
from  disclosure  is  granted,  but 
to  restrict  that  privilege.’  To 
recognize  the  privilege  asserted 
here,  assuming  our  power  to  do 
so,  would  poorly  serve  the  cause 
of  justice.” 


Stock  Report  Untrue 

Reports  published  in  WalUr 
Winchell’s  column  and  the  Wall 
Street  Journal  that  the  New 
York  Times  may  offer  somo  of 
its  stock  to  the  public  are  un¬ 
true,  E&P  has  learned.  No 
such  action  by  the  Times  is  oon- 
templated. 
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Printers  Shown  Steps  ANI^  Protest 

rri  Til  I  TP  Til  l  Rochester,  N.  Y.  Oil  OlghWaV 

lo  Photoreliet  Plates  A^qn^miintinn 

,  ,  .  .  students  were  benefitted  by  the  lA-Cl 

Two  experimental  machines  mg  the  photoreliet  plate  soon,  corneas  from  the  eyes  of  her  ^ 

that  may  speed  the  day  when  It  is  being  field-tes^  with  satis-  husband,  Frank  Gannett,  Public  examination  and  dis- 

small-size  newspapers  are  factory  results,  they  said,  but  publisher.  Both  she  and  Mr.  cussion  of  proposed  regulation 

prmted  from  photorelief  plates  cost  has  become  an  obstacle  in  Gannett  pledged  two  years  ago  of  outdoor  advertising  on  the 


closed  this  week  that  two  college  \  1  T)  „  1 1  o  f  i  i-wn  ' 

students  were  benefitted  by  the  lA-Cl 


corneas  from  the  eyes  of  her 
late  husband,  Frank  Gannett, 


Public  examination  and  dis- 


were  demonstrate  at  a  letter-  the  ewnomics  of  Panting  The  ^  Interstate  Highway  Sys- 

pre^  Forum  in  New  York  last  ^^ei^g  the  Plates  to  Rochester  Eye  Bank.  tern  was  asked  by  the  American 

weekend.  the  trade  has  b^n  pushed  back  _  Sspaper  Publishers  Associa- 

One  is  Fairchild’s  automatic  a&am;  it  may  be  two  or  three 

unit  for  production  of  DuPont’s  more  years.  E&P  Selected  “Unnecessary  prohibition  of 

photopolymer  plates  and  the  Practical  integration  of  the  j^||^  Index  advertising  is  an  attack  upon 

other  is  a  medium-sized  Miehle  photocomposition  product  of  the  ^  economic  welfare  of  this 

rotary  press  specially  designed  ATF  Typesetter  into  the  photo-  Editor  &  Publisher  is  among  ^^try  and  its  people,  although 

to  operate  with  these  plastic  relief  process  was  suggested  in  33  trade  publications  selected  by  •  j  o^roitlv  done  ’’  de¬ 
plates.  another  demonstration.  The  ATF  the  Marketing  Reference  Bureau  Cranston  Williams,* 

The  immediate  purpose  of  the  machine,  designed  for  straight  of  San  Francisco  for  inclusion  ^jjPA  general  manager,  in  a 
Forum,  arranged  by  the  New  text  composition  on  film  or  posi-  in  its  “Index  of  Advertising  and  against  the  Department 

York  Employing  Printers  Asso-  tive,  has  advantages  m  any  form  Marketing  Publications.’’  Commerce’s  proposed  stand- 

ciation  with  the  cooperation  of  of  letterpress  prmtmg,  accord-  The  Index  will  collate  articles  billboards.  He  stated: 

nine  manufacturers  of  printing  iog  to  John  T.  Porter  of  Ameri-  and  information  for  easy  refer-  ANPA  ainnot  stand 

equipment,  was  to  dramatize  the  oan  Type  Founders  Co.  This  was  ence  through  the  use  of  subject  power  of  the 

strides  that  have  been  made  in  the  only  photocomposmg  ma-  and  category  headings,  listing  p^g^al  Government  is  being 


weekend.  the  trade  has  been  pushed  back 

One  is  Fairchild’s  automatic  again;  it  may  be  two  or  three 
unit  for  production  of  DuPont’s  more  years, 
photopolymer  plates  and  the  Practical  integration  of  the 
other  is  a  medium-sized  Miehle  photocomposition  product  of  the 
rotary  press  specially  designed  ATF  Typesetter  into  the  photo- 


E&P  Selected 
For  MRB  Index 


strides  that  have  been  made  in  ^ke  only  photocomposing  ma- 
recent  years  in  introducing  chine  shown  at  the  Forum. 

photo^aphic  Md  electronic  de-  Color  Plates 

vices  in  the  letterpress  field. 

More  than  2,000  commercial  Ben  Sugarman  of  Consoli- 


of  all  arhcleS’ mcluding  thimb-  ^  regulate  an  important 

nail  bnefs  and  reference  date  communication  to  the 

to  article  purees  Articles  will  in  a  way  which  has  no 

be  cro^-referen<^  to  appropn-  J^i^tion  to  traffic  hazards. 


printers,  newspaper  production  dated  International  Equipment  ate  categorical  headings,  while  motives  behind  these 

executives  and  others  interested  &  Supply  Company  had  the  only  additional  aids  will  appear  in  pj^pogais  ought  to  be  examined 
in  graphic  arts  development  at-  brand-new  non-experimental  ma-  the  form  of  graph  and  chart  discussed  publicly, 

tended  an  all-day  closed-circuit  chine  on  the  exhibit  floor.  This  references  and  a  directory  of 

television  demonstration.  is  the  electronic  Colour-Klischo-  organizations  and  companies.  ^Unreasonable,  Unwarranted’ 

graph  which  produces  four-color  The  new  monthly  service  will  ,,  .  .  . , 

Mock-Up  Press  separation  engravings  on  cop-  aid  executive  and  administrative  .  .  ®  ^ANP/L  far 

Actuftllv  fViA  lie*  +V,*  per.  zinc,  plastic  or  magnesium,  personnel  in  selecting,  reading  ^  i  ^  _ _ 

Actually  the  use  of  the  photo-  ^  ^  i«.  beyond  the  intent  of  Congress 


graph  which  produces  four-color 
separation  engravings  on  cop- 


The  new  monthly  service  will 
aid  executive  and  administrative 


Unreasonable,  Unwarranted’ 
“The  regulations,  in  the 


Actually  the  use  of  the  photo-  Perj^zinc,  plastic  or  magnesium  pe^^el  m  selling,  ^d^^  SyS  ^e  inkt  of  Congress 
relief  plates  and  allied  equip-  ^  The  present  model  is  limited  and  utilizing  artides^d^^^^  in  enacting  the  Federal  High- 
ment  in  the  newspaper  business  ^uts  of  about  three-column  format  on  appeanng^h  month  constitute  unrea- 

called  for  a  degree  of  imagina-  bu^  Mr.  Sugarman  said,  m  the  Irading  advertising,  ^m-  y  unwarranted  dis- 

tion  The  mock-up  Miehle  press  expects  to  have  a  van^e  m^icatio^  and  marketing  import- 

on  display  was  offered  primarily  size  model  re^y  tor  demonstra-  trade  journals.  ant  advertisin^edium. 

for  printers  who  seek  to  achieve  one  of  nert  year  s  news-  ,  strenuously  object 

economies  in  makeup  and  lock-  “cchamcd  conferences.  to  the  opinion  expressed  in  the 

up  on  sheet  orders.  Other  demonstrations  at  the  Pllbhcabon  Laws  regulations  that  a  ‘trade  or 

rought  Up-tO-Date  brand  name,  trademark,  distinc- 

Syracuse,  N.  Y.  tive  symtol  or  other  simlar 
The  annual  supplement  of  thing  is  not  deemed  to  be  mfor- 
Mti  Vnirl^  mation  in  specific  interest  of 


The  Miehle  press  research  Forum  included  Chemco’s  pow-  Brought  Up-tO-Date  brand  name,  trademark,  distinc- 

project  concerned  itself  with  the  ^rless  Dow-etehing,  M^esota  Cvracttw  N  Y  tive  symbol  or  other  similar 

commercial  printing  business,  M  &  M’s  el^tromc  makeready,  If  thinginotdeemedtobeinfor- 

but  it  illustrated  how  speciaUsts  ^un  Color  Co^ration  s  The  annual  supplement  of  ^  interest  of 

in  newspaper  presses  ^y  ap-  three-color  process,  Time-Life  s  New  York  Laws  Relating  to  traveling  pubUc  ’  There  is 
proad.  the  problem  of  destotag  Publwa^  been  aert  to  ^^3 '^^e  F^^l  High- 

eqnipment  to  handle  the  feS,er-  Famehdd'a  Scan-a-Smer.  S  1958  »hlch  Indieaie 

weight  DuPont  plates.  The  .  f  ioSlHs3.Tv3-  ^O”^  “ 

Miehle  press  could  be  adapted  ocnwi  ol  Journalism,  bjrra  of  ouinion  from  the 

for  a  web  toll.  Plant  Conholidatiou  S^S'^vTston’s  mTaws  fS  Hlghwiy  Admlnlstm- 

GotoDertSretoai^h'doi?''*''''’  Cincinnati  relating  to  publications  enacted  Uou  “S  to  the  effect  of  brand 

l^ss-Dexter  research  dollars  are  ^he  Post-TimesStar,  begin-  bv  the  1958  Leeislature.  Re-  “^y  advertising 

ning  about  Nov.  15,  will  o«S>y  rear^^  wL  donitfpref  BnS^  of  tbe  public  and  the  above 

sentotive  basement  Greene  of  Syracuse  University’s  statement  is  nothing  but  an 

sentauve  at  the  Foram.  of  the  Times-Star  building.  Law  School.  expression  of  opinion  the 


Dr  Wesley  C  Clark  dean  of  way  Act  of  1958  which  indicates 
the  sThoil  of  ioJraahsm,  Syra-  Consre^  ask^  for  ^ 

cuse  University.  The  supplement  opinion  from  the 

incorporates  revisions  on  laws  Federal  Highway  Administra- 


"Smif  t  .L  of  tre“  T=sto7 

F^Wd  showed  how  the  pifth  and  sixth  floors  formerly 
photopolymer  plates  can  be  pro-  used  by  the  Times-Star  wUl  be  * 

duced  m  ap^ximately  15  min-  rented.  Editorial  will  move  to  Bov  Tributes  Slated 
Exposure  the  fourth  floor,  once  the  Times-  Slated 

and  W^hout  Umts  feature  star  cafeteria.  San  Mateo, 

automatic  operation  and  push-  Three  national  televisio 

button  control,  and  they  proc-  *  utes  to  newspaperboyi 

ess  line,  halftone  or  combination  p  j  scheduled  for  Oct.  4,  the  Cali-  tising.  That  is  censorship  of  a 

plates  with  a  single  bath  of  fomia  Newspaperboy  Founda-  vicious  type.” 

alkaline  solution.  Pittsboro,  N.  C.  tion  reports.  These  are  on  the  Other  protests  have  been  filed 

The  present  experimental  The  Chatham  Life,  a  weekly  Lawrence  Welk,  Art  Lin 


Law  School  ^  sought  expression  of  opinion  the 

accuracy  of  which  not  only  our 
•  association  but  others  including 

Rnv  Tribute  Sifltpd  definitely 

isoy  irioutes  Siatea  question.  A  brand  name  adver- 

San  Mateo,  Calif,  tisement  would  certainly  be  no 
Three  national  television  trib-  more  a  public  hazard  than  any 
utes  to  newspaperboys  are  other  form  of  outdoor  adver- 


The  present  experimental  The  Chatham  Life,  a  weekly  Lawrence  Welk,  Art  Linkletter  by  the  Association  of  National  . 
imits  turn  out  flat  or  curved  newspaper  at  which  first  ap-  and,  tentatively,  the  Perry  Como  Advertisers,  Advertising  Feder- 

plates,  up  to  20  X  24  inches  in  peared  on  Feb.  14,  halted  op-  shows.  Bill  Merritt,  Los  An-  ation  of  America,  American 

size.  erations  last  week.  T.  G.  Stone,  geles  Examiner,  and  Ray  Marx,  Association  of  Advertising 

DuPont  representatives  cau-  publisher,  said  he  was  too  busy  Los  Angeles  Times,  completed  Agencies,  and  Brand  Names 


tioned  the  trade  against  expect-  with  other  obligations. 


arrangements  for  these  shows.  Foundation. 
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Report  On  Reporters 

Reporter  Joe  Martin 
Loves  Lusty  Reporting 


By  Ray  Erwin 


Joseph  Martin,  New  York  to  freckle  and  his  blue  eyes 
Daily  News,  is  a  real  reporter,  have  a  tendency  to  crinkle  with 
He  deserves  that  high  title  merrimrat  or  harden  like  cold 
and  acclaim  because  he  really  In^  ancestry, 

loves  reporting  and  he  does  it  wife,  whom  he  ^rried 

superbly  well.  yea™  Josephine  Di- 


The  love  affair  between  re¬ 
porter  and  reporting  came  about 
because  the  latter  saved  the  for¬ 
mer  from  financial  poverty  in 
the  Great  Depression  and  has 
since  saved  him  from  the  mental 
poverty,  the  utter  boredom,  in¬ 
flicted  by  routine  duties  upon 
most  workers  in  more  prosaic 
professions. 

It  was  exactly  25  years  ago 
(Oct.  21,  1933)  that  Joseph 
Martin  joined  the  New  York 
Daily  News.  During  his  quarter- 
century  of  intense  investigative 
reporting,  he  has  circled  the 
globe  on  stories  attracting 
worldwide  attention  and  he  has 
helped  change  the  civic  life  of 
his  city  through  countless  cru¬ 
sades  and  series  of  stories  ex¬ 
posing  political  humbuggery 
and  also  official  malfeasance  or 
nonfeasance.  Sometimes  he  has 
served  as  a  police  reporter  on 
a  world  beat  —  an  international 
investigator. 

Many  Awards 

Numerous  awards  have  re¬ 
warded  him  for  his  news  revela¬ 
tions  in  the  public  interest.  But 
plaques  are  not  his  greatest  re¬ 
ward.  His  most  prized  possession 
is  his  job  as  a  reporter,  which 
each  day  offers  him  a  new  as¬ 
signment,  a  new  challenge  with 
a  minimum  of  daily  routine. 

Curiously  enough,  this  great 
reporter  persuades  himself  he 
cannot  write.  He  insists  his  city 
editor  assign  a  rewrite  man  to 
polish  his  prose  and  to  present 
the  facts  he  relentlessly  and 
tirelessly  digs  up.  His  familiar 
and  respected  (sometimes 
feared)  byline  is  accompanied 
with  that  of  a  top  News  re¬ 
write  man. 

A  Big  Guy 


Lorenzo,  was  herself  a  top  New 
York  Daily  News  reporter  un¬ 
til  her  resignation  in  September 
prior  to  the  birth  of  a  daughter. 

“That’s  the  best  damned  re¬ 
porter  in  this  town,”  remarked 
Harry  Nichols,  News  city  edi¬ 
tor,  jerking  a  thumb  at  Joe. 
“Give  him  a  bone  and  he’s  a 
bulldog  who  never  lets  go  until 
he  has  the  story.” 

A  Book  Lover 

“As  a  kid  I  lived  books,  read 
books,  ate  books,”  recalled  Big 
Joe  with  a  broad  grin.  “The 
printed  word  was  to  me  what 
pure  opium  is  to  a  hophead. 

I  cut  down  on  lunches  as  a  copy- 
boy  to  buy  the  old  Story  maga¬ 
zine  and  read  Saroyan  before 
the  general  public  heard  of  the 
sentimental  Armenian.  To  me 
the  printed  word  was  the  ulti¬ 
mate.  It  took  off  where  the 
sword  stopped.  It  was  magric, 
although  much  of  it  was  over 
my  head  then.  Passages  of  prose 
could  rip  me  up  the  belly,  de¬ 
stroy  sleep,  send  me  walking  the 
streets  all  night.” 

Young  Joe  haimted  the  li¬ 
braries  and  bookstores  to  meet 
and  know  Nietzsche,  Plato, 
Schoi)enhauer,  Veblen,  Mike 
Gold,  Dalton  Trumbo,  Dreiser, 
Lewis,  Dos  Passes,  Freud,  Hous- 
man,  Millay,  Swinburne,  Shaw, 
Shakesi>eare,  Farrell,  Studs 
Lonnigan,  Wolfe,  James,  Con¬ 
rad. 

Came  the  Great  Depression. 
His  father,  a  laborer,  died.  His 
mother  managed  meagerly  to 
provide  food  by  working  as  a 
cleaning  woman  one  day  a  week. 
Lights  were  shut  off  by  courtesy 
of  the  power  company  and  the 
rent  was  months  b^nd.  Joe 
went  out  at  night  to  scrounge 
fuel  wood  from  the  shores  of 
the  East  River  at  Hell  Gate. 


Joe  Martin  (left)  and  City  Editor  Harry  Nichols 


Joe  is  a  big  man,  big  phy-  Books  took  the  place  of  food — 


almost. 

After  two  years  of  high 
school,  Joe  had  to  quit  and  join 
the  army  of  jobless  making  the 
rounds  of  employment  offices. 


rically,  big  in  his  outlook  on 
life,  big  in  his  concept  of  a  re¬ 
porter’s  duty  on  behalf  of  the 
nuisses  of  men  who  have  small 
voice  before  stxiltified,  stratified 
wid  stupid  officialdom.  To  make 
op  for  receding  hair,  he  wears 
a  pnall,  close-cropped  mustache. 

His  fair  skin  has  a  tendency 
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Love*  the  Gty 

“Every  day  I  walked  home  to 
Astoria  but  I  didn’t  mind  be¬ 


cause  I  wanted  to  eat  up  the 
city,  to  know  every  alley  and 
back  comer,”  he  remembered. 
“I  absorbed  impressions,  jotted 
notes  about  the  Bowery,  Green¬ 
wich  Village,  took  a  different 
route  every  day  and  tried  to 
write  what  I  saw,  felt,  thought 
on  an  old  typewriter  loaned  by 
our  kind  and  patient  Lith  land¬ 
lord.” 

Joe  started  mailing  in  stuff 
to  John  Chapman,  then  writing 
a  “Mainly  About  Manhattan” 
column  for  the  Daily  News  and 
now  theater  critic.  The  boy 
figuratively  walked  on  clouds 
(in  his  half-soled  shoes)  when 
the  Chapman  column  used  a 
Martin  nugget. 

Came  the  Big  Day  when  Mr. 
Chapman  telegraphed  the  kid 
an  offer  to  pay  for  research. 
Joe  needed  a  haircut  but  plas¬ 
tered  down  his  imruly  locks 
with  soapy  water  and  put  on 
his  old  blue  suit  patched  with 
black  silk  from  a  discarded 
dress  of  his  mother’s  and  rushed 
to  the  News.  Chapman’s  face 
dropped  when  he  saw  Joe  be¬ 
cause  he  expected  an  adult  and 
an  expert  on  the  Bowery,  where 
he  had  planned  to  send  him  to 
investigate  how  a  white-collar 
worker,  defeated  by  the  Depres¬ 
sion  into  becoming  a  Bowery 
bum,  existed.  Mr.  Chapman  said 
the  self-conscious  applicant  was 
too  young  for  the  dangerous  and 
responsible  mission. 

Bowery  Bum 

“I  said  I’d  do  the  job  on  my 
own  and  went  to  the  Bowery 
and  lived  about  a  week,  soaked 
up  everything  —  rackets,  stories 


of  the  men,  the  fights,  the  per¬ 
version,  the  restaurants,  soup 
or  coffee  at  3c  a  cup,  the  flop- 
houses,”  said  Joe.  “I  was  taken 
in  tow  by  a  young,  gigantic 
Irishman  who  had  holed  up 
down  there,  running  a  racket 
on  Home  Relief  by  using  Bow¬ 
ery  characters.” 

The  neophyte  free-lance  re¬ 
porter  sent  Mr.  Chapman  a  100- 
page  memo,  which  was  not  ac¬ 
ceptable  for  use  but  which 
earned  $25  expenses  and  the 
columnist’s  interest  and  respect 
plus  the  promise  of  a  job  when 
and  if  one  opened.  In  despera¬ 
tion,  the  boy  decided  to  “hit  the 
rods”  with  thousands  of  other 
young  migrant  job-seekers  and 
secretly  decided  to  leave  home 
on  a  Monday.  On  the  Friday 
before  his  planned  hobo-exit 
from  home,  he  received  a  tele¬ 
gram  from  John  Chapman  offer¬ 
ing  him  $15  a  week  as  oopyboy. 
His  elation  was  unlimited  — 
and  still  is.  He  has  thought 
thousands  of  times  what  might 
have  happened  to  him  if  the 
offer  had  come  a  week  later 
after  he  was  already  lost  among 
the  wanderers  in  the  cross¬ 
country  wilderness. 

Lucky  Joe 

“I  have  an  almost  religious 
superstition  about  my  luck,”  Joe 
remarked.  “Once  a  guy  aimed 
a  gun  at  me  but  it  failed  to 
fire.  At  least  three  times,  my 
number  should  have  been  up  in 
planes  but  I  got  a  raincheck. 
I  rolled  a  car  over  twice  on  the 
East  River  Drive  and  walked 
away  without  a  scratch  and  I 
{Continued  on  page  66) 
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Yacht  Race  Reporters 
Say  Damon  Was  Right 


By  Jack  V.  Fox 
United  Press  International 


yacht  races  off  Newport  last  inhabitable.  The  ceiling  was  so 
week  came  home  sadded  and,  low  in  the  garret  Leo  could  not 
moat  of  us  anyway,  not  much  stand  erect  and,  with  kneecaps 
wiser  men.  gone,  his  position  was  desperate. 

The  American  sloop  Colum-  The  housing  shortage  was 
bia  was  so  far  superior  to  Brit-  acute.  Everyone  wanted  in  the 
ain’s  Sceptre  that  it  was  strictly  Viking  Hotel  and  while  the 
no  contest  from  the  outset,  manager,  Len  Scalzi,  did  his 
Those  who  had  to  stand  from  best,  the  races  began  with  the 
8 :80  a.m.  to  6  p.m.  on  the  Coast  White  House  press  corps  holding 
Guard  press  boats  agreed  the  all  the  best 
late  Damon  Runyon  had  some¬ 
thing  when  he  observed  that 
watching  America’s  Cup  is 
“about  as  exciting  as  watching 
grass  grow.” 

The  Press  Box 

This  was  the  first  time  the 
races  had  been  held  since  1937 
so  there  were  few  who  knew 
the  ropes.  A  canny  minority 
rented  folding  chairs  from  a 
local  funeral  parlor  at  $1.25  a 
day  and,  though  they  tilted  and 
roAed,  they  had  the  only  seats 
in  the  “press  boxes.” 

(Will  Grimsley  of  AP  told  of 
the  approach  by  two  Boston  re¬ 
porters  to  an  undertaker:  “How 
much  for  the  chairs?”  “Nothing, 
just  give  me  a  break  on  a  death 
some  time.”) 

UPI  was  set  up  in  the  tiny 
bridge  of  the  “Roarin’  20s,”  a 
90-foot  Coast  Guard  craft  carry¬ 
ing  a  crew  of  11  plus  14  press 
representatives.  On  either  side 
of  the  deck  were  secured  two 
depth  charges  employed  in  less 
informal  duties.  Although  care-  , 
fully  vmplugged,  they  were  of 
slight  comfort  to  behold. 

Jack  Cohover,  for  30  years  a 
lacing  and  cruising  sailor,  was 
the  UPI  reporter  in  the  cabin. 

Mr.  Conover  is  the  nephew  of 
Harvey  Conover,  trade  maga¬ 
zine  publisher,  who  was 


Don  Guy,  head  of  AP’s  photo 

crew,  and  photographers  Walter  THAT'S  NO  GUN— Don  Guy,  AP  photo  editor  in  Boston,  has  a  long- 

Green,  Frank  Curtin  and  Bill  ""9®  telescopic  camera  and  he  travels  over  the  high  seas  to  cover  the 

.  .  .  .I.  America  s  Cup  yacht  races  ott  Newport. 

Chaplis  set  up  quarters  m  three 

rooms  of  a  sprawling  old  man-  There  was  no  shortage  of  the  The  day  Sherman  Adams  was 
sion  once  owned  by  decendants  conviviality  for  w'hich  seafaring  here  to  discuss  his  resignation 

of  Louis  Agassiz,  famed  geolo-  men  ai-e  noted.  One  visiting  with  the  President  there  was 

gist  and  naturalist,  and  prompt-  yachtsman  swore  that  Tuesday  little  racing  copy  moved, 

ly  dubbed  it  “Wuthering  was  the  most  exciting  day  of 

Heights.”  They  covered  the  the  races.  There  was  no  race 

i-aces  from  a  plane,  the  Coast  that  day.  But  during  the  cock- 

Guard  boat,  and  a  motor  laimdi.  tail  parties  on  the  visiting 

The  launch  also  served  as  a  sea  yachts,  the  rumor  spread  that 

taxi,  picking  up  negatives  Columbia  and  Sceptre  were 

thrown  from  the  cutter  in  a  fighting  it  out  in  secret.  Word 

corked  plastic  milk  bottle.  .spread  that  first  one  boat,  then  ___  _ _ _ _ 

M-  p-  I  other  was  ahead.  Wagers  than  for  Columbia’s  easy  vic- 

Misguided  Pictures  learned  discus-  tories.) 

UPI  Photos  caused  commo-  sions  held  of  the  strategy  of  Back  in  the  Viking  Hotel, 

tion  by  dropping  pictures  from  a  the  crews.  Finally  the  squelcher  pos^er  and  your  faithful  cor- 

plane  smack  onto  the  ixK)f  of  the  came,  that  time  no  one  respondent  were  beginning  to 

hush-hush  Naval  War  College.  :>eemed  to  care.  ^  little  stir  crazy  near  the 

Jerry  Taylor  fiew  in  the  Press  conferences  were  held  end  of  the  races.  During  a  lull 
chartered  craft  about  200  feet  in  the  tiny  Ida  Lewis  yacht  in  calls  trom  Conover,  we 
over  the  base  and  let  loose  his  club  after  each  race.  Colin  listened  to  local  radio  stations 
first  film  at  the  drill  field.  He  Ratsey  of  the  British  sailmaking  and  particularly  to  a  program 
missed.  Bill  Manning  ran  fran-  family  appeared  as  spokesman  by  Jerry  Nevins  called  “Open 

tically  around  the  base,  looking  for  the  British  while  the  other  Forum  of  the  Air.” 

under  cars  and  searching  shrub-  crew  members  went  into  virtual  Nevins  picked  up  live  tele- 

hiding  in  an  estate  clear  across  p^one  calU  from  his  listeners 
It  finally  dawned  that  the  film  ibe  harbor.  talked  with  them  on  the  air. 

was  on  the  roof.  Under  the  UPI’s  Mike  Posner,  here  for  Naturally,  most  of  them  were 
stem  eyes  of  two  marines.  Bill  the  Eisenhower  coverage  and  about  the  races  and  most  of 

climbed  a  steel  stairway  to  a  suddenly  converted  to  the  nau-  them  very  solemn  and  polite 

cupola.  No  film.  The  fire  de-  tical  be^t,  got  one  of  the  best  inquiries. 

partment  was  summoned,  lad-  quotes  of  all  from  Briggs  Cun-  We  decided  to  liven  up  the 

^ _ _ _ ^  lost  were  run  up  and  the  mis-  ningham,  the  auto  racer  and  “forum”  a  bit  and  put  in  a  call 

my^rioiimfy  in  his  "sailboat  off  ^“ided  pictures  were  lifted  from  designer  who  steered  Columbia  to  Jerry,  identifying  the  caller 

Florida  earlier  this  year.  ^  gutter.  to  victory.  Posner  asked  Briggs  as  “Sven  Johannsen,  retired  sea 

One  of  AP’s  staffers  was  Sid  rj,.  ,  after  the  final  race  how  he  felt,  captain.” 

Moody,  of  Newark,  who  sailed  “I  a  let  down  feeling,”  “Yes,  Sven,”  said  Nevins, 

his  father’s  35-foot  sloop  to  Will  Grimsley  and  Sid  Moody  Cunningham  said.  “I  don’t  know  “what  is  your  question?” 
Newport  and  went  to  work.  of  AP  participated  in  a  rescue  what  I’ll  do  with  myself  to-  “My  question,”  said  Sven,  “is 
UPI  Sports  Editor  Leo  H.  operation  at  the  end  of  the  morrow.”  if  one  of  the  b^ts  should  sink, 

Peterson  found  it  a  shattering  third  race.  Two  of  the  spectator  There  were  a  number  of  would  the  other  stop  and  pick 
trial.  He  went  out  the  first  day  craft  jammed  together  in  high  yachting  writers  on  hand  who  up  survivors?” 
on  the  “Roarin’  20s”  with  about  seas  and  one  man  suffered  a  did  know  what  they  were  talking  Nevins  never  even  laughed. 
1,000  other  small  spectator  deep  leg  woimd  and  was  pitched  about,  but  many  of  the  news-  He  handled  the  gag  deftly,  re¬ 
boats.  On  his  return  he  reported  overboard.  He  was  fished  out  by  men  had  a  sneaky  admiration  marking  that  the  coast  guard 
his  kneecaps  had  dissolved  in  the  crew  of  the  cutter  Escanaba  for  President  Eisenhower  in  his  was  prepared  for  that,  then 
the  day-long  rolling  on  the  and  then  transferred  to  AP’s  ability  to  watch  only  the  first  said: 

waves.  His  ailment  was  further  90-footer  for  a  run  back  to  New-  half  hour  of  the  first  race  and  “Just  a  couple  of  UPI  boys 
complicated  by  the  fact  the  only  port  harbor  13  miles  away.  then  head  for  a  golf  course.  having  their  little  joke.” 
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(AP’s  log  observed  this  week 
that  the  yacht  stories  made  the 
sports  pages,  whereas  in  the 
1930-37  era  of  Sir  Thomas 
Lipton’s  Shamrock  challenges 
the  coverage  was  front-paged. 
Thera  was  more  Page  One  play 
for  Ted  Williams’  bat-fiinging 
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Magazine  Editors  Call 
Odd-Shaped  Ads  Unfair; 


ADVERTISING  DIARY 


Pre-printed  color  inserts  get  American  World  Airways  opened 
boost  Oct.  6  with  publication  of  $1,500,000  drive  in  67  newspa- 
a  directory  listing  200  dailies  pers  in  31  markets  (J.  Walter 
accepting  full  page  copy  at  Thompson  Co.,  Thurman  Pierce, 
black-and-white  rates.  Total  cir-  account  exec.)  Copy  in  New 
culation  approximates  30,000,-  York  area  alone  will  amount  to 
000.  Leighton  Associates,  Inc.,  42  full  newspaper  pages  in  eight 
service  subsidiary  of  Eastern  weeks. 

Colortype  Corporation,  is  send-  *  *  ♦ 

ing  it  to  agencies  and  adver¬ 
tisers.  Next  use  of  color  insert  Auto  dealers  across  U.  S.  get- 
is  by  American  Home  Products  ting  Saturday  Evening  Post 
for  Chef  Boy-Ar-Dee  foods,  and  pitch  on  case  for  national  mag- 
Dennison’s  Chili  Concame  in  azine  advertising.  Presentation 
eight  Pacific  Coast  dailies,  aims  to  explain  “power  and 
Placed  by  Young  &  Rubicam.  economy”  of  magazines  from 

dealers’  standpoint;  points  out 
*  to  a  Philadelphia  dealer,  for  ex- 

Color  linage  was  up  0.3%  in  his  pro-rat^  share 

August  and  up  4.5%  for  the 

first  eight  months  of  this  year,  ^  ^ow  much 

latest  Hoe  Report  on  HOP  Color 

shoWR-  TotJll  Aiicriicf  Hti.  • 


Montreal  •  ’ 

Odd-shaped  advertisements 
were  condemned  in  a  resolution 
unanimously  adopted  by  the  J 

American  Association  of  Sun- 
day  and  Feature  Editors  at  their 
annual  meeting  here  this  week.  *■ 

The  resolution,  introduced  by  ^ 

Cary  Robertson,  Sunday  editor  a  M 

oi  tile  Louisville  (Ky.)  Courier-  ®  ^  m 

Journal,  reads:  “This  group  is  ^ 

greatly  concerned  over  the  in- 
flux  of  odd-shaped  advertise- 

raents  which  seek  to  steal  maga-  jBp 

zine  page  by  paying  for  only 

60  to  70  per  cent  of  the  space, 

leaving  the  remainder  of  the  ^ 

page  in  a  shape  which  cannot 

be  used  effectively  news  or  ^ 

features.  B/KK/B 

Ask  for  Solid  Front  Craig  Ballantyna 

“This  group,  having  the  re-  and  Lew  Louthood,  of 

sponsibility  of  filling  the  avail-  Weekend  Magazine,  Canada; 
able  news  space,  condemns  the  Peitel,  of  the  Metro  Group, 
shape  of  many  of  these  ads  as  ^nd  Joseph  Wing  of  Associated 
unfair  to  newspapers  and  to  pj-egg  Newsfeatures. 
their  readers.  Further,  it  wishes 

to  state  strongly  that  by  making  Promotion  Talks 

it  impossible  to  use  the  remain-  _ .  .  v  u 

inir  nL^snace  attractivelv  the  Discussions  were  held  on  pro- 

buyer  of  such  adv^tising^s  motion,  wmics,  trends  in  ma^- 

defeating  his  own  ends  and 

actually  driving  readers  away  mety  P^®®-  ^ 

from  his  pages  to  others  which  ^  ^  wnri*- 

contain  something  worth  seeing  ^ 

and  reading.  Furthermore,  thl  rented  at  the  m®®t»ng- 

readership  of  the  entire  section  newspa^re  were  repr  . 

.8  bound  to  be  affected  in  the  w 

worst  way  possible  way.  tonal  director  of  Weekend  M^- 

.•r»-  11  j  •  azme,  the  newspaper  supplement 

F^lly,  this  group  deni^  published  in  Montreal  for  Can- 
the  claim  often  made  that  sudi  papers,  was  elected  presi- 

advertising  nmy  as  weU  1^  dent  of  the  association  for  1959. 
sallowed  quietly  because  all  Harold  A.  WilUams,  of  the  Bof- 
oAer  n^spapers  are  acceptmg  (Md.)  Sunday  Sun.  and 

It  On  the  contrary,  newspapers  Kohnop,  of  the  Dayton 

m  some  of  our  larger  cities,  ^Vews,  were  re- 

newspaper  groups  and  nation-  secretary  and  treasurer, 

aUy  syndicated  newspaper  i.espectively. 
magazines  have  already  put  up  _  ..  „  -ii  k». 

barriers  against  such  miL:ept-  „  ^h® 

able  ads.  Others  are  in  Hie  Boston  the  last  week  m  Septem- 
process  of  doing  so.  ^ 

“We  insist  that  still  other 
publishers  should  consider  put-  Press  Union  Heads 
ting  up  a  soUd  front  aga^  q  ^  To  Work 

foolish  encroachments  of  this 

type;  and  that  advertisers,  ad-  Portland,  Ore. 

vertising  agencies  and  adver-  An  unauthorized  press  stop- 
tising  representatives  on  their  page  caused  delay  of  several 
part,  should  consider  the  self-  Sept.  24  editions  of  the  Oregon- 
defeating  nature  of  the  type  ton  when  web  pressmen  halted 
of  ads  we  so  strongly  object  to.”  operations  for  several  hours 

The  speakers  at  the  three-day  after  discharge  of  a  pressman 
meeting  were  Lloyd  Wendt,  edi-  chapel  chairman.  Sev- 
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2  Gannett 
Editors  Put 
In  GM  Posts 

Rochester,  N.  Y. 
Henry  J.  Leader  has  been 
named  general  manager  of  the 
Utica  (N.  Y.)  Observer-Dis¬ 
patch  and  Utica  Daily  Press, 
Gannett  newspapers  which  he 
once  served  as  state  editor.  He 
succeeds  J.  David  Hogue,  who 
died  Sept.  12  in  Rome,  Italy, 
while  on  a  vacation  trip. 

Paul  Miller,  president  of  Gan¬ 
nett  Ck).,  Inc.,  who  announced 
the  appointment  at  the  annual 
conference  of  Gannett  Group  ex¬ 
ecutives  here,  said  Mr.  Leader 
also  had  been  elected  secretary 
and  a  director  of  the  Utica  Ob¬ 
server  Dispatch,  Inc. 

Stein  to  Move  Up 

Mr.  Miller  announced  also 
the  planned  retirement  Dec.  31 
of  A.  B.  Engelbert  as  general 
manager  of  the  Binghamton  (N. 
Y.)  Press  and  the  naming  of 
Fred  W.  Stein  as  general  man¬ 
ager  at  that  time.  Mr.  Stein 
will  retain  the  title  of  editor, 
with  Erwin  C.  Cronk,  city  edi¬ 
tor,  moving  up  to  managing  edi¬ 
tor. 

Mr.  Engelbert,  a  member  of 
the  Press  staff  for  41  years,  has 
been  general  manager  since 
1939. 

Mr.  Leader,  49,  has  been  edi¬ 
tor  of  the  Plainfield  (N.  J.) 
Courier  News,  an  afternoon 
Gannett  newspaper,  for  two 
years.  He  had  rejoined  the  Gan¬ 
nett  organization  in  the  Spring 
of  1956  after  serving  14  years 
with  the  Albany  Bureau  of  the 
Associated  Press  where  he  was 
New  York  State  Editor  and 
headed  the  staff  covering  the 
Legislature  and  politics.  Before 
going  to  Plainfield  he  was  as¬ 
signed  briefly  to  the  Washing¬ 
ton  Bureau  of  Gannett  News 
Service  and  helped  to  cover  the 
1956  Democratic  National  Con¬ 
vention. 

Hampson  Becomes  ME 

An  alumnus  of  Syracuse  Uni¬ 
versity,  Mr.  Leader  has  worked 
also  on  the  Syracuse  Herald,  the 
Little  Falls  Evening  Times  and 
the  Troy  Record, 

Succeeding  him  as  ranking 
editor  at  Plainfield  will  be  Eu¬ 
gene  F.  Hampson,  promoted 
from  city  editor  to  managing 
editor.  Mr.  Hampson  has  been 
a  member  of  the  Plainfield  staff 
for  31  years. 
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DwightMarvin  1 
Retires;  Sliter  - 
Named  Editor'  - 


SAGE  OF  CITY  HALL— that's  what  they  call  him  (Carl  Cooper)  in 
Seattle  newspaperdom.  Rounding  out  40  years  on  the  same  beat  for 
the  Post-Intelligencer,  Mr.  Cooper  receives  compliments  of  Publisher 
C.  B.  Lindeman.  At  City  Hall  surprise  ceremonies  he  was  honored  by  a 
formal  resolution  of  the  City  Fathers  and  he  received  a  new  portable 
typewriter  as  replacement  of  a  battered  mill  he  had  been  using  at  home. 


Crime  Prober 
Leans  on  Press 


Leon  Racht  Leaves 
$84,000  Net  Estate 


Albany,  N.  Y. 

New  York  State’s  Crime  Com¬ 
mission  is  so  pinched  for  funds 
it  must  rely  on  newspaper  re¬ 
porters  to  help  its  investiga¬ 
tions. 

Chairman  Myles  J.  Lane  of 
the  commission  told  the  Albany 
Times-Union  the  $350,000  allo¬ 
cated  by  the  Legislature  in 
March  is  inadequate.  The  com¬ 
mission  has  8  to  10  investiga¬ 
tors  and  six  la'wyers  on  its  staff. 

“Because  of  our  restricted 
budget  we  frequently  ask  news¬ 
men  to  forward  the  leads  they 
get  to  us,”  Mr.  Lane  said.  “We 
find  that  people  who  won’t  talk 
to  our  staff  talk  to  you  (re¬ 
porters)  .” 


The  late  Leon  Edward  Racht, 
an  editor  of  the  New  York 
Journal- American,  left  gross  as¬ 
sets  of  $108,262  and  a  $84,245 
net  estate  at  his  death  on  Feb. 
12th,  according  to  a  report  filed 
here  by  the  State  Transfer  Tax 
Department. 

Mr.  Racht,  who  was  56  at  his 
death,  owned  securities  valued 
at  $77,182.  His  will  provides 
that  the  bulk  of  the  estate  be 
placed  in  trust  for  the  lifetime 
benefit  of  a  friend.  Ultimately, 
the  principal  will  be  paid  to 
charity. 

Mr.  Racht  was  editor  of  the 
March  of  Events  page  and  wrote 
a  column,  “The  Red  Letter,”  an 
analysis  of  leftist  activities. 


Troy,  N.  Y. 

Alton  T.  Sliter  was  named 
editor  of  the  Troy  Record  News¬ 
papers  on  Sept.  29,  succeeding 
Dwight  Marvin,  who  is  retiring 
after  52  years  on  the  newspaper. 

Frank  L.  York,  publisher  of 
the  morning  Troy  Record  and 
evening  Times-Record,  an¬ 
nounced  Mr.  Sliter’s  promotion 
from  managing  editor. 

Mr.  Marvin,  a  former  presi¬ 
dent  of  the  American  Society  of  ' 
Newspaper  Editors  and  of  the 
New  York  State  Society  of 
Newspaper  Editors,  will  con¬ 
tinue  as  a  member  of  the  board 
of  directors  of  the  company.  He 
will  divide  his  time  between 
Troy  and  Tryon,  N.  C.,  where 
he  has  bought  a  home. 

Joseph  R.  Snyder,  city  editor 
of  the  Record,  will  become  as¬ 
sociate  editor  of  the  Record  and 
Times-Record.  He  'will  be  suc¬ 
ceeded  as  city  editor  by  George 
C.  Thomas,  assistant  telegraph 
editor. 

Mr.  Sliter  has  been  with  the 
company  since  1921  and  has 
advanced  through  the  ranks  as 
city  hall  reporter,  and  city  edi¬ 
tor  and  managing  editor  of  the 
Troy  Record. 

Mr.  Snyder  has  been  with  the 
organization  since  1927  and  city 
editor  since  1945.  Mr.  Thomas 
worked  on  the  Kansas  City 
Kansan,  Kansas  City  Journal- 
Post,  Denver  Rocky  Mountain 
News  and  the  Catholic  Register 
in  Denver,  before  coming  to 
Troy  in  1952. 


Newspaper  Firm 
Sells  Radio  Interest 


Gould  to  Start 
A  New  Enterprise 


Lisbon  Falls,  Me. 

Arthor-humorist  John  Gould, 
plans  to  publish  a  new  statewide 
weekly  newspaper.  An  associate, 
Stanley  R.  'Tupper  of  Augusta, 
former  state  official,  said  the 
paper  -will  be  published  here 
under  the  same  name  —  the 
Enterprise  —  as  a  weekly 
formerly  put  out  by  Mr.  Gould. 

Incorporation  papers  filed  for 
Enterprise  Publishing  Co.  call 
for  $50,000  of  common  stock. 
Mr.  Gould  is  president  and 
treasurer.  Mr.  Tupper  is  clerk. 


Editorial  on  Secrecy 
Results  in  Warrant 


Klamath  Falls,  Ore. 

The  Herald  and  News  with¬ 
drew  from  the  radio  business 
with  completion  of  the  sale,  on 
Sept.  24,  of  radio  stations 
KFLW  at  Klamath  Falls  and 
KCNO  at  Alturas,  Ckil.  Its 
radio  station  at  Roseburg,  Ore., 
had  been  sold  last  year. 

The  two  stations  sold  were 
operated  by  Interstate  Radio, 
Inc.,  a  wholly-owned  subsidiary 
of  Southern  Oregon  News 
papers,  Inc.  Purchaser,  at  a 
price  of  $97,000,  •was  Stuart 
Wilson,  president  of  Stulor  Cor- 
I>oration,  who  was  an  account 
executive  -with  KFIG  at  Cata¬ 
lina,  Calif. 


Hawkinsville,  Ga 

John  McCune,  52-year-ol<i  edi¬ 
tor  of  the  HawMnsville  Dispatch 
and  News,  nursing  a  bruised 
nose,  swore  out  a  warrant  Sept  ' 
26  charging  Bud  Home,  City 
Commission  Chairman,  with  as¬ 
sault  with  intent  to  murder.  The 
latter  was  freed  under  $2,500 
bond. 

“This  is  the  first  time  I  ever 
ran  into  violence,”  said  Mr. 
McCune,  who  spent  the  night  in 
a  hospital  for  treatment  and 
examination.  He  is  a  veteran  of 
32  years  in  newspaper  work. 

Apparent  cause  of  the  row 
was  an  editorial  referring  to  the 
“this  ■top  secret  document”  and 
quoting  Mr.  Home  as  saying  he 
"did  not  know  where  it  is  right 
now,”  when  the  editor  asked  to 
see  it. 
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Section  Edited 

By  Robert  B.  McIntyre 


FORECAST; 

‘Snowflake  -  Followed 
By  Linage  Blizzard 

By  Kol>ert  B.  McIntyre 


United  States  Steel  Corp.’s 
fifth  consecutive  promotion  (via 
BBDO,  Pittsburgh)  of  “Opera¬ 
tion  Snowilake”  gets  underway 
Nov.  17  with  across-the-board 
insertions  of  a  1,000-line  ad  in 
500  daily  and  weekly  newspapers 
with  a  combined  circulation  of 
25,000,000  in  400  markets. 

The  individual  papers,  which 
last  week  received  schedules 
through  their  respective  repre¬ 
sentatives,  are  those  which  last 
year  either  carried  a  minimum 
of  5,000  lines  of  Snowflake  tie-in 
advertising  in  special  sections 
or  which  published  a  minimum 
of  8,000  lines  of  ROP  Sno\vflake 
ads.  In  addition,  U.S.  Steel  has 
scheduled  those  dailies  in  plant 
towns  and  cities,  plus  special 
markets,  where  it  is  investing  in 
local  meetings. 

8,896,920  Lines 

Decision  as  to  which  news¬ 
papers  qualified  to  receive  U.S. 
Steel’s  national  ad  was  based  on 
audits  of  Snowflake  linage  used 
in  1957  as  measured  by  Adver¬ 
tising  Checking  Bureau,  Inc. 
New  York.  ACB  tallied  a  total 
of  8,896,920  lines  of  Snowflake 
copy  carriecl  last  year  by  .3,415 
dailies  and  weeklies  throughout 
the  nation.  Five  hundred  of 
the.se  papers  met  Steel’s  require¬ 
ments  for  participation  in  its 
national  schedule  for  1958. 

As  in  past  years.  Operation 
Snowflake — sponsored  by  Steel 
to  unite  efforts  of  manufac¬ 
turers,  retailers,  trade  associa¬ 
tions,  utilities,  and  financial  in¬ 
stitutions  in  promoting  major 
appliances  as  Christmas  gifts — 
will  pivot  around  U.S.  Steel’s 
newspaper  service  offered  to  all 
daily  and  weekly  new’spapers 
through  trade  paper  ads — and 
sent  by  U.S.  Steel  directly  to  all 
daily  editors  and  ad  managers. 

10-Page  Proof  Book 

Produced  for  U.S.S.,  in  con¬ 
sultation  with  the  Bureau  of  Ad¬ 
vertising,  ANPA,  by  Metro  As¬ 
sociated  Services,  Inc.,  New 
York,  the  service  is  also  dis¬ 
tributed  with  the  October  Metro 
Newspaper  Service  to  some 
4,000  dailies  and  weeklies  in  the 
U.S.  and  Canada. 

editor  8i  PUBLISHER 


The  double-duty  proof  book 
contains  10  pages  (two  more 
than  last  yea^s)  crammed  with 
new  ways  to  sell  major  appli¬ 
ances  as  Christmas  gifts.  News 
features,  photos  and  montages 
spark  ad-building  ideas,  just  as 
ad  elements  and  copy  themes  are 
designed  to  work  for  every  con¬ 
ceivable  tie-in  advertiser. 

U.S.  Steel  considers  its  pack¬ 
age  as  “double  duty’’  because 
everything  in  it  is  designed  to 
perform  two  or  more  business- 
building  purposes.  Ad-buildlng 
elements,  says  U.S.  Steel,  “work 
for  either,  or  both,  gas  and 
electric  appliances;  for  either  or 
all  appliance  dealers,  utilities, 
kitchen  planners,  contractors, 
distributors,  lending  institutions, 
and  trade  associations. 

“Editorial  features  are  double 
duty,  too.  They  dramatize  a 
fresh  approach  to  making  people 
want  new,  improved  home-mak¬ 
ing  equipment.  And  they  can  be 
used  as  attention  compellors 
with  a  message  in  advertising.’’ 

‘LBE’.‘AGA’  Tie-In 

One  1,000-line  ad  in  the  proof 
book  was  prepared  by  “Live 
Better  Electrically”  for  electric 
utilities  to  facilitate  their  par¬ 
ticipation  in  the  local  news¬ 
paper’s  “White  Christmas”  pro¬ 
motion.  Accordingly,  U.S.  Steel 
urges  newspaper  ad  managers 
to  get  together  with  the  local 
electric  utility’s  advertising  and 
marketing  executives  “so  that 
all  can  work  with  appliance 
dealers  and  distributors  to  ex¬ 
pand  the  program.”  Illustration 
in  the  ad  can  also  be  effective 
for  dealers,  distributors,  and 
lending  institutions. 

This  LBE  participation  marks 
a  joining  together  of  U.S.  Steel, 
with  its  annual  Christmas  appli¬ 
ance  promotion,  and  LBE,  with 
its  year-round  campaign  on  be¬ 
half  of  electrical  appliances 
(E&P,  May  17,  page  18),  to 
broaden  the  business-building 
potential  for  major  electrical 
appliances  as  Christmas  gifts. 
Drop-ins,  lead-ins,  and  headlines 
for  electrical  appliance  dealers 
combine  the  slogans  and  insig¬ 
nia  of  both  promotions  to  help 
for  October  4,  1958 


exploit  the  best  features  of  both. 

‘AGA’  Ad 

Another  1,000-line  ad  in  the 
U.S.  Steel  proof  book  was  de¬ 
signed  in  cooperation  with  the 
American  Gas  Association  to 
help  AGA-member  utilities  tie 
in  with  Operation  Snowflake. 
This  ad  features  the  four  major 
gas  appliances — stove,  clothes 
dryer,  water  heater,  and  re¬ 
frigerator. 

As  an  added  feature  of  this 
year’s  10-page  newspaper  proof 
book  pages  3,  4,  7  and  8,  con¬ 
taining  specific  material  on  elec¬ 
trical  appliances,  and  pages  5 
and  6,  containing  editorial  and 
advertising  matter  on  gas  appli¬ 
ances,  can  be  slipped  out  of  the 
proof  book  by  newspaper  space 
salesmen  and  used  separately 
from  the  entire  section  to  sell 
electric  and  gas  interests. 

‘White  Christmas  Special’ 

An  interesting  art  device  fea¬ 
tured  in  the  1958  proof  book  is 
the  “White  Christmas  Special,” 
a  cartoon-style  train  of  flat  cars 
on  each  of  which  is  one  of  the 
major  appliances.  This  train  has 
been  drawn  in  such  a  manner 
that  when  used  in  any  layout 
it  curves  through  the  entire  ad 
to  lure  the  reader’s  eye  to  copy 
high  points  (see  cut). 

U.S.  Steel  emphasizes  that, 
in  addition  to  the  news  feature 
material  presented  in  the  proof 
book,  more  is  available  to  news¬ 
papers  in  the  clip  sheets  and 
supplements  issued  by  manufac¬ 
turers,  trade  associations,  home 
modernization  organizations  and 
both  LBE  and  AGA.  Also 
stressed  is  the  fact  that  all  art 
work  can  be  adapted  to  print  in 
ROP  color  by  newspapers  with 
color  facilities. 

Editor-Adman  Team 

Another  suggestion  by  U.S. 
Steel  is  that  editors  and  ad  man¬ 
agers  work  together  on  produc¬ 
ing  the  Snowflake  supplement. 

“For  the  editor,”  says  U.S. 
Steel,  “there  is  the  promise  of 
inspiration  in  the  feature  matter 
for  stories  of  specific  local  in¬ 
terest  to  readers.  For  the  ad 
manager  there  is  the  ease  of 
supplying  copies  of  the  proof 
book  to  salesmen  to  help  pro¬ 
spective  advertisers  to  come  in 
on  the  promotion.” 

Mats  and  glossy  photos  of  all 
pictures  in  the  supplement  are 
available  free  of  charge  by  writ¬ 
ing  to  Robert  C.  Myers,  director 
of  market  development,  U.S. 
Steel  Corp.,  Pittsburgh  30,  Pa. 
Perforated  typesetter  tape  for 
editorial  text  matter  may  be 


THG  SannCE  B  iToOUHi  oUTY  PACKAGI 


AD-BUILDINS  TOOLS— At  top  is 
cover  of  U.S.  Steel's  newspaper 
service  for  "Operation  Snowflalie" 
— 1958.  Below  is  inside  page  from 
mat  book  showing  some  of  ad- 
building  tools  offered  to  news¬ 
papers.  Ad  at  lower  right  is  Steel's 
1,000-line  insertion  scheduled  for 
500  newspapers  starting  Nov.  17. 


ordered  from  Tape  Production 
Corp.,  P.  0.  Box  10789,  St. 
Petersburg  33,  Fla. 

Snowflake  Background 

When  U.S.  Steel  started  Oper¬ 
ation  Snowflake  five  years  ago 
to  help  its  customers  sell  major 
appliances  made  of  steel,  big- 
ticket  items  were  almost  totally 
excluded  from  the  biggest  spend¬ 
ing  season  of  the  year.  The 
Snowflake  slogan,  “Make  it  a 
White  Christmas — Give  Her  a 
Major  Appliance,”  has  proved 
so  effective  over  the  years  that 
by  1957  approximately  40% 
(29,000)  of  all  appliance  re¬ 
tailers  participated. 

As  part  of  their  tie-in  adver- 
(Continued  on  page  22) 
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How  An  Agency  Aids 
Product  Introduction 


By  Philip  N.  Schuyler 


There  are  many  humorous 
definitions  of  an  expert,  such  as 
the  late  Nicholas  Murray  But¬ 
ler’s  “person  who  knows  more 
and  more  about  less  and  less”  or 
the  more  current  “man  far  from 
home.” 


Introduction”;  and  Harry  S. 
Sylk,  president.  Sun  Ray  Drug 
Company,  on  “The  Drug  Chain’s 
•Attitude  Toward  New  Consumer 
Products.” 


None  of  them  fit  Peter  Hilton, 
president,  Kastor,  Hilton,  Ches- 
ley  &  Clilford,  Inc.  If,  as  sages 
say,  knowledge  comes  from  ex¬ 
perience,  and  a  possession  of 
knowledge  of  a  subject  entitles 
a  man  to  the  accolade  of  expert, 
Mr.  Hilton  can  w'ear  it  becom¬ 
ingly  on  the  subject  of  intro¬ 
ducing  new  products. 

When  in  1955  the  Small  Busi¬ 
ness  Administration  of  our  gov¬ 
ernment  wished  to  publish  a  de¬ 
finitive  analysis  of  “New  Prod¬ 
uct  Introduction  for  Small  Busi¬ 
ness  Owners,”  Wendell  B. 
Barnes,  the  Administrator,  came 
to  Mr.  Hilton  to  write  it. 


Mr.  Barnes  called  Mr.  Hilton 
in  the  book’s  foreword  “a  busi¬ 
nessman  experienced  in  this 
work.”  The  experience  dates 
back  11  years,  when  just  after 
helping  to  introduce  Snow  Crop 
frozen  orange  juice  through  ad¬ 
vertising,  Mr.  Hilton  organized 
and  has  since  maintained  The 
New  Products  Institute. 


Surrounded  by  Experts 


4  Fundamentals 


This  week,  Mr.  Hilton  cap¬ 
suled  his  experience  as  an  ex¬ 
pert  into  four  fundamentals  for 
Editor  &  Publisher: 


In  exporting  new  product  in¬ 
troduction  Mr.  Hilton  believes  in 
surrounding  himself  with  ex¬ 
perts.  On  Oct.  14  at  the  Hotel 
Biltmore  in  New  York,  he  will 
preside  over  the  Fifth  Annual 
New  Product  Seminar.  These 
seminars  were  originated  jointly 
by  Hilton’s  New  Products  Insti¬ 
tute  and  Hilton  &  Riggio,  Inc., 
the  agency  he  headed  before  it 
was  merged  this  year  into  Kas¬ 
tor,  Hilton,  Chesley  &  Clifford. 
The  all-day  affair  at  the  Bilt¬ 
more  this  year  is  being  contin¬ 
ued  under  the  joint  sponsorship 
of  KHC&C  and  its  agency  affili¬ 
ate  in  Toronto,  Canada,  Brad¬ 
ley,  Venning  &  Hilton,  Ltd. 

Among  experts  participating 
will  be  Samuel  G.  Barton,  presi¬ 
dent,  Market  Research  Corpora¬ 
tion  of  America,  talking  on  “The 
Effect  of  New  Marketing  Tech¬ 
niques  on  New  Products”;  Ed¬ 
ward  Sawyer,  manager  of  the 
premium  department.  General 
Foods  Corporation,  on  “The  Role 
of  Premiums  in  New  Product 


‘Dangerous  Period’ 


“1)  An  agency  must  make 
sure  that  the  manufacturer  has 
a  good  product.  It  must  repre¬ 
sent  value  to  everyone  who  han¬ 
dles  it  in  distribution.  It  must 
have  a  reason  for  being,  either 
a  better  price,  better  function 
than  existing  similar  products. 
Definitely  desirable  is  that  it 
have  a  decided  advantage  over 
the  others.  It  cannot  be  ‘just  a 
me-too-product.’ 

“Parenthetically,  I  recall  a 
classic  remark  by  Albert  D. 
Lasker  that  ‘a  product  that  won’t 
sell  without  advertising,  won’t 
sell  with  advertising.’ 

“2)  During  the  introductory 
period,  the  agency  should  sen  e 
its  client  as  the  devil’s  advocate. 
It  should  be  a  professional  ‘no¬ 
man,’  providing  completely  in¬ 
dependent  third-party  judgment 
regarding  the  product  being  in¬ 
troduced,  its  market,  and  the 
techniques  and  media  best  suited 
for  its  introduction.  It  cannot 
be  forgotten  that  the  agency  has 
a  great  deal  at  stake  in  identi¬ 
fying  itself  with  a  new’  product 
that  ultimately  does  not  prove 
successful. 


NEW  PRODUCT  REVIEW — New  products  pass  in  review  across  desk  of 
Peter  Hilton  (far  ri9ht),  president,  Kastor,  Hilton,  Chesley  &  Clifford, 
Inc.  Taking  part  in  review  are  agency  executives  (left  to  right):  Charles 
E.  J.  Clifford,  vice  chairman;  H.  Kastor  Kahn,  chairman;  and  W.  S. 
Chesley,  chairman  of  the  Executive  Committee. 


aging,  market  research,  etc.  Re¬ 
peated  studies  we  have  made 
have  indicated  that  fewer  than 
one  in  five  new  products  ulti¬ 
mately  prove  successful.” 


Newspapers  Important 


This  year  KHC&C  has  been 
involved  in  the  debuts  of  more 
than  a  dozen  new  packaged  con¬ 
sumer  items.  Significantly  news¬ 
papers  have  invariably  played 
an  important  part  in  launching 
them.  One  of  the  latest  of  these 
is  Smith  Brothers’  new  Smokers 
Drops,  a  mouth  and  throat  fresh¬ 
ener.  After  initial  distribution 
w’as  realized  in  test  markets, 
saturation  small-space  new’spa- 
per  copy  was  released  last  month 
in  three  Los  Angeles  newspa¬ 
pers,  one  in  Long  Beach,  Calif., 
and  one  each  in  Baltimore  and 
Milw’aukee. 

The  product  was  also  adver¬ 
tised  by  a  full-color  spread  in 
Life  magazine  and  on  TV  spots. 
The  manufacturer  is  allocating 
advertising  expenditures  at  the 
rate  of  $1,500,000  a  year  to  the 
Smokers  Drops  effort. 


was  buried  deep  in  the  text.  Re¬ 
turns  show’ed  marked  differences 
in  appeal  based  on  consumer  re¬ 
quests  for  samples.  Even  after 
introduction,  KHC&C  continues 
to  subject  copy  to  split-run 
tests.  So  far,  some  30  different 
pieces  of  copy  have  been  evalu¬ 
ated  in  this  way. 


3  Markets  Selected 


Having  found  the  copy  that 
packed  the  greatest  sales  punch, 
three  test  markets  were  se¬ 
lected:  Binghamton,  N.  Y.;  Har¬ 
risburg,  Pa.;  and  Grand  Rapids, 
Mich.  Criteria  for  the  selection 
of  these  cities  was  set  forth  in 
great  detail  by  the  agency.  High 
on  the  list  were  two  criteria:  the 
position  of  the  media  in  each  of 
them,  and  the  ability  to  check 
accurately  the  sales  movement 
in  drug  stores. 

The  market  test,  originally 
scheduled  to  ran  for  a  year,  be¬ 
gan  in  the  spring  of  1957.  It 
went  so  well  that  by  October  it 
was  decided  to  expand  activity 
into  an  entire  Nielsen  area. 


“3)  The  agency  must  remind 
the  client  to  prepare  for  the 
dangerous  period.  This  time 
comes  after  the  introduction, 
when  the  pipe-line  filling  has 
been  accomplished,  and  there  is 
certain  to  be  a  dip  in  sales.  Con¬ 
ventionally,  this  is  the  time 
when  a  manufacturer  presses 
all  the  panic  buttons.  However, 
a  seasoned  marketing  man 
knows  that  this  is  a  normal  situ¬ 
ation  that  must  be  anticipated. 

“4)  The  agency  does  its  client 
a  service  when  it  counsels  that 
the  best  hedge  a  manufacturer 
can  have  against  failure  of  his 
investment  in  a  new  product  is 
the  skill  of  professional  know¬ 
how  all  along  the  line — product 
development  and  design,  pack- 


Typiral  Example 


Combinations  Studied 


Jack  Peters,  media  director  of 
KHC&C,  refers  to  Colonaid,  a 
new  laxative  of  Carter  Products 
that  went  into  test  markets  in 
the  Spring  of  1956,  as  a  typical 
example  of  how  the  agency  func¬ 
tions  on  a  new  product  project. 

Newspapers  played  a  most  im¬ 
portant  role  in  the  introduction 
of  this  item  throughout  its  test 
market  history.  After  the 
agency  had  worked  with  the  cli¬ 
ent  in  developing  packaging,  a 
series  of  split-run  copy  tests 
was  begun  in  the  New  York 
News  and  the  New  York  Mirror. 
A  dozen  different  ads  were 
tested  to  find  the  copy  that 
would  sell  best.  Each  contained 
an  offer  for  a  free  sample  that 


Newspapers  were  used  exclu¬ 
sively  in  the  beginning.  With  ex¬ 
pansion  into  the  Nielsen  area, 
however,  in  addition  to  30  news¬ 
papers,  combinations  of  news¬ 
papers  and  TV  and  newspapers 
and  radio  were  studied. 

Agency  and  client  knew  ex¬ 
actly  where  they  wanted  to  go 
with  the  new  product.  The  mar¬ 
ket  for  laxatives  had  been  thor¬ 
oughly  analyzed,  and  the  per¬ 
centage  of  it  toward  which  Co¬ 
lonaid  should  aim,  had  been  de¬ 
termined.  The  amount  of  the 
budget  and  the  sales  cost  had 
been  agreed  upon.  Studies  of 
media  results  in  the  first  Niel¬ 
sen  area  finally  showed  that  the 
(Continued  on  page  22) 
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In  Philadelphia  nearly  everybody  reads  The  Bulletin 

(Evening  and  Sunday) 


Advertising  Offices:  Philadelphia  •  New  York  •  Chicago 
Rffresentativ'es:  Sawyer  Fer/usoa  Walker  Company  in  Detroit  *  Atlanta  *  Loa  Angeles 
Fi  ORIOA  Resorts:  The  Leonard  Company  •  Miami  Beach 
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San  Francisco 


ADVERTISER  •  NEWSPAPER 

Man  F  rom  C&W  Berates 


Brain-Storming  Trend 


A  scathing  attack  against 
“mental  togetherness,”  “meet- 
ingitis,”  “brainstorming,”  and 
the  “business  tumors  that  have 
grown  from  the  malignant  cells 
of  me-too-ism  and  pass-the- 
buckism,”  w'as  delivered  last 
week  by  Anthony  C.  Chevins, 
vicepresident,  Cunningham  & 
Walsh  Inc.,  New  York. 

Speaking  before  the  New  York 
Alumni  Chapter  meeting  of  Al¬ 
pha  Delta  Sigma,  Mr.  Chevins 
stressed  how'  brain-storming 
represents  a  threat  to  positive 
flunking  in  advertising  and  busi¬ 


ness.  He  illustrated  his  talk  with 
slides  containing  quotes  by  vari¬ 
ous  pro-brainstormers. 

In  one  slide  (see  cut)  Mr. 
Chevins  made  the  point:  “The 
mental  togetherness  of  two  cre¬ 
ative  people  often  gives  birth  to 
an  abortion.”  Of  this  5Ir.  Chev¬ 
ins  said: 

“We  should  fight  against  the 
soporific  mental  togetherness  of 
meetings,  where  someone  else 
can  take  the  rap  ...  of  brain¬ 
storming,  where  no  one  takes 
the  rap.  We  must  resist  using 
all  of  the  crutches  that  teach  us 


•  Commencing  October  4,  1958  The  NEWS  is  pub¬ 
lishing  each  Saturday  a  new,  Week-End  Edition 
including:  THIS  WEEK  Magazine;  10  pages  of 
color  comics;  "TV  Topics”,  a  tabloid  devoted  to 
TV,  Radio  and  Records;  a  magazine  section  of  local 
features;  sports  reviews;  weekly  news  summaries  I 
and  many  new  departments  of  interest  to  women. 

Full  color  is  available  in  all  sections. 

Buffalo  Evening  News 

KEllY-SMITH  CO.  —  National  Representatives  I 


WESTERN^NEW  YORK  S  GREAT  NEWSPAPER 


The  mental  togetherness  of 
2  creative  people  often  gives 
birth  to  an  abortion 


to  think  carelessly  off  the  top 
of  the  head  instead  of  digging 
deep  into  the  thought-packed 
crevices  of  the  cerebrum.” 

The  ‘Big  O’ 

Mr.  Chevins  traced  the  begin¬ 
nings  of  brainstorming;  recalled 
how  when  “the  big  ‘O’  from 
BBDO,  Alex  Osborn,  opened  the 
Pandora  Box  of  advertising  and 
released  brainstorming,  little  did 
he  realize  the  frenetic  propor¬ 
tions  his  idea  would  assume,” 

The  speaker  quoted  Mr.  Os- 
bom  as  having  once  remarked, 
“the  quantitative  results  of  joint 
ideation  are  beyond  question” 
and  “quantity  is  more  important 
than  quality.  We  got  187  ideas 
in  47  minutes.” 

Commenting  on  this  state¬ 
ment,  Mr.  Chevins  said: 

My  questions  are  what  in  the 
world  is  Ideation  and  who  needs 
it?  And  since  when  is  quantity 
the  end? 

What  does  it  mean  to  get  187 
ideas  in  47  minutes  ...  or  3456 
ideas  in  89.7  minutes? 

Where  and  when  did  we  agree 
that  quantity  not  quality  was 
the  yardstick  for  measuring 
ideas?  And  who  agreed?  .  .  . 

“There  is  nothing  the  matter 
with  a  meeting  per  se  .  .  .  even 
brainstorming  has  some  cathar¬ 
tic  benefits  .  .  ,  that  of  purging 
off  the  top  of  the  head  those 
worthless  ideas  that  usually 
stand  in  the  way  of  construc¬ 
tive  thinking.  But  I  am  particu¬ 
larly  against  the  use  of  brain¬ 
storming  because  it  is  the  flam¬ 
boyant  leader  .  .  .  the  flagrant 
example  of  our  innate  desire  to 
shortcut  honest  thought  ...  to 
get  something  for  nothing  .  .  . 
to  solve  all  our  problems  through 
the  pernicious  panacea  of  meet¬ 
ings,  meetings,  meetings,”  Mr. 
Chevins  said. 

“I  think  you’ll  agree  that 
meetings  can  become  a  form  of 
mental  dope  and  I  maintain  that 
a  brainstorming  session  is  the 
worst  kind  of  meeting.  It  re¬ 
wards  the  talkers  not  the  think¬ 
ers  ...  it  pays  off  for  fast  think¬ 
ing  not  clear  thinking  ...  its 

EDITOR  ft  PU 


admitted  standard  is  quantity 
not  quality  .  .  . 

Breeds  Brainwashing 

“Brainstorming  can  breed 
brainw'ashing  because  it  elimi¬ 
nates  analytical  criticism.  .  .  ^ 

“Brainstorming  can  breed 
brain-drying  because  it  encour¬ 
ages  the  shallow  rooted  ideas 
that  grow  in  the  top  of  your 
head. 

“I  urge  all  of  you  to  become, 
with  me,  members  of  Brain- 
stormers  Anonymous  ...  to  top¬ 
ple  this  false  God  of  Ideation  . . . 
this  Pied  Piper  of  Undisciplined 
Thought.” 

• 

Rules  for  Gaining  ^ 

Consumer  Impact  Told 

Four  rules  for  achieving  “an 
impact  on  the  consumer  that 
will  be  felt  at  the  retail  counter” 
were  suggested  to  advertisers 
by  Harry  B.  Kerr,  executive 
vicepresident.  The  Merchandis¬ 
ing  Group,  Inc.,  addressing  a 
recent  meeting  of  the  New  York 
Chapter,  Sales  Promotion  Ex¬ 
ecutives  Association, 

Mr,  Kerr  advanced  the  prem¬ 
ise  that  “stores  are  apt  to  feel 
that  national  advertising  doesn’t 
work  as  hard  as  it  should  at  the 
retail  level.”  Here  are  his  iniles: 

1.  For  national  media,  try  to 
find  headlines,  themes  and  copy 
phrases  that  stores  can  and  will 
pick  up  and  repeat  in  their  own  ^ 
advertising. 

2.  Make  sure  the  stores  know 
what  you  are  doing  and  why. 

3.  Get  the  stores  into  your 
act.  Work  with  them,  plan  with 
them  and  develop  the  type  of 
materials  they  can  use. 

4.  Ask  for  an  ample  retail 
sales  promotion  budget  as  part 
of  your  overall  advertising  bud¬ 
get  and  sell  your  program  to 
retailers. 

• 

EverSweet  Resumes 
Color  Campaign 

Chicago 

EverSweet  Orange  Juice  is 
resuming  ah  ROP  color  cam-g 
paign  in  the  Chicago  Tribune, 
beginning  Oct.  2,  featuring  a 
full-page  full  color  ad,  headed 
“Let  EverSweet  Do  The  Squeez¬ 
ing  for  You!”  (via  Earl  Ludgin 
&  Co.,  Chicago). 

Orange  tones  dominate  the 
ad,  first  of  a  series  of  color  ads 
which  employ  the  same  art  style 
EverSweet  used  last  year  in  its 
first  consumer  advertising  in 
the  Tribune.  Two  full  color  ads 
which  opened  last  year’s  cam¬ 
paign  brought  in  more  than 
100,000  coupon  returns  from 
Chicagoland  families,  and  stores 
and  dairies  carrying  the  juice 
enjoyed  a  20%  increase  in  sales. 
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ilJiSrribune  , 


MORE  PROOF 

THAT  THE  TRIB 

GETS  TO  THE  TOP  BRASS! 


The  new  Herald  Tribune  Home  Study  on  Long  Island  shows 
over  ten  percent  of  TRIB  families  are  in  the  $15, 000-plus 
bracket . . .  63%  exceed  $7,000  . . .  and  that  one  half  of 
Herald  Tribune  male  readers  are  college  trained  and  owners 
of  stocks  and  bonds  other  than  government  issues.  It  is 
these  quality  readers  who  buy  quantity  . . .  people  with 
more  wants . . .  more  able  to  buy  high  ticket,  high  profit 

items.  Result?  . . .  the  TRIB  delivers  more  customers  per  W 

advertising  dollar!  Get  all  the  details . . .  get  the  ^iTVuVltlC 

cream  of  the  New  York  market ...  get  in  the  TRIB  1  TODAY'S  VITAL  NEWSPAPER' 

230  West  4l8t  Street,  New  YorK  36.  N.  V, 
•  A  European  Edition  of  the  Herald  Tribune  is  published  daily  in  Paris 

editor  &  PUBLISHER  for  October  4,  1958 


which,  incidentally,  were  pre-  helpful  in  marshalling  the  mer- 
pared  months  before  they  were  chandising  support  of  its  mem- 
actually  run  and  were  used  ex-  bership  behind  Snow  Crop’s  in¬ 
tensively  to  develop  market  dis-  troduction.” 
tribution.  Among  new  products  with 

A  flip-over  presentation  was  which  KHC&C  is  currently  in¬ 
best  way  to  obtain  the  objective  prepar^  for  the  Snow  Crop  volved  are:  Cal-lac,  a  soft  drink 
was  by  a  combination  of  news-  management  to  take  into  the  of  the  Presto  Beverage  Co.; 
papers  and  radio.  field  in  lining  up  distributors  three  new  H.  C.  Brill  Co.,  gro- 

Today  Colonaid  has  national  •md  to  present  to  the  trade  de-  eery  products;  a  line  of  orange, 
distribution  except  in  one  small  tails  of  the  promotional  pro-  banana  and  date  fruit  bread 
where  further  localized  gram  that  would  support  the  mixes  for  6-0’Clock  Foods,  three 
being  made.  More  than  new  brand,  Mr.  Hilton  explained,  new  products  for  the  baking  in- 
-  ---  Agency  representatives  often  ac-  dustry  for  the  Shortening  Cor- 


^Snowflake  ’ 

{Continued  from  page  17) 


Agency  Aids 


{Continued  from  page  18) 


area 

tests  are 

200  newspapers  in  some  150  dif-  _  .  .  _ ^  au- 

ferent  markets  are  being  used  companied  the  client  on  these  poration  of  America;  and  Insta-  vertising;  5,153,690  lines  ii 
for  76-line  copy  run  three  times  field  trips.  Pep  and  Jandre,  new  products  1955;  6,824,214  lines  in  1956  foi 

a  month  supplemented  by  radio  Before  the  advertising  ap-  ©f  the  Drug  Research  Coi*p.  ©  grand  total  of  23,609,483  lines 
spots.  peared,  and  at  13-week  intervals  Last  year  KHC&C  directed  the  ©ver  a  four-year  period. 

Mr.  Hilton  cited  the  case  of  thereafter,  research  was  con-  advertising  that  launched  Am-  Four  major  concurrent  areas 
Snow  Crop  frozen  foods  as  a  stantly  conducted  to  evaluate  stel  Holland  Beer  in  a  handful  ©f  activity  of  Operation  Snow 
classic  example  of  new  product  the  degree  to  which  the  Snow  ©f  key  markets  in  this  country,  flake  are: 
introduction  in  the  food  field  Crop  brand  name  was  being  This  year  the  agency  is  helping  i)  Consumer  advertising  bj 
and  one  in  which  he  personally  identified  in  relation  to  other  introduce  it  in  six  new  terri-  u.S.  Steel;  2)  Distributor  con 
participated  both  as  an  agency  established  brands,  and  to  chart  tones.  tact  and  assistance,  including  in 

man  and  as  a  stockholder.  the  effectiveness  of  its  adver-  •  *  rn.  >1  person  presentations  in  20  ma 

tising  in  penetrating  consumer  Lord  &  Thomas  Alumnus  j©r  markets;  3)  Retailer  contac 
Package  Elements  tsed  consciousness.  Hilton  was  graduated  and  assistance  to  29,000  who  hai 

Soon  after  agreement  was  n  »  u  1  ,  from  Columbia  University  in  participated  in  previous  Snow 

reached  on  a  basic  package  de-  ^  ^  1931.  He  ser%’ed  his  advertising  flake  promotions;  and  4)  Orgar 

sign,  point-of-purchase  material  “When  advertising  started,  we  apprenticeship  with  Lord  &  ization  of  the  trade,  includiri 
was  laid  out  by  the  agency,  using  followed  through  with  concen-  Thomas,  now  Foote,  Cone  &  manufacturers,  distributors,  n 
the  important  package  elements  trated  localized  merchandising  Belding.  He  worked  up  from  tailers,  utilities,  banks,  trad 
such  as  the  logotype,  the  bear  efforts,”  Mr.  Hilton  said.  “Full-  office  boy  to  the  copy  department  associations  and  media, 
cub,  subsequently  named  “Teddy  est  possible  advantage  was  taken  by  the  time  he  left  in  1934  to  This  year,  in  addition  to  tb 
Snow  Crop”,  etc.  These  same  ele-  of  newspaper  merchandising  co-  become  assistant  advertising  1.000-line  newspaper  ad  schec 
ments  w’ere  incorporated  in  operation.  The  Bureau  of  Adver-  manager  of  the  National  Hotel  Nov.  17,  U.S.  Steel 

newspaper  and  magazine  copy  tising,  ANPA,  was  particularly  Management  Co.  In  1935,  he  support  of  Operation  Snowdlali 

became  advertising  manager  for  consumer  media  for  1958  ii 
I  the  chain,  which  was  then  invest-  dudes: 


rting  with  Manion  Elected 
the  books.  By  Ad  Managers 
iccessf ul 

r  leading,  m  ^ 

ton  &  Rig-  Manion  of  the  Thomsor 

y  to  this  Newspapers,  Toronto,  wa? 
he  became  ^'‘’^^ted  president  of  the  News 

r  Hilton  Advertising  Manager 

Association  of  Eastern  Canada 
He  succeeds  B.  J.  Parsons  oi 
the  Moncton  (N.  B.)  Times  anc 
lined  Transcript. 

Nova  Scotia  dailies  capturec*! 
lewspapers  awards 

the  term  presented  during  the  conventiw 
‘  fiere  last  week.  The  HalifK 

e  a  yertis-  Chronicle -Herald  took  the  prii- 
nission  on  e©l©r  presentation.  Th- 

said  it  had  Cape  Breton  Post  won  tb 
cases  the  award  for  best  retail  support «: 

a  national  ad  campaign. 
e  o  e  The  Montreal  Star  was  jud|^: 

best  in  classifled  advertisiw 
promotion  and  the  Sudbur 
(Ont.)  Star  took  the  prize  fo: 
the  best  plant-city  advertisin: 
innerly  on  campaign, 
of  the  New  Judging  was  based  on  lOi 
News,  has  exhibits  submitted  by  63  news 
Publishers,  papers  represented  at  the  cor 
esentatives.  vention. 


^  SAN  DIEGO:  A  BIGGER  MARKET 

With  1957  apparel  store  sales  totaling  $67,203,000.00 
the  San  Diego  market  ranks  23rd  among  the  nation’s  280  Metropolitan 
County  Areas.  Sell  this  great  and  growing  market  through 
The  San  Diego  Union  and  Evening  Tribune.  Combined  daily  circulation; 
more  than  200,000!  84.4%  readership  —  unduplicated. 

SALES  ESTIMATE.  CGPVPiGhT  )«>5e  SALES  MfcNAGEMCf,''  ?i  -  OF  BUYING  POAifR 

2il)f  San  Biego  Union  and  EVENING  TRIBUNE 

aafri«BaPlfcS*Jl :  'The  Ring  ^  of  Truth”  x'  ■■ 

COPLE  ’V’  V.-:  .?  :■ .  ■  /  M  S 

15  "Hometown”  Newtpopers  covering  Son  Diego,  Colifornio  —  Northern  lllirvois  —  Springlieid,  IlhncMt  - 
ond  Greofer  Lot  Angeles  .  . .  Served  by  the  COPLEY  Woshmgton  Bureau  and  the  COPLEY  New*  Service. 

RirRESENTED  NATIONAllY  BY  THE  WEST-HOlllDAY  CO.,  INC 
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"My  job  as  sports  editor  is  to  provide  readers  with 
the  best  sports  coverage  obtainable.  For  more  than  30 
years  NEA  sports  features  hove  mode  that  job  eosier 
with  features  that  odd  punch  and  color  to  our  sports  pages 
and  moke  the  notional  sports  picture  more  interesting. 
Those  exclusive  stories  by  NEA  Sports  Editor  Horry  Grayson 
and  Jimmie  Breslin's  on-the-scene  rep)orts  ore  better  than 
ever  today  Oldermon's  cartoons  ore  always  outstanding. 
We're  proud  to  hove  their  by-lines  in  the  Standard-Examiner." 


-^(>1  Eighth  Avenue  Nexv  York  1,  New  York 
ICE,  INC.  J200  West  Third  Street  Cleveland  13.  Ohio 


“NEA 
SPORTS 
FEATURES 
MAKE 
MY  JOB 
EASIER” 


if? 
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Telling  Whole  Story 
In  Newspaper  Ads 


Good  example  of  how  to  use 
newspaper  advertising  to  tell 
your  whole  story  was  launched 
early  this  year  by  the  Ameri¬ 
can  Oil  Company  and  its  agency, 
the  Joseph  Katz  Co. 

The  story  involved  the  exten¬ 
sion  of  Amoco’s  non-leaded 
premium  gasoline  into  its  en¬ 
tire  operation,  which  included 
its  subsidiary  the  Pan-American 
Southern  Coi-p.  The  problem: 
converting  a  six-state  area  to 
a  new  brand  name. 

“We  were  asked  to  replace 
Pan-Am,  an  old  established 
name,  with  Amoco,  well  known 
on  the  East  Coast,  but  virtually 
unknown  in  Pan-Am  territoiy, 
and  at  the  same  time  introduce 
Amooo-gas,  the  only  non-leaded 
premium  gasoline  on  the 
market,”  Charles  W.  Shugert, 
vicepresident  and  director  of 
marketing  of  the  agency  ex¬ 
plained. 

Stai'ted  firet  as  a  test  cam¬ 
paign  last  March  in  New  Or¬ 
leans,  the  promotion  is  now 


nearing  completion.  It  called  for 
use  of  ROP  color  in  all  avail¬ 
able  newspapers. 

The  change-over  this  week 

AMOCO-GAS 

At  Pan-Am  gtatians  nou'Hti  uutaintfd  hy  lead... 
untinted  by  color...undiluted  by  additiwaf 


Only  lead-free  Antoco<kte  mtamnlees  you 

more  gas  per  gallon! 


was  described  as  “outstandingly 
successful”  by  John  B.  Good¬ 
man,  Amoco’s  advertising  mana¬ 
ger.  Plans  for  1959  include  use 
of  ROP  color  throughout  all  of 


E 


M^verywhere, 

men  at  every 
executive  level 
in  sales,  marketing 
and  advertising 

read 
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Amoco’s  territory,  which  covers 
25  states  and  the  District  of 
Columbia.  Certain  other  ele¬ 
ments  of  the  campaign  will  also 
be  retained. 

3-Fold  Objective 

Mr.  Shugert,  who  headed  up 
the  team  that  designed  this 
year’s  newspaper  drive,  said 
that  it  was  aimed  at  a  three¬ 
fold  objective:  (1)  establish  the 
fact  that  Amoco-gas  was  now 
available  at  Pan-Am  stations; 
(2)  introduce  Amoco-gas  with 
the  theme  “More  gas  per  gallon” 
and  “untainted  by  lead  . . .  un¬ 
tinted  by  color  . . .  undiluted  by 
additives;”  (3)  rotain  the  Pan- 
Am  identification  while  at  the 
same  time  getting  into  the  pub¬ 
lic  consciousness  the  change  in 
name  to  Amoco. 

“It  was  a  complicated  as  well 
as  a  technical  story  that  called 
for  detailed  treatment,”  Mr. 
Shugert  said.  “When  you  have 
such  a  story,  the  newspaper  is 
the  best  medium  in  which  to  tell 
it,  because  newspaper  readers 
are  naturally  in  the  mood  to  get 
news,  to  be  informed.  They  do 
not  buy  a  newspaper  primarily 
to  be  entei’tained  as  in  the  case 
of  other  media.” 

13-Ad  Series 

A  series  of  13  newspaper  ads 
were  prepai-ed.  The  fii’st  of 
these  in  ROP  color  was  tested  in 
New  Orleans. 

“We  wanted  to  get  public  re¬ 
action  aind  test  the  effectiveness 
of  our  advertising  approach,” 
Mr.  Shugert  said. 

While  the  main  theme  of  the 
whole  campaipm  was  “more  gas 
per  gallon,”  the  first  copy  was 
designed  to  put  into  motion  the 
actual  change-over  from  Pan- 
Am  to  Amoco.  This  was  done  by 
a  dominating  line  drawing  de¬ 
picting  a  station  attendant 
actually  replacing  the  Pan-Am 
oval  sign  with  Amoco’s.  Amoco’s 
new  sign  in  this  area  is  red, 
white  and  blue,  and  that  was 
where  ROP  newspaper  color 
delivered  its  extra  impact. 

The  picture  was  repeated  in 
the  same  compelling  position  in 
the  second  advertisement.  There¬ 
after,  it  was  carried  in  greatly 
reduced  form  as  part  of  the 
logotype.  The  first  copy  had 
given  top  headline  position  to 
the  new  brand  name  being  intro¬ 
duced  to  the  territory  to  replace 
Pan-Am — “Amoco-Gas,”  while 
.secondarj'  position  was  given  to 
the  theme:  “more  gas  per 
gallon.”  This  line  got  top  billing 
as  the  story  unfolded. 

4,628  News  Sign.s 

The  change-over  involved  re¬ 
signing  4,628  Pan-Am  gas  sta¬ 
tions  which  required  consider- 


For  Effective 
Newspaper 
L  Advertising  J 


: . . .  unaiiutea  dj  The  oval  was  changed 

I  i-etam  the  Pan-  gj^gg  many  of  the  stations 

ion  while  at  the  continued  to  cari-y  the  Pan-Am 
ing  into  the  pub-  painted  on  the  stinicture  i 

ss  the  change  in  j^^ggif^  name  was  continued 
on  the  building  in  the  adver- 
mplicatcd  as  well  tisement’s  illustration, 
story  that  called  brand  name  and 

colors  on  the  pump,  however. 
When  you  have  ^gj.g  ^jyiy  i-gcorded  in  the  third 
the  newspaper  is  series,  while  the 

in  in  which  to  tell  fourth  featured  the  Amoco  sign 
iwspaper  readers  jfggjf^  the  change  over 

n  the  rnoM  to  get  indicated  by  the  small  logo, 

iformed.  They  do  g^iance  of  the  ads  repeated 
'^s^per  primal  ily  fj^ggg  <;anie  four  featui-es.  All  of 
led  as  in  the  case  punched  home  Amoco’s 

technical  story  that  “You  get 
d  Series  more  gas  because  only  Amoco 

is  nil  gnu!" 

13  newspaper  ads  “More  gas  means  Amoco-Gas 
d.  The  first  of  gives  you  more  milage,  highest 
lolor  was  tested  in  natural  octane,  smoothest  per- 
fonnance,  most  natural  power 
to  get  public  re-  greatest  engine  protection,” 
h  the  effeetiveneu*!  the  text  read  in  iiart.  “You  save 
tising  approach  on  ropair  bills,  too.  For  there’s 
^id.  no  lead  in  Amoco-Gas  to  foul 

.  vital  engine  parts.  No  lead  to 

lain  theme  of  the  ,  .  xt  i 

m  was  “more  gas 

he  first  copy  was  ^  carburetors.  So  put  a 

It  into  motion  the  ^ 

,  „  Drive  in  where  you  see  the 

!-over  from  Pan-  ,  .  .  -  . 

rru .  ,  ,  famous  Amoco  .sign  of  greater 

This  was  done  by  ,  „  .  „ 

1  „  •  1  values.  Get  more  gas  per  gallon 

line  drawing  de-  ,  u-..  i  j  j 

,.  j  i  with  clear  white  unleaded 

at  ion  attendant  ,  o  » 
ci-ng  the  Pan-Am  Amoco-Gas. 

Amoco’s.  Amoco’s  7^  .N-lu-duled 

this  area  is  red, 

lie,  and  that  was  So  successful  was  the  news- 
newspaper  color  ]>aper  test  in  New  Orleans  that 
ixtra  impact.  the  campaign  was  scheduled  in 

I  was  repeated  in  a  total  of  71  dailies  and  58 
pelling  position  in  weeklies  throughout  Pan-Am’s 
ertisement.  There-  six-state  area.  Markets  were 
carried  in  greatly  divided  into  ABC  and  D  classi- 
i  as  part  of  the  fications  and  copy  ranged  up  to 
e  first  copy  had  full  pages  or  1800  lines, 
adline  position  to  The  copy  approach  of  “more 
I  name  being  intro-  pug  pgj.  jrallon”  received  such 
erritory  to  replace  enthusia.stic  support  from  con- 
n(^-Gas,”  while  sumers,  station  managers  and 
iition  was  given  to  distributors,  that  it  was  used 
“more  gas  per  in  all  the  rest  of  Amoco’s  terri- 
line  got  top  billing  tor>'  of  18  states  and  the  District 
unfolded.  of  Columbia.  In  this  case,  the 

newspaper  list  numb«!red  180 
News  Signs  papers  in  153  different  markets. 

M)ver  involved  re-  ^  de- 

Pan-Am  gas  sta-  Pending  on  the  market  classifica- 

required  consider-  (Continued  on  page  28) 
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ROCK  ISLAND  ARGUS 
WINS  AWARD 

in  its  first  year  of  ROP  color  printing 


The  Argus  acknowledges  with  ap¬ 
preciation  the  advertiser  whose 
copy  was  entered  in  the  contest 
and  the  agency  who  prepared  it: 

STANDARD  OIL  COMPANY  OF  INDIANA 
D’ARCY  ADVERTISING  CO.  OF  CHICAGO 


m 


Editor  &  Publisher 


presented  to 


THE  ROCK  ISLAND  ARGUS 


for  outstanding  printed  reproduction  of  a 
general  subject  in  one  color  and  black  by  a 
newspaper  with  circulation  under  100,000 


Aduerlis#f<  Slondofd  Oil  Co.  of  lodiono 


OArcy 
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Newspapers  To  Support 
Kodak’s  Y  ule  Promotion 


An  intensive  newspaper  ad¬ 
vertising  broadside  will  be  fired 
in  December  by  Eastman  Kodak 
Co.  to  clear  the  w^ay  for  Christ¬ 
mas  selling  of  the  company’s 
“Open  Me  First’’  line  of  gifts. 

Two  1,000-line  ads  featuring 
Kodak  camera  outfits  are  sched¬ 
uled  in  189  newspapers  coast- 
to-coast  as  a  major  part  of  the 
finn’s  1958  across  -  the  -  board 
Christmas  promotion  of  gift 
products.  For  the  first  time  the 
ads  will  be  nm  in  two  colors 
where  color-printing  facilities 
ai-e  available. 

As  an  aid  to  merchandising 
the  campaign,  Kodak  is  making 
two  different  types  of  dealer  tie- 
in  ads  available  to  newspapers. 
One  ad  mat  assortment  will  be 
used  by  photo  retailers  on  the 
same  days  that  Kodak  ads  ap¬ 
pear.  The  other  consists  of  ads 
that  can  be  used  any  time  dur¬ 
ing  the  Christmas  season. 

The  mats  range  in  size  from 
one  column  by  two  inches  to 
two  columns  by  four  inches. 
Mats,  proof  sheets  and  further 


infoimation  may  be  obtained 
from  the  Advertising  Depart¬ 
ment,  Eastman  Kodak  Co.,  Ro¬ 
chester  4,  N.  Y. 

The  newspaper  campaign  will 
again  rely  heavily  on  Kodak’s 
“Open  Me  First’’  theme.  Reac¬ 
tion  to  the  theme’s  initial  trial 
last  year  was  so  favorable  that 
Kodak  ranks  “Open  Me  First” 
with  such  all-time  favorite  com¬ 
pany  slogans  as  “You  Press  the 
Button,  We  Do  the  Rest.” 

• 

300  Dailies  Scheduled 
For  Prestoiie  Push 

More  than  500  dailies  will  he 
used  in  a  new  small-space  cam¬ 
paign  (via  William  Esty  Co.) 
for  Prestone  anti-freeze  by  Na¬ 
tional  Carbon  Co.,  division  of 
Union  Carbide  Corp. 

Reminder  ads  of  198  lines 
are  being  used,  appearing  for 
the  most  part  on  the  sports 
pages.  Schedules  of  up  to  14 
ads  will  be  run. 

In  addition,  a  1,000-line  four- 
color  ad  is  being  scheduled  in 


ACB's  Five  Offices 
SERVICE  Your  Advertisers 

Prompt  ACB  Service  on  checking  proofs  pleases  the  agencies, 
the  advertisers  and  the  business  office  of  the  newspapers. 

That’s  why  ACB  maintains  fully  staffed  offices  at  New 
York,  Chicago,  Memphis,  Columbus,  Ohio,  and  San  Fran¬ 
cisco.  The  papers  are  received  and  checking  proofs  distri¬ 
buted  in  far  less  time  to  agencies  and  advertisers. 

Thus,  the  advertiser  has  his  evidence  that  the  ad  ran  as 
scheduled;  the  agency  can  handle  the  billing  without  delay. 
And  the  newspaper  gets  its  money  sooner. 

In  these  5  offices,  ACB  employs  about  400  people.  Some 
of  these  people  have  been  with  ACB  for  25  years  and  over. 
Large  numbers  of  them  wear  service  buttons  denoting  from 
10  to  20  years. 

Among  them  you  will  find  some  who  know  your  news¬ 
paper  and  your  local  and  national  advertisers  almost  as  well 
as  you  know  them  yourself. 


*7^  Advertising  Checking  Bureau,  Inc. 

N«w  Ttrk  (li)  79  Mum  kn.  Chi  apt  (3)  II  S.  Mkhifia  Avi.  CthMiihn  (tQ 
21  SMth  Thirl  St.  *  Wiwphli  (3)  1M  JtRtrsM  Avt.  *  Sm  FrwchcB  (S)  SI  FM  St. 


THE  SERVICE  THAT  HELPS  IN  THE  USE  OF  NEWSPAPER  ADVLaTlSING 


syndicated  and  independent  Sun¬ 
day  comic  sections  in  a  large 
number  of  markets. 


Kellogg  Ubiiig  Color 
To  Debut  Product 

A  two-color,  four-column  by 
2r)0-line  ad  (via  Leo  Burnett 
Co.)  announcing  Corn  Flake 
Crumbs  will  be  run  in  newspa¬ 
pers  during  October  by  Kellogg 
Co.,  Battle  Creek,  Mich. 

Product  will  be  plugged  as 
a  boon  to  home  cooks  in  prefer¬ 
ence  to  bread  or  cracker  crumbs. 


Campaign  Roundup  .  .  . 

•  Regal  Shoe  Co.  hopes  to 
sew  up  bigger  share  of  men’s 
shoe  market  with  “Striata  Soft- 
Stitch”  shoe  introduced  this 
week  in  major  cities  through 
1,000-line  ad  (via  Emil  Mogul 
Co.)  run  every  other  week,  al¬ 
ternating  with  400-line  unit,  in 
New  York,  Philadelphia,  Chi¬ 
cago,  Washington,  Los  Angeles, 
Boston,  St.  Louis  and  Cleveland. 

•  Carnation  Evaporated 
Milk’s  new  pumpkin  pie  promo¬ 
tion  will  kick  off  last  week  in 
October  with  schedules  in 
■American  Weekly,  Parade,  Fam¬ 
ily  Weekly,  Grit  and  six  inde¬ 
pendent  Sunday  supplements. 

•  J.  &  W.  Nicholson  &  Co., 
Ltd.,  London,  now  lighting  way 
with  newspaper  ads  (via  Ken¬ 
yon  &  Eckhardt,  Inc.)  for  its 
Lamplighter  Gin  in  American 
markets.  Lamplighter  is  im¬ 
ported  by  McKesson  &  Robbins. 

•  Barricini  Candies,  Inc., 
New  York,  this  week  launched 
three-month  drive  calling  for 
frequent  insertions  (via  Emil 
Mogul  Co.)  of  1800-  and 
1.000-line  ads  in  dailies  in 
New  Yoik,  Boston,  Philadelphia 
and  Washington. 

•  Satevepont  this  week  kicked 
off  new  promotion  in  newspa¬ 
pers  and  trade  magazines.  Lead- 
off  page  ad  (via  BBDO)  claimed 
page  ad  in  Post  is  exposed  more 
than  29  million  times. 

•  Consolidated  Cigars’  Dutch 
Masters  has  launched  new  cam¬ 
paign  (via  Erwin  Wasey,  Ruth- 
rauff  &  Ryan,  Inc.)  in  national 
magazines  plus  full  page  ads 
once  a  month  in  Metro  Sunday 
Group,  magazine  sections  of 
Sunday  newspapers  and  addi¬ 
tional  large-space  Sunday  ROP 
ads  in  other  major  markets. 

• 

Hough  Joins  Ageucy 

Cincinnati 

Paul  B.  Hough,  formerly  re¬ 
tail  ad  salesman  for  the  Cin¬ 
cinnati  Times-Star,  has  joined 
the  staff  of  Bright  Advertising 
Co.  here. 
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Theater  Men 
Encouraged 
To  Advertise 

Motion  picture  theater  owti- 
ers  turaed  their  thoughts  to 
newspaper  advertising  budgets 
for  1959-60  this  week  after 
Paramount  Pictures  Corpora¬ 
tion  executives  laid  low  a  rumor 
that  the  giant  of  the  industry 
was  being  liquidated. 

In  the  presence  of  Adolph 
Zukor,  80-yeai’-old  chairman  of 
the  board,  and  Barney  Balaban, 
president.  Paramount’s  No.  1 
salesman,  George  Weltner,  told  ' 
a  New  York  meeting  of  100  top 
exhibitors  that  plans  for  pi*o- 
duction  of  29  or  more  multi-mil- 
lion-dollar  films  express  the  com¬ 
pany’s  faith  in  the  future. 

Mr.  Weltner  gave  a  progress 
report  on  the  Paramount  sched¬ 
ule,  which  is  built  around  some 
of  the  foremost  box-office  stars 
of  the  day,  and  when  he  had 
finished,  Harry  Brandt  of  the 
Brandt  chain  urged  all  other 
exhibitors  to  take  the  cue  and 
get  busy  on  exploitation  plans. 

Mr.  Brandt  said  he  was  one 
who  had  accepted  certain  finan¬ 
cial  moves  by  Paramount  to 
mean  liquidation  but  now  he 
was  satisfied  the  company  meant 
to  stay  in  business. 

Paramount’s  disposal  of  some 
assets  provided  new  capital  for 
the  picture-making  program, 
Mr.  Weltner  explained,  but  a 
report  of  liquidation  was  “base- 
le.ss  and  absurd.” 

Mr.  Brandt  pledged  his  effort 
to  promote  the  Paramount  pic¬ 
tures  and  those  of  other  pro¬ 
ducers  to  an  extent  that  will 
get  people  away  from  television 
and  back  into  the  theaters. 

Jerry  Pickman,  Paramount 
vicepresident  for  advertising, 
also  indicated  there  will  be  a 
major  advertising-publicity  pro- 
giam. 

• 

Independent  Market 
Presentation  Issiietl 

Ridder-Johns,  Inc.,  newspa¬ 
per  representatives,  is  distribut¬ 
ing  report  which  seeks  to  direct 
advertisers’  attention  to  34  in¬ 
dependent  newspaper  markets. 

Data  is  provid^  in  support 
of  a  presentation  that  the  in¬ 
dependent  markets  offer  adver¬ 
tisers  using  the  four  “lai-gest 
Sunday  supplements”  a  better 
additional  buy  than  does  the 
Family  Weekly,  The  four  sup¬ 
plements  whose  penetration  is 
measured  in  the  34  markets  are 
the  First  Three  Markets,  This 
Week,  American  Weekly  and 
Parade. 
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know  of  no  other  medium  in  the 
world  of  advertising  ...in  Canada,  the 
United  States,  the  United  Kingdom  or  the 
Commonwealth . . .  that  has  so  ably 
demonstrated  its  ability  to  make  sales  for 
manufacturers  at  the  retail  level... as  have  the 
daily  newspapers  of  Canada,  as  documented 
in  the  CDNPA’s  recent  advertisement 


CAAA  member  agencies  place  90%  of  the  total  national  billing  in  Canadian  media 


*Rtprintt  of  tht  Canadian  Daily  Newspopor 
Publishers  Association  documented 
advertisement  "Unchollenged" 
may  be  obtained  on  request  from 
I.  H.  Macdonald,  Cenero/  Moneger, 

CDNPA,  55  University  Avenue,  Toronto  1* 
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Ft.  Wayne 
Festival 
Unites  Stores 

In  a  major  effort  to  stimulate 
business,  Fort  Wayne,  Ind., 
downtown  merchants  and  shop¬ 
ping  centers  united  to  kick-off 
a  week-long  Fall  Festival  Sept. 
29-Oct.  4. 

So  far  as  is  known,  it  marked 
the  first  time  in  the  country 
that  downtown  merchants  and 
shopping  centers  have  forgotten 
their  differences  and  joined  in 
a  city-wide  promotion  designed 
to  bring  people  into  the  com¬ 
munity. 

Kicking  off  the  Festival  was 
a  meeting  of  all  sales  personnel 
of  the  cooperating  groups  to 
hear  Arthur  H.  “Red”  Motley, 
publisher,  of  Parade  magazine. 
Mr.  Motley  was  brought  to  Fort 
Wayne  by  Fort  Wayne  News¬ 
papers,  Inc. 

Three  downtown  city  blocks 
were  shut  to  automobile  traffic, 
decorated  and  turned  into  a 
mall,  with  trees  and  shrubs 
brought  in  for  the  effect.  More 
than  $5,000  in  giveaways — from 
gold  fish  to  a  foreign  car — were 
offered  by  cooperating  stores. 

Located  variously  downtown 
and  at  the  shopping  centers 
were  a  boat  show,  trailer  show, 
automobile  shows,  record  hops, 
round  and  square  dances,  fire¬ 
works,  band  concei'ts,  kiddie 
and  pony  rides,  live  window 
demonstrations  and  shows,  and 
sidewalk  demonstrations.  Local 
industries  cooperated  with  ex¬ 
hibits  located  both  downtown 
and  at  the  shopping  centers. 

Contributed  Linage 

Newspapers,  radio  and  TV 
cooperated  in  promoting  the 
Festival.  Fort  Wayne  News¬ 
papers  contributed  nearly  1,000 


inches  of  space  in  the  News- 
Sentinel  and  the  Journal-Ga¬ 
zette,  including  a  5  x  15  color 
ad.  Both  newspapers  offered 
strong  editorial  support.  Radio 
and  TV’^  likewise  contributed 
much  time  to  back  the  effort. 

The  Central  Committee  of  the 
Festival,  composed  of  represen¬ 
tatives  of  cooperating  areas, 
ran  five  full  pages  of  adver¬ 
tising,  a  page  a  day,  Monday 
through  Friday.  Monday’s  ad 
was  a  full  page  in  color. 

Newspaper  mats  of  all  sizes 
in  a  “Fall  Festival”  theme  had 
been  made  available  to  mer¬ 
chants  through  the  newspapers. 
They  were  coordinated  with 
window  banners  and  counter 
cards  u.sed  by  the  merchants. 

• 

Mat!»on  Names  Murphy 
Manager  of  PR 

San  Fra.nc'i.sco 
M.  J.  “Jerry”  Murphy  has 
been  name<l  public  relations 
manager  in  Hawaii  for  Matson 
Navigation  Company.  He  suc¬ 
ceeds  John  Pincetich,  who  be¬ 
came  Matson’s  public  relations 
director  earlier  this  year. 

Mr.  Murphy  joined  Matson’s 
I)ublic  relations  staff  in  Hono¬ 
lulu  in  1956  after  three  years 
as  reporter  for  the  Honolulu 
Star-Bulletin.  Before  going  to 
Hawaii,  Mr.  Murphy  had  worked 
as  a  repoiler  for  the  Washing¬ 
ton  (D.  C.)  Tinies-Herald  and 
the  Waterbary  (Conn.)  Rejmbli- 
can-American. 

• 

Edition  for  Mill 

Pine  Bluff,  Ark. 
'fhe  Pine  Bluff  Commercial 
issued  a  special  edition  of  48 
pages,  containing  84,536  lines 
of  advertising,  for  the  opening 
of  the  International  Paper  Com¬ 
pany’s  new  newsprint  and  kraft 
plant  here.  The  job  was  done 
without  any  outside  help.  Ad¬ 
vertising  Director  Herbert  C. 
Wright  reports. 


Ruggedly  Built  GD55 

MAT  ROLLERS  . . . 

Available 
in  three  sizes 
to  fit  your 
requirements. 


'SAVANNAH  STORY' — Media  buyers  attending  meeting  in  New  Yorii 
last  week  got  lowdown  on  the  new  South  and  its  growth  from  (left  to 
right):  Harry  C.  Griffith,  Ward-Griffith  Co.;  Lloyd  Eder,  businea 
manager,  Savannah  |Ga.)  News  and  Press;  Lee  A.  Ward,  Ward-Griffith; 
and  William  Megahee,  national  ad  manager.  News  and  Press. 


Cleveland  Ad  Club 
Issues  Buyers’  Gnidt* 

Cleveland 
A  mw  Torchlight  &  Buyers’ 
Guide,  which  has  290  pages,  has 
been  published  by  the  Cleveland 
.Advertising  Club.  The  editor  is 
Tom  Boardman,  chief  editorial 
writer  of  the  Cleveland  Press. 

The  publication  carries  a  di- 
i-ectory  of  club  members  and 
firms  m  the  advertising  field 
and  complete  rosters  of  adver¬ 
tising  agencies,  their  offices, 
clients  and  approximate  billings, 
a  list  of  all  Cleveland  and  sub¬ 
urban  newspapei-s,  and  their 
officers  and  a  list  of  trade  pub¬ 
lication  representatives. 

About  2,100  copies  of  the  book 
are  to  ba  distributed  to  club 
members,  libraries,  colh'ges  and 
other  institutions. 

• 

Sexy  .4ds  Under  Fire 

Cleveland 
A  member  of  the  Cleveland 
City  County,  Norbei-t  G.  Den- 
nerll,  has  called  for  hearings  by 
council  committees  on  charges 
that  some  newspaper  amusement 
advertising  is  “too  sexy.”  He  has 
introduced  a  resolution  to  re- 
(luire  that  testimony  be  taken 
on  the  subject. 


Amoco 

(Continued  from  page  24) 


tion.  It  was  placed  with  greater 
frequency  than  in  other  years. 

Mr.  Goodman  of  Amoco  was 
particularly  pleased  with  the 
enthusiastic  response  to  the 
campaign  from  station  mana¬ 
gers,  dealer’s  and  distributors.  In 
the  company  publication,  em¬ 
ployes  were  told: 

“The  impor-tant  point  to  re¬ 
member  about  your  campaign  is 
this.  In  working  out  the  theme, 
copy  and  illustrations,  Amoco 
has  never  had  to  ‘embroider*’  the 
truth  or  play  up  a  point  just 
for  the  sake  of  making  a  story. 
Evei*ything  in  your  Amoco  ad- 
ver*tising  is  fact.  Amoco  has  a 
real  stor*y  to  tell  and  it  is  a 
stor*y  that  makes  news.  That’s 
an  unbeatable  combination.” 

As  to  results,  Mr.  Goodman 
said: 

“Sales  of  Amoco-gas  in  the 
area  exceeded  our  expectations, 
and  the  transition  from  an  old 
established  sectional  company  to 
par*t  of  a  larger  fir*m  operating 
primarily  on  the  East  coast  was 
definitely  implanted  in  the  pub¬ 
lic  mind,” 


'STARS  OF  OUR  SHOW' — John  C.  Dowd  (left),  president,  Dowd, 
Redfield  &  Johnstone,  Inc.,  discusses  showing  of  "Stars  of  Our  Show" 
newspaper  presentation  with  Joseph  G.  Gavin,  Johnson,  Kent,  Gavin  i 
Sinding,  Inc.,  first  president  of  the  newly-formed  Boston  Chapter  of 

AANR. 

EDITOR  &  PUBLISHER  for  October  4,  1958 


28 


You’ll  be  hearing  more 
about  these 

16  SEPARATE 
MARKETS  in 
NEW  MEXICO 

and  the  DAILY 

NEWSPAPERS 

that  cover  them 


NEWSPAPER  CIRCULATION 

COUNTY 

POPULATION 

COUNTY 

RETAIL  SALES 

NEWSPAPER  CIRCULATION 

COUNTY 

POPULATION 

COUNTY 

RETAIL  SALES 

1.  Alamogordo  Daily  News 

6,172 

30,600 

$  32,859,000 

9.  Las  Vegas  Daily  Optic  . . 

.  3,115 

26,200 

1.5.212,000 

2.  Artesia  Daily  Press . 

3,342 

53,800 

70,262,000 

10.  Lovington  Daily  Leader  . 

.  3,012 

.58.400 

120..100.000 

3.  Carlsbad  Current-Argus  . 

8,687 

53,800 

70,262,000 

11.  Portales  News-Tribune  . 

.  4,037 

18,300 

16,386,000 

4.  Clovis  News- Journal . 

7,851 

27,900 

35,855,000 

12.  Raton  Daily  Range  ... 

3,981 

15,700 

17,126,000 

5.  Farmington  Daily  Times  . 

7,946 

45,300 

86,775,000 

13.  Roswell  Daily  Record  . . 

10,976 

54,100 

67,787,000 

6.  Callup  Daily  Independent 

3,402 

31,000 

34,144,000 

14.  Santa  Fe  New  Mexican  . 

.  12,033 

38,800 

54,418,000 

7.  Hobbs  Daily  News-Sun  .  . 

9,752 

58,400 

120,300,000 

15.  Silver  City  Daily  Press 

4,850 

23,400 

21,422,000 

8.  Las  Cruces  Sun-News  . . . 

4,584 

47,700 

46,436,000 

16.  Tucumcari  Daily  News 

4,003 

15,700 

17,117,000 

To  SELL  New  Mexico, 
you’ve  got  to  TELL  New  Mexico 
in  THESE  16  daily  newspapers 

editor  flc  PUBLISHER  for  October  4,  1958 


Circulation  and  population  figures  arc  from  .Standard  Kate  X  Data  a, 
of  March  31,  1958  and  January  1,  1938  respectively.  Retail  sales  arc- 
calculated  from  sales  tax  collections  for  I9S~,  by  the  I  niversitv  of 
New  Mexico  Bureau  of  Business  Research. 
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CLASSIFIED  CLINIC 


CAMs  Turn  to  Ways 
To  Pare  Their  Costs 

By  Daniel  L.  Lionel 
CAM,  New  York  Herald  Tribune 


While  classified  linage  figures 
have  apparently  ntiade  a  good 
start  on  the  rising  side  of  the 
curve  they  have  some  little  dis¬ 
tance  to  go  before  breaking  into 
the  gain  columns.  Under  the  cir¬ 
cumstances,  cost  cutting  is  cur¬ 
rently  an  important  role  in  most 
classified  department  operations. 

In  many  cases,  such  as  that  of 
the  Minneapolis  (Minn.)  Star 
and  Tribune,  the  cost  paring  is 
not  restricted  to  the  classified 
department  alone.  Its  CAM, 
Warren  Perry,  recently  outlined 
an  approach  that  resulted  in  sav¬ 
ings  of  thousands  of  dollars: 

“A  plant-wide  six-week  Wipe 
Out  Waste  campaign  elicited  1,- 
441  written  suggestions  from 
employees  on  how  to  effect  sav¬ 
ings.  228  (15.8%)  suggestions 
were  adopted.  $2,439  was  paid 
out  in  prizes  and  $31,300  was 
the  estimated  annual  savings  of 


800  Yesrs 
Experience 


CLASSIFIED  ADVERTISING 
ACCOUNTING  MANUAL 


ALSO  AVAILABLE 


Circulation  Accounting  .SIS 

Management  Planning  and  Cost 

Control  for  Newspaper  SIO 

Standard  Chart  of 

Accounts  for  Newspapers.  StO 
Cost  Analysis  Procedures 

for  Newspaper  Publishers  $  S 
(valuation  of 

Newspaper  Property  .  S  S 
Rising  Composing 

Room  Costs  .  ,  .  S  S 


*400  occountonii  worked  (or  more 
thon  7  yeoPi  to  compile  thit  volume 


INSTITUTE  OF  NEWSPAPER 
COMPTROLLERS  AND 
FINANCE  OFFICERS 
230  W  41  ST  ST.,  NIW  YORK,  N  Y. 
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the  WOW  or  Wipe  Out  Wa.ste 
campaign.  In  addition  to  the 
$31,300  in  tangible  savings,  the 
campaign  dramatically  brought 
home  the  need  and  the  wisdom 
of  all  employees  being  cost-con¬ 
scious  during  this  period  of  de¬ 
clining  revenue  and  shrinking 
profit  margins.” 

161  Ad  Orders 

The  introduction  of  labor  sav¬ 
ing  devices,  while  involving  an 
initial  outlay,  frequently  results 
in  important  long  term  savings. 
Here’s  an  example  cited  by  CAM 
Perry:  “Electric  proportional 
spacing  IBM  typewriters  have 
enabled  some  of  our  phone  room 
salespeople  to  take  as  many  as 
161  ad  orders  in  an  eight-hour 
day — and  I  don’t  mean  161  in¬ 
sertions.  That  averages  out  to 
better  than  one  ad  order  every 
three  minutes  during  the  eight- 
hour  day.  The  girl  who  accom¬ 
plished  this  record  reported  that 
while  she  knew  she’d  put  in  a 
good  day’s  work,  she  didn’t  feel 
she’d  been  wrung  through  a 
wringer.  Our  experience  with 
proportional  spacing  electric 
typewriters  indicates  a  definite 
reduction  in  fatigue,  reduced 
time  spent  taking  and  quoting 
the  size  of  ads  and,  therefore, 
gives  us  increased  selling  time, 
increased  productivity  and  in¬ 
creased  selling  efficiency.” 

Discussing  “How  to  Control 
Classified  Advertising  Costs”  at 
the  meeting  of  the  Allied  Daily 
Newspapers  of  Washington 
earlier  this  month,  CAM  Lester 
P.  Jenkins,  Seattle  (Wash.) 
Times,  outlined  14  suggestions 


The  folks  most  apt  to 


buy  TOMORROW  are 
reading  the  NEWS 
tonight! 

Cleveland 

NEWS 

REPRESENTED  BY  KEUY  SMITH  CO 


_ ^ 

Classified  Quarter-Century  Club 


Another  in  a  series  of  sketchesi 
of  veterans  who  were  honored! 
by  ANCAM  with  special  certifi-' 
cates.  It  tells  how  they  got  into 
classified  and  what  made  them 
stay.  Today’s  subject:  FLOYD 
JONES,  Classified  Advertising 
Manager,  Youngstoion  (Ohio) 
Vindicator. 

*  *  * 

“I  left  the  teaching  profession 
to  seek  a  journalistic  position 
on  a  newspaper.  Answering  a 
classified  ad  in  the  Youngstown 
Vindicator  which  I  presumed  to 
be  for  a  reporter,  I  was  not  sure 
I  wanted  the  job  when  it  turned 
out  to  be  for  a  classified  solici¬ 
tor.  However,  I  staiied  with  the 
expectation  of  transfering  to  the 
news  room  with  the  next  open¬ 
ing.  That  opening  never  inter¬ 
ested  me  after  as  classified  en¬ 
thralled  me. 

“Classified  advertising  be¬ 
came  more  interesting  every  day 
I  worked  at  it.  The  application 
of  knowledge,  training  and  ex¬ 
perience  from  my  past  employ- 


Floyd  Jones 


ment  which  seemed  to  be  geared 
for  the  job;  the  challenge  of 
competition;  the  pride  in  ac¬ 
complishment  and  the  inex¬ 
haustible  field  of  endeavor  made 
me  a  willing  captive  in  the 
country’s  finest  profession.” 


gleaned  from  a  questionnaire 
sent  to  Allied  papers  in  Wash¬ 
ington  : 

“1.  We  now’  mail  box  number 
answers  twice  per  week,  unless 
a  special  request  is  made  by  the 
customer. 

“2.  Transient  statements  are 
carefully  checked  before  mail¬ 
ing,  so  that  any  two  or  more 
statements  for  the  same  indi¬ 
vidual  can  be  mailed  together. 

“3.  Did  not  hire  extra  girl  to 
work  during  vacation. 

“4.  Have  eliminated  one  full¬ 
time  girl  and  one  part-time  girl 
for  vacation  period. 

“5.  Now  closing  office  at  1 
p.m.  Saturday;  formerly  open 
until  5  p.m.  Save  three  hours 
overtime  per  week. 

“6.  Installed  a  35-cent  fee  on 
all  transient  ads  not  paid  within 
10  days.  Brought  in  considerable 
revenue. 

“7.  Commercial  copy  is 
checked  to  insure  simplicity  in 
set  up. 

“8.  Reduced  time  and  cost  in 
handling  mailing  of  tear  sheets 
and  clippings. 

“9.  Eliminate  mailing  of  tear 
sheets  by  using  a  postcard — to 
which  a  clipping  has  been  at¬ 
tached. 

Too  Many  Forms 

“10.  Currently  in  the  process 
of  studying  new  forms  which 
will  cut  down  the  time  used  for 
billing  and  composing  room  time 
on  type  setting  and  makeup.  This 
will  eliminate  many  duplicate 
forms  which  have  been  neces¬ 
sary  under  the  present  system. 

“11.  Moved  phone  room  from 


basement  to  main  floor,  closer 
to  counter  and  composing  room. 

“12.  Making  a  study  of  our 
billing  system  from  which  we 
anticipate  changes  to  cut  costs. 
More  information  available  later. 

“13.  Cut  percentage  of  sales 
costs  by  adding  additional  sales-  f 
person,  resulting  in  increase<l 
linage  and  revenue. 

“14.  We  found  it  necessary  to 
add  one  outside  salesman,  which 
resulted  in  substantial  gains 
during  the  past  three  months.” 

As  CAM  Jenkins  notes,  there 
are  two  approaches  to  reducing 
costs:  the  first  is  to  CUT  Costs, 
the  second  is  to  SPEND  more 
money  to  make  more  money. 
Commenting  on  suggestions  #13 
and  #14  he  says: 

“The  point  made  by  two  of 
the  respondents  to  my  question¬ 
naire  that  they  had  added  addi¬ 
tional  personnel,  thereby  secur¬ 
ing  additional  business  and  re¬ 
ducing  their  percentage  of  sales 
cost  to  revenue,  appeals  most  to  • 
me.  Obviously,  there  must  be 
a  potential,  but  if  the  potential 
is  there,  this  is  the  real  pro¬ 
gressive  way  to  cut  your  costs 
and  increase  your  returns.” 

Too  Late  to  Classify:  “Clas¬ 
sified — America’s  Market  place,” 
the  16mm  color  and  sound 
treatise  on  the  place  of  want 
ads  in  our  economy,  prepared  on 
behalf  of  the  newspaper  indus¬ 
try  by  the  San  Diego  (Cal.) 
Union  and  Evening  Tribune 
has  now  been  shoTvn  by  a  score 
of  newspapers.  Bookings  may  be 
arranged  at  no  cost  by  contact¬ 
ing  Worth  Wright  at  the  San 
Diego  Union  &  Tribune. 
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CONTINUOUS  LEADERSHIP  IN 
RESEARCH  AND  ENGINEERING 


Hoe  engineers  design  the  world’s  finest  presses, 
but  they  arc  slill  not  satisfied.  They  use  advanced 
electronic  techniques  and  apply  them  to  improv¬ 
ing  pressroom  accuracies  and  economics.  W^ith 
electronic  eyes  they  see  what  is  happening  deep 
within  the  speeding  metal  parts  of  presses  .  .  . 
determine  limits  of  endurance  .  .  .  probe  for 
better  performance. 

Here  two  Hoe  engineers  are  using  an  oscillo¬ 
scope  integrating  related  press  data  .  .  .  and 
picturing  it  for  on-the-spot  evaluation.  They 
work  in  Hoe’s  modern  laboratory  where  printing 
editor  ac  PUBLISHER  for  October  4,  1958 


phenomena  are  continuously  investigated. 

Imaginative  research  and  engineering  is  typical 
of  Hoe.  For  you  it  means  an  extra  measure  of 
value  when  you  use  Hoc  equijjment.  Because 
Hoe  engineers  recognize  no  printing  frontiers 
. . .  it  will  pay  you  to  get  in  touch  with  Hoe. 


910  East  138th  Straat,  Nsw  York  84,  N.Y. 

Solas  Officas:  Naw  York  ■  Boston  *  Chicogo  *  OoMos  *  Miami  •  Son  Francisco 
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you  need 
to  know 

for  metropolitan  marketing 


the  New  York  News 

profile 

of  the  millions — 2nd  Edition 

New  York  slipping?  Anything  but!  Within  the  last 
three  years,  more  than  3,000,000  New  Yorkers  have 
graduated  into  families  with  over  $5,000  incomes.  The 
over-$5,000  bracket  now  takes  in  67%  of  metropolitan 
families  compared  to  the  national  34%  (LIFE  study). 

Community  of  cliff  dwellers?  More  than  half  the 
adult  population  lives  in  one  or  two-family  dwellings. 
Adult  occupants  of  single  family  dwellings  have  grown 
700,000  in  the  last  three  years.  480,000  adults  moved 
into  family- owned  homes.  Adult  occupants  of  owned 
homes  now  total  4,510,000. 

New  car  ownership  is  up.  And  there  are  310,000 
more  adults  in  two-car  families  than  in  1954. 

Florida  holidays  in  19.57  were  enjoyed  by  some 
710,000  New  York  adults — an  increase  of  82%  over 
1954.  The  number  of  adults  taking  vacation  trips  totalled 
5,340,000.  And  business  travellers  numbered  1,470,000. 


Th  ese  few  items  suggest  the  range  of  Profile  of 
THE  MiLLiONS-2nd  Edition,  significant  to  anybody  who 
does  business  in  New  York;  with  data  on  the  market 
never  before  available. 

Research  authorities  of  national  prominence  have 
described  Profile  of  the  Millions  as  the  most  compre¬ 
hensive,  the  most  important,  and  potentially  the  most 
valuable  in  the  history  of  newspaper  research. 

Based  on  10,175  personal  interviews,  conducted  by 
W.  R.  Simmons  &  Associates  Research,  Inc. — after  con¬ 
sultation  and  in  accordance  with  the  recommendations 
of  the  Advertising  Research  Foundation. 

Save  mistakes  and  money  in  your  planning,  selling, 
advertising  in  New'  York — with  this  new  Profile.  You 
owe  it  to  yourself  and  your  business  to  become  closely 
acquainted  with  its  findings.  Presentations  for  executives, 
by  appointment  only.  Call  any  New  York  News  office. 


THE  H  NEWS,  New  York’s  Picture  Newspaper 

More  than  twice  the  circulation,  daily  and  Sunday,  of  any  other  newspaper  in  America. 

News  Building,  220  East  42nd  St.,  New  York  17— Tribune  Tower,  Tribune  Square,  (>hicap[o  11  —  155  Montgomery  St,,  San  Francinco  4 

3460  Wilnhire  Boulevard,  Loh  Angelea  5— Penobscot  Building,  Detroit  26 
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PR()FiLE-2nd  Edition  contents: 

Major  cicrtriral  appliances — Room  air- 
conditioning  units,  automatic  washing  machines, 
combination  washer-dryers,  TV  sets,  etc.  .  .  . 
households  owning,  where  purchased.* 

Alcoholic  beverages — Beer,  ale,  wine,  gin, 
cordials,  vodka,  rum,  Scotch,  Canadian,  other 
whiskeys. ..purchases  by  men  and  women.* 
Automobiles — High,  medium,  low  priced, 
and  foreign;  year  model  owned;  2  or  more  cars.* 
Men’s  apparel — Winter  or  all-year  suits; 
overcoats;  shoes  .  . .  prices,  where  purchased. 

Women’s  apparel — Street  dresses,  women’s 
coats,  foundation  garments.,  .price  range  study. 

Croeery  store  prcnl nets— Tuna  fish,  canned 
salmon,  salad  oil,  shortening,  packaged  cheese, 
cake  mix,  baby  food,  margarine,  bread*.  .  . 

Drug  store  products — Cosmetics,  cologne, 
toilet  water,  spray  type  fixatives,  hair  dressing.* 
Travel  &  vacation — by  air,  rail,  ship,  bus, 
auto;  vacation  and  non-vacation  travel. 

*  Brand  information  available  on  request. 
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FAIRCHILD 

news 


J.  W.  “Buddy”  G)hn,  asso¬ 
ciate  European  director  of  Fair- 
child  Publications,  with  head¬ 
quarters  in  London,  is  planning 
to  spend  several  weeks  in  the 
Unit^  States,  starting  early  in 
November,  on  a  combined  visit  to 
the  home  office  and  vacation. 


For  the  third  year  in  a  row 
HOME  FURNISHINGS  D.AILY  is 
No.  1  in  advertising  pages  among 
all  business  papers  and  general 
magazines  in  the  United  States. 
In  Printers’  Ink  annual  listing  of 
the  “top  50”  business  papers  and 
general  magazines  for  1957, 
WOMEN’S  WEAR  DAILY  ranks 
2nd  in  number  of  ad  pages,  and 
DAILY  NEWS  RECORD  holds 
ninth  place.  The  three  Fairchild 
dailies  are  the  only  daily  business 
papers  on  the  list. 


\  new.  revised  edition  of  The 
Progressive  Sewing  Room  was  pub¬ 
lished  on  Oct.  1  by  Fairchild’s 
Business  Book  Division.  Provides 
practical  guide  to  cutting  sewing 
room  costs  through  modern  meth¬ 
ods,  written  by  Bertrand  Frank, 
consultant  and  expert  in  protl  ac¬ 
tion  control.  Price  $6.50. 


“New  Tei-hniques  in  Merclian- 
dising”  will  be  the  subject  of  a 
talk  by  W’alter  H.  T.  Raymond, 
editor  of  MEN'S  WE\R  Magazine, 
before  the  Small  Business  Work¬ 
shop,  in  Yonkers  on  Oct.  15.  The 
Workshop  is  ‘•ponsored  by  the 
Yonkers  Chaml)er  of  Commerce 
and  the  New  York  State  Depart¬ 
ment  of  Commerce. 


Nathan  R.  Abelson,  manager  of 
Fairchild’s  Directory  Division,  re¬ 
ports  that  the  Fabric,  Trimmings 
&  Supplies  Directory  for  Spring 
1959  has  just  closed  with  adver¬ 
tising  dollar  volume  at  an  all-time 
high,  exceeding  the  previous  issue 
by  seven  per  cent. 


National  Labor  Relations  Board 
hearings  in  the  Darlington  Mfg. 
Co.  case,  which  started  in  Charles¬ 
ton,  S.  C,  on  Sept.  30,  are  being 
covered  for  Fairchild  papers  by 
Cheves  Ligon,  Charlotte  bureau 
chief.  Mike  Gildea,  Charleston 
correspondent,  will  take  over 
coverage  of  later  sessions.  Mr. 
Ligon  goes  on  to  Pinehurst,  N.  C., 
Oct.  9-10,  to  report  events  of 
North  Carolina  Textile  Manufac¬ 
turers  Assn,  convention  for  DAILY 
NEWS  RECORD. 

FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 
Publith»r$  of 

Daily  News  Record,  Supermarket  News, 
Women's  Wear  Daily,  Electronic  News, 
Home  Furnishings  Doily,  Directories, 
Men's  Wear,  Footwear  News,  Books. 
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personal  i 


Ruth  Rush,  reporter  for  the 
Burlington  (N.  C.)  Times-News 
—  to  reporter  on  the  Ketchikan 
(Alaska)  Daily  News. 


Moses  Honored 


Jenks 


Kane 


Capital  Bureau 
Reporters  Named 


Karl  Abraham,  former  coun¬ 
ty  government  reporter  for  the 
Dayton  (Ohio)  Journal  Herald 
—  to  county  government  writer 
for  the  Utica  (N.  Y.)  Observer- 
Dispatch  and  Daily  Press. 


Chicago 

Lionel  Moses,  formerly  with 
American  Weekly  and  for  thi 
past  12  yeai-s  with  Parade 
magazine,  was  guest  of  honor 
at  a  dinner  of  the  Merchandis¬ 
ing  Executives  (Hub  of  Chicago 
on  the  eve  of  his  80th  birthday. 


Toledo,  Ohio 

George  F.  Jenks,  political  ex¬ 
pert,  has  been  appointed  chief 
of  the  Toledo  Blade's  Washing¬ 
ton  Bureau,  and  Frank  R.  Kane 
as  the  Blade’s  Columbus  corre¬ 
spondent. 

Mr.  Jenks  was  Washington 
correspondent  from  1942  to  1946 
and  in  1949.  A  Blade  staff  mem¬ 
ber  2.5  years,  Mr.  Jenks  covered 
labor,  U.  S.  Government  depart¬ 
ments  and  city  hall  before  he 
became  a  political  reporter. 

He  has  also  covered  the  atom 
bomb  tests  at  Bikini  in  1946 
and  the  Coronation  of  Queen 
Elizabeth  II  in  London  in  1953. 

Mr.  Kane,  a  Blade  reporter 
since  1952,  covered  general  as¬ 
signments,  labor  and  city  hall 
before  taking  over  his  new  as¬ 
signment.  He  succeeds  Thomas 
P.  Reynders,  resident  corre¬ 
spondent  in  Columbus  since 
1953.  Ml*.  Reynders  now  is  sta¬ 
tioned  in  Toledo,  covering  local 
and  state  political  activities. 


Bob  Fensterer  —  from  tech¬ 
nical  editor  for  Bell  Telephone 
Laboratories  to  reporter,  Utica 
(N.  Y.)  Observer-Dispatch. 


Mortimer  Sullivan,  Chicago 
—  transferred  to  the  United 
Press  International  bureau  at 
Springfield,  Ill. 


Robert  G.  Schagane  and 
David  M.  Mazie  —  to  the  staff 
of  the  Associated  Press,  India¬ 
napolis.  Schagane,  a  native  of 
Detroit  and  onetime  Newark 
(N.  J.)  Star-Ledger  staffer,  is 
a  graduate  of  the  Columbia  Uni¬ 
versity  School  of  Journalism. 


Jack  Heintz,  publisher  of  the 
Illinois  State  Journal  and  Regis¬ 
ter  —  appointed  to  the  City 
Plan  Commission  at  Springfield, 
succeeding  James  E.  Arm¬ 
strong,  managing  editor  of  the 
State  Register. 


Shirley  Mudge,  formerly  a 
reporter  on  the  Sanford  (N.  C.) 
Herald  —  to  the  city  staff  of 
the  Raleigh  (N.  C.)  Times. 


Daniel  J.  Gilmartix,  Grand 
Rapids  (Mich.)  Herald  sports 
writer  and  news  deskman  — 
now  assistant  city  editor. 


Noreen  Laurenzi,  staff  writer  ^ 
in  the  Press  Department  of  Na-  j 
tional  Broadcasting  Co.,  and  = 
former  reporter  on  Long  Island  ' 
Press  —  mairied  Sept.  13  to 
James  A.  Sherlock,  junior  high  ' 
school  teacher,  and  former  re¬ 
porter  on  Caw  f  on  (Ohio)  Reposi¬ 
tory. 


Richard  Lixiksley,  former 
county  reporter  of  the  Ogden 
(Utah)  Standard-Examiner  — 
now  State  Editor. 


Edward  Rabin  —  from  ad- 
vej-tising  manager  of  Everett 
(Mass.)  Leader  Herald  to  ad¬ 
vertising  manager  of  the  Chel¬ 
sea  (Mass.)  Record,  succeeding 
Franz  D.  Wolff,  resigrned. 


Barney  Barnett  —  named 
assistant  local  display  manager 
of  the  Oklahoma  City  (Okla.) 
Oklahoman  and  Times.  He  has 
been  on  the  ad  staff  since  1954. 


Romney  Wheeler,  a  former 
Associated  Press  correspondent 
in  Atlanta  and  London  and  more 
recently  an  NBC  executive  — 
becomes  director  of  the  televi¬ 
sion  seiwice  of  the  United  States 
InfoiTnation  Agency  on  Nov.  3. 


Marshall  Doswell,  associ¬ 
ate  editor  of  the  Rock  Hill  (S. 
C.)  Evening  Herald  —  to  Great 
Britain  on  an  International 
Press  Institute  fellowship  for 
three  months  of  study  and 
travel. 


J.  D.  McCoy  Jr.,  pix)duction 
manager  of  the  Anderson  (S.  C.) 
Daily  Mail  —  elected  president 
of  the  Chamber  of  Commerce. 


Harold  T.  Wilkerson,  a  dis¬ 
trict  manager  since  1955  — 
named  assistant  circulation  pro¬ 
motion  manager  of  the  Des 
Moines  (Iowa)  Register  and 
Tribune. 


Joseph  Rigert  has  completed 
graduate  work  in  government 
study  at  Georgetown  University, 
Washington,  D.  C.,  and  returned 
to  the  Oregon  Journal  at  Port¬ 
land  as  a  reporter. 


C.  H.  (“C”)  Phillips,  for¬ 
mer  editorial  writer  and  col¬ 
umnist  for  the  Meridian  (Miss.) 
Star  —  now  on  the  regional 
staff  of  the  Pensacola  (Fla.) 
N  ews-Joumal. 


Charles  F.  Mabery  —  from 
managing  editor  of  the  Yuma 
(Ariz.)  Daily  Sun  to  ME  of 
the  Prescott  (Ariz.)  Evening 
Courier.  Both  papers  are  under 
same  ownership. 


NEW  YORK'S  LOSS  is  New  England's  gain  at  Toastmaster  Bob  Conti- 
dine  presents  a  Farewell  gift,  a  drawing  by  Burris  Jenkins  Jr.,  right,  to 
Larry  Newman,  former  American  Weekly  staff  editor  and  INS  war 
correspondent.  Larry  becomes  assistant  to  the  editor  of  the  New  Bedford 
(Mass.)  Standard-Times  and  affiliated  properties. 
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On  Executive  Board 

Canton,  Ohio 
William  I.  Hershey,  assistant 
to  the  general  manager  of  the 
Brush-Moore  Newspapers,  Inc., 
has  been  elected  a  member  of 
the  executive  committee.  He  suc¬ 
ceeds  William  T.  Moore,  who 
died  July  16.  Other  members 
of  the  committee  are  Thomas  S. 

Brush  and  William  H.  Vodrey 
Sr.  Mr.  Hershey  has  been  a 
Brush-Moore  director  since 
May,  1954. 

*  * 

Elizabeth  G.  Collins,  social 
editor  of  the  Allentown  (Pa.) 

Times  Herald  —  Woman  of  the 

Year  citation  by  Busine.ss  and  GUEST  BOOK  at  the  Philadelphia 
Professional  Women’s  Club  in  (Pa.)  Bulletin  plant  is  signed  tor 

recognition  of  “high  attainment  the  250,000th  time  and  Stuart  S. 

in  her  own  profession  and  con-  Taylor,  assistant  to  the  publisher, 
tribution  to  civic  life  of  the  com-  1  to  Joseph  I. 

miinitv”  Papalini.  Guided  tours  have  been 

A  &  fi  conducted  daily  since  June  I, 

VT  '’55. 

Thomas  N.  Sciiroth,  execu-  - 

tive  editor  of  Congressional  Marion  Vannais,  foi-merly 
Quarterly,  Inc.,  former  manag-  with  the  Windham  Count ij 
ing  editor  of  the  Brooklyn  (N.  (0)nn.)  Transcript  and  Spring- 

Y.)  Eagle,  and  Patricia  Ann  field  (Mass.)  Republican, — to 
Wiggins  of  United  Press  Inter-  Watertown-Oakville,  Conn.,  bu- 
national  staff  —  married  Sept,  reau  reporter  for  the  Water- 
27  at  Friends  Meeting  House,  bury  (Conn.)  Republican- Amer- 
Washington.  The  bride’s  father,  ican  Newspapers.  Gregory  Chil- 
J.  Russell  Wiggins,  is  executive  son,  her  predecessor — to  the 
editor  of  the  Washington  Post  R-A’s  Naugatuck,  Conn.,  bureau. 
and  Times  Herald.  ♦  *  * 

*  *  *  Hugh  Allan,  a  photogi-a- 

W.  P.  (Pete)  Minego,  col-  pher  for  the  Winnipeg  (Man.) 

umnist  for  the  Portsmouth  Tribune  —  elected  president  of 
(Ohio)  Times  —  retired,  after  the  W’innipeg  Press  Club. 

58  years  in  newspaper  work.  ♦  *  ♦ 

*  *  *  C.  Allen  Knight,  state  editor 

Daniel  M.  Foster,  on  the  of  the  Cleveland  (Ohio)  News — 

staff  of  the  Greenville  (S.  C.)  to  the  rewrite  desk  of  the  Los 
Piedmont  since  1948 — succeeds  Angeles  (Calif.)  Mirror. 
the  late  Anthon  Foy  as  siports  •  ♦  • 

editor.  Donald  B.  Gray,  foi-merly 

*  *  *  feature  editor  and  photographer 

Frank  Hutchinson,  circula-  for  the  Wadesboro  (N.  C.)  An- 

tion  manager  of  the  Greenville  son  Record — ^to  the  Charlotte 

(Tex.)  Herald-Banner  for  three  (N.  C.)  Observer  as  a  regional 

years — promoted  to  the  newly-  reporter. 

created  post  of  general  mana-  *  ♦  # 

ger.  George  Sti:ger,  auditor  and 

*  *  *  credit  manager  of  the  Toledo 

Donna  Derebery — appointed  (Ohio)  Blade  since  1919  — 

women’s  editor,  the  Denison  honored  with  a  scroll  commem- 

(Tex.)  Herald,  succeeding  oi-ating  his  half  century  with 

Kathryn  West,  resigned  to  join  the  paper. 

the  Austin  Ckillege  public  rela-  *  *  ♦ 

tions  staff.  Sonia  Medearis —  Ursula  Baumann,  society 

now  assistant  women’s  editor,  editor  of  Hollywood  (Calif.) 

*  *  *  Citizen-News  past  two  and  half 

Eugene  Harris — from  UPI  years — succeeds  Dan  Swinton 

staff  at  Philadelphia  to  the  as  San  Fernando  Valley  editor. 
Harrisburg,  Pa.,  Bureau.  Her  assistant,  Majorie  Mont- 

*  *  *  GOMERY,  becomes  society  editor. 

Scott  Himsteao,  on  staff  of  Mr.  Swinton  joined  Los  Angeles 

The  Shore  Line  Times,  Guilford,  (Calif.)  Times.  Also  new  on 
Conn.,  weekly  newspaper,  for  Citizen-News  rewrite  staff  are 
the  past  15  months — promoted  John  Bergman,  formerly  of 
to  ^vertising  manager,  sue-  INS,  and  Nora  Kellogg  who 
ceeding  Frances  Kane,  re-  worked  on  Reno,  Nev.,  news- 
signed.  papers. 
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Nora  S.  Applegate — now  di¬ 
rector  of  the  women’s  news  de¬ 
partment  of  the  Santa  Barbara 
(Calif.)  News-Press,  succeed¬ 
ing  Charles  Ireland,  who  filled 
in  a  tem‘porary  vacancy  and 
managed  the  department  for  the 
past  year.  He  retums  to  the 
paper’s  general  news-staff.  For 
the  past  eight  years  Mrs.  Apple- 
gate  has  been  the  women’s  edi¬ 
tor  of  the  White  Plains  (N.  Y.) 
Reporter  Dispatch. 

*  *  * 

Jim  Champion,  former  agri¬ 
cultural  journalist  graduate 
from  Iowa  State — to  general 
news  of  the  Wayne  (Neb.) 
Herald. 

«  *  « 

Pete  Moosman,  formerly  with 
Los  Angeles  City  News  Service 
is  new  e<litor  of  San  Fernando 
(Calif.)  Sun. 

♦  *  ♦ 

William  F.  Ohde,  national 
advertising  manager  of  the 
Manitowoc  (Wis.)  Herald-Times 
and  the  Ttvo  Rivers  (Wis.)  Re¬ 
porter  —  appointed  advertising 
manager  of  the  Aluminum  Spe¬ 
cialty  Co.,  Manitowoc. 

*  *  it 

Fred  Page,  until  recently  tele¬ 
graph  editor  of  the  Manitowoc 
(Wis.)  Herald-Times  and  now 
enrolled  at  St.  Norbert  College, 
DePere,  Wis.,  has  been  awarded 
an  honor  scholarship. 

*  *  * 

Sophia  Herrell  —  named  ad¬ 
ministrative  assistant  to  Alvah 
H.  Chapman  Jr.,  president  and 
publisher  of  the  Savannah  (Ga.) 
News  and  Press.  She  was  secre¬ 
tary  to  Mr.  Chapman  when  he 
was  general  manager  of  the  St. 
Petersburg  (Fla.)  Times. 

«  *  * 

Ron  Levitt,  former  UPI 

staffer  at  Miami  —  now  news 
chief  of  Public  Relations  Asso¬ 
ciates,  Miami  Beach,  Fla. 

«  *  * 

Allan  White,  fonnerly  Cin¬ 
cinnati  (Ohio)  Post  rewrite 

desk — to  Roy  Madison  Associ¬ 
ates,  public  relations. 


Bill  Parker  —  from  sports 
desk  of  the  New  York  World- 
Telegram  &  Sun  —  to  the  sports 
staff  of  Baltimore  (Md.)  Eve¬ 
ning  Sun.  . .  .Michael  R.  Naver 
—  from  Bergen  Evening  Rec¬ 
ord,  Hackensack,  N.  J.,  to  city 
staff  of  the  Evening  Sun,  Balti- 


JAME.S  P.  Dickerson,  Pontiac 
(Mich.)  Press  advertising  staff 
—  to,  manager  of  general  ad¬ 
vertising.  Mr.  Dickerson  joined 
the  Press  in  1957  after  having 
been  with  ad  sales  staff  of  Sat¬ 
urday  Evening  Post  and  the  San 
Francisco  (Calif.)  Examiner. 

*  «  * 

Jack  Rosenberg,  former 
sports  reporter  for  the  Peoria 
(Ill.)  Journal  Star  and  more 
recently  sports  writer  for  WGN- 
TV,  Chicago  Tribune  station  — 
appointed  sports  editor  of  WGN, 
Inc.  He  succeeds  the  late  Fr.ank 
Korch. 

«  *  « 

Richard  C.  K.  Sutherland, 
until  recently  Salem  Bureau  re¬ 
porter  for  the  Roanoke  (Va.) 
World-News,  the  first  full-time 
manager  of  the  Roanoke  Valley 
Citizens  Traffic  Safety  Council. 
*  *  * 

Elias  McColloster,  a  former 
reporter  for  and  one-time  real 
estate  editor  of  the  New  Orleans 
(La.)  Item — assistant  to  the 
Jefferson  parish  president. 

«  *  * 

Paul  Otis,  fonnerly  on  the 
public  relations  .staff  of  the 
Eastern  New  York  Milk  Pro¬ 
ducers  Association — to  the  staff 
of  the  Albany  (N.  Y.)  Knicker¬ 
bocker  News.  He  formerly  was 
a  reporter  on  the  Syracitse 
(N.  Y.)  Post-Standard. 

*  *  * 

E.  A.  Donnelly — announced 
he  is  “retiring  temporarily  — 
perhaps  permanently’’  as  pub¬ 
lisher  of  the  Prineville  Central 
Oregonian  due  to  health.  He  said 
he  “may  do  some  back  .shop 
work.” 


NOW  READY! 

Howard  Whitman 

on  his  best  assignment  to  date 

“OUR  DRINKING  HABITS” 

12  Instalments,  Illustrated 

Har*  Is  a  hard-hlfHiig  raparHnq  |eb  "Wkot  AkoM  Does  FOR 
Yea  end  TO  Yea.'*  It's  a  feetaol  report  on  the  pettam  of  social  oad 
basioass  drinking  of  those  times,  it's  a  brand  now  opproisoi  of  drinking 
habits  by  a  rapertar  with  the  courage  and  the  obiiity  to  she  np  the 
situation  as  it  actuoiiy  exists. 

Phone  or  wire  for  samples. 

THE  REGISTER  AHD  TRIBUNE  SYNDICATE 

Das  Moines  4BS  Madison  Avo.,  N.  Y.  C. 


NEA,  Inland,  ABC 
Set  for  October 


Chicago 

Daily  and  weekly  newspaper 
executives  will  converge  here  in 
mid-October  for  three  conven- 
,ions  —  fall  meeting  of  the  Na- 
cional  Editorial  Association,  and 
annual  meetings  of  Inland  Daily 
Press  Association  and  Audit 
Bureau  of  Circulations. 

NEA  will  kickoff  the  series 
of  meetings,  with  its  sessions  at 
the  Sheraton  Hotel,  Oct.  16-18. 
Inland  publishers  will  convene 
at  the  Drake  Hotel,  Oct.  19-21, 
following  which  the  ABC  will 
hold  its  44th  annual  meeting 
in  the  same  hotel,  Oct.  23-24. 

Stevenson  at  Inland 

Cranston  Williams,  Cyrus 
MacKinnon  and  Milton  CanilT 
will  be  among  the  guest  speak¬ 
ers  at  the  Inland  convention,  ac¬ 
cording  to  program  plans  an¬ 
nounced  by  President  Robert  M. 
White  II,  co-publisher  and  co- 
t“ditor  of  the  Mexico  (Mo.) 
Ledger, 

Adlai  Stevenson,  former  Dem¬ 
ocratic  presidential  candidate, 
will  be  the  Tuesday  luncheon 
speaker,  Oct.  21. 

“Your  Newspaper  10  Years 
from  Now”  will  be  the  panel 
subject  of  Mr.  MacKinnon,  man¬ 
aging  director  of  the  ANPA 
Research  Institute,  Dolph  Si¬ 
mons  Jr.,  associate  publisher  of 
the  Lawrence  (Kas.)  Journal- 
World,  w’ho  has  spent  11  of  the 
past  30  months  on  the  news 
staffs  of  the  London  Times  and 
the  Johannesburg  (South  Afri¬ 
ca)  Star,  and  Charles  L.  Blan¬ 
ton  Jr.,  publisher,  Sikeston 
{ Mo. )  S  tandard. 

Management  and  production 
efficiencies  and  economies  in  all 
departments  will  be  emphasized 
in  sessions  scheduled  for  Oct. 
20.  Panelists  will  include  Dale 


Stafford,  editor  and  publisher, 
Greenville  (Mich.)  News;  Peter 
Macdonald,  assistant  publisher, 
Hutchinson  (Kas.)  News  and 
Eugene  McGuckin  Jr.,  business 
manager,  Duluth  (Minn.)  Her¬ 
ald  and  News-Tribune. 

NEA  Conference 

National  Editorial  Associa¬ 
tion  will  open  its  meeting  with 
a  luncheon  on  Thursday,  Oct.  16. 
Guest  speaker  will  be  Harry 
Rhodes,  superintendent  of 
schools.  Queen  .Anne’s  County, 
Maryland. 

A  Conference  of  Presidents 
will  feature  the  Friday  morning 
session  at  which  state  press  as¬ 
sociation  presidents  and  man¬ 
agers  will  take  over  the  spot¬ 
light.  Joe  T.  Cook,  Mission 
(Tex.)  Times,  NEA  past  presi¬ 
dent,  will  serve  as  moderator. 

George  W.  Healy,  editor  of 
the  New  Orleans  (La.)  Times- 
Picayune  and  president,  Ameri¬ 
can  Society  of  New’spaper  Edi¬ 
tors,  w’ill  be  the  guest  speaker 
at  the  Friday  luncheon.  Gene 
Flack,  advertising  director,  Sun¬ 
shine  Biscuit  Co.,  will  be  the 
dinner  speaker. 

Business  session  will  follow 
Saturday. 

Kennedy  at  .ABC 

Members  of  the  Audit  Bureau 
of  Circulations  will  hear  Rob¬ 
ert  F.  Kennedy,  chief  counsel 
of  the  U.  S.  Senate’s  racket  in¬ 
vestigations  committee,  at  the 
annual  luncheon,  Oct.  23. 

Agenda  topics  for  the  divi¬ 
sional  meetings  on  Thursday 
afternoon  are  yet  to  be  an¬ 
nounced.  Directors  whose  terms 
expire  at  the  1958  meeting  are: 

Advertiser  Division :  Robert 
W.  Boggs,  Union  Carbide  Corpo¬ 
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iirbchure  on 


DEDICATED  to  public  service,  the 
five-story  addition  to  the  Dallas 
(Tex.)  Times  Herald  was  formally 
opened  last  week.  At  the  cere¬ 
monies,  Capt.  R.  K^.  Harper,  com¬ 
mander  of  Dallas  Naval  Air  Sta¬ 
tion,  presented  a  Defense  Reserve 
Award  pennant  to  John  W.  Run¬ 
yon,  Times  Herald  president. 


ration;  Russell  Z.  Eller,  Sunkist 
Growers,  Inc.;  William  R.  Far¬ 
rell,  Monsanto  Chemical  Com¬ 
pany;  H.  H.  Rimmer,  Canadian 
General  Electric  Co.,  Ltd.;  G. 
A.  Shallberg  Jr.,  Borg-Wamer 
Corporation. 

Advertising  Agency  Division: 
Sidney  W.  Dean  Jr.,  McCann- 
Erickson,  Inc.;  E.  Ross  Gamble, 
Leo  Burnett  Company,  Inc.; 
George  C.  Dibert,  J.  Walter 
Thompson  Company. 

Newspaper  Division:  H.  G. 
Kimber,  Toronto  (Ont.)  Globe 
and  Mail;  Harold  Shugard,  St. 
Paul  (Minn.)  Dispatch-Pioneer 
Press;  Richard  C.  Steele,  TFor- 
chester  (Mass.)  Telegram-Ga¬ 
zette, 

Business  Publication  Division : 
Thomas  B.  Haire,  Haire  Pub¬ 
lishing  Company. 

Magazine  Division:  John  R. 
Miller,  Hearst  Magazines. 

Farm  Publication  Division : 
W.  E.  Boberg,  The  Fanner. 

Fairchiltl  to  Give 
News  by  Telephone 

Chicago 

In  order  to  speed  business 
news  to  this  city,  Fairchild  Pub¬ 
lications,  Inc.  has  inaugurated 
a  telephone  news  bulletin  sei-v- 
ice  in  the  Chicago  area. 

News  bulletins  covering  tex¬ 
tile,  apparel  and  home  furnish¬ 
ings  industries  will  be  avail¬ 
able  daily  by  telephoning 
WEbster  9-1600  from  6  p.m. 
until  9  a.m.  The  news  sum¬ 
maries  will  offer  highlights  of 
the  latest  issues  of  Women’s 
Wear  Daily,  Daily  News  Record 
and  Home  Furnishings  Daily, 
all  published  by  Fairchild  and 
served  by  the  Fairchild  News 
Service. 
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Shea  Reports 
Wood  Sales  of 
$12,413,296 

The  annual  report  of  the 
Wood  Newspaper  Machinery 
Corpoi’ation,  sent  to  stockhold- 
ei-s  this  week  in  advance  of  the 
Nov.  6  annual  meeting  at  Rich-  : 
mond,  Va.,  showed  net  sales  in 
the  last  fiscal  year  of  $12,413,- 
296. 

Net  profit.  President  John  J. 
Shea  reported,  was  $440,297, 
equivalent  to  $1.22  per  shaiv. 
Dividends  were  paid  at  the  rate 
of  90c  a  share,  totalling  $275,- 
207.  Net  profit  for  the  previous 
year  was  $500,808. 

This  report  embraces  the  first 
full  year  of  operations  by  the 
Scott  Division  (formerly  Walter 
Scott  Company).  Thus  the  net 
sales  figure  is  approximately 
$5,300,000  better  than  that  for 
the  previous  fiscal  year. 

The  company  had  a  backlog 
of  unfilled  orders  as  of  June  30 
of  $6,533,461,  compared  wdth 
$12,464,699  for  the  previous 
fiscal  year. 

Mr.  Shea  reports  on  the  ar¬ 
rangement  for  sale  and  manu¬ 
facture  of  Wood  presses  and 
other  machinery  in  Europe, 
starting  with  installation  of  a 
Wood  press  at  Hamburg,  Ger¬ 
many. 

Ultramatic  in  Field  Soon 

The  Ultramatic  platecasting 
machine,  introduced  last  June 
at  the  ANPA  Mechanical  Con¬ 
ference,  is  almost  ready  for 
field-testing  and  the  first  lot  of 
these  machines  will  be  ready 
for  delivery  in  approximately 
18  months,  Mr.  Shea  advises. 

An  Electrotab  Autopaster  de¬ 
veloped  by  the  company’s  re¬ 
search  department  is  being  field- 
tested  at  the  Houston  (Tex.) 
Chronicle  and  is  “proving  to  be 
very  satisfactory,”  the  stock¬ 
holders  are  informed-  Patents 
are  pending  on  improvements  in 
roll  tension  and  braking  control 
mechanisms. 

Included  in  the  annual  re¬ 
port  for  the  first  time  are  w- 
productions  of  several  Wood  and 
Scott  advertisements  which  have 
appeared  in  Editor  a  Publisher 
and  other  trade  periodicals  dur¬ 
ing  the  year. 

• 

Centenary  Marked 

Ottawa 

Le  Droit,  published  since  1913, 
is  planning  a  special  edition 
Nov.  8  to  commemorate  the 
centenary  of  the  French  press 
in  Ottawa.  The  first  issue  of 
Le  Progres  appeared  May  20, 
1858. 
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How  the  Bell  System’s  Transistor 
Has  Created  Business  and  Jobs 


in  Many  Industries 


It  has  been  just  a  little  over  ten 
years  since  the  Bell  Telephone  Lab¬ 
oratories  announced  the  invention 
of  the  Transistor. 

Tliis  amazing  little  electronic  am¬ 
plifier  was  recognized  immediately 
as  one  of  the  big  breakthroughs  in 
science  that  come  only  at  rare  inter¬ 
vals.  Ever)'  year  since  its  birth  it 
has  opened  new  fields  of  use  and 
progress. 

Developed  originally  for  teleph¬ 
ony,  where  its  first  use  was  in  Direct 
Distance  Dialing,  the  Transistor  has 
enabled  many  other  industries  to 
bring  out  entirely  new  products  and 
improve  others.  It  has  also  made  it 
Ijossible  for  a  number  of  new  busi¬ 
nesses  to  get  started  and  to  grow. 

There  is  no  doubt  that  the  Tran¬ 
sistor  has  been  one  of  the  leading 
forces  in  an  electronics  boom  and  is 
in  considerable  part  responsible  for 
raising  the  electronics  industry  from 
a  two  billion  dollar  level  in  1946  to 
ovc’’  thirteen  billion  dollars  in  19s8. 


NEWS  FROM  OUTER  SPACE.  One  of  tlic  many  uses  for  the  Transistor  is  in  the  radio 
transmitters  in  satellites.  Some  other  uses  of  this  mighty  mite  of  electronics,  in  addition  to 
its  grow  ing  use  in  telephony,  arc  in  hearing  aids,  personal  radios,  automobile  radios,  portable 
TV  sets,  phonographs,  clocks,  watches,  toys,  computers,  data  processing,  machine  tooling 
controls  and  even  a  guidance  system  for  a  chicken  feeding  cart.  A  most  imix)rtant  use  is  in  a 
wide  range  of  military  equipment,  including  radar  and  guidance  systems  for  missiles.  Tljough 
little  larger  than  a  pea,  the  Transistor  can  amplify  electric  signals  up  to  100,000  times. 


The  Bell  System  has  licensed 
more  than  seventy  companies  to 
make  and  sell  transistors.  More  than 
50,000,000  will  be  made  this  year. 

"Ilic  Transistor  is  just  one  example 
of  how  the  basic  research  of  the  Bell 
Telephone  Laboratories  contributes 
to  the  economy  and  progress  of  the 
country.  Erccjuently  this  constant 
search  for  new  knowledge  to  im¬ 
prove  communications  brings  forth 


discoveries  of  great  value  to  other 
industries  and  the  whole  field  of 
technology. 

For  telephone  users,  the  Transis¬ 
tor  has  made  p>ossible  advances  that 
would  have  been  impossible  a  brief 
decade  ago. 

In  the  years  to  come  it  will  bring 
many  new  ways  to  make  telephone 
service  more  convenient  and  useful 
to  more  and  more  people. 


BELL  TELEPHONE  SYSTEM 


IN  MASSACHUSETTS 


IN  lOS  ANGELES,  CALIFORNIA 


IN  RIO  JANEIRO.  UAZK 

ND  AT  AtRCV  AKCENTI^A 


Scholarships  Given 
For  Sales  Effort 

Des  Moines 
Eight  Des  Moines  Register 
and  Tribune  carrier  salesmen 
have  been  awarded  college 
scholarships  totaling  $1,000  as 
the  result  of  a  summer  sales 
program. 

These  scholarships  are  in  ad¬ 
dition  to  the  16  given  annually 


through  the  regular  circulation 
scholarship  program. 

Three  of  the  new  scholarships 
were  given  to  winners  in  the 
special  summer  sales  contest 
conducted  among  carriers  in  | 
fifty  of  the  larger  Iowa  towns  | 
outside  the  city  of  Des  Moines.  3 
The  top  salesman  received  $250, 
the  second  award  was  $150,  and 
third  prize  was  $100. 


REPRESENTING 

METROPOLITAN 

DAILIES 

WELCOME  WAGON  builds  circula¬ 
tion,  strengthens  odvertising  read¬ 
ership,  researches  family  reading 
preferences,  even  uncovers  stories 
of  news  value.  Welcome  Wagon, 
with  its  active  civic  program  and 
positive  influence  in  the  home,  con 
have  multiple  benefits  for  your 
paper — as  for  the  1,500  other 
newspapers  sponsoring  Welcome 
Wagon.  For  information  write: 
Welcome  Wagon  Building,  685 
Fifth  Avenue,  New  York  22,  N.  Y. 


WELCOME  WAGON 

INTERNATIONAL 


Sunday  Law 
Ruling  Due 
In  Canada 


LABOR  OF  LOVE — A  project  that  has  occupied  the  attention  of  Gerry 
Burtnett,  promotion  director  of  the  Honolulu  Advertiser,  for  two  years 
makes  an  original  salute  this  year  to  the  Newspaperboys.  It  depicts  how 
newspaper  carriers,  boys  and  girls,  are  immortalized  in  bronze  in  several 
countries  of  the  free  world. 


Toronto 

The  Supreme  Court  of  Canada 
will  decide  next  month  whether 
the  CBC  must  stand  trial  on  a 
charge  of  violating  the  Lord’s 
Day  Act  by  broadcasting  news 
on  Sunday. 

The  publicly-owned  broad¬ 
casting  corporation  is  appealing 
Ontario  Court  decisions  reject¬ 
ing  its  argument  that  as  a  ci'own 
agent  it  is  not  subject  to  any 
act  unless  specifically  named  in 
the  act. 

The  CBC  charge  is  one  of  five 
laid  after  the  Toronto  Tele¬ 
gram  lauhched  a  Sunday  edition 
March  17,  1957.  Other  charges 
were  against  the  Globe  and 
Mail,  Star  and  Telegram,  and 
privately-owned  radio  station 
CKEY. 


Require  Consent 


Prosecutions  under  the  Lord’s 
Day  Act  require  consent  of  the 
provincial  attorney-general.  The 
charge  against  the  Telegram 
was  laid  on  instnaction  of  At¬ 
torney-General  Roberts  of  On¬ 
tario  after  the  paper  began  the 
Sunday  edition  which  was  dis¬ 
continued  July  19,  1957.  He 
consented  to  the  other  four 
charges  on  complaint  of  the 
telegram. 

All  charges  stand  adjourned 
in  Toronto  Magistrate’s  Court 
until  Oct.  29  pending  disposi¬ 
tion  of  the  CBC  appeal.  Under 
the  act  it  is  unlawful  for  any 
person  to  “cany  on  or  transact 
business  of  his  ordinaiy  calling’’ 
on  the  Lord’s  Day.  Minimum 
penality  is  a  $1  fine,  maximum 
$40. 


THIS  IS  NATIONAL 
NEWSPAPERBOY  DAY 

Honoring  The  Independent  ^'Merchant-Carrier^' 
Who  Serves  You  365  Days  A  Year. 


NEWSPAPERS  OF  THE  FREE  WORLD  IMMORTALIZE  THE  NEWSPAPERBOY  IN  BRONZE 


AMF.v'i  RD 


.  .  .  »K«uid  Howoti  hcnr«  o  sNitw*  oF  iH  Bwn 
^•dkated  to  ALL  Ht  "KoiRi  Ko  Nlopola  Nou- 
popo”  now«peporbey«  who  Itnco  tho  Fovwdios 
of  Howoit't  firtt  uMfopoodont  nowtpopor  on 
July  2,  1R56— Tho  Pocifk  Commorckrf  Advor* 
Hftor — hovo  torvod  tho  pooplot  oF  oH  Hlondi 
with  tho  News? 

InviMOAod  it  o  bronco  oF  o  typkol  Herwoi- 
ion  boy  oF  miiod  roool  oncoUrtoi,  typiFy* 
ing  ALL  pott,  protont  ond  Fvtvro  nowtpoptr- 
boyt  oF  ALL  tho  public  prou. 

Lottorc  oro  invitod  on  tho  tubjtct  o*  •  pub* 
Ik  proioct  tuch  ot  onobUd  tho  oroction  oF  tht 
tiotwot  oltowhoro  in  iho  froo  world. 

Orifinot  Rttoorch. 

THE  HONOLULU  ADVERtlSCR, 
Commwfwty  Sondcot 


In  Biienw  4im.  Ar^lina,  iWrv  t.  •  brnnae 
•f  '»mmrkrt  al  Ibr  bMW  mt  wbirb  new.- 

pnp.rb.!!.  |wib<w  fwrh  yrmr.  4hi  ^rmber  7.  “P 
IKa  OH  (aNiUMa"  (Da*  af  lb.  Vwabay.)  they  ban. 
ar  lb.  paH  wba  nral.  a  play  abaat 

Ibew.  flarifvnqt  ibnr  pabik  .ertire. 


i  T  he  Pciiple  oF  1  oii,  L'-S. 

'  ArtraO.'ihw.'.CMf'aoOabaai  W 

7.'  ‘  Tltc  l'c«if4r«dj«|biMatakr 


'*  I  /j.  >a(  VtaiMv  .^/Vftaaa/.Vrrrbr 

iH  .  <a  Af  /Uw. « 

.  ,VI  i 

I  Jht  ll>r 

I  mndh.. 


LINOTYPE  supplies  &  parts 

^the  only  parts  made  from 
the  same  exacting  blue¬ 
prints  as  your  Linotype! 
^the  only  parts  backed  by 
complete  Linotype  service, 
product  research  and  im¬ 
provement! 
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THE  PHANTOM  OF  THE  OPEN  HEARTH 


How  would  you  like  to  build  a  $45  million  open  hearth  furnace  with  only  $10  million?  You  think 
it  can’t  be  done?  At  United  States  Steel,  we  know  it  can’t  be  done.  But  under  the  existing  tax 
laws  on  depreciation  we're  supposed  to  do  it. 

Because  it  cost  only  $10  million  to  build  an  open  hearth  furnace  25  years  ago,  that’s  all  that 
the  tax  laws  let  us  set  up  to  replace  it  when  it  wears  out— even  though  it  costs  $45  million  to 
build  one  today.  The  additional  $35  million  has  to  come  from  profits.  But  profits  we  spend  on 
replacement  are  only  phantom  profits.  They  can’t  be  used  for  research,  expansion,  payments  to 
our  shareholders— the  things  profits  should  be  used  for.  We  have  to  use  them  just  to  stand  still. 

Last  year,  nearly  V*  of  all  the  profits  that  United  States  Steel  earned  were  phantom  profits. 

USS  is  a  registered  trademark 


United  States  Steel 
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PROPER  TIMING  IS 
BEFORE  THE  EVENT! 

Before  you’re  accused  of 

LIBEL 


EMPLOYERS  REINSURANCE 
CORPORATION 

21  W  Tenth,  Kansas  City.  Mo 
.  New  York.  Chicago.  San  Francisco. 
107  William  175  W  100  Bush 

St  lackson  St 


IMPORTANT  NOTICE 

Except  where  other  hitures  are  spe¬ 
cifically  shown,  the  following  footnotes 
apply  to  Media  Records,  August,  1958 
Linages : 

"Includes  31,946  lines  AMERICAN 
WEEKLY, 

"‘Includes  35,407  lines  FAMILY 
U  EEKLY. 

tincludes  62,294  lines  THIS  WETK. 
Slncludes  45,051  lines  PARADE. 
^Includes  85,953  lines  WEEKEND 
MAGAZINE. 


AUGUST  Newspaper  Linage — 52  Cities 

(Compiled  by  EDITOR  &  PUBLISHER  from  Media  Records  Measurements) 

1958  1957  %  of  E&P 

Linage  Linage  1957  Index 

211,567,114  216,436,759  97.8  99.4 

197,970,119  204,630,838  97.0  98.6 

1,717,910,025  1,839,195,876  93.4  96.7 

156,022,480  158,334,094  98.5  95.3 

146,515,532  147,554,967  99.3  101.3 

1,296,703,049  1,368,505,321  94.8  98.4 

55,544,634  58,102,665  95.6  94.7 

51,454,587  56,490,030  91,1  91.4 

421,206,976  470,690,555  89,5  103.2 

119,525,543  116,447,772  97.4  105.0 

105,955,316  104,614,371  101.3  103.2 

938,194,829  967,393,885  97.0  100.1 

44,843,286  42,766,281  95.1  104.9 

36,477,196  36,060,328  101.2  101.7 

340,965,444  353,169,715  96.5  101.8 

23,858,641  24,610,817  96.9  98.3 

25,805,864  24,217,439  106.6  103.5 

233,990,315  247,185,753  94.7  101.8 

10,027,779  14,521,880  69.1  76.8 

10,348,869  14,214,088  72.8  79.0 

93,707,110  121,812,548  76.9  79.3 

2,610,517  2,753,625  94.8  104.8 

4,405,483  4,509,083  97.7  114.5 

30,810,795  32,113,135  95.9  112.7 


JournaI-Hera!d-m  1.477.334  1.646.161 

News-e  .  1.668.024  1. 893.811 

News-S  .  635.650  653.381 

Grand  Total _  3.781.008  4.193.36: 

DENVER.  COLO. 

Rocky  Mt.  News-m  1.571.680  1.548,591 

^•Rocky  Mt. 

News-S  .  4  1  4.7  0  9  364.01! 

Post-e  .  1,993.022  1.978,48* 

tPost-S  .  903.613  751.771 

Grand  Total  ....  4,883,C24  4.646.8:! 

DES  MOINES,  IOWA 

Register-m  .  621.817  709,81? 

Tribuno-e  .  760,349  900.94? 

tRegister-S  .  495.552  428.94? 


Total  Advertising 

August  . 

July  . 

Year  to  date  . . 
Display 

August . 

July  . 

Year  to  date  . . 
Classified 

August . 

July  . 

Year  to  date  . . 
2,834,423  3,068.941  Retail 

August  . 

July  . 

Year  to  date  . . 
Department  Store 

August  . 

July  . 

Year  to  date  . . 
General 

August  . 

July  . 

Year  to  date  . . 
Automotive 

August . 

July  . 

Year  to  date  . . 
Financial 

Augu.st  . 

July  . 

Year  to  date  . . 


1958 

AKRON,  OHIO 
Beacon  Joumal-e  .  1.915,371 
§Beacon  Journal-S  919,052 


Grand  Tofal 


DETROIT.  MICH. 

1958  *1937 

1,058.115  l,036,31i 

319.247  335.38> 

1.766.023  1.610,961 

1,014,309  655,15! 

890.320  838,441 

314.348  365,9(4 


Free  Press-m 
SFree  Press-S 

News-e  . 

tNews-S  . . . . 

Times-e  . 

♦Times-S  .... 


Grand  Total  _  2,868.240  2,736.247 

NOTE:  Times-Union-S  (1957) — 454.. 
.':06  includes  8.351  lines  of  Part-Run  ad. 
vcitising. 


Grand  Total -  5,362.;162  4.842,10* 

NOTE:  (•)  Because  of  strike  thr 
following  newspairei'S  did  not^  puhlisli 
News  August  17-23.  Inc.,  Fre<‘-Prc" 
19-21,  Inc.,  Times  19-23,  Inc. 


ALBUQUERQUE,  N.  M. 

.Tournal-m  .  1,298,574  1,370,4.)P 

|Jo«rnal-S  .  444,838  375.815 

Tribune-e  .  1,230,409  1,341,389 


Grand  Total 


MINN. 

825.974  SI4,3:- 

.578.410  643.14 

47  2.81.5  4  2  2,64. 


DULUTH, 

Herald-e  . 

Newa-Tribunc-m  . . 
News-Tribune-S  . . 


ANDERSON.  IND. 

.  706,679 

.  5  65,474) 

j  .  222.404 


Bulletin-e 

Herald-m 

•»HeraId-S 


Grand  Total 


Grand  Total 


ATLANTA,  GA. 
Constitution-m  ...  1,431.426 

Joumal-e  .  1,983.607 

Journal  & 

Constitution-S  .  .  967,578 


Advertiser-m  .  334,937 

Star  (jazette-c  ...  787,879 

**TeIegram-S  ....  231,005 

Grand  Total _  1.353.821 

EL  PASO.  TEX. 

1,243,168 
377,926 
1.264,608 


1958  1957 

CHARLOTTE,  N.  C. 

News-e  .  941,715  1.007,328 

Observer-in  .  1,. 348,186  1,435,130 

tObserver-S  .  526.146  476,470 


840,141  Ann  rican-e  . 

' _  Record-m  . 

,574.799  *Advertis<  r-S  .... 

Globe-e  . 

Globt'-m  . 

Globe-S  . 

Herald  -m  . 

tHerald-S  . 

Grand  Total  ...  1,063,389  948,855  Traveler-e  . 

BALTIMORE,  MD.  Grand  Total - 

•Ameiican-S  .  535,206  600,466  NOTE:  Newspapi 

News-Post-e  .  1,136,946  1, .371, 352  ust  10,  1957  and  : 

Sun-m  .  1,043,713  1,238.949  (Evenings),  August 

Sun-e  .  1.713..383  2.016.369 

tSun-S  .  1.235.158  1,158,244  BUFFAL 

Grand  Total  ....  S.eelTl'ce  6.^^80  ^(""urier  E^p7ffi^S 

Evening  News-e  . . 

Grand  Total  .... 


Gi:ind  Totsil 


ATLANTIC  CITY,  N.  J. 

1  .  849.169  813.040 

i-S  .  204,2.30  135,815 


Grand  Total  ....  2,816,046 

CHICAGO. ILL. 

2.466.054 
1.262,797 
1,. 595,938 
747,639 
270,912 
1.176.628 
474.578 


,918.928  Times-m  _ 

•Times-S  ... 
Herald-Post-e 


Tribunc-m  . . . 
Tribune-S  . . . . 
tDaily  News-e 
American-e 
•American-S  . 
Sun-Times-m  . 
SSun-Times-S 


Grand  Total 


ERIE,  PA. 

News-m  .  1,040.868 

Times-e  .  1,102,140 

|Times-News-S  . . .  393,089 

Grand  Total -  2.536,097 

FOND  DU  LAC,  WIS. 
Commonwealth 

ReiK>rter-e  .  .589,998 


Grand  Total  _  7,994.546  8,269.667 

NOTE:  (19.58)  —  2,466.054;  499.582  : 
1.262,797;  689,413;  270,912;  180,051  ; 

(1957)— 2. .5.56,956  ;  638,080:  1.208.246; 

662.962;  279.217  includes  168.224  lines 
of  Part-Run  advertising. 


BINGHAMTON.  N.  Y. 

.  1,236,322  1,2.58,211 

I  .  299,041  264..351 

.  416,576  4.36.683 


CAMDEN,  N.  J. 

Courier-Post-e  ....  951.123  958.331 


Journal  Gnzette-m  1,118,225  1,152.05 

{Journal  Gazette-S  465,399  450,21 

News  Sentincl-e  ..  1,488.890  1,623,7C 

Grand  ToUil  ....  3.072.514  3,225,91 

FORT  WORTH,  TEXAS 
Star-Telegram-m  ,  786,920  767,9( 

Star-Teiegram-e  ..  1,591,920  1,774,4! 
JStar-Telegram-S  .  6.59,909  561,71 

Pres.s-e  .  453.527  474,91 

Press-S  .  186.339  1  28,2! 


CINCINNATI,  OHIO 

Enquirer-m  .  1.746,690  1.8.51,27! 

t»Enquirer-S  .  1,240,351  1.134.,58; 

Post-e  .  1,246,321 

Post  &  Times- 

Star-e  .  1,743,097 

Times-Star-e  ....  1,089,78! 


Grand  Total 


CHARLESTON,  W.  VA, 

Gazette-m  .  890,113 

Gazettc-S  . 

Mail-e .  818.112 

Mail-S  . 

5Gazette-Mail-S  . .  306.692 


BIRMINGHAM,  ALA. 
Post-Herald-m  ...  875,176  1,313,880 

News-e  .  1,628,829  1,974,431 

tNews-S  .  749,286  705,453 


Grand  Total  _  3.253,291  3,993,764 

NOTE:  News-e  (19.58)— 1,628,829; 
30.504;  (1957)— 1,974.431  includes  43,- 
108  lines  of  Part-Run  advertising. 


Grand  Total _  4,730,138  5,.320,970 

NOTE:  Post  &  Times-Star  (newly 
merged  paiier)  started  publication  July 
21,  1958.  Last  date  of  The  Post  Eve¬ 
ning  and  The  Times-Star  Evening  July 
19,  1958.  Complete  record  for  each 
pai>er  shown. 

CLEVELAND,  OHIO 

Plain  Dealer-m  ...  1.900,5.36  2,027,723 
t*Plain  Denler-S  .  1,646,208  1.662.36:. 

News-e  .  745,789  868.397 

Press-e  .  2,246,313  2..533,517 

Grand  Total  _  6,538,846  7,092.002 


Grand  Total  _  2,011.919  2,422,510 

NOTE:  GAZiriTE  Sunday  and  MAIL 
Sunday  were  merged  as  the  GAZETTE- 
MAIL  Sunday,  effective  March  2,  1958. 


Grand  Tot.al  ....  3,678,613 

FRESNO.  CALIF 

Bee-e  .  1,185.218 

|Bee-S  .  647,889 

Grand  Total  ....  1.733,107 


Gateway  to 
the  MOON 


GARY,  IND. 

Post-Tribune-e  ...  1,211, 2S6 
Post-Tribune-S  ...  281,776 


by  comnient,  picture,^  error  In  foct  or 
identity;  or  of  violatin9  Privacy  or 
Copyright,  Pirocy  of  matter  or  format 

FORTIfY 

ogoinst  embarrassing  loss 
with  our  special  eaeess 

INSURANCE 

covering  these  hozardt*— 

^  unique,  effective,  inexpensive 


COLUMBUS,  OHIO 

Dispalch-e  .  1,6.59,413  1,786,924 

I)ispatch-S  .  1.097,823  1.011.794 

Citizen-e  .  606,466  691.676 

SCitizen-S  .  313,411  306,785 

Ohio  State 
Journal-m 
Star-w  .... 


1,49  3,0  3  2  1,680,72! 

GLENS  FALLS,  N.  Y. 

Post-Star  .  738.586  761,M: 

(See  Note) 

NOTE:  Post-Star  Morning  sold  it 
626,658  633,087  combination  with  Times  Evening.  Lie 

69,143  61,187  age  of  one  edition,  Post-Star  Morning 

-  only  is  given. 

..  4. .372.914  4,491,453  ' 

GRANT)  RAPIDS,  MKH. 

■'AS,  TEX.  Press-e  .  1,770,261  1,961.0«(: 

..  1.843.869  1.908,8.50  HAMvrrsMis  ivis 

778,698  612,867  HAMMOND,  IND. 

..  2,007.144  2,198,043  Times-e  .  1,067,476  1.239. 

.  711.214  610..588  Times-S  .  503,191  427, 

..  6,340.925  6,330.348  Grand  Total _  1,670,666  1,667, 
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Grand  Total 


OrLANDO 


Grand  Total 


News-m  . 

tNews-S  . 

Times  Herald-e 
•Times  Herald-S 


Grand  Total 


Time  turned  back  50  million  years; 
Scientists  seek  new  clues  to  oil! 


WHAT  CAN  A  FISH  BOWL  TEIL?  The  tiny  plants  and  animals  that  grow  in  years  ago  and  more.  The  aim  of  this  experiment  is  to  add  to  man’s  knowl- 

this  "fish  bowl"  will  be  similar  to  those  that  grew  m  oceans  fifty  million  edge  of  where  to  look  for  oil  deposits.  Pictured  is  Dr.  F.  G.  Stehli. 


Tiny  marine  plants  and  animals,  very  like  those  living  when  dinosaurs  roamed  the 
earth,  are  being  grown  today  in  a  research  laboratory. 


This  is  another  example  of  the  way  research 
works  at  Standard  and  its  affiliates  to  discover 
quicker,  surer  methods  of  finding  oil,  to  keep 
the  supply  up  and  the  price  down. 


As  the  result  of  such  trail-blazing  research 
work  as  the  fish  bowl  project,  America’s  proved 
underground  reserves  have  grown  larger,  prices 
have  remained  reasonable,  and  America  has 
been  assured  of  an  adequate  supply  to  keep  its 
defenses  strong. 


What  makes  a  company  a  good  citizen?  One 

measure  is  a  company’s  concern  for  the  welfare 
of  future  generations.  In  our  business,  a  "let- 
tomorrow-take-care-of-itself”  attitude  would  be 
disastrous.  Through  research,  we  at  Standard 
are  working  to  make  life  more  comfortable  and 
secure  for  all— today  and  for  the  future. 


STANDARD  Oil. 

(INDIANA) 
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COM  PA  AY 


THE  SION  OF  PROORE88... 
THROUGH  RESEARCH 


HAY  FEVER  SUFFERERS  may  be  interested  to  know  that 
pollen  is  helpful— in  the  search  for  oil,  that  is.  Here 
Dr.  A.  T.  Cross  studies  traces  of  pollen  in  rock  millions 
of  years  old  to  interpret  underground  formations.  A 
comparatively  new  science,  this  study  of  ancient  pollen 
opens  previously  explored  areas  to  new  examination. 

THE  SEARCH  FOR  Oil  goes  on  in  .some  of  the  most 
inaccessible  regions  in  the  world.  And  expensive, 
specially-built  equipment  like  this  "swamp  buggy"  is 
needed  to  overcome  the  obstacles  of  nature  and  to  find 
more  new  oil  every  year  than  is  taken  out  of  the  ground. 


In  glass  containers  similar  to  fish  bowls,  scientists  of  Pan  American  Petroleum 
Cor|x>ration.  a  Standard  Oil  affiliate,  have  transplanted  sand  and  sea  water  from 
an  ocean  shore  line.  Then,  by  controlling  temiierature,  pressure  and  salt  content, 
they  have  simulated  the  environment  of  plants  and  animals  that  grew  50  to  300 
million  years  ago. 

The  chemical  comimsition  of  the  microsc-opic  life  that  grows  in  the  laboratory 
will  offer  more  jKisitive  clues  to  the  type  of  environment  of  ancient  fossils;  that  is, 
whether  the  tiny  animals  lived  and  died  in  deep,  shallow,  or  protected  water. 

This  knowledge  will  help  scientists  to  map  ancient  seas  with  greater  accuracy, 
to  pin|X}int  the  location  of  prehistoric  shore  lines  and  barrier  reefs  where  conditions 
were  ideal  for  oil  to  form.  Such  knowledge  will  improve  our  ability  to  find  oil  in 
sufficient  quantities  to  meet  today’s  steadily  increasing  needs. 


.  INDIANAPOLIS.  IND.  KNOXVILLE,  TENN. 

A*®’-  News-e  .  1,684,299  1,901,837  1958 

263,390  star-m  .  1,653,404  1,749,867  Journal-m  .  617,063 

308,730  tStar-S  .  1,049,232  844,694  Journal-S  . 

--  —  Time«-e  .  929,874  1,087,775  News-Sentinel-e  ..  979,068 

672,120  ITlmeB-S  .  316,356  308,590  |News-SenUnel-S  .  368,736 

carries  -  -  - 

as  the  Grand  Total _  6,632,165  6,892,263  Grand  Total _  1,864,857  2,237,791 

NOTE:  Journal  Sunday  ceased  pub* 
JACKSON,  MISS.  lication  September  29,  1957. 

Clarion  Ledsrer-m  .  724,716  737,032 

916,429  {Clarion  Ledgrer  & 

616,378  News-S  .  280,814  256,935 

825,442  Daily  News-e .  596,090  597,694 

-  State  Timee-e  _  612,898  669,614 

368,249  State  Times-S  _  182,601  226,718 

Grand  Total _  2,297,119  2,375,893 


LONG  ISLAND,  N.  Y. 

*1957  Newsday-Suilolk-e  1,623,256  1,826, K| 
677,361  Newsday-Nassau-e  1,870,766  2,137,2lt 

967’,S82  Grand  Total  ....  3,494.021  3,964,1(H 
376,229 

LOS  ANGELES.  CAUP. 

Examiner-m  .  1,603,108  1,710, Kj 

*Ebcaminer-S  .  959,937  879,12! 

Times-m  .  3,067,818  3,201,4(1 

tnmes-S  .  2,563,295  2,089,211 

Herald-Express-e  .  1,062,911  1,209,(01 

Mirror-News-e  ...  1,058,648  1,467,60! 

Grand  Total  ....10,196,717  10,558.24( 
NOTE:  Times-S  2.663.295  ;  716,2(4: 
(1957) —2,089.271:  498,408;  Mirror- 

News-e  1,058,648;  (1957)  —  1,467,(0! 

lines  includes  236,409  lines  Part-Rur. 
advertising. 


HAKTFORD,  CONN. 

Courant*m  .  804,713 

lOourant-S  .  657,468 

Times-e  .  1,604,884 

Grand  Total _  3,067,065 


LAWRENCE.  MASS. 

Tribune  (See  Note)  796,032  825,600 

NOTE:  Tribune  Evening  and  Eagle 
Morning  are  sold  only  in  combination. 
Linage  of  one  edition.  Tribune  Evening 
only  is  shown. 


HAVERHILL,  MASS. 

Joumal-e  .  306,992 


LITTLE  ROCK.  ARK. 


Arlcansas 

Gazette-m 

{Arkansas 

Gazette-S 


JACKSONVILLE,  FLA. 
Times-Union-m  ...  1,682,308  1 
tTimes-Union-S  . .  654,455 

Grand  Total _  2,.336.763  5 


HONOLULU.  T.  H. 

Advertiser-m  .  472,800 

Advertiser-S  .  396,216 

{Star  Bulletin-e  ..  1,424,262 

Grand  Total _  2,293,278 


LOUISVILLE.  KY, 
Journal-m  1,244,747 
Joumal-S  777,350 
.  1,420.527 


Courier 
Courier 
Times-e 

LONG  BEACH,  CALIF.  ^  j  s  ao-  nc 

BS7S19  Independent-m  ...  1,604,490  1,889,936  Grand  Total -  3.442.6.4  3.69o.05: 

n.  {Independent  Press- 

19a8)—  Telegram-S  _  671,873  566,465  LOWELL.  MASS. 

12  lines  p,ess-Telegram-e  .  1,616,858  1,908,693  Sun-e  .  662,368  6.35.0!: 

un  ad-  -  -  ‘‘Sun-S  .  174,383  171.M: 

Grand  Total _  3,893,221  4,364,994  -  - 

NOTE:  Independent-m  (1958)  —  1.-  Grand  Total  ... ,  736,761  806,41! 

604,490;  183,215:  (1957)  —  1.889,936: 

,335,045  286.372;  Independent  Press-Telegram-S  LYNN,  MASS. 

692,301  (19.38)  —  671,873;  (19.37)  —  566.46.3:  Item-c  .  676,822  661, 1« 

,723,995  Press-Telegram-e  (1958)  —  1,616.858; 

-  183,215;  (1957) — 1.908,593  lines  includes  MEMPHIS  TENN. 

,951,341  286,372  lines  Part-Run  advertising.  Commercial 

Appeal-m  .  1,690,077  1,853,K; 

tC^mmercial 

Appeal-S  .  8.33,283  769.8C 

Press-Scimitar-e  ..  1,001,848  1,095, IK 

Grand  Total  ....  3,446,208  3,708,85: 


Grand  Total 


Grand  Total _  6,685,849  6,758,663 

NOTE:  Chronicle-e  (1968)— 2,663.674: 
102,813;  (1957)— 2,395,274  lines  includes 
103,241  lines  of  Part-Run  advertising. 


Grand  Total 


Greatest  SQUEEZE  Play  in 

Publishing 


MERIDEN,  CONN. 

Record  Journal  . . .  610,792  700,18! 

NOTE:  Record  Morning  and  Joumi 
Evening  arc  sold  only  in  combinatioc 
Linage  of  one  edition.  Record  Momin; 
only  is  shown. 


MIAMI.  FLA. 

Herald-m  .  2.939,881 

{Herald-S  .  1,419,603 

News-e  .  1,187,105 

tNews-S  .  453.978 

Grand  Total  ....  6,000.567  ( 
NOTE:  Herald-m  (1958)— 2, 
60.729;  (1967)— 3.193.172:43,34 
ald-S  (1958)— 1.419,603:111.451 
—1,151,181  includes  109,336 
part-run  advertising. 


MILWAUKEE.  WIS. 

Sentinel-m  .  916,375 

•Sentinel-S  .  300.667 

Joumal-e  .  2,619,216 

t  Joumal-S  .  1,355,077 

Grand  Total _  6,091,335 


MINNEAPOUS,  MINN. 

Tribune-m  .  1,325,174  1,4S1.3(: 

Star-e  .  1,909.853  2,147,(«: 

tTribune-S  .  1,104,299  967.!r 

Grand  Total _  4,339.326  4.595,7!( 

NOTE:  (1958)  —  1,909,853  include 
95,493  lines  of  part-run  advertising. 


If  you  aren’t  microfilming  your  back  files  now  it  is 
well  worth  looking  into. 

You  immediately  release  94%  of  the  storage  space. 
You  prevent  backfile  deterioration  beyond  redemption. 
You  save  reportorial  time  (and  grime)  in  digging  up 
story  background  material.  And  it  costs  but  1  Vi  to  2  VSc 
per  page,  for  negative  and  positive  print,  according  to 
format. 

For  quality  microfilming  —  the 
easiest  to  use  in  reading  machines 
—  many  papers  send  their  back- 
files  and  current  copies  here. 

Send  for  this  booklet  for 

complete  details.  i 


MODESTO.  CALIF. 

.  586,385 

.  207,419 


Grand  Total 


MONTREAL.  CANADA 

t*Star-e  .  1,990,016  1.960,88! 

Gazette-m  .  1,186,330  1,167,85! 

La  Presse-e  .  2,069,909  2,142.1!! 

La  Patrie-c  .  127,0(1 

La  Patrie-S .  148,952  155,111 

Le  Petit  Joumal-S  213,137 

Grand  Total _  6,698,344  6.552.44= 

NOTE:  (*)  Includes  Weekend  Mags 
zine  linage.  La  Patrie  Evening  laa 
publication  November  15,  1957, 


MUNCIE,  IND. 

.  691,101 

.  700,513 

.  266,699 


Grand  Total 


I.,  _  NASHVILLE,  TENN. 

NC,  Banner-e  .  1.259,660  1,298,33! 

Tennessean-m  _  1,307,746  1,321.7(6 

Tennessean-S  ....  684, 78i  645,8(4 

,  HIGAN  Grand  Total _  3,162,187  3.165,983 
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3.693.0(; 

635.02: 

171.M: 


806,41! 
661, lOf 

1,853,89’. 

759.!r 

1.095,H) 


3.708.8s: 


700,18! 
d  Jounu: 
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I  Mornin; 


3,193.17: 
1,151,18.  ( 
1,301, 7» : 
453,84: 1 


4,595,7K  j 
1  include  ’ 
ertisinK. 


A 

1,960,88* 
1.167.88*1 
2,142.12*1 
127,001 1 
156,111 1 


There  may  be  many  ways  to  use  adhesive 
bandages . . .but  there’s  only  one  way  to  use 
the  BAND-AID  trademark  correctly. . .please  say 

BAND-AID  Adhesive  Bandages 


Remember — all  adhesive  bandages  are  not  BAND- 
AID  Adhesive  Bandages!  “BAND-AID”  is  actually  a 
trademark  .  . .  one  of  the  most  widely  known  in  the 
world  . . .  recognized  in  more  than  50  countries. 

It  means  Johnson  &  Johnson,  not  the  name  of  a 
product . .  .and  it  refers  to  a  whole  family  of  products 
made  only  by  Johnson  &  Johnson. 

The  “BAND-AID”  trademark  is  always  foUowed 
by  the  product  nsime,  i.  e.  BAND-AID  Plastic  Strips, 

editor  sc  publisher  for  October  4,  1938 


BAND-AID  Plastic  Tape,  BAND-AID  Butterfly  Clo¬ 
sures,  BAND-AID  Patch,  Spot,  Strip. 

We  appreciate  your  mentioning  our  products  and 
we  hope  you  will  continue  to  do  so.  But  when  you 
do,  won’t  you  please  use  the  full  name  correctly? 

The  most  trusted  name  in  surgical  dressing 


6,099,480 
2.939.881: 
>46;  Her- 
;i;  (19S71 
lines  of 


1 


1958 

1957 

NEW  HAVEN,  CONN 

Journal  Courier-m 

303,866 

364,407 

Register-e  . 

1,230,564 

1,398,503 

••Register-S  . 

606,829 

524,733 

Grand  Total  .... 

2,141,259 

2,287,643 

NEW  LONDON.  CONN. 

Day-e  . 

838,596 

926,144 

NEW  ORLEANS.  LA 

Times-Picayune-m . 

2.403,480 

2.533,052 

(Times-Picayune  & 

States-S  . 

964,200 

914,537 

Item-e  . 

682,585 

976,995 

•Item-S  . 

251,543 

314.324 

States-e  . 

1,131,673 

1.210.478 

Grand  Total  .... 

5.433,381 

5.949.386 

NEW  YORK,  N.  Y. 

Times-m  . 

1,467,210 

1.567.635 

Times-S  . 

2,255,173 

1,894,9.38 

Herald  Tribune-m. 

633,159 

740,523 

(Herald  Tribune-S 

585,584 

542,115 

Mirror-m  . 

679.046 

710,346 

Mirror-S  . 

:W4,622 

296,866 

News-m  . 

1,148,029 

1,325,489 

News-S  . 

1,502,985 

1,238,576 

Journal 

American-e  .... 

791,938 

867,915 

•Journal 

American-S  . . . . 

335,077 

343,582 

Post-e  . 

797,014 

839,566 

Post-S  . 

97.101 

87,933 

World  Telejrram  & 

Sun-e  . 

864,6.39 

963,146 

Grand  Total  . . . . 

11.491,577 

11,418,6:10 

NOTE:  Mirror-m  (1958)  —  679,046; 
150,932:  (1957)  —  710,346:  133,263: 

Mirror-S  (1958)  —  334,622:  113,221: 

(1957)— 296,866:  99,472;  News-m  (1958) 
—1,148,029;  540,634;  (1957)— 1,325,489: 
690,185:  News-S  (1958)— 1,602,985:  1,- 
096,136;  (1957)  —  1,238,676:  926,381; 

Journal-American-e  (1968)  —  791,938: 
99,309;  (1967)— 867,916  :  85,361:  Jour- 
nal-American-S  (19^)  —  335,077:  61,- 
840:  (1957)— 343.582:  63,166;  World 

Tel.  &  Sun-e  (1958)— 864.639;  182,624; 
(1957)— 963,146  lines  includes  189,070 
lines  of  part-run  advertisinir- 

News-m- 164,694  Split  run  total  ad- 
vertisinsr  linaKe.  News-S — 129,761  Split 
run  total  advertising  linage. 


PASADENA.  CALIF. 

Star-News-e  .  1,009,116  1,195,923 

|Indei)endent-Star 

News-S  .  347,560  426,302 

Indepcndent-m  ...  995,581  1,152,473 


Grand  Total _  2,352,267  2,774,698 

NOTE:  Star-News-e  (1958)— 1,009,- 
116:  10,310;  Independent-m  (1958) — 

995,.">81  includes  10,310  lines  of  part-run 
adveitising. 


ROCHESTER,  N.  Y. 

Democrat  & 

Chronicle-m  ....  1,286,636  1.343, til 
tDemocrat  & 

Chronicle-S  _  709,64  1  724,135 

Times  ITnion-e  ...  1,385,181  1,459,411 


3,380,358  3,527,621 


PAWTUCKET,  R.  I. 
.  701,436  792,390 


ROCKFORD,  ILL. 
Star  (See  Note)  ..  1,086,237 
Star-S  .  486,194 


NEW  YORK  (QUEENS),  N.  Y. 
Long  Island 

Press-e  .  1,220,309  1,420,784 

ILong  Island 

Press-S  .  552,435  467,717 


PEORIA,  ILL. 

Journal  .Star  .  1,132,518  1,200,773 

(See  Note) 

ijJournal  Star-S  . .  448,405  417,711 


Grand  Total  ....  1,671,431 
NOTE:  Star  Morning  and  Register- 
Republic  Evening  sold  in  combination. 
Linage  of  only  one  edition — Star  Morn¬ 
ing — is  shown. 


Grand  Total  _  1,772,744  1,888,501 


Grand  Total _  1,580,923  1,618,484 

NOTE:  Journal  Star  Morning  and 
Journal  Star  Evening  sold  in  combina¬ 
tion.  Linage  of  only  one  edition — 
Journal  Star  Evening—  is  shown. 


SACRAMENTO,  CALIF. 

IBee-e  .  1,844,384  1.944,li: 

Union-m  .  540,067  550,^5 

•♦Union-S  .  425,186  383,013 


Gi-iind  Total 


2,809,637  2,877,925 


NEWPORT  NEWS,  VA. 

Press-m  .  969,529  946,221 

SPress-S  .  .351,146  297,419 

Times-Herald-e  ...  927,680  942,706 


Grand  Total _  2,248,.3.55  2.186..376 


PHILADELPHIA,  PA. 

Bulletin-o  .  1.631,226  1,590,8.53 

t»Bulletin-S  .  616,681  648,529 

Inquirer-m  .  1,296,566  1,429,059 

In>iuirer-S  .  1,29.5,146  1,062,541 

News-c  .  513,213  604,892 


ST.  LOUIS,  MO. 

Globe  Democrat-m.  1,324,331  1,280,13'  I 

(•Globe  Democrat-S  586,301  554,S2t 

Post  Dispatch-e  . .  1,890,098  2,008,2t'. 
iPost-Dispatch-S  ..  1,153,215  982,08:: 


NIAGARA  FALI.S,  N.  Y. 

Gazette-e  .  988,0.53  1,198,061 

••Gazette-S  .  166,445 


Grand  ToUU _  1,154.498  1,198,061 


Grand  Total  ....  5,352,832  5,23-5,874 
NOTE:  Imuirer-m  (1958)— 1,296.666  ; 
23,345:  (19,57)— 1,429,0,59  includes  37,- 
651  lines  of  part-run  advertising. 


Grand  Totol  . . .  4,953,945  4,824.80' 
NOTE:  Globe  Democrat-m  (1958)- 
1.. 324,331;  300,066:  Globe  Democrat-rr 
(1957)— 1,280,185  includes  159,915  Iine< 
of  part-run  ^vertising. 


-ST.ATEMENT  REQUIRED  BY  THE 
ACT  OF  AUGUST  24,  1912,  AS 

AMENDED  BY  THE  ACTS  OF 
MARCH  3,  193.3  AND  JULY  2.  1946 
(Title  39,  United  States  Code.  Section 
233)  showing  the  ownership,  manage-  i 
ment,  and  circulation  OF  EDITOR  & 
PUBLISHER.  THE  FOURTH  ESTATE.  , 
published  weekly  at  East  Stroudsburg, 
Pa.,  for  October  1,  1958. 

1.  The  names  and  addresses  of  the 
publisher,  editor,  managing  editor,  and 
business  managers  are: 

President  and  Editor.  Robert  U.  Brown, 

15  Sunnybrae  Place.  Bronxville,  11.  Y. 
Executive  Editor,  Jerome  H.  Walker, 

32  Orchard  Avenue.  Rye,  N.  Y.' 
General  Manager,  James  W.  Brown, 

Jr.,  Fanton  Hill  Rd.,  Westiiort,  Conn. 

2.  The  owner  is: 

The  Editor  &  Publisher  Co.,  Inc., 
1475  Broadway.  New  York  36.  N.  Y. 
Stockholders:  Robert  U.  Brown,  15 
Sunnybrae  Place,  Bronxville,  N.  Y.  : 
James  W.  Brown,  Jr.,  Fanton  Hill 
Road,  R.D.  #6,  WestiK>rt,  Conn. ;  Miss 
Virginia  Brown.  231  Valentine  Lane, 
Yonkers,  N.  Y.:  Mrs.  Charlotte  Brown 
Stephens.  234  Valentine  lame,  Yonkers, 
N.  Y. :  Mrs.  Helen  Brown  Young,  Wood¬ 
land  Drive,  Lewiston  Heights,  N.  Y.: 
Mrs.  Matil  Brown  Spencer,  9  Winter 
Street,  Nantucket  Island,  Mass.;  Mrs. 
Susan  Steele  Brown,  15  Sunnybrae 
Mace,  Bronxville,  N.  Y.  :  Marlen  E. 
Pew  Estate,  Riverhead,  Ix>ng  Island, 
N.  Y. 

3.  The  known  bondholders,  mortga¬ 
gees  and  other  security  holders  owning 
or  holding  1  i>ercent  or  more  of  total 
amount  of  bonds,  mortgages,  or  other 
securities  are :  None. 

4.  Paragra)>hs  2  and  3  include,  in 
cases  where  the  stockholder  or  .security 
holder  apiiears  ui>on  the  books  of  the 
company  as  truste»-  or  in  any  other 
fiduciary  relation,  the  name  of  the 
person  or  corporation  for  whom  such 
trustee  is  acting ;  also  the  statements 
in  the  two  paragraphs  show  the  affiant's 
full  knowl^ge  and  belief  as  to  the  cir¬ 
cumstances  and  conditions  under  which 
stockholders  and  security  holders  who  do 
not  appear  upon  the  books  of  the  com¬ 
pany  as  trustees,  hold  stock  and  securi¬ 
ties  in  a  capacity  other  than  that  of  a 
bona  fide  owner. 

5.  The  average  number  of  copies  of 
eMh  issue  of  this  publication  sold  or 
distributed,  through  the  mails  or  other¬ 
wise,  to  i>aid  subscribers  during  the  12 
months  preceding  the  date  shown  above 
was  21,060. 

ROBERT  U.  BROWN, 
President  and  Editor. 

Sworn  to  and  sub.scribed  before  me 
this  22nd  day  of  September,  1958. 

Arline  Desnar,  Notary  Public 
State  of  New  York,  qualified  in 
New  York  County.  No.  31 — 0913850. 

Commission  Expires  March  30,  1959. 


NORFOLK.  VA. 

I.g'dgcr-Dispatch  & 
Portsmouth 

Star-e  .  l,645.5.3i 

Virginian- 

Pilot-m  .  1,80.5,29' 

tViiginia-Pilot  & 
Portsmouth 

Star-S  .  7,56,61 


1.645,5.36  1,809,985 


PHOENIX,  ARIZONA 

Republic-m  .  1,974,202  2,084,217 

tRepublic-.S  .  797.270  620.754 

Gazette-e  .  1.9U9.430  2,0C9,361 


1,80.5,297  1,886,599  Grand  Total _  4,680,902  4,714,332 


ST.  PAUL,  MINN. 

Pioneer  Press-m  ,.  926,422  1,126,44. 

•Pioneer  Press-S..  811,348  786,815 

Dispatch-e  .  1,363,748  1,446,180 


PITTSBIORGH,  PA. 
Post-Gazette-m  ...  939,865  1.045,518 


Grand  Total _  4,207,452  4,413,896 

NOTE:  Lodger-Dispatch  &  Ports- 
mouth-Star-e  (1958)  —  1,643„536;  436,- 
316:  (1957)— 1,809.985;  469.871:  Vir- 

ginian-Pilot-m  (1958)— 1,805,297;  261,- 
168;  (1957)  —  1,886,599:  217,493: 

Virginian-Pilot  &  Portsmouth  Star-S 
(1958) —756,619:  17.3,687;  (1957)  — 

717,312  includes  176,392  lines  of  part- 
run  advertising. 


Press-e  . 

tPreas-S  . 

Sun-Telegraph-e  . 
•Sun-Telegruph-S 


1.510,419  1,651,860 

983,794  927,782 


Grand  ToUl  ...  3,101,518  3,367.9«t 
NOTE:  (1958)  —  1,363,748  include. 
97,570  lines  of  part-run  advertising. 


ST.  PETERSBURG,  FLA. 


Grand  Total  _  4,541,465  4,836,360 


PORTLAND,  ORE. 

Oregonian-m  .  1,6.34,718  1,. 598,44.3 

S  »Oregonlan-S  ...  841,712  770,287 

Oregon  Journal-e  .  1,023.545  1,122,5.32 
(Oregon  Journal-S  387,523  317,133 


OAKIJVND,  CALIF. 

Tribuiie-e  .  1,500,694  1,8(9.016 

ITribune-S  .  775,694  787,190 


Grand  Total _  3,887,498  3,808,395 


Grand  Total _  2,276,388 


OKLAHOMA  CITY,  OKLAHOMA 

Oklahoman-m  _ 870,254  961,966 

Oklahoman-S  .  519,469  459,625 

Times-e  .  1,017,.350  1,119,612 


POUGHKEEPSIE,  N.  Y. 

New  Yorkcr-e  _  783,.303  828,843 

••New  Yorker-S  ..  291,352  245,856 


Grand  Total _  1,074,655  1,074,699 


PROVIDENCE,  R.  I. 


Grand  Total _  2.407,073  2.541,203 

NOTE:  Times-e  (1958)  —  1,017,3.50; 
1.52.988:  (1957)— 1,119,612  lines  includes 
1-38,711  lines  part-run  advertising. 


Jnumal-m  .  906,630 

(Journal-S  .  681,451 


Grand  Total _  2,913,766  3,039,5.38 


OMAHA,  NEBR. 

ijWorld-Herald  ..  1,078,530  1,169,461 
World-Herald-S  ..  752,273  650,394 


QUINCY,  MASS. 
Patriot  Ledger-e  .  712,199 


Grand  Total _  1,830,803  1,819,855 

(#)  World-Herald  sold  in  combina¬ 
tion  Morning  and  Evening,  linage  of 
only  one  edition,  EVENIN(j,  is  shown. 


READING.  PA. 

Eagle  (See  Note)  963,826 
Eaglc-S  .  189,097 


AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 


Grand  Total _  1,152,923  1,176,980 

NOTE:  Eagle  Evening  and  Times 
Morning  sojd  in  combination.  Linage 
of  one  edition  (Eagle  Evening)  is 
shown. 


Independent-e 

620.036 

7  80,94.’ 

Independent-S  . . . . 

189.163 

Times-m  . 

1,868,207 

1,892,171 

fTimes-S  . 

700,379 

625,235 

Grand  Total  . . 

3,377,785 

3,298,346 

SAN  ANTONIO.  TEXAS 

Express-m  . 

1,074,647 

1,495,9?' 

(Express-News-S. . 

682,696 

616,286 

Hbepress-News-Sat . 

304,761 

News-e  . 

1,304,059 

1,636.637 

Light-e  . 

1,576,428 

1,60  8,674 

•Light-S  . 

655,967 

685,423 

Grand  Total  . . 

5,598,558 

5,942.(K’? 

SAN  DIEGO.  CALIF 

Union-m  . 

1,497,644 

1,581,916 

lUnion-S  . 

846,671 

724,067 

Tribune-e  . 

2,009,881 

2,051,692  1 

Grand  Total  . , 

4,353,696 

4,357,663  I 

SAN  FRANCISCO.  CALIF. 

Chronicle-m  . 

1,067,422 

1,056,68' 

(Chronicle-S  .... 

623,757 

647,06* 

Examiner-m  . 

1,509,661 

1.668,2tV 

•Examiner-S  .... 

876,833 

8  68,479 

Call-Bulletin-e  . . . 

765,405 

828,79? 

News-e  . 

675,342 

739,623  j 

Grand  Total  . . 

5,518,420 

5,702,710  ■ 

RICHMOND.  VA. 

News  Leader-e  ...  1,456,398  1,597,429 
Times  Dispatch-m.  1,242.783  1,310,162 
(Times  Dispatch-S.  746,778  623,786 


422;  48,311;  (19.57)— 1,055,598  ;  49.7*' 
Chronicle-S  (1958)  —  623.757;  16,449: 
(1957)— 547,058  lines  includes  42,599 
lines  part-run  advertising. 


Investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  .are  operating 
and  have  $500,000,000  invested 
in  Australia. 


Grand  Total _  3,445,959  .3.531.377 


SAN  JOSE.  CALIF. 

Mercury-m  .  1,593,109  1,732,812 

News-e  .  1,699,231  1,688,679 

Mercury-News-S  ..  635,072  607,849 


RIVERSIDE,  CALIF. 
Press-Enterprise  .  1,148,656 
(sec  note) 

5Press-Enterprise-S  322,894 


To  keep  in  touch  with  marketing, 
advertiiinq,  publishing  and  graphic 
arts  in  Australia  read 


NEWSPAPER  NEWS  ^ 


Grand  Total _  1,471,560 

NOTE:  Press-Enterprise  Morning  & 
Evening  sold  only  in  combination.  The 
Full-Run  Linage  shown  above  is  that 
!  of  only  one  edition  ( Press- Enterprise- 
I  Morning). 

!  Press-Enterprise  (See  Note)  (1958) 

I  1,148,6,56  includes  29,315  lines  of  |>art- 
run  advertising. 


Grand  Total  ...  3,827,412  4,026,740 
NOTE:  Mercury-m  (1958)— 1,593,109 
lines  includes  21,323  lines  of  part-mn 
advertising;  (1967) — 1,732,812;  Ne'ws-e 
(1958)— 1,599,231;  21,323;  (1957)— 1.- 

686,679. 


SAN  RAFAEL,  CALIF. 

Independent- 

Journal-e  .  880,534 


Pubtishvd  fortnightly 

Annual  Subscription  to  U.  S.  58 

{  15  Hamilton  St.,  Sydney,  Australia 


ROANOKE.  VA. 

|Times-m  .  952,116  1,053,887 


SCHENECTADY.  N.  Y. 

Gazette-m  .  1,009,359  1.088.0S9 

Union  Star-e  _  736,937  862,765 


ITimes-S  . 

World-News-e  _ 


341,137  309,114 

913,273  1,022,271 


Grand  Total 


1,746,296  1,950,794 


SCRANTON,  PA. 

Grand  Total  _  2.206,526  2,385,272  "nmes-e  .  903,107  992,886 

EDITOR  6C  PUBLISHER  for  October  4,  1958 


WHO  WAS  FIRST 


WITH  FINS 

by  A.  Fish 


”1  have  been  delegated  by  the 
Finny  Association  of  America  (a 
non-profit  organization)  to  tell 
the  plain  facts  to  the  people  of 
the  country. 

"It  has  come  to  our  attention 
that  there  is  a  school  of  thought 
in  Detroit  (Michigan)  which  be¬ 
lieves  that  the  fin  was  invented 
by  Chrysler  Corporation. 

"Nothing  could  be  further 
from  the  truth. 

"We  fish  were  first  with  fins! 

"And,  I  might  add,  we  had 
them  many,  many  years  before 
The  Forward  Look  was  even  a 
gleam  in  an  automotive  de¬ 
signer’s  eye. 

"Oh  I  grant  you  the  folks  at 
Chrysler  Corporation  were  first 
to  adapt  our  fins  to  passenger 
cars.  (In  addition  to  being  func¬ 
tional,  as  we  fish  know,  they  do 
add  quite  a  flair.)  To  be  perfectly 
honest,  we  didn’t  mind  a  bit.  Imi¬ 
tation,  you  know,  is  the  sincerest 
form  of  flattery. 

"But  now  we  understand  other 
car  manufacturers  are  getting 
into  the  swim  in  full  fin.  And  we 
just  know  this  is  going  to  wind 
up  in  one  of  those  ridiculous 
squabbles  about  who  was  first. 

"So  we  wanted  you  to  have 
the  facts.  Fish  were  first  with 
fins.  Chrysler  Corporation  was 
merely  firet  to  make  them  an 
automotive  fashion.” 

"P.S.  My  finfolk  tell  me  the  new 
1959  cars  of  The  Forward  Look 
will  be  at  your  dealer's  very  soon. 
Come  in  and  see  them.  Fll  bet 
you’ll  flip!” 


'  Chrysler  Corporation 

PLYMOUTH  •  DODGE  •  DE  SOTO  •  CHRYSLER  •  IMPERIAL 
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1958  1957 


SEATTLE.  WASH. 

Post- 


Intelligencer-m . 

.  1,090,456 

1,197,205 

•Post- 

InteIIig;encer-S. . 

.  524,869 

552,784 

Times-e  . 

.  1,719,129 

1,757,408 

Times-S  . 

.  673,402 

611,385 

Grand  Total  . . 

.  4.007,856 

4,118,782 

SHREVEPORT,  LA. 

JoumaUe  . 

.  1,015,686 

1.0.51,0.51 

Times-m  . 

. .  1.189.716 

1,258,229 

Times-S  . 

.  434.565 

381,689 

Grand  Total  . . 

.  2.639.967 

2,690,969 

SOUTH 

BEND.  IND. 

Tlibune-e  . 

.  1,138.641 

1,:156.347 

Tribune-s  . 

. .  516.819 

494,764 

Grand  Total  . , 

. .  1.655,460 

1,851,111 

SPOKANE,  WASH. 

Spokesman- 

Review-m  . 

, .  882.396 

995,105 

tSpokesman- 

^\iew-S  . 

470.801 

492.991 

Chronide-e  . . 

. .  958,396 

1,120.310 

Grand  Total  . 

. .  2,311,593 

2.608.406 

STOCKTON.  CAUF. 

Kecoid-e  . 

..  1,226,272 

1,371,475 

SYRACUSE,  N.  Y. 

Herald  Joumal-e 

..  1.460.163 

1,592,745 

5  •Herald 

American-S  . . . 

. .  532,096 

499,925 

Post  Standard-m 

. .  768,357 

993,4.34 

tPost  Standard-S 

. .  309,692 

323,867 

Grand  Total  . 

. .  3,070,308 

3,409.971 

TACOMA,  WASH. 

News-Tribune-e 

.  .  1,241,837 

1,33.3.993 

News-Tribun  e-S 

. .  410,836 

426,997 

Grand  Total  . 

..  1,652,673 

1,760,990 

TAMPA.  FLA. 

Tnbune-m  . 

. .  1,835,950 

1,850,630 

♦Tribune-S  . 

. .  744,499 

654,364 

••Times-e  . 

. .  588,847 

655.866 

Grand  Total  . 

..  3,169,296 

3,160,860 

TOLEDO.  OHIO 

Times-m  . 

. .  531,990 

994,117 

Blade>e  . . 

. .  1.491.443 

1,767.358 

Blade-S  . 

. .  846.911 

818.458 

Grand  Total  . 

..  2,870,344 

3..579,933 

TORONTO,  CANADA 

Globe  &  MaiUm 

..  1,174,220 

1.151,482 

+*Telegram-e  . . . 

..  1,901,358 

1,862,161 

Star-e  . 

..  2,0.55,014 

2,089,064 

Star-w  . 

77,051 

59,010 

Grand  Totel  ...  5.207.643  5.161.717 
NOTE:  (♦)  Includes  Weekend  Maga¬ 
zine  linage.  TeleKram-e  (1958) — 1,901.- 
358:  29.664;  ( 1957)— 1.862.161  includes 
34.090  lines  of  part-run  advertising. 


1958 

1957 

TRENTON,  N.  J. 

Evening  Times-e  . . 

984,005 

991,237 

••Time.s 

.\dvertisers-S  . . . 

368,566 

316,483 

Trentonian-m . 

649,695 

687,212 

Grand  Total  ... 

2,002,266 

1,994,932 

TROY, 

N.  Y. 

Record  (See  Note) 

908.612 

977,772 

NOTE :  Record  Morning  and  Times- 

Record  Evening  sold  in  combination. 

Linage  of  one  edition  (Record  Morning) 

is  shown. 

TULSA, 

,  OKLA. 

Tribunc-e  . 

1,383,505 

1,555,68.8 

World-m  . 

1,420,174 

1,.584.891 

World-S  . 

537,589 

469,280 

Grand  Total  ... 

3,341,268 

3,609,859 

UNION  CITY,  N.  J. 

Hudron  Dispatch-m 

619,569 

695,105 

UTICA 

,  N.  Y. 

Observer  Dispatch-e 

866,100 

960,345 

••Observer 

Dispatch-S  . 

351,022 

311,079 

Press-m  . 

1,084,336 

1,113,838 

Grand  Total  . . . 

2,301,458 

2,385,262 

WASHINGTON,  D.  C 

Ncws-e  . 

995,081 

1,035,834 

Post  &  Times- 

Herald-m  . 

2,161,330 

2,265,595 

S^Post  &  Times- 

Herald-S  . 

826,610 

736,077 

Star-e  . 

2,355,186 

2,504,208 

fSlar-S  . 

919..599 

822,387 

Grand  Total  . . . 

7,287,806 

7,364,101 

WATERBURY,  CONN. 

Amorican-e  . 

1,020,3.53 

1,044,340 

Republican-S  . , . . 

360,623 

256,374 

Grand  Total  . . . 

1,380,976 

1,300,714 

WESTCHESTER  COUNTY 
MACY  GROUP.  N.  Y. 
Mamaroneck 


Times-e  . 

502,701 

506.397 

Mount  Vernon 

Argus-e  . 

647,734 

632,189 

New  Rochelle 

Standard-Star-e. . 

723,251 

732.078 

Ossining  Citizen- 

Register-e  . 

510,706 

,504,717 

Peekskill  Star-e  . . 

432,046 

419,251 

Port  Chester  Item-e 

646.149 

663,373 

Tarrytown  News-e 

541,777 

520.554 

Yonkers  Herald 

Statesman-e  .... 

767,691 

740.025 

White  Plains  Re- 

porter  Dispatch-e 

850,727 

853,987 

Grand  Total  . . . 

5,622,782 

5,572,571 

Editor  &  Publisher 

The  SPOT  NEWS  paper  the  newspaper  and  advertising  fields 


The  PRIMARY  advertising  medium  for  ..  . 

•  NEWSPAPERS 

•  NEWSPAPER  EQUIPMENT  &  SUPPLIES 

•  SYNDICATES  AND  SERVICES 

•  NEWSPAPER  REPRESENTATIVES 

•  TRADEMARK  PROTECTION 

and 

America's  most  influential  medium  for 
Public  Relations,  Corporate  and  Institu¬ 
tional  Advertising  .  .  . 

For  eomplote  information  and 
advmrtising  ratos,  writo  .  .  . 


Suite  1/00  ■  1475  Broadway  •  New  Yor(<  36.  N.  Y. 


Kit  1957 


1958  1957 


WICHITA.  KANSAS 

Bcacon-e  .  850.753  963.829 

•Beacon-S  .  432.040  461.272 

Eairle-m  .  1.454.642  1.585.215 

tEaitle-S  .  458.030  472.025 

Eagle-e  .  1.180.560  1.311.149 


Grand  Total  ...  4.376.025  4.793.490 

WINSTON-SALEM.  N.  C. 
Journal  (See  Note)  1.004.041  1.069.531 

Journal  & 

Sentinel-S  .  360.835  325.429 

Grand  Total  ...  1.364.876  1.394,960 

NOTE:  The  Journal  Morning;  and 
Sentinel  Evening  are  sold  in  combina¬ 
tion.  Linage  of  one  edition  (Journal 
Morning)  is  shown. 

WORCESTER.  MASS. 

Telegram-S  .  457.560  465.734 

Telegram-m  .  750.110  837.368 

Gazette-e  .  959.990  1.092.523 


Grand  Total  ...  2.167.660  2..393.625 

YOUNGSTOWN,  OHIO 
V'indicator 

Telegram-e  .  1.253.643  1,306,406 

5  Vindicator 

Telegranr.-S  .  798,908  778,080 


Grand  Total  ...  2,052,551  2,084,486 


FIGURES  SUPPLIED 
BY  PUBLISHERS 


EAST  ST.  LOUIS,  ILL. 

Journal-e  .  487,233  503,09( 

Journal-S  .  220,293  238,964 


Grand  Total  ...  707.631  744,060 

GRAND  FORKS.  N.  D. 
Herald-meS  .  645,392  609,679 

GREEN  BAY.  WIS. 
Press-Gazette-e  ...  1,231,594  1,441,580 

GREENWICH.  CONN. 

Timc-e  .  37  6,96  4  4  22,506 

HUNTINGTON,  W.  VA. 

Advertiscr-e  .  867,654  1,053,751 

Herald-Dispatch-m  891,817  1.072,556 
•Herald- 

Advertiser-S  ...  306,564  322,089 


Grand  Total  ...  2,055.936  2,450,341 
•Includes  AMERICAN  WEEKLY  31.- 
.553  lines  (1958):  45,991  lines  (1957); 
COMIC  WEEKLY  9,472  lines  (1958); 
.'>,225  lines  (1957). 

HYANNIS.  MASS. 

Cime  Cod  Standard- 
Times-e  .  660,788  551,208 

JOHNSTOYVN,  PA. 
Tribune-Democrat-d  968,723  1,047,242 

KENNEWICK-PASCO-KICHLAND, 

WASHINGTON 

Tri-City  Herald-e..  477,337  571.095 

Tri-CSty  Herald-S..  ‘lOO.OOO  86.912 


Grand  Total  ...  684.297  658,007 

•Does  not  include  Family  Weekly. 
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KINGSTON.  N.  Y. 


ABERDEEN,  S.  D. 

.\merican-News-e. .  317,856 

■\merican-News-S. .  168,674 


336,042 

127,386 


Grand  Total  . . .  486,430 

ALTOONA,  PA. 


874,146 


463,428 

917.714 


APPLETON-NEENAH-MENASHA. 

WISCONSIN 

Post-Crescent  _  1,283,604  1,346,968 


BATTLE  CREEK.  MICH. 

Emiuirer  &  News-e  821,786  924,861 
Enquirer  &  News-S  245,871  230,366 


Frecman-e  . 

679,784 

741,634 

LINCOLN,  NEBR. 

Star-m  . 

887,964 

887,110 

Journal-e  . 

841,064 

821,683 

Journal  &  Star-S 

332,794 

320.222 

Grand  Total  . . . 

2,061,822 

2,0  29,020 

MADISON.  WIS. 

Capital  Times-e  . . 

972,699 

993,258 

State  Journal-m  . . 

1,011,766 

1.026.674 

State  Journal-S  , . . 

•464,079 

•421,904 

Grand  Total  . . . 

2,448,544 

2,441,838 

•Includes  PARADE  44,793  lines 
(1958);  lines  48,666  (1957). 


Grand  Total 


1,067,657  1,155,227 


BURUNGTON,  VT. 

Free  Pre.ss-m .  716,208 


MOLINE-ROCK  ISLAND.  ILL. 

Argnis-e  .  844.998  841,624 

Dispatch-e  .  942,844  956,718 


791,153  Grand  Total  ...  1,787,842  1.798.342 


CANTON.  OHIO 

Uei)Ofitoi-y-e  .  1,437,772  1,661,688 

Repository-S  .  658,042  671,874 


Grand  Total  ...  2,095,814  2,333,562 


MONTGOMERY,  ALA. 

Advertiser-ra  .  982.576  1,059.576 

Advertiser-S  .  367.220  338.964 

Journal-e  .  969,206  1,054,452 


Grand  Total  ...  2,319,002  2,152,982 


CARBONDALE-HERRIN- 
MURPHYSBORO.  ILL. 

Southern 

Illinoisan-e  .  393,750  390,124 

Sout hern 

Illinoisan-S .  72,324  45,500 


NEW  BEDFORD.  MASS. 
Standard-Times-e. .  775,222  866,852 

Standard-Times-S. .  248,689  226,936 


Gi-and  Total 


466,071  435,624 


Grand  Total  ...  1.023,911  1,093,788 

Includes  PARADE  44,793  lines 
(1958);  48,562  lines  (1957). 


CHAMPAIGN-URBANA,  ILL. 

Courier-e  .  558,838  653,310 

Ccurier-S  .  189,126  174,846 


Grand  Total  ...  747,964  828,156 

CHILLICOTHE,  OHIO 

Gazette-e  .  681,362  780,535 

CORPUS  CHRISTI,  TEX. 

Caller-m  .  1,462,398  1,538,348 

Caller-e  .  1,423,716  1,498,504 

Caller-S  .  410,802  327,642 


Grand  Total  ...  3,296.916  3,364,494 

DAVENPORT,  IOWA 

Times-e  .  928,172  1,085,294 

Democrat-S  .  3.59,296  374,332 

Democrat-d  .  701,148  759,724 


Grand  Total  ...  1,988.616  2,219,350 

DAYTONA  BEACH,  FLA. 

News-e  .  687,470  706.734 

News-Joumal-S  ...  197,568  166,866 

Joumal-m  .  653,870  714,364 


Grand  Total  ...  1,538,908  1,587,964 
DECATUR.  ILL. 

Herald  &  Review-me  923,188  969,388 
Herald  &  Review-S  344,960  819,956 


Grand  Total  ...  1,268,148  1,289,344 

EDITOR  ac  PU 


NORRISTOWN,  PA. 


Times-Hcrald-e  . . . 

571.371 

678.679 

OGDEN, 

,  UTAH 

Standard- 

Examiner-e  .... 

643,622 

760,612 

Standard- 

Examiner-S  .... 

199,417 

160,792 

Grand  Total  . . . 

843,039 

911,404 

OIL  CITY-FRANKLIN. 

PA. 

Derrick-m  . 

470.441 

478,581 

News-Herald-e  . . . 

341,605 

336,135 

Grand  Total  . . . 

811,946 

813,716 

ORLANDO.  FLA. 

Sentinel-m  . 

1.654.644 

1,672,720 

Star-e  . 

1,489,418 

1,603,644 

Sentinel-Star-S  . . . 

671,048 

469,994 

Grand  Total  . . . 

8.715.110 

8.746,358 

Part-run  advertising  (1958) 

580,902; 

(1957)  612,724. 

PASSAIC-CUFTON.  N. 

.  J. 

Herald-News-e  . . . 

769,734 

930,190 

PENSACOLA.  FLA. 

Journal-m  . 

1,019,760 

1,061,536 

Newg-Joumal-S  . . . 

362,600 

290,514 

News-e  . 

638,792 

754,908 

Grand  Total  ...  2,*21.162  2,106.958 
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1958 


PINE  BLUFF.  ARK. 
rommereial-*  ••••  478,926 

•'Cooniercial-S  . . .  244,468 


497,784 

132,930 


Gnnd  Total  .,,  723,394  630,714 

••Does  not  include  FAMILY  WEEK¬ 
LY  36,224  linea. 


POTTSTOWN,  PA. 


Kercury-m  . 

,..  701,526 

787,780 

RAPID 

CITY.  S.  D. 

;  Journal-d  . . 

. . .  623,278 

541,464 

Joornal-S  . 

...  175,066 

154,910 

Grand  ToUl  , 

. . .  698,334 

696,374 

SIOUX 

FALLS.  S.  D. 

1  ArKUS-Leader-e  . 

...  552,398 

670,460 

Argua-Leader-S 

. . .  239,988 

197,582 

Grand  ToUl 

. . .  792,386 

868,042 

SUPERIOR.  WIS. 

Telegram-e  .... 

...  518,224 

608,860 

TUCSON.  ARIZ. 

Star-m  . 

...  1,276,163 

1,281,963 

Star-S  . 

. . .  333,725 

246,382 

Citizen-e  . 

...  1,432,376 

1,415,414 

Garnd  ToUl 

...  3,042.263 

2,943,769 

WAUKEGAN.  ILL 

Kews-Sun-e  . . . 

...  1,025.780 

1,132,334 

WILMINGTON,  DEL. 
News-Journal-meS  1,284,027  1,407,612 


Herald-e 


CANADA 

CALGARY.  ALTA. 

.  1,671,196  1,488,615 


CHARLOTTETOWN,  P.  E.  I. 


Guardian-m  .  405.418 

Patriot-e  .  312,543 


415,811 

118,986 


Grand  Total 


717,961 


CHATHAM,  ONT. 

News-e  .  696,792 


EDMONTON.  ALTA. 
1  Joumal-e  .  1,628,549 


GALT.  ONT. 

Reporter-e  .  588,165 


1958  1957 

GUELPH.  ONT. 

Mercurj*-e  .  661,846  561,780 

HAMILTON,  ONT. 

Spectator-e  ......  1,747,654  1,919,590 

KAMLOOPS.  B.  C. 

Sentincl-e  .  235,501  249,414 

KELOWNA,  B.  C. 

Courier-e  .  214,122  182,431 

(Bepran  as  daily  Sept.  9,  1957). 

KIRKLAND  LAKE.  ONT. 

Northeni  News-e..  284,133  316,837 

MEDICINE  HAT.  ALTA. 

News-e  . .  368,881  3,618,163 

Weekend  .  86,147  753,670 

Grand  Total  ...  454,028  4,371,833 

WAMAIMO,  B.  C. 

Free  Press-e  .  419,498  469,717 

MOOSE  JAW,  SASK. 
Times-Herald-e  ...  448,211  472,946 

NORTH  BAY,  ONT. 

Daily  NuKKet-e  ...  539,641  530,002 

ORILLIA,  ONT. 

Packet  &  Times-e. .  360,854  244,415 

OSHAWA,  ONT. 

Times  Gazettr-e  ..  659,007  661,472 

OTTAWA.  ONT. 

Citizen-e  .  1,450,124  1,455,546 

Includes  Weekend  Magazine  &  Comic 
Section. 

PEMBROOKE,  ONT. 

Observer-e  .  240,636  229,299 

(Began  as  daily  April  22,  1957). 

PENTICTON.  B.  C. 

Herald-e  .  285,094  178,232 

(Began  as  daily  Sept.  9,  1957). 

PORT  ARTHUR.  ONT. 

News  C3ironicle-e. .  714,190  763,389 

PRINCE  ALBERT.  SASK. 
Herald-e  .  377,595  400,660 


1958  1957 

QUEBEC  CITY.  QUE. 

Le  Soleil  A 
L’Evenement- 

Joumal-e  .  1,597,505  1,676,585 

C^ronicle- 

Telegraph-e  ....  360,906  365,456 

SARNIA.  ONT. 

Observer-e  .  732,727  698,690 

SASKATOON.  SASK. 
Star-Phoenix-e  . . .  795,344  769,391 

SUDBURY.  ONT. 

Star-e  .  984,643  773,511 

TIMMINS,  ONT. 

Press-e  .  416,837  446,654 

VANCOUVER,  B.  C. 

.Sun-e  .  2,283,305  2,347,968 

Province-m  .  1,130,024  1,366,9.34 

Includes  WEEKEND  MAGAZINE 
84,467  lines  (1958);  69,197  lines  (1957). 

WELLAND,  ONT, 

Tribune-e  .  565,704  647,988 

WINNIPEG,  MAN. 

Tribune-e  .  1,184,425  1,163,073 

WOODSTOCK.  ONT. 
Sentinel-Review-e. .  464,422  45 1,006 

ADVERTISING 
LINAGE  SERVICE 

AUGUSTA,  GA. 


Chronicle-m  .  761,172  883,302 

‘^Chronicle-S  .  344,884  298,985 

Grand  Total  ...  1,106,056  1,182,287 


•Includes  PARADE  44,252  lines 
(1968);  46,430  lines  (1957).  NOTE; 
Chronicle-m  sold  in  combination  with 
Herald-e. 

BLUEFIELD.  W.  VA. 

Telegraph-m  .  445,702  483,141 

•Telegraph-S  .  231,078  178,240 

Grand  Total  ...  676.780  661,381 

•Includes  FAMILY  WEEKLY  36,280 
lines  (1958)  ;  34,063  lines  (1967). 

NOTE:  Telegram-S  sold  in  combina¬ 
tion  with  Sunset  News-e. 


1958  1957 

COLUMBIA.  S.  C. 

SUte-m  .  831,779  916,613 

•SUte-S  .  416,415  400,577 

Record-m  .  612,391  723,880 


Grand  Total  ...  1,859,585  2,040.870 
•Includes  AMERICAN  WEEKLY 
31,949  lines  (1958);  46,367  lines  (1957). 

HAVERHILL.  MASS. 

Gazette-e  .  321,252  527,776 

JAMESTOWN.  N.  Y. 
Post-Journal-e  ...  840,909  9:J4,760 

LEVITTOWN,  PA. 

Times-e  j .  762,378  753,229 

NOTE;  Sold  in  combination  with 
Bristol  Courier. 

MONROE.  LA. 


World-m  . 

. . .  665.996 

«8o,016 

World-S  . 

. . .  280,649 

249,547 

Nerws-SUr-e  , . . 

. . .  693,028 

639,275 

Grand  Total 

...  1,539,673 

1.373,838 

PATERSON.  N.  J. 

Call-m  . 

. . .  806,570 

379.84S 

News-e  . 

. . .  944,330 

1,016.698 

Grand  Total 

...  1,760.900 

1.806,541 

SALEM.  ORE. 

Capital  Journal- 

■e..  892,724 

1,006,101 

Oregon 

Statesman-m 

...  821,158 

827,181 

Orefcon 

Statesman-S 

...  194,697 

168,648 

Grand  Total 

...  1,908,579 

1.991.930 

SCRANTON,  PA. 

Tribune-m  . . . . 

. . .  439,950 

568,313 

•  Scranton  ian-S 

...  314,610 

279,246 

Grand  ToUl 

. . .  754,560 

847,669 

•Includes  PARADE  45,10-’  linea 

(1938);  49,150 

lines  (1957). 

WILKES-BARRE,  PA 

Reoord-m  . 

...  538,564 

348.636 

Times- Leader-e 

...  949,911 

896,442 

•Independent-S 

. . .  526,475 

401,866 

Grand  ToUl  ...  2,014,950  1,846,984 
•Includes  FAMILY  WEEKLY  35,280 
lines  (1958). 


pretty  porous.  The  operator  cleaned 
the  vent  slots,  put  molds  and  disc 
back,  then  cast  a  couple  of  slugs. 
They  were  sound  as  a  newly  minted 
dollar. 

“You  hit  it  right  on  the  nose,” 
says  Bill.  “By  the  w’ay,  who  do  you 
like  in  the  third  at  Upside  Downs?" 

In  the  race  for  high  production  at 
lower  costs  you're  always  in  the 
money  with  Blatchford  Service. 

Blatchford  Metal  salesmen  knmc 
printing  and  printer’s  metal  prob¬ 
lems.  Often  their  on-the-spot  sug¬ 
gestions,  and  the  metal  analysis  ser¬ 
vice  they  offer,  make  the  difference 
between  running  smoothly  at  a  profit 
and  stumbling  along  at  a  loss. 

If  you  suspect  that  your  metal  is 
not  behaving  up  to  par  —  hot  or  cold 
—  call  in  your  Blatchford  man. 

E.  W,  BkUehford  Dept.,  National  Lead  Company  — 
Atlanta,  Baltimore,  Chicago,  Cincinnati,  Cleveland, 
Dallas,  Philadelphia,  Pittsburgh.  St.  Ix>ui8:  New 
York:  E.  W.  Blatchford  Co.;  New  England:  Na¬ 
tional  I^ead  Co.  of  Mass..  Boston;  Pacific  Coast: 
Morris  P.  Kirk  A  Son,  Inc.,  Los  Angeles,  Emery- 


Blatchford  Metal  salesman 

hailed  as  tipster 


gives  raciiig  form  printer 
hot  tip  on  casting  solid  slugs 


“This  one  sure  has  me  left  at  the 
post”,  says  Bill  as  he  shows  me  a 
handful  of  agate  slugs. 

“Been  having  trouble  getting  more 
than  half  a  dozen  mats  off  these  “past 
performance”  slugs.  Break  down  un¬ 
der  pressure.  Sure,  they’re  thin  but 
until  lately  they’ve  stood  up  pretty 
good”. 

“Well,”  says  I,  “Your  metal’s  okay 
—  our  last  analysis  showed  that.  And 
I’m  sure  your  machine  temperatures 
are  within  limits.  Let’s  ask  this  op¬ 
erator  to  take  a  look  at  his  mouth¬ 
piece  ...  on  a  hunch”. 

As  I  suspected,  the  vents  were 
fouled  up  —  air  was  being  trapped  in 
the  hot  metal  —  the  slugs  came  out 
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Court  Orders  Valley  of  Moon 


liMUiiiiiiiHiiiiiiiiiiUHiiiiiiiiiyiinii  EDITORIAL  WORKSHOP  Hiiinniiiiiraiiii'iiiiiii 


Murder  Quiz 
News  Check 


Daily  Planned 


Victoria,  B.  C. 

A  court  order  requiring  news¬ 
paper  men  to  check  with  the 
crown  prosecutor  before  writing 
their  stories  was  made  during 
the  preliminary  hearing  of 
Alice  Louella  Kerr,  54,  charged 
with  murder  of  her  husband. 

The  court  order,  applying  only 
to  the  preliminary  hearing,  was 
made  by  Magistrate  A.  I. 
Thomas  at  the  request  of  prose¬ 
cutor  Lloyd  McKenzie. 

“This  is  a  vei*y  seidous  charge 
and  I  would  ask  that  the  press 
be  extremely  cautious,”  Mr. 
McKenzie  said. 


He  added  that  some  evidence 
pi-esented  during  the  hearing 
might  be  ruled  inadmissible  in 
higher  court. 

The  magistrate  agreed  and 
said  he  was  making  a  court 
order  that  “the  press  contact 
you  before  any  press  release  is 
made.” 


Reporters  who  checked  with 
Mr.  Me  Kenzie  later  were  told 
there  was  nothing  pi-esented 
that  couldn’t  be  published. 


Boyes  Hot  Springs,  Calif. 

Plans  to  step  up  the  weekly 
Valley  of  the  Moon  Review  to 
daily  distribution  Nov.  3  were 
announced  by  Zan  Stark  Jr., 
publisher. 

A  24-page  Hoe  rotary  press 
is  now  set  up  in  the  plant  built 
for  the  Review  when  Mr.  Stark 
took  over  as  owner  and  pub¬ 
lisher  early  in  1952. 

The  valley  first  made  famous 
by  Jack  London  now  has  a  popu¬ 
lation  of  19,000  and  its  residents 
have  an  annual  payroll  of  $6,- 
500,000,  Mr.  Stark  said. 

The  Review  went  from  paid 
to  controlled  circulation  a  year 
ago  in  anticipation  of  this  move, 
Mr.  Stark  said.  This  upped  cir¬ 
culation  to  5200.  At  the  present 
i-ate  of  subscription  activity,  he 
expects  the  daily  to  start  with 
3500  to  4000  paid  copies. 

Frank  Bartholomew,  presi¬ 
dent  of  United  Press  Interna¬ 
tional,  long  ago  tacked  down 
the  distinction  of  being  the 
daily’s  first  subscriber,  Mr. 
Stark  said.  A  contract  has  been 
signed  for  UPI  seiwice. 

Mr.  Stark  was  on  the  editor¬ 
ial  side  of  the  Mill  Valley 
(Calif.)  Record  before  buying 
the  Review. 


On  the  outside  trying  to  listen  in?  It's  easy  to  break 
thru  the  silence  barrier  with  a  subscription  to  Editor 
&  Publisher.  Informative,  inspirational,  E  &  P  covers 
the  industry  you  should  understand  —  thoroughly! 


Address  . 
City  .... 
Company 


.  .State. 


Mail  check  to 


Editor  &  Publisher 


1475  BROADWAY  NEW  YORK  36.  N.  Y. 

$6.50  a  year,  U.  S.  and  Canada — all  other  countries,  $10.00 


By  Roy  H.  Copperud 


Oh,  Doctor! 


We  all  love  the  distinction  that  comes  with  a  title, 
and  some  of  us  love  it  so  much  we  are  willing  to  enjoy 
the  title  without  the  distinction.  That  goes  especially 
for  the  holders  of  honorary  degrees.  It  is  well  under¬ 
stood  that  institutions  of  learning  really  honor  them¬ 
selves  in  conferring  such  degrees.  If  the  recipient  has 
not  distinguished  himself  enough  to  make  this  so,  the 
whole  affair  is  even  hollower  than  usual. 

No  question  ordinarily  arises  concerning  the  use  of 
the  title  Dr.  by  doctors  of  medicine  and  dentists.  Gen¬ 
erally  speaking,  although  osteopaths  and  chiropractors 
also  have  a  right  to  it,  people  expect  them  to  be  identified 
specifically.  A  number  of  states  have  laws,  possibly  in¬ 
spired  by  M.  D.s,  requiring  anyone  who  uses  the  title 
Dr.  pi’ofessionally  on  signs,  cards,  and  the  like  to  specify 
the  branch  of  healing  he  professes. 

Practice  seems  to  be  divided  among  optometrists  on 
styling  themselves  Dr.,  and  there  seems  to  be  a  certain 
amount  of  resistance  by  the  public,  including  newspa¬ 
pers,  to  so  designating  them.  Optometrists  hold  a  degree, 
however,  that  gives  them  the  title.  The  state  laws  we 
have  noted  also  often  apply  here. 

For  practical  purposes,  newspapers  may  assume  the 
reader  is  going  to  take  it  for  granted  that  a  medical 
man  whose  name  is  preceded  by  Dr.  is  an  M.  D.  If  he 
is  something  else  —  a  dentist,  chiropractor,  or  veteri¬ 
narian  —  it  is  a  good  idea  to  say  so,  and  certainly  when 
the  context  has  something  to  do  with  his  practice  of  his 
profession. 

Now  for  the  Ph.  D.s  and  other  academic  doctors. 
Whether  one  of  this  ilk  uses  the  title  Dr.  appears  to 
depend  on  his  modesty.  Around  great  universities,  where 
doctors  of  philosophy  abound,  it  is  generally  considered 
sophomoric  to  affect  the  title  Dr.  Its  use  is  commoner 
in  small,  or  freshwater,  colleges,  just  as  title-happiness 
generally  is  endemic  in  small  towns. 

But  let  the  Ph.  D.s  have  their  Drs.  After  all,  they 
worked  seven  or  eight  years  for  them,  and  the  title 
goes  naturally  with  the  flaunting  of  Phi  Beta  Kappa 
keys  in  the  nether  world  of  education.  Let  us  save  our 
purplest  scorn  for  those  who  adopt  the  title  on  the 
strength  of  honorary  degrees.  Clergymen  (usually  D. 
D.s)  are  the  chief  offenders  in  this  respect. 

I  heard  about  one  worthy  who  was  chosen  for  the 
presidency  of  a  small  college  for  his  promotional  zeal, 
in  the  absence  of  a  scholarly  background.  The  trustees 
were  concerned,  however,  at  his  lack  of  a  Ph.  D.,  for 
they  considered  the  title  Dr.  a  highly  desirable  ornament 
to  the  office.  Arrangements  were  quickly  made  to  have 
another  small  college  confer  a  Litt.  D.  on  the  new 
president,  who  thereafter  dubbed  himself  Dr.  and  made 
it  stick  with  the  obsequious  co-operation  of  the  local  press. 

The  commonest  honorary  degrees  are  D.  D.  (divinity), 
LL.  D.  (laws),  S.  T.  D.  (theology),  and  Litt.  D.  (letters, 
or  literature).  The  commonest  earned  doctorates  outside 
the  medical  field  are  Ph.  D.  (philosophy),  Th.  D.  (the¬ 
ology),  Ed.  D.  (education),  and  Sc.  D.  (science). 

On  the  lower  rungs  of  the  scholastic  ladder,  it  has 
been  common  in  England  for  holders  of  masters’  and 
even  bachelors’  degrees  to  so  identify  themselves,  espe¬ 
cially  on  the  title  pages  of  their  books  (William  J. 
Periwinkle,  M.  A.  Cantab.).  But  the  practice  seems  to 
be  dying  out,  and  in  the  United  States  is  iiossibly  even 
disdained.  That,  at  least,  is  the  impression  of  Roy 
Copperud,  B.  A.  Minn. 
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SYNDICATES 

Bell  Schedule  Jammed 
For  the  Fall  Season 


By  James  L.  Collings 

Bell  and  its  sister  syndicate, 
McClure,  have  a  busy  fall  pro¬ 
gram  involving  an  interior  dec¬ 
orator,  a  priest.  Princess  Mar¬ 
garet  and  Peter  Townsend,  and 
a  prayer. 

Betty  Pepis,  fonner  home  edi¬ 
tor  of  the  New  York  Times  and 
now  a  freelance  writer  and 
lecturer,  has  replaced  Betty 
Lenahan  as  author  of  “Interior 
Decorating,”  a  thi-ee-a-week  Mc¬ 
Clure  column.  Miss  Lenahan, 
who  had  written  the  material 
since  1946,  died  in  New  York 
City  last  month. 

Miss  Pepis,  who  has  a  B.A. 
from  Wellesley  and  an  M.A.  in 
English  literature  from  Colum¬ 
bia  University,  lectures  on 
modern  interior  design  at  the 
New  York  School  of  Interior 
Design.  She  is  the  author  of 
“Books  in  Your  Home”  and 
“Betty  Pepis’  Guide  to  Interior 
Decoration.”  McClure  reports 
her  column  will  consist  in  part 
of  questions  and  answers. 

Townsend  Story 

Peter  and  Margaret  are  the 
subjects  of  a  book  by  Norman 
Barrymaine,  an  English  news¬ 
man.  “The  Peter  Townsend 
Story”  is  also  a  McClure  offer¬ 
ing,  for  release  Oct.  27.  in  18 


Betty  Pepis 


instalments  of  about  1000  words 
each.  This  is  the  story  of  the 
courtship  of  the  princess  from 
the  time  the  lean,  handsome 
war  hero  was  first  assigned  to 
Buckingham  Palace. 

Priestly  Guidance 

The  priest  is  Ralph  Pfau,  a 
self -admitted  alcoholic  and  neu¬ 
rotic  who  now  serves  the  arch¬ 
diocese  of  Indianapolis.  Father 


Pfau,  a  replacement  for  Father 
James  Keller’s  daily  column, 
will  write  “How  to  Live,”  a 
350-word  product  seven  times 
a  week,  starting  Jan.  1  for  Bell. 
Father  Pfau  is  the  author  of 
“Sobriety  and  Beyond”  and 
“Prodigal  Shepherd.” 

Editor’s  Prayers 

Oxie  Reichler,  editor  of  the 
Yonkers  (N.  Y.)  Herald  States¬ 
man,  for  17  years  has  been 
writing  “Moment  of  Medita¬ 
tion,”  a  daily  prayer  which  he 
says  is  “a  personal  prayer  use¬ 
ful  to  readers  of  every  faith — 
and  of  none.  It  is  usually  in 
ordinary  layman’s  language,  the 
spoken  tongue  of  most  people. 
It  seeks  to  stimulate  personal 
thinking  in  a  spiritual  way,  in 
a  simple,  infonnal,  direct  way, 
in  the  accepted  concept  that  God 
answers  proper  prayers  any¬ 
where  and  any  time.” 

The  50-60  word  daily  prayers 
are  available  now  from  Bell. 

*  *  « 

HEARST  AWARD 

Jim  Bishop,  author  and  King 
Features  Syndicate  columnist, 
will  receive  the  Banshees’  Silver 
Lady  award  for  1958  at  the 
luncheon  club’s  meeting  Nov.  13. 

“Bishop  was  chosen,”  said  the 
club,  “because  his  three-times- 
a-week  feature  ‘Jim  Bishop: 
Reporter’  has  been  described  as 
‘more  than  a  column,’  for  in  it 
he  opens  to  his  readers  a  heart¬ 
warming  world  of  laughter, 
love  and  tears.” 

*  *  * 

‘IMAGE  OF  AMERICA’ 

AP  Newsfeatures  has  sent 


out  one  of  its  major  projects  of 
the  year:  “The  Image  of  Amer¬ 
ica,”  a  3,800-word  story  by  Saul 
Pett.  This  is  an  attempt  to  tell 
in  simple  terms  what  peoples 
of  other  countries  think  of  us 
and  why.  The  author  condensed  1 
copy  from  50,000  words  from 
AP  reporters  in  30  countries. 
The  release  date  is  Oct.  12,  and 
APN  points  out  that  the  ma-  ; 
terial  can  be  used  as  a  single  ' 
shot  or  a  three-part  series. 

«  *  * 

DILLY  DALUES 

Dilly  dallied  at  Annapolis 
last  weekend. 

Dilly,  as  you  know,  is  the  de 
lightful  dish  in  A1  Andriola’s 
and  Mel  Casson’s  strip.  The 
real-life  Dilly  in  this  instance 
was  Miss  Lorraine  Rogers,  a 
model  and  TV  actress. 

Lorraine  was  invited  to  the 
Naval  Academy  by  that  school’s 
stagline  association,  which  en¬ 
courages  cutting  in  at  dances, 
a  practice  that  has  almost  dis¬ 
appeared  there. 

■The  young  lady  was  the  life 
of  the  ball.  A1  and  Mel  had  a 
good  time  too.  After  all,  look 
at  all  the  Middies  they  collected 
as  fans. 

•  *  « 

‘SPACE  AGE’ 

United  Press  International 
has  distributed  a  special  “space 
age”  edition  of  its  newsfeatures 
page,  devoted  to  stories  concern¬ 
ing  the  first  anniversary  of  the 
birth  of  the  space  age.  The  copy 
is  written  by  UPI  staffers  and 
scientific  experts.  There  are 
special  photos  to  accompany  the 
layout. 


UPS  'n  DOWNS  the  'New  Look*  cartoon  running  in  newspapers  with  millions  of  readers  for— 
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Billy  Graham 
Sermons  Fill 
A  Page  Daily 

By  Kays  Gary 

Charlotte,  N.  C. 
The  Charlotte  Observer 
whipped  the  problems  posed  by 
Evangelist  Billy  Graham’s  prac¬ 
tice  of  delivering  his  crusade 
sermons  without  a  prefpared 
script. 

Forty  minutes  after  he  is 
finished,  the  Observer  has  the 
complete  sermon  in  type — a  full 
page  of  it. 

And  those  not  among  the 
12,000  to  14,000  attending  the 
nightly  Coliseum  meetings, 
which  are  neither  broadcast  nor 
televised,  can  read  it  all  in  the 
morning  paper. 

The  project  has  brought  the 
Observer  hundreds  of  subscrip¬ 
tions  for  the  five-week  duration 
of  the  crusade. 

It  was  accomplished  by  a 
telephone  line  into  the  Coli¬ 
seum’s  public  address  system 
and  extending  across  town  into 
four  Dictaphone  recorders  and 
four  transcribers  in  the  Ob¬ 
server’s  editorial  offices.  Each 
machine  takes  three  minutes  of 
text  and  as  one  machine  is  filled 
the  next  is  cut  in.  Four  typists 
transcribe  the  sermon. 

An  editor,  assisted  by  a  min¬ 
ister  of  the  Graham  Crusade 
team,  edit  the  copy,  eliminating 
only  those  duplications  obviously 
utilized  for  audio-emphasis  ef¬ 
fect 

The  minister  checks  Biblical 
references  for  accuracy  and  to 
determine  whether  Dr.  Graham’s 
words  are  direct  quotes  from 
the  Bible  or  whether  he  is  para¬ 
phrasing  jxassages. 

Quotations  Cleared  Up 

Transcribing  is  not  without 
its  hazards.  A  first-night  sermon 
reference  to  a  clergyman  as  “a 
great  minister  to  the  Church  of 
Scotland”  somehow  emerged  as 
“A  great  menace  to  the  Church 
of  Scotland.” 

And  Dr,  Graham’s  later  quote 
to  the  effect  that  “there  are 
three  little  men  inside  a  ball,” 
j  was  discovered  by  the  editing 
1  team  to  be  a  misunderstanding 
of  “there  are  three  little  men 
inside  us  all.” 

In  another  text  a  quote  which 
indicated  that  the  Evangelist 
^  was  challenging  the  Lord’s 
power  over  men  jarred  the  edi¬ 
tor  until  the  minister  came  to 
the  rescue. 

The  quote  was  changed  from : 
The  Lord  has  no  power  un- 
less  .  ,  To:  “the  law  has  no 
_  power  unless  .  .  .” 

'  editor  a:  PUBLISHER 


COPY  MIX — Eileen  Miller,  food 
editor  of  the  Charleston  (W.  Va.) 
Daily  Mail,  tries  a  new  product 
recipe  during  the  Food  Editors' 
Conference  in  New  York,  and 
makes  instant  copy  for  a  major 
newspaper  advertiser. 


To  southern  typists  Dr. 
Graham’s  “Law”  sounded,  natur¬ 
ally  enough,  like  “Lawd.” 

Cost  of  the  five-week  daily 
presentation  has  been  estimated 
at  $12,000.  The  major  part  of 
this  additional  cost  is  that  of 
$6,700  for  50  tons  of  newsprint 
since  the  Observer  added  two 
pages  in  order  to  keep  from 
cutting  down  on  tisuaJ  news 
content. 

The  sermon  text  is  aside  from 
additional  news,  feature,  and 
photo  coverage  throughout  the 
paiper. 

• 

Called  to  Germany 
To  Edit  New  Paper 

Hans  Wallenberg,  co-owner 
of  a  business  letter  printing 
firm  in  New  York,  has  been 
selected  to  be  editor  of  a  week¬ 
ly  newspaper  which  DuMont- 
Schauberg  is  establishing  for 
Cologne,  Germany. 

Mr.  Wallenberg,  a  native  of 
Berlin,  became  a  citizen  of  the 
United  States  in  1943  while 
serving  as  a  private  in  the  U.  S. 
Army.  He  participated  in  major 
campaigns,  rose  to  the  rank  of 
major  and  won  several  decora¬ 
tions. 

When  American  troops  en¬ 
tered  Berlin  in  1945,  Mr,  Wal¬ 
lenberg  was  made  editor  of  Die 
Neue  Zeitung  and  he  served  for 
six  years  as  a  Foreigpi  Service 
Reserve  Officer  under  the  High 
Commissioner. 

The  150-year-old  firm  of  Du- 
Mont-Schauberg  published  Koel- 
niaehe  Zeitung  which  was  abol¬ 
ished  during  World  War  II. 

for  October  4,  19SS 


APGroupTells 
Of  Stations’ 
News  Service 

Daniel  W.  Kops,  president  of 
WAVZ,  New  Haven,  Conn,,  and 
WTRY,  Troy,  N.  Y.,  has  been 
re-elected  president  of  the  As¬ 
sociated  Press  Radio  and  Tele¬ 
vision  Association. 

The  re-election  was  announced 
at  the  fourth  annual  meeting  of 
the  APRTA  board  of  directors. 
APRTA  is  an  organization  of 
AP  broadcasters  which  acts  as 
liaison  between  2,000  radio  and 
television  member  stations  and 
the  management  of  AP. 

Also  re-elected  were  Tom 
Eaton,  WTIC,  Hartford,  Conn., 
first  vicepresident;  Joe  H. 
Bryant,  KCBD-TV,  Lubbock, 
Tex.,  second  vicepresident;  Jack 
Dunn,  WDAY-TV,  Fargo,  N.  D., 
third  vicepresident;  William  W. 
Grant,  KOA,  Denver,  Colo., 
fourth  vicepresident;  Oliver 
Gramling,  AP  assistant  general 
manager,  secretary;  and  Robert 
Booth,  treasurer  of  AP,  treas¬ 
urer. 

2  Groups 

Tom  Powell,  news  director  of 
WGBI,  Scranton,  Pa.,  chairman 
of  APRTA’s  Wire  Service  Com¬ 
mittee,  reported  that  a  study 
showed  development  of  two 
groups  of  broadcasters  through¬ 
out  tte  nation. 

He  said: 

“The  majority  segment — ap¬ 
parently  growing  in  number  and 
voice — seeks  an  abundance  of 
short  items  to  supply  a  multi¬ 
plicity  of  daily  news  programs. 

“The  other  group  wants  more 
than  the  headlines:  strong  de¬ 
tail  .  .  .  some  background  and 
interpretation.  In  short,  the 
whole  story. 

“Two  other  trends  are  impor¬ 
tant  in  a  consideration  of  the 
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problem:  The  increasing  use  of 
local  news  and  a  demand  for  in- 
depth  reporting. 

“One  tends  to  reinforce  the 
argument  for  brevity  on  the 
national  wire — ^the  other  bol¬ 
sters  the  opposite  viewi)oint.” 

Mr.  Powell  said  there  is  a 
need  for  more  regional  and  state 
news  to  fit  into  the  trend  of  in¬ 
creasing  “at  home”  news. 

“The  national  trunk  wire  is 
generally  regrarded  as  having 
reached  a  high  level  of  effi¬ 
ciency,”  he  said.  “The  months 
ahead  require  a  concentration 
of  effort  on  state  problems  by 
state  groups  and  this  commit¬ 
tee.” 

AP  Radio  News  Editor  John 
Aspinwall  told  the  board  “ap¬ 
propriate  steps  have  been  taken 
in  many  states  to  beef  up  our 
regional  news  file.” 

He  said  the  institution  of  ex¬ 
panded  five-minute  summaries  a 
few  months  ago  has  made  the 
AP  news  wire  “much  more  flex¬ 
ible  and  much  more  usable.” 
AP  also  has  added  three  news 
summaries  to  its  Sunday  sched¬ 
ule  in  recent  months. 

• 

Sirmon  Appointed 
Circulation  Mgr. 

Savannah,  Ga. 

Appointment  of  William  W. 
Sirmon  as  circulation  manager 
of  the  Savannah  Morning  News 
and  Savannah  Evening  Press 
has  been  announced  by  Alvah 
H.  Chapman  Jr.,  president  of 
Savannah  News-Press,  Inc. 

Mr.  Sirmon  is  a  native  of 
Mobile,  Ala.,  who  began  his  ca¬ 
reer  in  1931  with  the  circulation 
department  of  the  Mobile  Press. 
After  service  in  the  Coast  Guard 
in  World  War  II,  he  was  named 
circulation  manager  of  the 
Charlotte  (N.  C.)  News  in  1947. 

Prior  to  coming  here,  Mr.  Sir¬ 
mon  was  associated  with  George 
B.  Moffett,  Inc.,  distributors  of 
newspaper  circulation  supplies. 
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erage  beginner’s  wage  of  $70. 
The  small  dailies  (15  responded) 
offer  $80. 

APME  members  answering  a 
Dow  Jones  inquiry  revealed: 
Salaries  for  newsmen  and  wom¬ 
en  with  a  year  or  more  of  ex¬ 
perience  were  $89.25  to  $95.43; 
pay  at  the  end  of  five  years, 
$118.14  to  $123.24. 


Ninety-one  per  cent  indicated 
they  find  a  J-school  graduate 
who  was  active  on  school  pxib- 
lications  quicker  to  meet  their 
needs  than  one  not  similarly 
active. 

Yet,  surprisingly,  65  per  cent 
do  not  have  a  policy  of  regularly 
seeking  college  editors  for  their 
staffs. 


Interviewing  Applicants 


Deterrent  Factors 


Other  deterrent  factors  to 
joining  the  Fourth  Estate  were 
listed  by  J-directors: 

Que.<5tion  as  to  status  and 
prestige  in  community. 

Tendency  of  editors  to  play 
up  “how  tough  it  is”;  how  pay 
is  unimportant. 

Pressures  from  other  profes¬ 
sional  groups — business,  science, 
etc. 

Much  misinformation  about 
profession.  Some  think  field  is 
over-crowded. 

Shy  from  newspapers  they 
view  of  inferior  quality. 

Newspapers  should  hire  in 
anticipation  of  future  needs. 
They  shouldn’t  hesitate  hiring 
a  boy  scheduled  for  service. 

Long  hours  on  weeklies  and 
small  dailies. 

Security  and  opportunity  for 
advancement  offered  by  indus¬ 
trial  recruiters. 

Students  no  longer  feel  news¬ 
paper  is  exciting,  glamorous 
place  to  work,  as  they  once 
thought  is  to  be. 

Belief  that  hours  and  appren¬ 
ticeship  period  longer  than  other 
professions. 

Students  told  in  high  schools 
that  it  is  impossible  to  get  jobs 
on  daily  newspapers  and  that 
pay  is  low. 


How  do  editors  generally  de¬ 
termine  qualifications  of  an  ap¬ 
plicant? 

Nearly  half  of  those  answer¬ 
ing  an  APME  query  said  they 
first  check  former  employers. 

Thirty-three  per  cent  bring 
the  applicant  to  their  city  for 
an  interview.  Only  one  sixth  use 
personnel  tests.  Others  base 
their  evaluations  on  try-outs  and 
phone  interviews. 

Some  prominent  APME  edi¬ 
tors  expressed  concern  over 
failure  of  many  newspaper  ex¬ 
ecutives  to  answer  letters  of  ap¬ 
plicants,  thus  discouraging  men 
and  women  from  entering  the 
field  of  journalism. 

“This  is  not  only  bad  business 
practice,  but  it  is  downright  dis¬ 
courteous  and  tends  to  eliminate 
any  interest  the  applicant  might 
have  in  newspaper  work,”  said 
the  committee. 


Women  In  Journalism 


Employment  Process 


How  do  most  editors  go  about 
getting  replacements?  How  do 
they  find  out  the  qualifications 
of  an  applicant?  Do  they  hire 
women  for  top  reiwrtorial  jobs? 
Are  they  doing  their  part  in  in¬ 
teresting  young  people  in  the 
profession? 

These  questions  are  explored 
by  the  APME  personnel  com¬ 
mittee. 

Big  city  editors  generally  look 
to  their  application  files  and  to 
the  small  dailies  when  seeking 
replacements.  The  smaller  pa¬ 
pers  usually  look  first  to  jour¬ 
nalism  schools  and  then  job 
seekers  on  the  local  scene. 

Fifty-seven  per  cent  of  the 
APME  questionnaire  respond¬ 
ents  said  they  favor  journalism 
school  graduates  over  graduates 
from  other  college  departments. 


disciplines;  history,  philosophy, 
economics  and  natural  sciences. 

Too  little  knowledge  of  gov¬ 
ernmental  functions. 

Need  in  J-schools  for  more  in¬ 
tense  work  on  better  writing. 

The  greatest  criticism  of  J- 
graduates  came  from  the  East 
and  South.  The  Far  West  and 
Midwest  seemed  happier  with 
the  work  of  their  J.  graduates. 


$9  Wage  Increase 
In  Guild  Contract 


Women  trainees  are  highly 
regarded  by  60  per  cent  of  those 
answering  the  questionnaire. 
And  if  it  weren’t  for  occupa¬ 
tional  hazards  —  marriage  and 
pregnancy  —  the  percentage 
would  be  much  higher,  some  edi¬ 
tors  indicated. 

Editors  agree  by  3  to  1  that 
a  number  of  poor  journalism  de¬ 
partments  are  giving  the  good 
ones  a  black  eye.  They  would 
limit  the  schools  oifering  jour¬ 
nalism  degrees  to  40  or  50  op¬ 
erated  on  a  truly  professional 
level.  There  are  now  about  170 
colleges  -with  J-departments. 


What  Graduates  Lack 


There  were  other  comments 
on  what  J-graduates  lack: 

Too  many  lack  a  real  desire 
to  continue  their  education 
through  outside  reading. 

They  have  to  be  taught  to 
write  clearly,  to  keep  their  sen¬ 
tences  short. 

Haven’t  learned  to  write  the 
“hard  news,”  particularly  police 
and  crime.  Copy  usually  loaded 
with  potential  libel. 

Lack  ability  to  recognize  news 
values. 

Initiative,  curiosity,  patience. 

Realization  that  you  can’t 
give  away  white  space  and  ex¬ 
pect  to  eat. 

Show  need  for  topflight 
courses  in  tougher  himianitarian 


For  Better  Relationships 

Here  are  some  suggestions  of¬ 
fered  the  APME  survey  to  fos¬ 
ter  better  employer-employee  re¬ 
lationships  : 

Improve  working  conditions 
—  better  lighting,  air  condition¬ 
ing,  suitable  office  equipment, 
clean  rest  rooms.  They  help 
boost  morale. 

Retirement  plan.  If  they 
haven’t  one,  give  it  some 
thought.  Newsmen  w’ho  stick 
with  you  want  some  assurance 
of  old  age  security.  Equally  im¬ 
portant  is  group  health  and  hos¬ 
pital  insurance,  and  a  company 
blood  bank  upon  which  employes 
and  their  families  can  draw. 

Exit  interviews  should  be 
given  every  departing  employee. 
His  complaints  —  if  any  —  may 
indicate  weak  spots  in  your  op¬ 
eration. 

Be  helpful  if  you  have  to  dis¬ 
miss  an  employee  —  one  who 
got  A  for  effort  but  flunked  on 
performance.  Try  to  get  him  an¬ 
other  job. 

Make  sure  a  department  em¬ 
ployee  gets  the  vacation  pay  he 
has  coming. 

If  your  newsroom  policy  is 
gruided  to  any  degree  by  busi¬ 
ness  office  requests,  make  sure 
your  reporter  is  given  a  sensi¬ 
ble  explanation  for  such  assign¬ 
ments.  Most  reporters  smart  un¬ 
der  business  office  directives  un¬ 
less  a  reasonable  explanation  is 
given. 

Make  sure  desk  space  is  avail¬ 
able  for  the  new  man  or  woman. 
He  should  be  introduced  to 
everyone  in  the  newsroom  his 
first  day.  If  other  staffers  know 
who  he  is,  they’ll  be  friendlier 
at  the  outset. 

Give  full  recognition  for 
length  of  service.  A  dinner  once 
a  year  to  honor  those  who  have 
reached  various  plateaus  of 
service  —  5,  10,  15,  20,  25  years 
—  gives  employees  a  sense  of 
loyalty  and  pride  in  the  organi¬ 
zation  in  which  they  work. 

Invite  wives  of  employees  to 
tour  the  plant,  meet  key  editors, 
so  they’ll  know  what  the  office 
looks  like,  and  the  men  with 
whom  their  husbands  work. 

Office  picnic  is  a  good  idea. 

If  you  have  editorial  talent 
that  is  outstanding  or  has  ex¬ 
ecutive  potential,  don’t  fail  to 
send  them  to  one  of  the  Ameri¬ 
can  Press  Institute  seminars. 

College  scholarships  for  chil¬ 
dren  of  their  employes. 


Madison,  Wis. 

Editorial  staff  memb^  of 
the  Capital  Times  have  agreed 
oh  a  two-year  contract  giving 
an  across-the-board  $6  weekly 
raise  this  year  and  $3  next  year. 
Under  the  new  contract  the  6- 
year  scale  is  $124,  and  next 
year’s  will  be  $127. 

The  management  of  Madison 
Newspapers  Inc.  also  agreed  on  | 
two  other  major  benefits:  pay¬ 
ment  of  half  the  employee’s  ac¬ 
cumulated  severance  pay  upon 
retirement  at  age  65,  and  pay¬ 
ment  in  cash  to  a  retiring  em¬ 
ployee  of  half  ($2,000)  of  his 
company  insurance  policy  if  the 
employee  desires  it.  If  the  em¬ 
ployee  receives  the  $2,000  lump¬ 
sum  payment  he  signs  over  his 
insurance  policy  to  the  company. 

Capital  Times  staff  members 
are  members  of  the  American 
Newspaper  Guild.  Editorial  staff 
members  of  the  Wisconsin  Stati 
Journal  belong  to  an  independ¬ 
ent  organization. 


Trustees  Will  Sue 
To  Recover  Funds 


Boston  j 

Trustees  of  the  Post  Publish- ' 
ing  Company  have  been  ordered  j 
to  sue  the  North  Penn  Gas 
Corp.,  Port  Alleghany,  Pa.,  by 
Edwin  F.  Hannon,  referee  in 
bankruptcy. 

A  charge  that  John  Fox,  fo^ 
mer  publisher  of  the  defunct 
Boston  Post,  paid  off  $1,217,458 
of  personal  debts  to  the  Gas 
Corp.  with  funds  of  the  news- 1 
paper  was  revealed  in  Federal ! 
Court  here  Sept.  22. 

The  Post  trustees  insist  the 
money  belongs  to  the  newspa- 1 
per’s  estate.  | 


Raise  for  Guild 

The  Honolulu  Advertiser  and 
Hawaii  Local  117,  American 
Newspaper  Guild,  have  reached 
agreement  on  a  one-year  con¬ 
tract  giving  pay  raises  of  up  to 
$5  to  guild-covered  employees. 
The  Star-Bulletin  recently 
signed  a  similar  contract.  New 
top  minimum  on  the  Advertiser 
is  $129  a  week.  On  the  Bulletin 
it  is  $131  a  week. 


Binder  Scholarship 

MiNNBIAPOLIS  i, 
A  scholarship  honoring  the  h 
late  Carroll  Binder,  former  edi-  n 
torial  page  editor  of  the  Minne-  i 
apolis  Tribune,  has  been  estab-  t 
lished  at  the  University  of 
Minnesota  school  of  joumalisB;  r. 
for  outstanding  students  who  b 
plan  careers  as  reporters  or  in-  o 
terpreters  of  international  af-j  h 
fairs.  C 
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Linotype  Co. 
Moves  Up  3 
To  VP  Posts 

The  election  of  three  new 
vicepresidents  of  Mergenthaler 
Linotype  Company  was  an¬ 
nounced  this  week  by  J.  A. 
Keller,  president. 

They  are  Paul  S.  Chisholm, 
vicepresident  —  Domestic  Sales; 
Louis  Rossetto,  vicepresident — 
Research  and  Engineering;  and 
William  H.  Granville,  vicepresi¬ 
dent — Manufacturing. 

‘Jack'  Reid  Retires 


After  44  years  with  the  Lino¬ 
type  Company,  J.  W.  (Jack) 
Reid  has  retir^.  He  continues 
as  a  member  of  the  board  of  di¬ 
rectors  and  consultant  to  the 
sales  division. 


DEATH  CALLS  THE  SIGNALS— A  few  minutes  after  this  picture  was 
snapped  by  Arnold  LeFevre,  Albany  (N.Y.)  Knicicerbocker  News  photog¬ 
rapher,  the  tackier,  Robert  Jones,  of  Hudson  High  School  died  of 
injuries.  The  dramatic  picture  resulted  in  assignment  of  a  medical  doctor 
to  all  high  school  football  games. 


Mr.  Chisholm,  who  succeeds 
Mr.  Reid,  has  been  general  sales 
manager  for  Linotyrpe  since 
early  this  year.  He  joined  the 
company  in  1945. 

Beginning  as  an  apprentice  in 
Owensboro,  Ky.,  he  kept  up  his 
printing  activities  3%  years 
Army  service. 

As  a  Production  Engineer  with 
the  Chicago  Agency,  he  covered 
Kentucky  and  then,  in  1949, 
added  parts  of  Virginia  and  Ten¬ 
nessee  to  his  territory.  In  1950, 
he  came  to  Brooklyn  head¬ 
quarters  and  joined  the  Execu¬ 
tive  Sales  staff.  A  year  later  he 
was  appointed  manager  of  Cana¬ 
dian  Linotype,  Ltd.,  in  Toronto. 

He  returned  in  1953  as  man¬ 
ager  of  the  New  York  Agency 
until  March  1958  when  he  was 
promoted  to  general  sales  man¬ 
ager. 

Great  Traveler 

Mr.  Reid  has  travelled  several 
hundred  thousand  miles — most 
of  them  by  air — for  Linotype 
and  has  attended  more  conven¬ 
tions  than  he  can  begin  to  count. 
He  is  a  native-born  Brooklynite. 
He  was  educated  at  its  famous 
Boys  High  School  and  at  the 
Pace  School  of  Accountancy  and 
New  York  University. 

His  first  job  with  Linotype 
bogan  in  1914  and  he  never  left 
it  except  for  World  War  I  serv¬ 
ice.  Returning  to  Mergenthaler, 
he  moved  up,  in  a  series  of  pro¬ 
motions,  to  assistant  auditor  in 
1922,  assistant  secretary  and 
treasurer  in  ’28  and  treasurer  in 
49.  At  that  time  he  was  elected 
ricepresident  of  the  company.  He 
became  vicepresident  in  Charge 
of  Sales  in  1952.  At  that  time 
be  was  also  elected  president  of 
Canadian  Linotype,  Ltd.  He  be¬ 


came  a  member  of  the  board  of 
Mergenthaler  in  1958. 

A  son.  Jack  Donald  Reid,  is 
with  Linotype’s  Overseas  Sales 
Division. 

Linofilm  Development 

Mr.  Rossetto  has  been  with 
Linotype  since  1948,  most  re¬ 
cently  as  assistant  vicepresident 
for  product  development.  He  di¬ 
rected  the  creation  of  Linofilm, 
the  company’s  photocomposition 
system.  Before  joining  Linotype, 
he  headed  the  product  section  on 
jet  engines  for  Westinghouse’s 
aviation  gas-turbine  division. 

During  the  war  Mr.  Rossetto 
served  in  Army  Ordnance,  ris¬ 
ing  to  the  rank  of  lieutenant 
colonel  and  receiving  the  Legion 
of  Merit  for  his  work  in  fire 
control  design  and  development. 

Mr.  Granville  has  been  works 
manager  since  1957.  He  came  to 
Mergenthaler  after  14  years 
with  Otis  Elevator  Company, 
where  he  had  been  general  pro¬ 
duction  manager  of  the  com¬ 
pany’s  automatic  pinsetter  divi¬ 
sion. 

• 

A  Weekly  Folds 

Boulder,  Colo. 

“The  old  community  spirit  is 
disintegrating,”  said  Doyle  M. 
Hombaker  as  he  folded  the 
weekly  Niwot  Tribune  this 
week.  The  paper  was  founded  in 
1921  to  serve  Niwot,  a  suburb 
of  Boulder.  It  has  been  a  one- 
man  publishing  operation. 

• 

Keynote  Speaker 

Albany,  Ga. 

James  H.  Gray,  editor  of  the 
Albany  Herald,  will  be  tempo¬ 
rary  chairman  and  keynote 
speaker  of  the  state  Democratic 
convention  in  Macon  on  Oct.  14. 


Students’  Weekly 
Steps  Up  to  4  Days 

Lexington,  Ky. 

The  Kentucky  Kernel,  a  week¬ 
ly  student  newspaper  during 
most  of  its  43-year  history  at 
the  University  of  Kentucky, 
started  four  times  a  week  pub¬ 
lication  Sept.  23. 

Reasons  cited  for  the  increase 
were  the  difficulty  of  getting  all 
the  campus  news  into  each 
weekly  issue  of  the  newspaper 
and  the  problem  of  handling  the 
requested  volume  of  advertis¬ 
ing. 

The  tabloid  format  publica¬ 
tion  is  financed  through  a  $1.54 
fee  paid  by  students  each  semes¬ 
ter. 

The  Kernel  management  in¬ 
cludes  an  editor-in-chief,  a  news 
editor,  four  daily  editors,  four 
daily  associate  editors,  and  a 
sports  editor.  Pay  for  the  part- 
time  work  ranges  from  $10  per 
month  for  the  associate  editors 
to  $50  per  month  for  the  editor- 
in-chief. 

• 

Farm  and  Ranch 
Coverage  Increased 

Omaha,  Nebr. 

The  September  Farmer  and 
Rancher  magazine  of  the  Omaha 
World-Herald  is  the  last  of  its 
breed. 

Starting  in  January,  1959, 
magazine  will  be  published  four 
times  a  year — two  more  than 
has  been  the  standard  in  past 
seasons. 

Don  Muhm,  farm  editor,  said 
“the  chief  mission  of  the  new 
Farmer  and  Rancher  will  be  to 
carry  news  about  farmers  and 
ranchers  you  know — or  would 
like  to  meet — and  how  they  go 
about  their  work.” 
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City  Editors 
At  API  Seminar 

Newspapers  in  16  states  and 
two  Canadian  provinces  will  be 
represented  at  a  seminar  for 
city  editors  starting  Oct.  6  at 
the  American  Press  Institute, 
Columbia  University. 

The  two-week  program  is  the 
first  of  /nine  seminars  to  be  held 
by  the  Institute  for  United 
States  and  Canadian  newspa¬ 
per  executives  and  staff  mem¬ 
bers  during  1958-59. 

From  U.  S.  and  Canada 

Members  of  the  seminar  are: 
Gordon  Abbott  Jr.,  Gloucester 
(Mass.)  Daily  Times; 

R.  Chadwick  Brooks,  Rock¬ 
ford  (Ill.)  Morning  Star; 

James  P.  Brown,  Jackson 
(Mich.)  Citizen  Patriot; 

Edwin  F.  Cole,  Decatur 
(Ill.)  Review; 

R.  Neale  Copple,  Lincoln 
(Neb.)  Evening  Journal; 

Derick  J.  Daniels,  Miami 
(Fla.)  Herald; 

Conse  R.  DeLutis,  Rome  (N. 
Y.)  Daily  Sentinel; 

James  T.  Galvin,  Waterbury 
(Conn.)  American; 

James  Geehan,  Providence 
(R.  I.)  Journal  and  Bulletin. 

Richard  J.  Gonder,  Norfolk 
(Va.)  Virginian-Pilot; 

Don  Green,  Wooster  (Ohio) 
Daily  Record; 

Edmond  C.  Hall,  Anniston 
(Ala.)  Star. 

Lawrence  W.  Hartzell,  Chi¬ 
cago  American; 

Dennis  Harvey,  Hamilton 
(Ont.)  Spectator; 

F.  Lawrence  Howe,  Rochester 
(N.  Y.)  Democrat  and  Chroni¬ 
cle; 

Carl  F.  Jellinghaus,  Bergen 
Evening  Record,  Hackensack, 
N.  J.; 

Roy  Jennings,  Memphis 
(Tenn.)  Commercial  Appeal; 

William  G.  Kagler,  Geneva 
(N.  Y.)  Times. 

Einar  W.  Karlstrand,  Duluth 
(Minn.)  Herald  and  News- 
Tribune; 

William  P.  Lamkin,  Charlotte 
(N.  C.)  Observer; 

Joseph  J.  Levitt,  Knoxville 
(Tenn.)  News-Sentinel; 

Earl  T.  Smith,  Vancouver 
(B.  C.)  Sun; 

Saul  W.  Spiegel,  Johnstown 
(Pa.)  Tribune-Democrat; 

Henry  Stasiuk,  Newark  (N. 
J.)  Star-Ledger; 

Peter  L.  Stevenson,  Lock 
Haven  (Pa.)  Express; 

Elting  Wells,  Lockport  (N. 
Y.)  Union-Sun  &  Journal; 

David  W.  Wright,  Lynchburg 
(Va.)  Daily  Advance. 
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NEWSPAPER  LAW 


Copyright  Distinction 
Between  News  and  Ads 


By  Albert  Woodruff  Gray 


Charges  of  copyright  in¬ 
fringement  in  an  action  by  the 
Inter-City  Press,  of  Missouri, 
publisher  of  the  Independent 
Sentinel,  Inter-City  News, 
Sugar  Creek  Herald,  Lotawana 
News  and  Jackson  County  Dem¬ 
ocrat,  against  the  publisher  of 
the  Independence  (Mo.)  Daily 
News  and  the  Pictorial  Shopper, 
were  sustained  by  the  United 
States  District  Court  recently. 

This  judgment  awarded 
$4,000  in  damages  against  the 
publisher  of  the  Daily  News  and 
the  Pictorial  Shopper,  one  dollar 
for  each  of  2,000  published 
copies  of  a  copyrighted  cartoon 
and  a  corresponding  number  of 
published  copies  of  a  copyright¬ 
ed  election  article. 


This  court  however  refused 
to  sustain  the  claim  of  Inter- 
City  Press  to  damages  for  an 
alleged  infringement  of  copy¬ 
right  of  10  advertisements,  car¬ 
ried  by  these  new'spapers. 

The  election  article  was  pub¬ 
lished  in  the  Sentinel  on  Nov. 
24,  1952  and  five  days  later  a 
verbatim  copy,  exce^  for  the 
final  paragraph,  appeared  in  the 
Daily  News.  The  court  said, 

“Where  a  particular  news- 
pai)er  article  involves  author¬ 
ship  and  literary  quality  and 
style,  apart  from  a  bare  recital 
of  the  facts  or  statements  of 
news,  it  is  protected  by  the 
copyright  laws.  And  though  the 
article  may  be  but  a  recital  of 
facts  in  the  public  domain,  if 
there  is  distinguishable  varia¬ 
tion  in  the  arrangement  and 
manner  of  presentation  which 
bespeaks  of  expression  peculiar 
to  authorship,  then  it  falls 
within  the  purview  of  the  Copy¬ 
right  Law. 

“In  this  instance  the  fact  that 
the  article  is  based  upon  a  news 
release  does  not  in  itself  de¬ 
tract  from  its  copyrightability. 
It  may  however  be  shown  that 
a  newspaper  article  is  such  a 
close  leiteration  of  dedicated 
facts  that  there  is  whelly  lack¬ 
ing  even  a  modicum  of  original¬ 
ity  and  authorship  as  to  bring 
it  within  the  protection  of  the 
copyright  laws.” 


ments  in  the  other  publications, 
the  court  said, 

“It  is  a  common  practice  in 
the  newspaper  field  when  a 
newspaper  publisher  finds  an  ad 
in  a  competing  paper  which  has 
not  also  nm  in  his  paper,  to 
call  the  advertiser  and  seek  to 
have  it  reproduced  in  its  paper. 

“That  is  a  practice  that  is 
not  exclusive  with  respect  to 
the  competing  newspapers  in¬ 
volved  in  this  litigation  but  ap¬ 
parently  in  the  publication  of 
all  newspapers.  With  a  very 
few  exceptions  all  of  the  adver¬ 
tisements  which  are  in  contro¬ 
versy  here,  were  prepared  par¬ 
tially  by  the  advertiser  and  the 
newspaper  advertising  represen¬ 
tative  as  to  contents  and  the 
general  form  of  the  ad. 

“Although  these  ads  all  ap¬ 
peared  in  copyrighted  editions 
of  one  or  ano^er  of  plaintiff’s 
newspapers  and  such  copyright 
clearly  covers  all  the  component 
parts  which  make  up  the  copy¬ 
righted  edition,  these  advertise¬ 
ments  of  themselves  were  not, 
in  the  opinion  of  the  court 
copyrightable  and  the  reproduc¬ 
tion  of  them  by  the  defendant 
was  not  a  violation  of  any  of 
the  plaintiff’s  copyrights. 


A  Common  Practice 


Advertiser  Not  Restricted 


Coming  to  the  contention  by 
the  plaintiff  publisher  that  its 
copyright  had  been  infringed  by 
the  reproduction  of  10  advertise- 


!■  4  Newsmen  < 
Drown  in  1 


TIME  FOR  VIEWING  the  scenery 
in  Bermuda  comes  for  Jean  Mc¬ 
Neil,  left,  associate  TV  editor  of 
the  Boston  Sunday  Advertiser,  and 
Mary  Sullivan,  drama  editor  of 
the  same  paper.  They're  pictured 
on  SS  Queen  of  Bermuda  leaving 
New  York. 


Obituaries 


Steve  Barker,  60,  court  house- 
city  hall  reporter  for  the  El 
Paso  (Tex.)  Times,  of  a  heart 
attack;  Sept.  23.  He  worked  for 
the  El  Paso  (Tex.)  World- 
News  until  he  joined  the  Times 
in  1934. 


Harrison  Fuller,  66,  former 
newspaperman  who  became 
president  of  the  Manufacturers 
Association  of  Connecticut; 
Sept.  22.  He  was  formerly  city 
editor  and  assistant  managing 
editor  of  the  St.  Paul  (Minn.) 
Dispatch  and  Pioneer  Press  and 
editor  of  the  Fort  Myers  (Fla.) 
Trojncal  News. 


“Most  of  these  ads  were  is 
all  respects  like  the  ads  we  see 
in  the  newspapers  every  day. 
The  cuts,  or  matrices,  prices  and 
other  information  being  furn¬ 
ished  by  the  advertiser.  The  ad¬ 
vertiser  and  the  advertising 
salesman  cooperated  to  prepare 
the  form  of  the  ads  and  the 
figrures  and  words  included 
therein.  Such  ads  are  frequently 
run  in  different  papers  without 
change  in  any  manner. 

“The  advertiser  certainly  re¬ 
tains  the  property  rights  in 
such  ads  and  may  cause  them  to 
be  nm  and  rerun  as  he  desires. 
If  this  were  not  so  every  mer¬ 
chant  would  be  precluded  from 
ever  reproducing  an  advertise¬ 
ment  in  which  he  used  the  same 
words  and  the  same  cuts  and 
matrices  of  the  same  advertised 
commodities  in  two  different 
papers,  if  the  issue  in  one  of 
those  papers  was  copyrighted. 
Certainly  the  law  never  antici¬ 
pated  such  restriction  upon  the 
rights  of  merchants  to  freely 
advertise  their  merchandise.” 


Frank  A.  Briggs,  86,  one-time 
managing  editor  of  the  Dallas 
(Tex.)  Morning  News;  Sept.  17. 
He  had  been  editor  of  Farm  and 
Ranch  magazine  since  1920. 


Quemoy  Seas 


Taipe 

Four  newsmen,  one  fna , 
Japan  and  three  from  Formoa 
drowned  when  a  small  landiji  ’ 
craft  capized  in  heavy  sets 
during  a  supply  operation  a  ^ 
Quemoy  Sept.  26.  The  convoy  F 
in  which  the  reporters  wen : 
riding  was  under  heavy  bom-  ; 
bardment  from  Communist];  a 
artillery.  a 

American  correspondentij  a 
were  aboard  large  landinij  r 
craft.  f 

Those  listed  sis  lost  were ,  t 
Nobuyuki  Yasuda  of  Yomiw.  1 
Shimbun,  Tokyo;  Wu  Shu,  CWwi  t 
Daily  News,  Tapei;  Fu  Tao'i  i 
Sheng,  Pictorial  Daily  Nevi\  t 
Taipei;  and  George  Liu,  Chm 
Post,  'Taipei. 

Four  newsmen  and  a  Chinee*  | 
escort  officer  survived  10  mini  , 
utes  of  intense  artillery  fiitj  ( 
Sept.  27  protected  only  by  the!  j 
shadow  of  a  Chinese  pagoda.  ] 
“That  pagoda  was  only  i|  , 
flimsy  roof  on  four  slim  pillars,’'  j 
said  George  Siours,  Associate;  |  j 
Press  Photographer. 

“The  only  protection  it  gavf'  ] 
us  was  to  keep  the  sun  out  of' 
our  eyes.  We  huddled  on  th*  , 
steps  as  shrapnel  hit  all  arounc  i 
us.  Some  pieces  struck  only  two 
or  three  feet  from  us.” 

Others  on  the  pagoda’s  steps  | 
were  Bruce  Russel,  Reuters; i 
Francis  Lara,  French  Pressl 
Agency;  Raymond  Long,  CBS:, 
and  Lt.  Cmdr.  Low  Ho- Ping] 
Chinese  navy  officer. 

The  newsmen  had  just  letj 
the  relative  safety  of  bunkenj 
and  were  racing  for  jeeps  whaj 
caught  by  the  bombardment. 


Howard  Alexander  Webb, 
59,  director  of  the  New  Haven 
(Ck>nn.)  Evening  Register's  cor¬ 
respondents’  staff  and  editor  of 
Naugatuck  Valley  News;  Sept. 
25.  He  worked  for  the  Bridge¬ 
port  (Conn.)  Post  prior  to  join¬ 
ing  the  Register  35  years  ago. 


Raymond  R.  Roberts,  73,  edi¬ 
tor  and  publisher  of  the  Britt 
(Iowa)  News-Tribune  from  1919 
to  1954;  Sept.  22. 


Consistency  in  Ads 

Hickory,  N.  Cj 
The  Hickory  Daily  Reeoh 
noted  its  43rd  birthday  Sept 
11.  Two  firms  advertising  in  ^ 
very  first  issue  have  done  sti 
consistently  over  the  years  anc! 
are  doing  business  in  the  same 
locations.  They  are  Lutz  Dm{ 
Store  and  Bisanar’s  JeweleR 
The  Record  is  owned  by  L.  C 
Gifford,  formerly  of  Kokomo. 
Ind.,  who  purchased  it  in  1929| 


Max  E.  Zucker,  67,  for  25 
years  advertising  manager  of 
the  Waechter  und  Anzeiger, 
German  language  newspaper  in 
Cleveland,  and  who  was  one  of 
the  originators  of  the  Cleveland 
Shopping  News;  Sept.  26. 
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Political  Editor  Dios 

Boston 

William  Mullins,  political  edi; 
tor  of  the  Boston  Herald,  diet 
of  a  heart  attack  Oct.  1  at  hi* 
home.  He  was  a  golf  writer  fo- 
the  Worcester  Telegram  befool 
joining  the  Herald  staff  30  year- 
ago. 
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Appleton  and 
Green  Bay,  Wis. 
The  virtues  of  ROP  Color 
were  told  by  slides,  movies  and 
tearpage  examples  at  color 
forums  sponsored  by  two  news¬ 
papers  for  retail  advertisers 
here  this  week. 

The  Green  Bay  Press-Gazette 
and  the  Appleton  Post-Crescent, 
affiliated  in  ownership,  cooper¬ 
ated  in  bringing  experts  to  their 
respective  cities  for  the  bene¬ 
fit  primarily  of  retailers.  Na¬ 
tional  advertisers  in  this  Upper 
Wisconsin  area  were  also  in  at¬ 
tendance.  Identical  programs 
were  put  on  each  day  in  each 
city. 

Two-Se*sion  Show 

Presiding  at  the  Green  Bay 
clinic  were  Dan  Beisel,  Press- 
Gazette  advertising  manager, 
and  Jack  Yeunger,  promotion 
manager.  At  Appleton,  Glenn  H. 
Arthur,  P-C  advertising  direc¬ 
tor,  and  David  Lindsay,  promo¬ 
tion  manager,  staged  the  show. 
Both  events  opened  at  noon  with 
a  buffet  luncheon  at  which  ad¬ 
vertisers  were  gmests.  In  the 
evening  there  was  a  workshop 
session  for  editorial,  advertis¬ 
ing  and  mechanical  staff  mem¬ 
bers. 

More  than  76  advertisers  at¬ 
tended  at  Green  Bay  and  about 
150  were  at  the  Appleton  forum. 

“The  idea  of  conducting  this 
color  forum  was  conceived  by 
John  Riedel,  general  manager 
of  the  Post^Crescent,  about  a 
year  ago,”  Mr.  Arthur  said. 
“We  delayed  putting  it  into  ef¬ 
fect,  however,  because  the  Post- 
Crescent  had  a  press  on  order 
and  installation  of  it  would  not 
be  completed  until  sometime 
late  in  the  Summer.  Our  color 
printing  facilities  were  some¬ 
what  limited  on  the  old  presses 
which  we  were  using.  We 
started  using  our  new  press 
last  month,  and  we  are  now  in 
position  to  do  almost  unlimited 
color  printing.” 

Streamlined  Program 

The  program  included  the 
showing  of  R.  Hoe  &  Company’s 
film,  “Color  Sells  Everything;” 
a  talk  by  Ernest  Klostermann, 
vicepresident  of  Sta-hi  Color 
^rvice,  on  what  color  advertis¬ 
ing  can  do  for  a  retail  adver¬ 
tiser;  a  talk  by  George  Mead, 
^  Milwaukee  (Wis.)  Journal,  on 
[  the  readership  impact  and  re- 
r  tention  value  of  color;  and  a 

I  editor  6l  publisher 


AT  COLOR  FORUM  for  retailers,  Rosemary  Michalec  of  the  H.  C. 
Prange  Co.  store  examines  ad  shown  by  Glenn  Arthur,  left,  of  Appleton 
(Wis.)  Post-Crescent,  and  Dan  Beisel,  Green  Bay  Press-Gazette. 


demonstration  by  Norman  Rich- 
art,  Multi-Ad  Color  Service, 
Peoria,  Ill.,  how  lost-cost  color 
advertising  can  be  equally  as 
effective  as  the  full-color  proc¬ 
ess. 

The  evening  session  for  news¬ 
paper  personnel  included  high¬ 
light  talks  by  each  of  the  after¬ 
noon  speakers,  with  two  added 
features:  Erwin  Giannoni,  Chi¬ 
cago  Tribune  stereotype  super¬ 
intendent,  presented  a  slide  pres¬ 
entation  on  how  ROP  color  is 
handled  by  the  Tribune,  and 
the  Bureau  of  Advertising’s 
presentation,  “The  Art  of  News¬ 
paper  ROP  Color.” 

Also  in  attendance  at  both 
color  forums  were  J.  H.  Sawyer 
Jr.,  and  Hugo  Magnuson  of 
Sawyer  -  Ferguson  -  Walker  Co., 
who  represented  both  Green  Bay 
and  Appleton  dailies  in  the  na¬ 
tional  advertising  field. 

Mr.  Sawyer  said  ROP  color 
was  not  only  the  “hottest  thing” 
that  newspapers  are  now  offer¬ 
ing  the  national  advertiser,  but 
there  is  “tremendous  opportu¬ 
nity  for  color  in  the  retail  field.” 


Childs  Proposes 
Training  Course 

In  a  newspaper  week  talk  to 
the  Sales  Executives  Club  of 
New  York  Sept.  30,  Marquis 
Childs,  the  columnist,  proposed 
that  the  press  undertake  a  train¬ 
ing  program  for  reporters  who 
go  to  Iron  Curtain  countries. 

Mr.  Childs  said  too  few  of  the 
American  newsmen  in  Russia 
have  a  knowledge  of  the  Soviet 
history  and  culture  or  even 
speak  the  langtiage.  They  have 
to  rely  on  interpreters. 

The  columnist  said  he  hoped 
to  be  able  to  give  some  time  to 
promoting  his  idea  of  a  training 
course  for  foreign  correspond¬ 
ents.  He  suggested  that  help 
might  be  obtained  from  a  foun¬ 
dation. 

far  .October  4,  '195S 


Strohm  Gets 
In  Red  China; 
NEA  Series 

NEA  Service  will  give  its 
client  newspapers  a  staff  re¬ 
porter’s  story  of  conrununiat 
China. 

John  L.  Strohm,  NEA  report¬ 
er,  hurried  home  from  Hong 
Kong  this  week  to  write  his  ac- 
coimt  of  a  three  weeks’  tour.  He 
came  out  of  China  Oct.  1  and 
was  due  in  New  York  on  Fri¬ 
day. 

The  State  Department’s  press 
officer,  Lincoln  White,  said  he 
was  without  exact  information 
on  Mr.  Strohm’s  entry  to  China 
but  it  must  be  assumed  that  he 
was  granted  a  visa  by  the  Mao 
government.  NEA  was  one  of 
25  U.  S.  press  organizations  on 
the  State  Department’s  pass¬ 
port  list  last  summer.  The 
Chinese  then  declined  to  accept 
any  U.  S.  newsmen  unless  there 
was  reciprocity. 

Red  China  has  previously  ad¬ 
mitted  reporters  from  the  Ca¬ 
nadian  Press  and  Reuters,  as 
well  as  a  team  from  Look  mag¬ 
azine  and  William  Worthy  Jr. 
of  the  Baltimore  Afro-Ameri¬ 
can.  The  Americans  went  into 
China  despite  official  restric¬ 
tions  and  the  State  Department 
refused  to  renew  his  passport. 

With  counsel  from  the  Amer¬ 
ican  Civil  Liberties  Union,  Mr. 
Worthy  went  into  court  in 
Washingrton  Thursday  to  battle 
out  with  the  State  Department 
the  question  of  his  legal  right 
to  a  passport.  District  Judge 
Edward  Curran  ruled  in  favor 
of  the  State  Department.  Gov¬ 
ernment  counsel  argued  that 
diplomatic  policy  with  respect  to 
Red  China  is  “more  important 
than  the  rights  of  any  one 
man.” 


APME  Board 
Nominations 
Are  Posted 

Sixteen  editors  have  been 
nominated  for  seven  chairs  on 
the  board  of  directors  of  the 
Associated  Press  Managing 
Editors  Association  (APME). 

Members  of  APME  will  oast 
their  ballots  at  their  silver  an¬ 
niversary  meeting  Nov.  12-15  at 
French  Lick,  Ind. 

Of  those  nominated,  three  are 
incumbents.  They  are: 

J.  Q.  Mahaffey,  Texarkana 
Gazette  and  News. 

J.  Edward  Murray,  Los  An¬ 
geles  (Calif.)  Mirror  News. 

Kenneth  R.  West,  Lansing 
(Mich.)  State  Journal. 

Others  nominated  are: 

Frank  Angelo,  Detroit 
(Mich.)  Free  Press. 

Howard  C.  Cleavinger,  Spo¬ 
kane  (Wash.)  Chronicle. 

Everest  P.  Derthick,  Cleve¬ 
land  (Ohio)  Plain  Dealer. 

Orien  Fifer,  Phoenix  (Ariz.) 
Republic  and  Gazette. 

Alfred  Friendly,  Washington 
(D.  C.)  Post  and  Times  Herald. 

Thomas  A.  Hanes,  Norfolk 
(Va.)  Ledger-Dispatch. 

Vint  Jennings,  Charleston 
(W.  Va.)  Daily  MaU. 

Robert  Notson,  Portland 
(Ore.)  Oregonian. 

Paul  Swensson,  Minneapolis 
(Minn.)  Star. 

Richard  L.  Young  Jr.,  Char¬ 
lotte  (N.  C.)  News. 

And  to  represent  cities  of  less 
than  50,000  population: 

Henry  Leader,  Utica  (N.  Y.) 
Osborne  Dispatch  and  Press. 

John  E.  Stempel,  Bloomington 
(Ind.)  Daily  Student. 

Tom  K.  Showalter,  Craw- 
fordsville  (Ind.)  Journal-Re¬ 
view,  is  chairman  of  the  Nomin¬ 
ating  Committee.  On  the  com¬ 
mittee  are  A.  Vernon  Croop, 
Rochester  (N.  Y.)  Times-Union; 

A.  M.  Glassberg,  Everett 
(Wash.)  Herald;  and  Peyton 

B.  Winfree  Jr.,  Lynchburg 
(Va.)  News  and  Daily  Advance. 

Organized  in  1933  at  French 
Lick,  the  APME  was  incorpor¬ 
ated  in  1947. 

Coleman  A.  Harwell,  Nash¬ 
ville  (Term.)  Tennessean  is  the 
president. 

Director  of  MBS 

Election  of  David  W.  Hearst, 

'  publisher  of  the  Los  Angeles 
(Calif.)  Herald  and  Express, 
:  as  a  director  of  Mutual  Broad- 
>  casting  System,  Inc.  was  an- 
:  nounced  this  week.  Mr.  Hearst 
I  is  a  director  of  Hearst  Publish¬ 
ing  Company. 
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SAGA  OF  A  REPORTER  —  HOW  JOE  MARTINIS  QUESTlOyS  BECOME  CRUSADES 


(Continued  from  page  13) 

went  into  a  half-mile  skid  on 
the  Triboro  Bridge  that  nearly 
hurled  the  car  into  the  river. 

“Luck  rides  on  my  shoulder 
in  stories,  too.  I  check  things  in 
a  story  that  appear  to  be  a 
waste  of  time  and  unnecessary 
but  that  one  extra  phone  call 
sometimes  changes  the  whole 
shape  of  the  story.  I  almost  be¬ 
lieve  if  a  reporter  puts  one  foot 
in  front  of  the  other,  without 
any  particular  direction,  he 
eventually  will  end  up  at  the 
right  spot  to  find  what  he’s 
looking  for,  although  the  theory 
sounds  crazy.” 

Almost  wistfully,  the  big 
time.  Big  Town  reporter  re¬ 
called  his  early  copyboy  days 
on  the  lobster  shift: 

“Those  were  the  days  of  the 
wild,  crazy,  drunken,  romantic, 
imaginative,  lusty  joume3mien 
newspapermen,  guys  like  Jeff 
Burke,  eye  shade  and  always  a 
butt  in  mouth  —  smoked  over 
four  packs  a  day  —  who  taught 
me  the  wonders  of  covering  a 
story  by  phone;  Russ  Symon- 
towne,  the  reader,  the  thinker, 
the  philosopher,  the  smooth  pro¬ 
fessional,  who  showed  me  what 
polish  meant  to  an  assignment; 
Tom  Cassidy,  with  all  the  habits 
and  manners  of  the  cast  of  Ben 
Hecht’s  “The  Front  Page;” 
Gerald  Duncan,  a  fine  writer 
new  on  the  New  York  Mirror; 
Warren  Hall,  who  made  copy 
sing.” 

Harlem  Riot 

Sleeping  and  eating  were 
merely  unwanted  interruptions 
to  the  copyboy,  eager  to  get 
back  to  the  office  gang  and  the 
high  drama  of  the  newsroom. 
He  earned  his  stripes  in  the 
Harlem  riot  of  the  1930s.  He 
accompanied  photographers  to 
carry  back  their  plates. 

“I  was  nearly  killed,  my  face 
was  busted  up,  leaving  a  per¬ 
manent  scar  on  my  beak,  and  I 
was  slashed  with  knives  and  I 
returned  to  the  office  spouting 
blood  and  spitting  out  bits  of 
teeth  —  but  I  had  the  plates,” 
he  reported  with  both  pain  and 
pride. 

He  was  promoted  to  reporter 
in  1936  with  a  $10  raise  to  a 
salary  of  $25. 

“Life  became  easy  and  rosy,” 
he  said.  “The  day  I  got  my  press 
card,  the  old  square  green  type, 
I  took  the  old  Second  Avenue 
El  train  home  on  that  cold, 
sharp,  bright  night.  I  could  see 
the  city  as  the  train  climbed 
the  Queensboro  Bridge.  I  rode 
all  the  way  on  the  open  plat¬ 
form.  I  looked  at  the  city  and 
the  press  card  glowed  in  my 
back  pocket,  the  magic  key,  the 
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open  sesame  which  gave  me  the 
right  to  ask  questions  of  any¬ 
one  —  governors,  mayors,  even 
the  President.  The  city  was 
mine.  I  was  officially  a  re¬ 
porter.” 

Queetion  Asker 

And  he’s  been  asking  ques¬ 
tions  ever  since  to  the  enlighten¬ 
ment  of  millions  of  readers 
(biggest  newspaper  circulation 
in  the  U.  S.)  and  to  the  em¬ 
barrassment  of  hundreds  of  offi¬ 
cials  and  public  figures. 

Martin’s  hard  questions  and 
their  detailed  answers  have  led 
to  dozens  of  crusades  and  ex¬ 
poses  and  series  of  stories  that 
have  changed  official  practices 
and  policies,  righted  wrongs,  re¬ 
membered  the  forgotten,  up¬ 
lifted  the  downtrodden  and  won 
many  city  and  national  awards 
and  at  times  gained  national 
and  even  international  attention 
to  his  bright  and  breezey  news¬ 
paper. 

Let’s  list  a  few  big  Daily 
News  —  Joseph  Martin  stories: 

Although  300,000,  mostly  vet¬ 
erans,  were  on  the  waiting  list 
of  the  Housing  Authority  for 
low-cost  housing  in  1947,  Joe 
and  Edward  O’Neill  revealed 
that  40  tenants  were  living  in 
Knickerbocker  Village  with  in¬ 
comes  beyond  authorized  limits 
—  some  up  to  $20,000.  One  was 
a  judge  and  another  was  a 
wealthy  Wall  Streeter.  All  had 
to  vacate  their  apartments. 

Unscrupulous  Undertakers 

Unscrupulous  undertakers 
were  operating  a  vicious  racket, 
charging  parents  of  GIs  killed 
overseas  as  much  as  $700  in 
padded  burial  bills.  Congress 
took  up  the  revelations  and  the 
funeral  director  associations 
drove  chislers  back  into  line. 

(Received  with  O’Neill  the 
Catholic  War  Veterans  Award 
and  Americanism  Citation  for 
the  undertaking  and  Knick  Vil¬ 
lage  series). 

Joe  and  Ed  spent  nine  months 
exposing  chiseling  contractors 
building  GI  homes  in  Nassau, 
putting  the  Veterans  Adminis¬ 
tration  on  the  pan  for  failing 
to  make  proper  inspections.  The 
District  Attorney  investigated 
the  News  findings  upon  demand 
by  Governor  Dewey.  Many 
builders  attempted  bribery  to 
get  the  reporters  to  lay  off  their 
projects.  One  builder  who  took 
money  and  never  built  houses 
later  died  in  prison. 

When  union  pallbearers  pre¬ 
vented  an  honor  guard  of  Ma¬ 
rines  from  carrying  the  casket 
of  a  war  hero  in  Jersey  City 
and  the  hero’s  father  had  to 


pay  to  have  the  funeral  com¬ 
pleted,  Joe  took  off  three  days 
from  his  housing  series  to  run 
down  the  tip.  A  House  Labor 
subcommittee  immediately  flew 
to  Jersey  City,  called  in  union 
leaders  for  a  tongue-lashing  and 
warning.  There  was  no  repeti¬ 
tion  of  the  interference. 

The  body  of  a  murdered  wom¬ 
an  was  found  in  woods  at  Os- 
sipee,  N.  H.,  and  there  was 
a  faint  lead  she  might  be  from 
Newark,  N.  J.  Joe  got  the  idea 
to  check  the  Missing  Persons 
Bureau  in  Newark  and  obtained 
a  dental  chart,  which  later  was 
used  positively  to  identify  the 
badly  decomposed  body. 

Around  the  World 

Joe  and  Ed  O’Neill,  accom¬ 
panied  by  photographer  Ed 
Clarity,  made  a  trip  around  the 
world  in  63  (not  80)  days  in 
1950,  investigating  U.  S.  mili¬ 
tary  bases,  to  see  what  chance 
the  nation  would  have  if  the 
cold  war  turned  hot.  MacArthur 
was  interviewed  and  pictures  of 
Pope  Pius  XII  were  made  on 
Easter  Sunday.  The  News  team 
had  a  narrow  escape  when  a  fire 
broke  out  in  a  bomber  carrying 
live  bombs  over  the  North  Sea 
near  Helgoland.  Twice  they 
started  to  board  a  plane  in 
Manila  that  was  fated  to  crash 
in  Japan,  killing  37,  but  were 
prevented,  perhaps  by  the  tra¬ 
ditional  Martin  luck,  from  doing 
so. 

Another  international  exploit 
was  in  1949,  when  Joe  flew  to 
Formosa,  after  almost  two 
months  of  preliminary  work 
here,  to  bring  home  Anne  Chi- 
sari,  a  Chinese  war  orphan  who 
had  been  adopted  by  Frank 
Chisari,  an  American  GI,  who 
was  unable  to  get  the  child  to 
the  U.  S.  until  he  appealed  to 
the  News.  Reporter  Martin  went 
to  work  with  Defense  Secretary 
Louis  A.  Johnson,  Generalissimo 
Chiang  Kai-shek,  the  State  De¬ 
partment,  the  Immigration  Bu¬ 
reau  and  finally  was  able  to 
bring  her  home  on  a  “kidnap¬ 
ped”  Military  Air  Transport 
plane,  which  “limped”  from 
Honolulu  to  San  Francisco  on 
three  sputtering  engines. 

Chinese  Orphan 

Thousands  turned  out  to  greet 
Anne  in  New  York  and  4,000 
jammed  the  street  in  front  of 
the  church  a  month  later  when 
she  was  baptized  —  with  Joseph 
Martin  as  godfather. 

A  Society  of  the  Silurians 
Award  was  given  to  Mr.  Martin, 
Neal  Patterson,  rewrite,  and 
Bill  Wallace,  photographer,  for 
the  Chisari  assignment.  (News 
executives  put  up  $5,000  for  the 


girl’s  education  and  it  was  never 
publicized.  She’ll  soon  enter  col- 
lege).  “ 

Then  came  exposes  of  rack-  _ 
eteers  collecting  unemployment »  ^ 
insurance,  of  scalpers  grabbing  * 
World  Series  tickets,  of  scof- 
flaws  ignoring  traffic  summon*, 
of  Southern  moonshiners  in 
“Operation  Popskull”  (with  n 
Marty  Kivel),  of  a  phony  de-  « 
vice  to  pack  a  political  rally,  of  dJ 
city  housing  and  buildings  scan-  P 
dal  (with  Dom  Peluso),  of  i  ? 
notorious  “private  eye,”  who  ^ 
was  indicted  and  lost  his  license.  P* 

Vi 

Joe  and  Phil  Santora  spent 
two  weeks  in  March  of  this  year  ^ 
in  Cuba  and  in  10  hard-hitting 
articles  tore  the  mask  from  the  ^ 
“phony  benign  dictatorship”  of } 
Batista.  Revolutionary  leaden  ® 
put  their  lives  in  jeopardy  in  * 
clandestine  meetings  with  the 
reporters,  constantly  followed  * 
by  secret  police.  Joe  and  Phil  * 
used  the  scotch-tape  trick  to  re-  ^ 
veal  if  their  rooms  were  * 
searched  while  they  were  ont  ® 
of  the  hotel.  (They  were).  They 
had  to  bury  their  notes  and  ° 
affidavits  about  inhuman  tor- ,  ® 
tures  inflicted  by  the  police  at ' 
the  home  of  an  unsuspected  i  u 
businessman  outside  Havana  li 
They  have  been  warned  not  to  ^ 
return  to  Cuba  while  Batista  a 
remains  in  power.  o 

a 

Cuban  Gambling  n 

In  an  earlier  expose  of  the  ^ 
tie-up  between  gambling  inter-  ® 
ests  in  Cuba  and  the  U.  S.  crime  “ 
syndicate  mobs,  Batista  ordered 
Meyer  Lansky  out  of  Cuba  (for  o 
a  time)  and  FBI  and  Senate  a 
investigators  worked  on  the  in-  h 
vestigation.  The  assassination  t 
of  A1  Anastasia,  New  York  « 
gangster,  later  was  believed  by  a 
police  to  be  connected  with  b 
Cuban  gambling.  ^ 

“Last  April,  the  News  re¬ 
ceived  a  letter  signed  by  Dr. 
Rodriquex  Sarmiento,”  said  Joe. 

“A  Dr.  Sarmiento  was  sought  o 
by  police  for  the  murder  of  »  ti 
nurse  in  Brooklyn.  City  Editor  o 
Harry  Nichols  had  a  hunch  the  $ 
letter  might  be  legitimate.  He  ii 
called  me  in  and  together  we 
worked  up  an  open  letter  re- 
ply.  Next  day  we  got  a  phone  j 
call.  A  guy  who  said  he  was ,  t: 
Sarmiento  instructed  us  to  rig  t 
a  car  antenna  with  a  handker-  f 
chief  and  drive  to  a  Bronx  loca-  q 
tion  near  Fordham  University.  ( 

“I  raced  to  the  location,”  he  a 
continued.  “A  guy  jumped  in  t 
the  car  —  it  was  the  suspect,  I 
who  admitted  the  crime.  I  took  f 
him  to  my  apartment  and  talked 
to  him  three  hours  —  I  held  ^ 
him  out  for  a  clean  News  break  jj 
on  story  and  pictures  —  and  j 
surrendered  him  to  the  police  ^ 
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and  the  Philippine  Consulate  at 
the  Empire  State  Building.” 

Police  Commissioner  Stephen 
Kennedy  presented  Nicols  and 
Martin  with  commendation  pins. 

Police  Promotion 

A  few  years  ago,  when  police 
morale  wm  dstngerously  low  be¬ 
cause  of  the  Gross  bookie  scan¬ 
dals  in  Brooklyn,  Joe  Martin 
got  the  News  to  go  to  bat  for 
good  cops.  Although  at  the  time 
it  was  impopular  to  espouse  the 
police.  News  editors  agreed  with 
Martin  and  incresised  the  News 
police  hero  award  from  $100  to 
$250.  Joe  spent  six  weeks  living 
with  cops. 

Joe’s  long  promotion  of  police¬ 
men,  however,  didn’t  prevent 
some  of  them  from  becoming 
bitterly  sore  at  him  recently 
when  he  ran,  as  a  public  service, 
a  series  on  “A  Search  for  the 
Truth,”  an  exhaustive  study  of 
a  case  in  which  a  Puerto  Rican, 
an  officer  himself  with  the  Cor¬ 
rection  Department,  is  suing  the 
dty  for  alleged  brutality  in¬ 
flicted  upon  him  by  a  det^tive. 

“I  got  a  kick  out  of  setting 
up  a  watermelon  juice  supply 
line  from  Little  Rock,  Ark.,  to 
Walton,  N.  Y.,  back  in  1952  to 
save  the  life  of  a  three-year- 
old  boy  suffering  from  nephro¬ 
sis,”  recalled  Joe.  “The  kid  is 
now  nine  and  normal  and  the 
News  had  a  reporter  take  him 
a  bicycle  when  he  was  able  to 
use  one. 

“Speaking  of  watermelons,  I 
once  was  caught  in  a  stunt  when 
a  gourmet  food  shop  opened,” 
he  continued.  “They  had  an  os¬ 
trich  egg  —  equal  to  30  hen 
eggs  —  omelette,  auodad  —  wild 
sheep  native  to  North  Africa  — 
buffalo  steaks,  tahr  steaks.  I 
can  still  taste  it  —  ugh!” 

Bums  $1,000  Check 

Small  wonder  Joseph  Martin 
considers  reporting  high  adven¬ 
ture  and  richly  rewarding.  He 
once  lighted  a  cigarette  with  a 
$1,000  check  in  front  of  a  gap¬ 
ing  city  room  staff. 

It  seems  that  when  the  Wash¬ 
ington  (D.  C.)  Times-Herald 
revealed  that  army  public  rela¬ 
tions  officers  had  goofed  when 
they  built  up  a  certain  wounded 
Korean  War  veteran  as  the  first 
quadruple  amputee  of  that  war 
(actually  a  Puerto  Rican  was), 
a  large  sum  came  to  the  News 
to  give  the  latter  in  Walter 
Reed  Hospital,  Washington, 
from  an  anonymous  source. 

Joe  was  assigned  to  find  out 
who  sent  it  and  he  discovered 
it  was  Mrs.  Martha  Reymolds, 
an  elderly  philanthropic  who 
went  to  dinner  at  the  Waldorf- 

editor  sc  publisher 


Astoria  and  never  left  until  her 
subsequent  death.  The  reporter 
and  the  wealthy  woman  became 
friends  and  she  used  him  and 
the  News  for  many  of  her  phi¬ 
lanthropies,  such  as  taking  200 
blind  children  on  a  boat  ride. 

After  Joe  had  helped  her  in 
staging  many  benefits  for  poor 
children,  she  sent  him  a  check 
for  $1,000  in  appreciation  of  his 
service.  He  told  City  Editor 
Harry  Nichols  he  would  not  ac¬ 
cept  the  gift.  Without  letting 
the  staff  in  on  it,  they  startled 
their  fellow  workers  by  calmly 
lighting  a  cigarette  with  it  and 
throwing  the  embers  in  the 
wastebasket. 

Not  For  Sale 

The  guy  can’t  be  bought,  not 
even  by  well-intentioned  remu¬ 
neration  for  charity  and  public 
service. 

Big  stories  can  hinge  on  keen 
observation  and  casual  ques¬ 
tions.  Going  through  an  Inter¬ 
nal  Revenue  Collector’s  outer 
offices  in  1952  while  doing  a 
story  to  humanize  the  tax  col¬ 
lector,  Joe  happened  to  notice 
some  small  cards  in  files  and 
inquired  what  they  were.  He 
found  they  were  unclaimed  tax 
refunds,  some  amounting  to  as 
much  as  $500  and  dating  back 
four  years. 

Six  reporters  worked  from  9 
a.m.  to  3  a.m.  getting  up  lists 
for  publication,  after  the  Secre¬ 
tary  of  the  Treasury  had  been 
routed  from  a  conference  in 
Washington  to  give  his  consent. 
The  News  broke  the  story,  list¬ 
ing  10,000  names  and  iJie  re¬ 
funds  due.  The  story  was  picked 
up  by  hundreds  of  newspapers 
over  the  country  and  the  Bu¬ 
reau  soon  reached  60,000  tax¬ 
payers  who  had  changed  ad¬ 
dresses.  James  Desmond  worked 
with  Joe  on  the  big  story.  The 
two  received  the  George  Polk 
Award  of  Long  Island  Univer¬ 
sity  for  the  tax  refund  series. 
More  than  $10,000,000  was 
wiped  off  IRB  books. 

“One  assignment  that  left  a 
deep  impression  was  to  make  a 
study  of  a  valley  doomed  by  a 
water  supply  development  up¬ 
state  in  the  Delaware-Catskill 
section,”  said  Joe.  “The  stories, 
written  by  Kermit  Jaediker, 
were  literature.” 

Joe  rode  a  truck  at  night  on 
the  Pennsylvania  Turnpike  all 
the  way  to  Pittsburgh  when  a 
phantom  killer  was  on  the  loose, 
attacking  truck  drivers. 

Suicide  Specialist 

Reporter  Martin  has  had 
much  experience  with  would-be 
suicides.  Once  he  talked  on  the 
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phone  to  a  narcotic  addict  who 
threatened  to  leap  from  the 
Manhattan  Bridge  over  the  East 
River. 

“I  told  him  he  was  a  damn 
fool  and  promised  I’d  meet  him 
on  the  bridge,  throw  my  car 
keys  to  him  with  some  dough 
and  he  could  get  out  of  town 
to  think  things  over.  The 
actually  made  an  effort  to  get 
over  the  railing  but  I  had  alerted 
the  cops,  who  stopped  him. 

“And  a  woman  called  the 
News,  said  she  was  in  a  hos¬ 
pital,  could  not  pay  her  bills 
and  was  going  to  leap  from  the 
window.  She  gave  no  details  ex¬ 
cept  her  Isist  name.  I  took  a 
chance  and  checked  the  clips 
fast.  Found  she  had  been  in  a 
certain  hospital,  called  that  hos¬ 
pital  as  a  cop  and  was  told  she 
had  been  transferred  to  another. 
I  called  that  hospital  and  yelled : 
‘Don’t  ask  details  —  get  to  her 
room  fast.  They  were  just  in 
time.” 

One  of  his  most  vivid  recol¬ 
lections  as  a  kid  police  reporter 
is  of  the  time  he  sneaked  into 
a  suicide’s  apartment  in  Green¬ 
wich  Village,  didn’t  see  the 
corpse,  tripped  over  it,  fell  and 
straddled  the  body.  He’s  still 
scared. 

Irate  Hu.«band 

Once  he  was  standing  on 
Broadway  in  broad  daylight 
when  he  was  mistaken  by  her 
irate  husband  for  the  lover  of  a 
woman  who  had  committed  sui¬ 
cide  in  a  hotel.  He  had  to  take 
the  angry  man  to  meet  his  man¬ 
aging  editor  to  clear  himself. 

“I  sweated  when  he  first  ap¬ 
proached  me  because  I  thought 
he  had  a  gun  in  his  pocket,”  he 
said.  “I  was  not  only  scared  but 
felt  silly  as  hell  standing  on 
Broadway  about  to  be  shot  for 
something  I  didn’t  do.” 

Joe  grabbed  a  former  para¬ 
trooper  who  underwent  surgery 
to  become  a  woman  off  a  ship 
and  hid  her  in  a  hotel  for  a 
week  and  tied  up  a  series  of 
stories. 

Acting  on  a  tip,  Joe  ran  dowm 
a  massive,  rough  manuscript  on 
life  in  the  Death  House  at  Sing 
Sing  and  Kermit  Jaediker 
turned  it  into  bright  prose.  The 
Page  One  Award  of  the  News¬ 
paper  Guild  was  given  the  two 
reporters. 

Garbage  Gangsters 

“Almost  four  months  of  1956 
were  spent  with  Sid  Mirkin  in 
exploring  the  fascinating  back 
alleys  of  the  gangster-ridden 
garbage  racket  in  New  York 
and  the  citjr’s  role  in  handing 
up  more  than  100,000  small 


businessmen  who  had  to  pay 
$1,000,000  annually  to  the  mob- 
controlled  industry,”  said  Joe. 
“We  produced  10  articles,  more 
than  40  spot  news  stories,  set 
loose  the  news  sleuths  of  other 
newspapers  that  touched  off  a 
City  Council  scandal.  The  series 
brought  Police  Department,  Li¬ 
cense  Department  and  State  At¬ 
torney-General’s  investigations 
and  dissolved  the  major  garbage 
collectors’  association  which  had 
dominated  the  business.” 

Communists  in  city  unions 
were  investigated  and  exposed 
on  another  occasion.  Misadmin- 
istration  of  the  billion-dollar 
New  York  City  Housing  Au¬ 
thority  was  uncovered  in  20  full- 
page  articles  by  Joe  and  Syd 
Mirkin.  The  head  of  the  Au¬ 
thority  quit  under  pressure  and 
new  legislation  was  passed  in 
Albany. 

Some  Failures 

Not  all  has  been  splashing 
headlines,  official  shakeups  and 
journalism  awards  for  Joseph 
Martin  of  the  New  York  Daily 
News,  of  course.  He’s  had  some 
failures  and  frustrations,  too. 

He  missed  by  a  hair  stopping 
a  world’s  championship  fight. 
An  on-again-off-again  informer 
finally  failed  him. 

He  was  fooled  by  an  ex-con¬ 
vict,  who  claimed  he  was  being 
hired  to  go  to  Miami  to  execute 
the  excutioner  of  A1  Anastasia. 
A  hi-fi  transmitter,  built  like  a 
pack  of  cigarettes,  was  rented 
by  the  News  at  $100  a  day.  Two 
men  were  to  fiy  to  Miami,  where 
30  public  phones  had  been  staked 
out  to  receive  calls  from  the 
pseudo  informer.  The  operation 
at  that  point  probably  would 
have  been  costing  the  paper 
$400  a  day. 

The  guy  was  extracting  “get- 
tin’  around”  money  from  the 
News  all  the  time.  Just  before 
the  move  was  to  be  made  to 
Miami,  he  telephoned  Joe,  sup¬ 
posedly  from  Jersey  City.  When 
he  hung  up,  Joe  happened  to 
hold  on  to  the  receiver  a  minute. 
Then  he  realized  something  was 
w’rong  —  he  did  not  hear  a 
Jersey  City  operator  come  in  on 
the  line.  He  had  the  News  op¬ 
erator  check  the  call.  She  found 
it  was  from  a  Manhattan  hotel, 
proving  the  con  had  not  left 
town  to  deal  with  his  “employ¬ 
ers”  in  Jersey  as  he  had  as¬ 
serted.  He  was  found  drunk  at 
the  hotel  and  told  to  get  lost. 


AN  OPEN  BOOK 
E&P  invites  contributions  to 
this  series  of  stories  about  re¬ 
porters  who  personify  the  ex¬ 
citement  of  Journalism. 
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Thugs  Slash 
Reporter  on 
Smut  Expose 


Chicago 

Miller  Davis,  37,  Chicago 
Daily  News  reporter,  was  lured 
into  a  trap  and  slashed  by  two 
unidentified  men  here  Sept.  24. 

He  was  one  of  several  News  re¬ 
porters  who  have  been  investi¬ 
gating  the  smut  racket,  includ¬ 
ing  pornography. 

The  attack  occurred  as  Mr. 

Davis  waited  for  what  he 
thought  was  to  be  a  rendezvous 
with  police  for  a  smut  raid.  He 

had  received  a  phone  call  from  _ Miller  Davii 

a  man  who  identified  himself  ^  •! 

as  a  policeman.  Park  police  later  ijanaaiail  Uaily 
said  no  such  raid  had  been  Settles  with  Guild 
planned  for  Wednesday  night,  Rranti 

nor  had  any  policeman  called  „  xii 
Mr.  Davis.  Settlement  was  reac 


hTro"  Board  Eases 

Formation  of  Communications  T)  film 

Advisors,  Inc.,  is  announced  by  1X02 UldllOIl  UIl 

Fred  Thomson,  nresident.  The  ^  « 


Fred  Thomson,  president.  The 

York  and  Washington.  i"  New  Sources 


York  and  Washington. 

Among  the  officers  and  direc¬ 
tors  are  Thomas  W.  Dewart, 
former  publisher  of  the  New 


Lincoln,  Nebr. 
The  Nebraska  State  Game 


York  Sun  and  president  of  Mo-  Commission  has  accepted  a  re- 
hican  Stores;  William  A.  vised  draft  of  procedures  for  its 


Greene,  former  president  of  the  information  and  education  divi-  |•f,  *  „ 


Crusade  For  Freedom  (Radio  aian.  (E&P,  Sept.  20,  page  66.) 


Free  Europe)  and  previously  By  unanimous  vote,  the  com- 
assistant  director  of  the  Bureau  mission  accepted  the  revisions,  ! 
of  Advertising,  ANPA;  and  prepared  jointly  by  the  press  that  it  i 
John  S.  Griswold,  member  of  and  Dick  Schaffer,  head  of  the  that  nig 
Griswold,  Heckel  &  Reiser  As-  department’s  information  divi-  a  spee 


sociates. 

Mr.  Thomson  was  director  of 


The  clarification  of  policies  jcfcomp 


information  for  the  Crusade  For  came  after  a  joint  meeting  with  He,  pla; 


Freedom  and  creative  chief  of  news  media.  Present  were  Joe 


the  Bureau  of  Advertising. 


Brantford,  Ont. 
Settlement  was  reached  Sept. 


Court  Removes  Ban 


Mr.  Davis  said  two  men  pulled  p®  strike  called  against  the  Qn  Printing  Ordinance 
.  Brantford  Expositor  by  the  ^ 


up  in  a  black  car  and  asked, 

“At-o  wrtTi  American  Newspaper  Gmld. 


‘Are  you  Davis?” 

When  he  said  he  was,  one  man 


J.  C.  Pi’eston,  one  of  the 


Bloomington,  Ind. 
Circuit  Court  has 


R.  Seacrest,  associate  editor  of  h^ts  a 
the  Lincoln  Journal;  Frank 
Rail,  Journal  reporter;  Odell  ^onk 
Hanson,  diief  of  the  Associated  Rhirer  : 
Press  Bureau,  and  Charles  |  Riclu 
Wieser,  head  of  the  United  jiided. 
Press  International  bureau.  I  scribe 


Commission  Director  ’covered 


Jic  oaiu.  lie  wad.  uiic  iiiaii  •  _  i_  i  _  _ 

e»t  behM  him,  jerked  Devis’ 


lifted  a  restraining  order  Mel  Steen  and  ^mmissioners 
_ _ •  .  _ _ _ said  it  was  never  the  intention 


got  oenina  nim,  jerKea  uavis'  that  guild  members  against  publication  of  a  pro-  T.v  T* 

e’:^‘ridt7.eS''Sa,';LM“'l!ht  SS'  aragr^ment  reaeh^  aa„e.ah^  or«^„ee  by  “ITaSSslS’.aTE  lE 

neaAyd«,rway.  The  other  man  “Sn"'  ‘  '  PuMieatioa  of  oXaaee.  is 


Jrn  "T,Je";ifen£=pah.iea-  r4« hat ■;;;;sreaS  Irfc 


caraed  Davie,  aad  cut  him  tour  thTTy  ^  Z^h  to  “»»  -7--  prot^  r-v  'I-v-  C 


times  across  the  face.  The  at¬ 
tackers  then  ran,  shouting: 
“Now  look  in  the  mirror.” 


tal  officials  said  he  probably  suf¬ 
fered  delayed  shock. 


Double  Citation 


n  axi^r  a  tnree-uay  suspen-  — — — — ^  ^  emnmeat  agency’s  right  to  have  LouL 

^sues  in  the  dispute  included  coming  effective  by  preventing  ™  S  Tn 

iv^  iooK  m  me  mirror.”  ^  publication.  (E&P,  Aug.  16, 

The  cuts  were  shallow  and  ®  ;„c,.aoc.a=  nap-e  I'll  right  to  seek  and  get  inlorma-  jer  th 

Mr.  Davis  retarded  to  ttc  Daily  SI™  tS  pto^Ll?  hours  The  .;strammK  order  had  ““/TylT ‘SedJ'T. 

work  and  overtime  pay.  h^a^M  as  a  violation  of  aSj^St^sllS 

b  T  ww.  .  ThA  Rlnfyn,ir,Jty,r,  Tft>vni^  TOI0  limited  to  dealing  with  lieved 

ancher  Is  Fined  .  , ^  ,.  an  information  bureau.  Russia 

or  Hitting  Editor  after  Judge  Charles  Ratts  the  revised  jwlicy 


Rancher  Is  Fined 
For  Hitting  Editor 


governmental  subject  and  should  jays  c 
not  be  limited  to  dealing  with  Reved 
an  information  bureau.  Russia 

Basically,  the  revised  policy 


Houghton,  Mich. 


Cleburne,  Tex.  ciearea  cit 
A  ranch  foreman  was  fined  publication 


cleared  city  officials  to  order  newsmen  i^y  seek  m- 

'  formation  and  get  it,  from  any- 


Members  of  the  Michigan  $25  plus  about  $100  costs  for 
League  of  Home  Dailies  pre-  beating  and  kicking  the  editor 


sented  a  plaque  to  John  W.  Rice,  of  the  Cleburne  Times-Review.  Fishing  Casualty 


publisher  of  the  Houghton  Min-  Grady  York,  39,  was  found 


one  in  the  commission  without 
first  clearing  it  with  the  infor¬ 
mation  division.  This  was  the 
point  objected  to  by  reporters 


Hollywood,  Calif,  as  it  was  written  in  Mr.  Steen’s 


ing  Gazette,  commemorating  the  guilty  of  assault  and  battery  on  Despite  a  broken  ankle  and  original  statement.  It  was  con-  L  ,, 


paper’s  100th  anniversary  and  Jack  Proctor  who  was  attacked  ^  j^jg  Harlan  G.  ceded  at  the  meeting  the  state- 

Mr.  Rice’s  35  years  in  the  news-  in  a  cafe  July  26  after  he  had  palmer  Jr.,  publisher  of  Holly-  ment  was  “ambiguously  writ- 


paper  business. 


UNBERSTANDING 


...  by  one  who  has  been  rk.  »  r  d 

+U-V.  V.  1  •  ui-  1.  thit  of  Retirement 

through  a  sale  in  a  publisher's 

shoes.  ’Tho  you  hate  to  even  9.?^ 


report^  the  court  testimony  of  Citizen-News,  hobbles  on  ten.” 

York  during  a  hearing  on  the  crutches  up  a  flight  of  stairs  , 

will  of  J.  E.  Sexton,  oil  and  ^  j^jg  Mr. 

ranch  man.  Palmer  broke  bones  in  his  IVamA^ 

•  ankle  while  on  a  deep  sea  fishing  Columnist  Named 

Out  of  Retirement  trip.  Editorial  Director 


Editorial  Director 


shoes.  ’Tho  you  hate  to  even  ^  Cincinnati 

.J  ..  ,  ,  Charles  R.  O  Neill,  former  rp  .^|  _ _ j 

consider  It,  a  sale  may  be  pru-  pg^eral  building  reporter,  who  ^nal  Postponed 

dent.  Discussion  of  your  re-  retired  from  the  Times-Star  be-  Sei 


quirements  in  the  confidence  fore  it  was  merged  with  the 
you  desire.  Post,  just  couldn’t  stay  retired. 


Vancouver,  B.  C. 

•  1  r»  .  J  Columnist  Jack  Scott  has  been 

rial  Postponed  editorial  director  of  the 

Sedalia,  Mo.  Vancouver  Sun,  Publisher  Don- 
The  trial  of  Stanton  Hudson,  aid  Cromie  siaid.  Mr.  Scott  will 


During  Inland  Press  available  He  was  appointed  by  U.  S.  Dis 
i  T\  1  TT  i  1  trict  Judge  John  H.  Druffel,  ar 

at  Drake  Hotel  m,.  ruMvvui  — „  ’ 


JOHN  A.  PARK.  JR. 


Media  Broker 

Financial  Contyltant 
18t5  McBonaW,  Ralci|h,  N.  C. 

5S 


Pest,  just  couldn’t  stay  retired,  editor  of  the  Sedalia  Times,  be  in  charge  of  all  editorial  op- 
and  now  is  a  bankruptcy  trustee,  charged  with  trespassing,  was  erations  of  the  newspaper. 

He  was  appointed  by  U.  S.  Dis-  post^ned  recently  on  Mr.  Hud-  The  post  of  editorial  director 
trict  Judge  John  H.  Druffel,  an  son’s  motion  to  dismiss  the  is  a  new  one.  C.  H.  MacKay 
old  friend.  Mr.  O’Neill  once  was  charges.  The  62-year-old  editor  remains  as  associate  editor  and 
Post  amusement  editor,  later  crusaded  for  months  to  force  Himie  Koshevoy  as  managing 
publicity  representative  of  the  city  officials  to  arrest  him.  He’s  editor. 

local  Republican  organization,  fighting  against  a  ban  on  public  Mr.  Scott’s  column  “Our 


I  and  for  years  Times-Star  politi- 
TE  3-3018  \  cal  reiiorter. 


fishing  at  the  municipal  reser-  Town”  has  appeared  in  the  Sun 
voir.  since  1946.  It  will  be  dropped. 
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Germany’s  top  news  stories  of 
he  last  26  years  were  discussed 
)y  some  former  top  correspond- 
fflts  who  covered  those  stories 
it  a  "Berlin  Correspondents’ 
^ight”  dinner  panel  at  the  Over¬ 
seas  Press  Club  Sept.  26. 

John  MacVane  pointed  out 
hat  it  was  exactly  20  years  ago 
hat  night  on  which  Hitler  made 
I  speech  that  really  began 
iPorld  War  II,  although  a  year 
)f  comparative  peace  followed  it. 
5e  played  records  of  some  of 
litler’s  speeches  and  of  broad- 
sasts  about  the  Munich  peace 
jact  by  Max  Jordan,  now  a 
nonk  in  Germany,  William 
Shirer  and  others. 

Richard  Hottelet,  who  pre- 
lided,  had  Otto  Tolischus  de- 
icribe  the  first  big  story  he 
covered  in  Germany — the  Mun¬ 
ich  putsch  in  November,  1923. 
Be  described  the  Weirmar  Re¬ 
public  with  the  Nazis  and  Com¬ 
munists  both  fighting  the  Re¬ 
public.  He,  like  many  corre¬ 
spondents,  finally  was  expelled 
from  Germany  by  Hitler. 

Louis  Lochner  described  the 
Senile  Von  Hindenburg  w'atching 
the  Brown  Shirts  marching  un¬ 
der  the  Brandenburg  Gate.  It 
was  said,  perhaps  apocryphally, 
ithat  he  still  was  living  in  the 
days  of  World  War  I  and  be¬ 
lieved  the  Brown  Shirts  were 
Russian  prisoners  of  war. 

Hitler’s  Woman  Enemy 

“The  greatest  woman  enemy 
Hitler  ever  had  wras  Sigrid 
Bchultz,  who  is  on  this  panel,” 
•sserted  Quentin  Reynolds.  He 
Said  he  got  to  Germany  in  1933 
tad  learned  from  his  Jewish 
landlord  that  Miss  Schultz  was 
I  one-woman  underground  who 
twk  great  risks  to  help  get  vic- 
thns  of  Hitler’s  hatred  out  of 
the  country. 

Frederick  Kuh  told  of  the 
turning  ef  the  Reichstag.  Victor 
Bernstein  told  of  the  horror  of 
the  concentration  camps  he 
yisited  with  the  army  in  1945. 
8e  first  went  to  Germany  in 
1938  and  witnessed  the  grreat 
pogrom  of  that  year.  At  one 
toncentration  camp  he  saw  2,000 
todies  in  a  two-mile  area. 

“As  we  sit  here  tonight  drink- 
■'g  beer  imported  from  Ger- 
Otay  and  listening  to  German 
oosic,  let’s  not  lose  our  per- 
Pective  but  let  us  remember 
te  6,000,000  Jewish  victims  of 
'’taism,”  he  urged. 

Pierre  Huss  said  he  saw  Hit- 
SDITOR  &  PUBLISHER 


ler  dance  one  of  his  infamous 
jigs  in  January,  1936,  when  he 
won  99%  of  the  votes  in  his 
rigged  election.  “I’ll  now  re¬ 
juvenate  Europe — I’ll  do  what 
Napoleon  failed  to  do,”  Hitler 
was  quoted  as  saying.  William 
Shirer,  who  has  been  studying 
millions  of  words  of  official  Ger¬ 
man  documents,  said  the  records 
reveal  that  correspondents  knew 
little  of  what  was  going  on  be¬ 
fore  the  war  and  diplomats  knew 
less.  He  said  Hitler  called  in  his 
generals  to  the  Chancellory  on 
Nov.  5,  1937,  and  told  them  in 
secret  he  was  going  to  war. 

Mimich  was  the  fruition  of 
long  policy,  of  a  secret  society 
of  German  officers  formed  in 
1918,  Sigrid  Schultz  said.  “You 
can’t  take  the  story  piecemeal 
and  you  have  to  study  history 
more  closely,”  she  observed. 

Wes  Gallagher,  who  went  to 
Germany  after  the  war,  de¬ 
scribed  Field  Marshal  Mont¬ 
gomery’s  book,  soon  to  be  pub¬ 
lished,  as  an  unusually  frank  ac¬ 
count  of  the  war  that  does  not 
spare  generals  or  other  notables. 
He  said  “Monty”  argues  the 
Allies  could  have  hit  Berlin  in 
1944  and  ended  the  war  a  year 
earlier  and  that  Vienna,  Prague 
and  the  Balkans  could  have  been 
taken  by  the  Western  forces  in¬ 
stead  of  leaving  them  as  prizes 
for  Russia-  The  Nuremberg 
trials  were  described  by  Howard 
K.  Smith.  Lt.  Gen.  William  Tun- 
ner  described  the  work  of  the 
air  lift  to  relieve  Berlin,  as  did 
Walter  Rundle. 

Serving  on  the  reunion  com¬ 
mittee  of  the  Overseas  Press 
Club  were  Ed  Cunningham,  Miss 
Schultz  and  Mr.  MacVane. 

• 

Improved  Research 
Service  Is  Sought 

Reports  from  special  commit¬ 
tees  call  for  improvement  in  the 
service  of  the  ANPA  Research 
Institute. 

Coordination  of  all  of  the 
available  services  in  the  news¬ 
paper  business  and  greater  use 
of  information  are  recommended 
by  the  Laboratory  Evaluation 
Committee  and  Production  En¬ 
gineering  Committee. 

Lisle  Baker  Jr.,  president  of 
ANPA  Research  Institute,  Inc., 
said  the  reports  have  been  re¬ 
ferred  to  the  executive  commit¬ 
tee  “to  go  into  the  details  with 
the  idea  of  bringing  out  a  pro¬ 
gram  that  will  improve  the 
service.” 

• 

H-D  Price  Raised 

Washington 

The  Washington  Daily  News, 
Scripps-Howard  six-day  tabloid, 
has  raised  its  home-delivery 
price  from  $1.22  to  $1.30  a 
month  while  holding  the  6c  per 
copy  price. 
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OUTSTANDING  Colorado  Editor 
Award  is  presented  by  A.  Gayle 
Waldrop,  left,  to  Byron  L  Akers, 
managin9  editor  of  the  Colorado 
Springs  Gazette-Telegraph. 


Arkansas  Gazette 
Holding  88,000 

San  Francisco 

Hugh  Patterson  Jr.,  publisher 
of  the  Arkansas  Gazette,  told  a 
newspaper  week  audience  at  the 
Advertising  Club  here  Oct.  1  he 
hopes  the  Pulitzer-Prize  paper 
can  survive  to  lend  a  helping 
hand  in  Little  Rock’s  recon¬ 
struction. 

It  is  encouraging,  he  said, 
that  120,000  persons  voted 
against  Governor  Faubus  in  the 
school  integration  battle.  More 
important  than  the  loss  of 
12,000  subscribers  is  the  Ga¬ 
zette’s  retention  of  88,000,  Mr. 
Patterson  said.  Advertising 
supi>ort  has  continued  despite 
boycotts,  but  circulation  ex¬ 
penses  have  risen  sharply. 


J.  T.  Lane  Jr.  Dies 

Dothan,  Ala. 

J.  T.  Lane  Jr.,  general  mana¬ 
ger  of  the  Dothan  Eagle,  died 
Sept.  27  after  a  long  illness.  He 
was  56.  He  had  worked  on  news¬ 
papers  in  El  Paso,  Birmingham, 
Mobile,  Montgomery  and  Colum¬ 
bus  before  becoming  circulation 
manager  of  the  Eagle  in  1936. 
He  became  general  manager  in 
1956. 


Akers  Cited 
For  Devotion 
To  Journalism 

Boulder,  Colo. 

Byron  L.  Akers,  managing 
editor  of  the  Colorado  Springs 
(Colo.)  Gazette  Telegraph,  ha.‘! 
been  named  “outstanding  Colo¬ 
rado  editor”  by  the  University 
of  Colorado  College  of  Jour¬ 
nalism. 

Mr.  Akers  received  the  cita¬ 
tion  here  Sept.  27  from  A.  Gayle 
Woldrop,  director  of  the  jour¬ 
nalism  school,  as  part  of  its 
27th  annual  Newspaper  Week. 

Bert  Hanna,  political  editor 
of  the  Denver  (Colo.)  Post,  was 
named  “outstanding  graduate  of 
the  College  of  Journalism.”  He 
has  been  with  the  Post  since 
1931. 

Four  Chairs 

A  1921  graduate  of  the  U.  of 
C.,  Mr.  Akers  has  filled  foui- 
editors’  chairs  on  the  Gazette 
Telegraph :  sports,  wire,  city 
and  managing.  He  has  been 
with  the  paper  for  35  years  and 
managing  editor  since  1949. 

“He  has  demonstrated  out¬ 
standing  qualities  in  the  news 
area,”  the  citation  said.  “No 
Colorado  newspaperman  is  more 
devoted  to  his  work,  gives  more 
time  and  thought  to  it.” 

Mr.  Hanna  has  become  known 
as  a  “fearless,  persistent  re¬ 
porter  who  never  betrays  a  con¬ 
fidence  or  holds  back  a  legiti¬ 
mate  story,”  his  citation  read. 
“He  is  unafraid,  resourceful 
and  determined,  but  fair.” 

Other  awards  were: 

Community  Service — Greeley 
Tribune,  the  fifth  time  for 
several  civic  projects;  Aspen 
Times,  for  a  10-article  sympos¬ 
ium  on  the  school  system. 

Editorial  Writing — John  S. 
Gilmore,  Nucla  Forum. 


When  there  are  decisions  to 

be  made  in  the  sale  or 

purchase  of  newspapers,  radio  or  television  stations. 

consult  the  nationwide  staff  of  Blackburn  A  Company. 

Experience  insures  correct  quality  transactions. 

(ijfacLLutn  & 

(' 

y^ompan^ 

radio— TV— NEWSPAPER  BROKERS 
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iaaej  W.  BUckkurn 
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333  N.  Michigan  Are. 

STerlini  3-4341 
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California  Bank  BMf. 
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President’s 
Newspaper 
Week  Salute 


Paper-School 
Staff  Swaps 
Are  Proposed 


classif  1^  section: 


Benefit  from  our  Vast  News|>aper  Audience 


Washington 
President  Eisenhower  issued 
these  greetings  to  the  press  on 
the  occasion  of  National  News-  Boulder,  Colo, 

paper  Week:  Exchange  of  work  for  a 

“A  strong  society  of  free  men  period  by  a  journalism  school 
must  be  kept  fully  informed,  faculty  man  and  a  newspaper- 
Liberty  can  flourish  only  in  the  ^as  proposed  by  Irving 

climate  of  truth.  Billiard,  editorial  \mter,  St. 

“In  our  American  tradition  Louis  (Mo.)  Post-Dispatch,  in 
much  of  the  burden  for  making  aJi  address  here, 
known  the  affairs  of  the  day  Mr.  Billiard  on  Sept.  27  de¬ 
falls  upon  the  newspapers  of  livered  the  sixth  annual  Ralph 
the  nation.  With  thorough  and  Grosman  Memorial  Lecture  at 
fearless  inquiry,  with  clear  and  the  27th  annual  CJolorado  News- 
responsible  reporting,  the  press  paper  Week  at  the  College  of 
renders  a  fundamental  service  Journalism,  University  of  Colo- 
to  the  citizens  of  our  Republic,  rado. 

“Each  ye«,  during  National  .q  suggest  that  both  faculty 
New^spaper  Week,  I  am  glad  to  newspaper  men  leave 

send  greetings  to  the  members  their  positions  from  time  to 
of  the  press.  Our  nation  and  time  for  temporary  assignments 
all  its  i^ple  are  more  than  elsewhere,”  said  Mr.  Billiard, 
ever,  in  these  critical  times,  de-  “What  I  suggest  is  that  both 
pendent  upon  those  newspaper  sides  now  consider  exchanging 
sten^rds  which  separate  the  selected  iiersonnel  from  time  to 
significant  from  the  sensational,  time  on  a  man  for  man  basis, 
scorn  half  truths  and  rumor,  -phe  suggestion  is  that  Univer- 
and  insider  their  profession  gjty  A  arrange  to  send  a  faculty 
for  whatsit  basically  is:  A  pub-  to  Newspaper  B  in  ex¬ 
ile  trust.  change  for  a  Newspaper  B  staff 

•  member  who  would  replace  the 

Cowles  Sells  Large  faculty  member  thus  absent 

Florida  Realty  Tract  regular  post  at  Uni¬ 

versity  A. 

General  Bevelopment  Corpor¬ 
ation  has  acquired  “River  Park,”  Simple  Plan 

the  real  estate  development  on  ,,,  ,  _  ,  . 

the  east  coast  of  Florida  just  }^ove  I  kave  not  made  this 
south  of  Ft.  Pierce  that  has  been  complica^  for  noting 

owned  by  a  subsidiary  of  Cowles  ^  simpler,”  he  add^. 

Magazines,  Inc.  suggestion  is  just  this: 

General  Bevelopment  Corpor-  agre^  period  a 

ation  has  acquired  also  from  semester  or  an  a<»demic  year- 
Gardner  Cowles  and  his  associ-  ^  ^  news^per 

ates  all  the  stock  of  two  real  change  places,  each  to  do 

estate  investment  companies  work  of  the  other, 
which  held  5,500  unimproved  ad-  Mr.  Billiard  pointy  out  that 
joining  acres.  Mr.  Cowles  will  one  of  the  difficulties  in  ar- 
become  a  director  and  substan-  ranging  absences  now  is  that 
tial  stockholder  in  General  Be-  they  are  on  a  one-way  basis  and 
velopment  Corporation.  a  short-term  replacement  must 

Mr.  Cowles  is  president  of  he  arranged.  This  upsets  exist- 
Cowles  Magazines,  Inc.  inp  personnel  arrangements  anc 
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Publications  For  Sale 


ANNOUNCEMENTS 


Newspaper  Brokers 


CHART  AREA  2  weekly,  troi^ 
$46,000,  circulation  2,350,  town  i 
3,000.  Favorable  printing  contract  Iii| 
plant.  Priced  at  $26,000  for  qiil 
sale.  Terms.  Writ*  Box  4126,  Edih 
&  Publisher. 


•k  ir  PERSONAL  Service  backed  by  30 
years’  experience  in  the  West.  Stypes. 
Rountree  &  Co.,  626  Market  St.,  San 
Francisco  5,  California. _ 


OONFIDENTLAL  INFORMA'nON 
Daily  NewBpai>er  Properties 
W.  H.  Glover  Oo.,  Ventura,  Calif. 


SALES-PURCHASES  handled  with  dis¬ 
cretion.  Write  PublMiers  Service,  P.O. 
Box  3132,  Greensboro,  N.  C. _ 


owner  ” 
tdence  1 
4  riiblii 


THE  DIAL  AGENCY 
"Ajnerica’a  No.  1  Newspaper  Broker" 
16  Waverly,  Drtroit,  Mich.  TO.  6-6864. 


rTS  NOT  the  down  payment  that 
buys  the  newspaper — it’s  the  person¬ 
ality  and  aldlity  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  192 _ Mt.  Pleasant,  Mich. 


WANT! 

cniQUt 

Bm  381 


CALIFORNIA  and  Arizona  are  still 
booming.  We  specialize  in  newspaper 
properties  in  these  areas.  We  invite 
your  inquiries.  GABBERT  &  HAN¬ 
COCK,  3709B  Arlington  Ave.,  River¬ 
side,  California. _ 


DAKOTAS  COUNTY  SEAT  WEEKLI 
Unopposed,  $36,000  class,  stats  e./ 
available.  Bailey-Krehbiel,  Box 
Norton,  Ks.  _ 


WE  HANDLE  enly  proven  prepertiea 
in  flourishing  mid- west.  Herman  Koch, 
2923  Virginia  St.,  Sioux  City.  Iowa. 


GRAND  old  county-seat  weekly  in  i 
growing  6,000  town  in  Chart  Area  t- 
Price  $83,000  including  valuable  be"’ 
ing.  Sub^ntial  cash  required.  Trc 
erties  like  this  are  scarce;  please 
fully.  The  DIAL  Agency,  16  Wavtrb 
Detroit  3,  Mich. 


MAY  BROTHERS,  Binghamton,  N.  Y. 
Established  1914.  Newspapers  bought 
_ and  sold  without  pubiicity. _ 


APPRAISERS  of  newspaper  and  com¬ 
mercial  printing  plants.  Court  experi¬ 
ence.  Newspaper  Service  Company,  601 
Ga.  Savings  Bank  Bldg.,  Atlanta,  Ga. 


OLD  ESTABLISHED  New  Jens 
weekly  close  to  New  York  City,  siO 
out  plant.  Has  grossed  op  to  $70,W 
and  under  .  operation  of  ailing  i 
lisher  has  earned  $15,000  to  $19, M  4 
per  year.  Price  $30,000  with  $16,M  I 
cash.  Other  properties  with  down  pit  ^ 
■  . .  $186,000.  P* 


WESTERN  NEWSPAPERS 
Joseph  A.  Snyder,  12163  W.  Wash¬ 
ington  Boulevard,  Los  Angeles  66, 
Calif.  Day  or  Nlte  Phone;  EX  1-5288. 

_ Newspaper  Appraisers _ 

NEWSPAPER  VALUATIONS 
Tax  and  ail  other  purposes. 

Over  146  valtutions  to  date. 
Dailies  from  coast  to  coast. 
Ebci>erienced  court  witness. 
Comprehensive  reports  made. 
Many  have  been  made  by  mail. 

A.  S.  VAN  BENIHUYSEN 
446  Ocean  Avenue,  Brooklyn,  N.  T 

Publications  For  Sale 


ments  of  $3,000  to  _ _ 

Ushers  ^rvice,  P.O.  Box  3132,  Grset 
boro,  N.  C. 


Advertising  Rates  i 

CLASSIFIED  ! 

Line  RoHs  EACH  CONSECUTIVI  | 
IstorNea 

SITUATIONS  WANTED  (Payable  witli 
order)  4  tlmei  9  ^  per  line  EACH 
Iniertlsn;  3  times  9  55c;  2  O  60t: 
1  9  C5e.  Add  20c  for  Box  Ssrria 
JOB  APPLICANTS  may  hare  a  topih 
of  printed  employment  application  forsi 
by  send  Ini  telf-sddretscd  Be  stampel 
envelope  to  E&P  ClassHled  Dept 
ALL  OTHER  CLASSIFICATIONS: 
4  timet  8  95c  per  lino  EACH  intertiie: 
3  timet  9  $1.00;  2  timet  8  Sl-OS; 
1  8  $1.10.  3  lint  minimum.  Add  2k 
for  Box  Service. 

SI.OO  SERVICE  CHARGE  FOiR  AIRMAIt 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  WedMtdsy,  4  p.m. 


COOL  GAUFORNXA  SEDLOOAST 
weekly  grossing  $65,000,  fine  rural 
location.  Adequate  plant,  good  growth 
area.  Fine  climate.  Price  $56,000,  in¬ 
cluding  receivables,  $20,000  down. 

SOUTHWESTERN  WEEKLY  (3HA1N 
grossing  $16,000,  pries  $80,000,  $20,000 
down.  Fine  plant,  about  $9,000  in  real 
estate,  rumi  area,  healthful  climate. 


SOUTHEAST  MONOPOLY  MARKET 
Newspapers  and  66%  interest  Radio 
Station.  $160,000,  29%  down  payment. 
CHAPMAN  COMPAITY,  1182  West 
Peaehtree,  Atlanta,  Georgia;  33  West 
Mlcheltorena,  Santa  Barbara,  Califor¬ 
nia;  1279  Avenue  of  Americas,  New 
York,  N.  Y. 


OFFSET  oommunity  weekly,  fine  faclll- 
tiee,  famcau  town,  2  hour  drive  from 
New  York  Cnty ;  full  price,  $22,000, 
terms.  Box  4023,  Eklitor  A  Publisher. 


DISPLAY  RATES 

Agate  16  13  26  52 
Lints  Timt  Timet  Timet  Timet  Tine 
564  $510  $430  $405  $370  $330 
282  290  240  228  210  190 
141  165  140  128  123  UO 


WESTERN  COLORADO 
Ebcclusive  offset  weekly.  Good  shop 
help.  Priced  way  under  $31,000  gross. 
$8-10,006  down.  Box  4039,  Editor  A 
Publisher. 


hhon 

ttlar] 

Tison 


IF  you  have  been  considering  the  pur- 
ehaae  of  a  western  weekly  or  daily 
anywhere  in  the  United  States  see  os 
first  I  We  offer  an  cutstanding  list  of 
profitable  properties  in  every  price  and 
gross  class. 

JACK  L.  STOLL  A  ASSOCIATES 
Newspaper  Brokers 
6381  Hollywood  Blvd. 

Hollywood  28,  (btlifomia 


Editor  &  Publisher 

1700  Times  Tower  N.  T.  36,  N. 
Pheae  Btyoab  9-3052 
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ANNOUNCEMENTS 


Y  SOLID  weekly  operation  grross- 
$64,000  plus.  Located  in  a  wealthy 
beautiful  resort  area  of  the  upper 
Lakes  re^on.  About  $15,000 
handles.  Please  write  fully  to 
DIAL  Asency,  16  Waverly,  De- 
S,  Mich. 


m 


Business  Opportunities 


WAKTBD  —  AGENTS  to  regreaspt 
Esiqua  and  profitable  artists’  service. 
Box  3816,  Editor  &  PublisOier. 


- Iashop  window  in  morocco 

^ELTIji  Advertise  your  products  in  the  MO- 
Jta  «"|SEOOCAN  courier,  the  English  lan- 
>ox  KjSjusge  newspaper  read  by  high  income 

_ jreiidents,  travellers  and  holidaymakers 

naustrs-i  “  f**®  Kteat  free  port  of  Casablanca. 
i-wedd)|  B  shop  window  for  Your 

.X  4!U  Eworts. 

Loudon  Representatives: — 

Publishing  &  Distributing  Co.  Ltd. 

I  177,  Regent  Street,  London,  W.I. 

NEW  OWNERS  Prescott,  Arizona, 
Courier  want  to  lease  (would  sell)  a 
going  commercial  printing  department. 
Hat  above  average  equipment  and  a 
history  of  some  big  years.  Plenty  room 
.(or  growth  in  growing  city  in  second 
'  (iat«t  growing  state.  Applicants  must 
J™  be  able  to  submit  references  showing 
>  $7().W  ;  ability  to  make  a  commercial  printing 
I  plant  prosper.  Prescott  is  the  city  to 
.,,„3^hich  people  come  to  improve  their 
1  I16,llljhjalth.  Write  Don  Soldwedel,  Pres- 
Arizona. 

10.  P«h  1 


NEWSPAPER  SERVICES 


Press  Engineers 


\  UPECO,  INC. 

SPECIALIZING  IN  DUPLEX 
1  AND  OTHER  FLATBED  WEBS. 

!  WE  MOVE  AND  ERECT  ANYWHERE 
Box  355.  Lyndhurst,  N.  J. 

!  PHONE  GENEVA  8-3744 


“iiV* 

MACmNERY  and  SUPPUES 
Complete  Plants _ 

ffiVERAL  COMPLETE  NewagMipu’ 
aiRMAiL  suitable  for  weeklies  or  sinall 

:n  Also  individual  pieces.  Write 

:o  At^Lnaboot  your  requirements.  Flnanetng 
t  available.  MIDWEST  MATRIX  * 

ilUGHINERY  MART.  Ine.,  838  Ply- 
laenth  Ot..  (%icago  B,  Hlinoia. 


Composing  Room 


imposing  room  foreman  with 

^•termination  to  carry  out  fadr  man- 
i**went  policies.  Day  shift  supervision 
*■>0  responsibility  for  night  side.  Qty 
°y®r  100,000  population.  Chart  Area  2. 

union  problems.  Excellent  fringe 
“tefits  for  journeymen  and  super- 
uw's.  Challenging  job  with  excellent 
Wary  and  future  for  man  with  super- 
^ry  experience  in  newspaper  corn¬ 
icing  room.  Give  full  details  in  first 
ffler.  Box  4223,  Editor  &  Publisher. 


MACHINERY  and  SUPPUES 


Auction  Sale 


AUCTION  SALE!! 

(Piece-meal — ^No  Limit — No  Reserve) 
(Assigned  for  benefit  of  creditors) 

ENTIRE 

PUBLICATION  PLANT  i 

of  Trade  Pressroom,  Inc.  | 

317  S.  CENTRAL  i 

LOS  ANGELES 

THURSDAY.  , 

OCTOBER  23rd  I 

starting  at  9:30  am 

COMP.  ROOM:  3  UNOS,  34  maga¬ 
zines,  mats;  LUDLOW,  4  cabinets 
mats;  surfacer;  cabinets  type;  Glider 
saws ;  galley  cabinets  rotary  miterer; 
48x69  Craftsman  lineup  table;  #9  plate 
gage;  router;  planer;  jig-saw ;  Mashek 
form  truck ;  Vanderoook  4-‘r  press ; 
Hamilton  steel  stones  with  galleys ; 
chase  racks;  TONS  LINO  METAL; 
remelt  furnace;  water-cooled  molds, 
etc. 

PRESSROOM:  9  MIEHLE  CYLIN¬ 
DERS.  FEEDERS,  EXTENSIONS  (5/0 
special:  6/0:  2/0;  #1:  #3;  #4);  187 
assorted  chases;  lioneycomb  bases; 
trucks;  tables;  racks;  cabinets,  etc. 
ROTARY  PRESSROOM:  62"  SCOTT 

ALL-SIZE  ROTARY  WEB  PRESS, 
feeds  rolls  and  delivers  flat  sheets  any 
length  or  width  using  book  or  new? 
stock ;  an  ideal  catalog  press;  com¬ 
plete  stereo  equipment.  Can  use  rub¬ 
ber  .lates  or  electros. 

OFFSET  DEPARTMENT:  64" 
MIEHLE;  62"  SCOTT  PRESSES;  24" 
precision  camera:  20x24  vacuum  frame; 
66x78  Douthitt  vacuum  frame;  lamps; 
whirler;  cabinets;  racks;  lift  trucks; 
sinks;  stripping  tables,  etc. 

BINDERY;  9  FOLDERS  (Dexters- 
Clevelands)  up  to  46x66  quad;  Lawson 
3-knife  trimmer;  Seyboid  S-knife  trim¬ 
mer;  38"  and  60"  cutters;  2)  Christen¬ 
sen  gang  stitchers;  flat  cover  gluer; 
bundling  presses ;  Bunn  tying  ma¬ 
chines;  stitchers;  drill,  banding  ma¬ 
chines;  lift  trucks;  Economy  stacker 
(10-ft  lift)  ;  etc. 

MACHINE  SHOP:  Air  compressors; 
drills ;  grinder;  tools;  benches:  spare 
motors;  exhaust  fans ;  blowers ;  heat¬ 
ers  ;  Economy  paper  balers ;  steel 
lockers ;  hardware ;  fluorescent  fixtures; 

I  etc. 

FINE  OFFICE  EQUIPMENT:  Steel 
desks,  chairs;  tables;  electric  type¬ 
writers  and  adders ;  files ;  safe;  time 
clocks;  paging  call-system;  etc. 

Call/Write/Wire  for  brochure. 

DAVID  .  MILTON  J.  1 

WEISZ  ^  WERSHOW 

840  San  Julian  7213  Melrose  Ave. 
MAdison  4-8006  WEbster  3-8541 

AUCTIONEERS 
;  LOS  ANGELES 


Nesosprint 


NEWSPRINT  —  All  Sixes. 
BEHRENS  PULP  A  PAPER  CO. 
70  K.  a  SA.  N.  Y..  N.  Y. 


NEWSPRINT 

BUYING  — SELLING 

BUNGE  PULP  A  PAPER  CO. 

46  W.  48  SA.  N.T.  88.  JU  2-4880 1  S-4H7S 


Press  Room 


MACHINERY  and  SUPPUES 


Press  Room 


BOSTON  GLOBE 
HOE  PRESSES 

2— OCTUPLE  Presses  (1937-1932) 

2 — DOUBLE  Sextuple  Presses 
1— OCTUPLE  Press 

ALL  Steel  Cylinder,  Roller  Bearing  j 
Units  with  Hoe  Patent  Ink  Pumps,  ] 
Double  Folders  with  C-H  Omveyors, 

3  Arm  Reels  with  Automatic  Tensions,  ] 
Portable  Color  Fountains.  ] 

PRICED  FOR  QUICK  SALE  ! 

ONE  YEAR  FOB  REMOVAL 

BEN  SHULMAN  ASSOCIATES  i 

60  E.  42  SA  N.  Y.  17— ox  7-4690 

DUPLEX  16-Page  Tubular  2/1  model 
arranged  for  color;  GOSS  3  Units  &  , 

Folder  22%  cutoff;  SCOTT  6  Units  A  ' 
Folder  23-9/16  cutoff;  7  Cline  3  arm  * 
Reels ;  Stereo  Machinery.  John  Griffiths  ' 
Co.,  Inc.,  416  Lexington  Ave.,  New  < 
York  17,  N.  Y. _  , 

EIGHT  GOSS  UNITS  ' 
Arch  Type,  Straight  Line  i 

nL#ORIDA  location.  In  operation  every 
day.  New  silent  chain  drive  ink  mo¬ 
tions  with  roller  bearings.  New  roller 
bearings  on  plate  and  impression  cyl¬ 
inders,  Allico  on  form  rollers.  Two 
double  folders  and  formers,  each  64 
pages  straight,  80  pages  collect.  Cline- 
Westinghouse  group  drive,  2  lOOHP,  1 
60HP  220v  60c  3-phase.  'Three  seta 
angle  bars.  Si>eed  33,000  straight-run 
papers  per  hour,  Hoe  automatic  ten¬ 
sion  fe^,  no  reels.  Three  heavy-duty 
Cutler-Hammer  conveyors,  new  in 
1962  (detailed  conveyor  data  on  re¬ 
quest )  Press  partially  equipped  with 
new  Hurletron  automatic  register  con- 
troU.,  motorized  compensators  2  in  arch 
and  8  between  units;  6  Gosh  portable 
single  and  double  color  fountains. 
Cline-Capitol  stereo  plate  conveyor  and 
reel-room  track  system.  AH  folders  and 
drive  thoroughly  overhauled  in  last 
year.  New  gears  on  horizontal  and  ver¬ 
tical  drives,  new  thrust  bearings  on  all 
cylinders.  All  pipe  and  lead-in  rollers 
and  folder  rollers  on  new  ball  bear¬ 
ings.  Complete  stock  of  extra  runner 
rollers.  Press  in  first-class  condition 
and  may  be  seen  in  operation  daily. 
Stereotype  plant  optional.  Wood  stand¬ 
ard  pony  plater.  Wood  Aton  electric 
pot  and  controls  and  Wood  color-plate 
pre-register  machine  available.  Hurle¬ 
tron  and  stereotype  equipment  extra. 

PRKTE  $100,000  as  is  where  is  on 
terms  to  suit;  Will  finance.  All-around 
photos  available. 

MAY  BROTHERS 

Equipment  Division 

[  _ Binghamton.  N.  Y. _ 

PRESS  MOTOR  DRIVES  of  26.  40. 
50.  60,  76.  100.  160  H.P.  A.C.  Georgs 
C.  Oxford,  Box  908,  Boise,  Idaho. 

Availabls  lats  Septsanber 

4  or  5  UNITS  HOE— 23  8/18*  cutoff. 

POUR  UNITS  ‘‘Condssitsd  Pattern” 
arch  type,  roller  bsarings  on  eyiinders, 
Hos  spray  fountains,  doable  folders 
shaft  driven,  subway  delivery  from  off 
side  to  single  C-H  oonvoysr.  substruc¬ 
ture  two-roll  positions  for  88  inch  di¬ 
ameter  rolls.  Hoe  automatie  tensiona, 
two  (Tutler-Hammer  ISS  HP  two  mo¬ 
tor  drives  ball  besiring  228  v  8  ph  80 
eyelas  AO,  pressntiy  geared  82,800. 

Makes  good  84-82  page  press. 

SOLD  with  or  withoot  Hm  Z  i>attam 
unit  on  similar  substructure,  giving 
80-40  pages. 

NOW  IN  operation.  Must  be  sold  and 
moved  late  September.  Unit  transpor¬ 
tation  bases  available,  Prees-roem  has 
erase  rail  for  easy  handling.  Price 
most  modemte. 

W.  B.  Pape— Waterbury  Republican 
and  American — Waterbury  20,  Conn. 
PL  4-0141 


MACHINERY  and  SUPPUES 


Press  Room 


AVAILABLE  NOW 
4  UNIT  GOSS 

23%"  CUT-OFF 

82-84  PAGE,  Arch  Type  Units,  Double 
Folder,  Balloon  Formers,  (k>lor  Hump 
with  Angle  Bars,  Reverse  UniA  6 
Portable  Color  Fountains.  AC  Drive, 
End  Feed  with  Semi-Automatio  Ten¬ 
sions.  Motorized  Hoists,  C-H  Con¬ 
veyor.  , 

Located:  SAN  BERNARDINO 
(CALIF.)  SUN. 

DUPLEX  TUBULARS 

lAPAGE,  2  to  1,  No.  226.  22%'  euU 
off,  30  H.P.  GE  drive,  portable  ink 
fountain,  metal  pot  and  pump,  com¬ 
plete  stereo. 

24-PAGE.  2  to  1,  No.  264,  221%'  oat- 
off,  60  H.P.  GE  drive,  balloon  former, 
2  po^ble  ink  fountains,  metal  pot  and 
pump,  eomidete  stereo. 

Located:  POMONA  (CALIF.)  PROG¬ 
RESS  BULLETIN. 

PONY  AUTOPLATE— 21%'  cuAoff 

WILL  dismantle,  truck  with  our  own 
equipment  and  erect  complete  in  yonr 
plant. 

LOYAL  S.  DIXON  CO.  NEWSPAPEai 
11164  SaUcoy  St  PRESS 

Sun  Valley.  Calif.  ERECTORS 

POplar  6-0610 


8  TO  12  CLINE  2-arm  reels  attached 
to  east  iron  substmcture.  Now  avail¬ 
able.  Trackage,  paper  dollies,  tom 
tables.  Geerge  C.  Oxford.  Box  808, 
^i«e,  Idaho. 

TUBULAR  PRESSES 

1 6  Page  Duplex  Standard 
Tubular  2  to  I  model  press 

40  H.P.,  A.C.,  2  motor  drive,  all 
stereo,  including  chases  and  heavy 
duty  mat  roller.  Available  Jan.  1. 

20  Page  Duplex  Standard 
Tubular  model  press 
Serial  #352 

40  H.P.,  A.C..  £  motor  drive,  all 
stereo  equipment  of  very  latest  de¬ 
sign.  C^ed  router.  Duplex  heavy 
duty  mat  roller  and  chases  included. 
Available  March  15.  1969. 

Above  preeeea  in  A-1  operating  and 
mechanical  condition.  Located  Journal- 
Standard,  Freeport,  Ul.  Can  be  in¬ 
spected  by  pre-arranged  appointment. 
INQUIRIES  INVITED 

INLAND  NEWSPAPER 
SUPPLY  CO. 

422  West  8th  Street 
Ksnsas  City,  Mo. 

Phone  HArrieon  1-5386 


8  PAGE  FLATBED  PRESSES 

DUPLEX,  Model  E 
Located!  MONONGAHELA,  PA. 

8  DUPLEX.  Model  AB 
Located!  SANFORD.  N.  C. 

WOODLAND.  CAUF. 

GOSS  COMET 
Located!  DONORA.  PA. 

BEN  SHULMAN  ASSOCIATES 

88  ■.  81  85.  M.  T.  IT— OX  T-45M 


MACHINERY  and  SUPPUES  i 


Stereotype 


WOOD 

COLOR  PLATE 
PR&REGISTER  MACHINE 
22%'— AC— Uke  new. 

BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St.,  New  York,  N.  Y. 

CURVED  ROUTERS,  curved 
eQuipment,  metal  p^,  Sta-Hi  ma- 
chinea.  Georae  C.  Oxford,  Box  90S, 
Boise,  Idaho. 

ALUMINUM  STEREOTYPE  CHASES: 
12  Duplex  Tubular  speciftcationa  16-9/16 
by  21-7/16  type  paae;  22%  cut-off.  Ten  , 
sinales  plus  pair  doubles,  only  6480  ; 
the  lot.  Changring  9  columns.  Jack  ; 
Moore.  NEWSPAPER  PRODUCTION  I 
OUTFITTER.  660  Eastland,  Berea. 

Ohio. _  1 

FOR  SALE:-  Slightly  used  Acme  One- 
Bite  Etdier.  Good  for  extra  machine 
in  plant  during  volume  line  work. 
Cheap.  Pottsvilie  Republican.  Potts- 
ville,  Pennsylvania.  1 

_ Wanted  to  Buy _ ■ 

NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.  N.Y.  17— OX  7-4690 

Wild,  Buy  for  Cadi.  Complete  Plants 
also  Individual  Machines  and  Equil^ 
ment — anywhere  in  U.S.A. 
PRINTCRAPT  RBPRBSENTATIVES 
277  Broadway.  New  York  7.  N.  Y. 
GOSS  or  DUPLEX  flatbed,  Ludlows, 
linoa.  Plants.  Tompkins  Equipment 
Co.,  712  S.  aark,  Chicago  6,  III. 

TOP  PRICES  for  Plants  Anywhere  I 
GENERAL  PRINTING  EQUIPMENT 
6708  N.  W.  2nd  Ave.,  Miami  87,  Fla. 

NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
TYPESETTING  MACHINES 
TELETYPESETTER  EQUIPMENT 
Ludlows — Elrods — Mat  Rollers 

COMPLETE  PLANTS 

INLAND  NEWSPAPER 
SUPPLY  COMPANY 

422  West  8th  Kansas  aty  6.  Mo. 

WANTED:  8-page  Duplex  or  Goes 
flat-bed.  Advise  serial  no.  and  when 
available.  Northern  Machine  Works, 
823  N.  4th  St.,  Phila.  6,  Pa. 


MAT  ROLLER  and  chase  for  page 
size  16'  X  21*/^'.  Paul  Dickson,  The 
Newsdournal,  Raeford.  N.  C. 


WANTED — Used  G  4  Intertype  or 
Linotype  Model  36.  Call  or  write  George 
H.  Williams.  Spencer  Daily  Reporter, 
Spencer,  Iowa. 


WANTED  12,000,  16  pages  used,  mod¬ 
em  newspaper  plant,  good  condition. 
1014  National  Press  Building 
Washington  4,  D.  C. 


HELP  WANTED 


Administrmtiee 


PUBLISHER  WANTED  by  Deep  South 
daily,  6000  cirmlation.  Must  be  ag- 
^^Msive  in  building  advertising  volume. 
Will  be  allowed  to  buy  16%  owner¬ 
ship.  out  of  earnings.  Tell  full  story 
first  Jetter — age.  education,  experience, 
raiaries  earned  and  desired,  etc.  Write 
Box  64,  Washington  4,  D.  C. 


WANTED:  Newspaper  Accountant  ful¬ 
ly  qualified  all  phases  newspaper  ac¬ 
counting  by  Florida  newspaper.  Able 
to  assume  responsibility.  Write  giving 
full  details  including  compensation  re¬ 
quired.  Box  4132,  Editor  &  PublUher. 


HELP  WANTED _ ! 


Administrative _ 


BXIITOR — General  Manager — expanding 
weekly  newspaper  with  daily  plant. 
Fully  equipp^.  Chart  Area  2.  Box 

4224,  E^tor  &  Publisher. _ 

YOUNG  MAN,  ambitious  to  acquire 
own  weekly  with  a  little  capital  and  a 
hell  of  a  lot  of  hard  work  and  the 
Iiatience  to  conform  to  radically  un¬ 
conventional  policies  of  present  66 
''ear  old  disgustingly  heathy  pub¬ 
lisher  who  intends  to  die  at  the  wheel. 
Will  settle  for  the  best  we  can  get, 
but  if  you  have  not  acquired  re¬ 
sponsibilities  that  require  current  har¬ 
vesting  of  all  of  the  fruits  of  your 
efforts  instead  of  plowing  some  of  them 
back :  are  lean,  not  short  and  cocky ; 
have  sufficient  experience  to  handle 
effitorial  end  and  assist,  direct  and 
spark  business  and  selling  end,  with 
direction  and  guidance  of,  and  the 
minimum  of  training  by,  present 
owner,  you  should  have  the  inside 
track  if  willing  to  gamble  some  time 
until  we  are  both  satisfied  the  arrange-  { 
ment  is  a  mutually  satisfactory  one.  , 
Spayth,  Weekly  Call,  Dunellen,  N.  J.  | 

_ Circulation _ ' 

EXPERIENCED  CIRCULATION  MAN 
to  handle  adult  motor  routes  on  large 
AM  paper.  Terrific  opportunity.  Sala^, 
car  allowance  and  generous  production  i 
bonus.  Furnish  complete  details  ^ffisut 
yourself.  Box  4006,  Editor  A  Publisher. 

CIRCULATION  MANAGER  wanted  for 
Chart  Area  10  daily  of  4,000  circula¬ 
tion  going  to  Tubular  Press.  New 
building  and  much  promotion.  6110 
weekly  and  really  big  bonus  or  6120 
weekly  and  small  bonus.  Box  4133, 
Editor  &  Publirter. _ 

CIRCULATION  MANAGER  for  7,000 
morning  daily,  competitive  field.  Little 
Merchant  Plan,  ABC.  Salary  and  bo¬ 
nus  on  increases.  Give  complete  de¬ 
tails  of  self.  Box  4210,  Editor  A  Pub- 
lisher, _ 

SMALL  COLORADO.  6-day  daily  has 
a  good,  permanent  job  for  an  alert, 
imaginative  circulation  manager.  Little 
merchant,  motor  routes  and  rural  ex- 
tierience  required.  Must  be  able  to 
plan  and  carry  cut  a  program  for  his 
own  department.  Salary,  insurance  and 
bonus  plan.  Box  4203,  Editor  A  Pub¬ 
lisher. 


Classified  Advertising 


CLASSIFIED  MANAGER  for  13.000 
daily.  Excellent  opportunity.  Good 
working,  living  conditions.  Write  D. 
Grandon,  The  Daily  Gazette,  Sterling, 
Illinois. 


Display  Advertising 


HELP  WANTED 


Displmy  Advertising 


LOCAL  ADVERTISING  SOUCITOR. 
Eixiierienced,  selling  and  layout.  26,600 
daily  in  Black  Hills.  Wire  or  phone 
collect.  Daily  Journal,  Rapid  Qty, 
South  Dakota. 


WANTED 

NATIONAL  ADVERTISING 
REPRESENTATIVE 


Weekly  newspaper  in  special¬ 
ized  field,  55,000  paid  circu¬ 
lation,  is  desirous  of  obtaining 
competent  national  advertising 
representative.  Dissatisfied  with 
current  representation.  Write 
Box  4212,  Editor  A  Publisher. 


We  Need 
Two  Display 
SALESMEN 


OUlt  STAFF  of  nine  is  too  small  for 
the  potential  of  this  fine  community 
and  we  want  to  add  two  men.  Our 
need  is  for  one  fully  experienced,  top 
SALEISMAN  who  can  use  Bureau  ma¬ 
terial;  who  can  develop  old  adver¬ 
tisers  and  create  new  ones.  Also  for 
man  who  seeks  display  experience  in 
a  strong,  well  organized  department 
on  a  top  newspaper.  Charles  L.  Nichol¬ 
son,  Advertising  Director,  The  Herald 
and  Reimblic,  Yakima.  Washington. 


MAN  WANTED  for  8  days  a  week  as 
State  desk  roving  reporter,  2  days  a 
week  in  Simrts  department  on  metro¬ 
politan  morning  daily  in  Chart  Area 
6.  Give  background  and  experience  in 
letter  to  Box  8933,  Elffitor  A  Publisher. 


HELP  WANTED 


Editorial 


WIRE  EDITOR  for  metropelitan  ms 
ing  daily  in  Chart  Area  6.  Give  bn 
ground  and  experience  in  letter  to  h 
8982,  Eiditor  A  Publlaber. 
PROGRESSIVE  morning  deep  loe 
daily  needs  telegraph  desk  man  ine 
diately.  Good  salary,  Natchez  Dta 
crat,  Natchez,  Mississippi. 

PRIZE- WINNING  lUlnoia  weekly  gji 
editorial,  advertising  help.  Coabb 
tion  desirable,  but  not  eesential.  k 
conditioned  office,  progressiva  w 
munity,  sala^  to  fit  ability  sad  e 
perience.  Fairbury,  Illinois,  Blsdt. 

SPORTS  WRITER 


ALEIRT,  resourceful  young  man  r. 
can  specialize  in  sports  writing  u 
photography  has  desirable  poeitie 
awaiting  with  live-wire  non-metnn 
tan  Illinois  daily.  Opportunity  to  w 
under  toi>-flight  sports  editor,  libr, 
extra  benefits,  generous  starting  tali.' 
merit  raises,  ideal  working  conditisi 
Ebcperience  or  professional  training , 
sential.  Send  details  of  background,;: 
perience  and  availability,  alto  c!; 
and  pix  samples  to  Box  4134,  Ed:': 
A  Publisher.  Repliee  confidential. 

TWO  wideawake,  thoroughly  sx[- 
enced  reporters  to  replace  non-prod, 
live  dead  wood  on  staff  of  morr..: 
daily.  Top  pay,  good  conditions.  Bz 
erences  will  be  thoroughly  checked.  S 
floaters,  beginners  or  bottle  babli 
Write  or  phone  James  J.  Fox,  nn 
editor,  Jamestown  Son,  Jamettor. 
N.  Y. _ 

WANTED 

MANAGING  EDITOR 

ONE  who  enjoys  developing  l» 
cal  news  in  city  of  imblieation 
and  entire  trading  area.  Also 
supervising  entire  staff.  Write 
full  information  to  The  Pub¬ 
lisher:  Ray  F,  Barnes,  Call- 
Leader,  Elwood,  Indiana. 


TE3R  with  some 


DISPLAY  AD  SALES  opening.  Fine 
opportunity  for  young  hustler  who  can 
sell  and  service  all  type  accounts.  Per¬ 
manent  with  excellent  future.  Com¬ 
plete  details  to  Daily  limes  News, 
Mount  Pleasant,  Michigan. 


PROGRESSIVE  Daily  serving  fast 
growing  49th  state  has  immediate 
opening  in  retail  advertising.  Must 
have  above  average  experience  in  lay¬ 
out,  copy  writing,  ability  to  sell.  Air¬ 
mail  cxpe.'denca  outline,  references,  etc. 
to:  Advertising  Director,  Fairbanks 
IMly  News-Miner,  Fairbanks,  Alaska. 


ADVERTISING  SALESMAN  for  large 
ABC  weekly.  Write  giving  experience 
and  wagr  requirements.  The  Wildwood 
Leader,  Wildwood,  N.  J. 


DISPLAY  SALESMAN.  13,000  daily, 
northern  Illinois.  Write  D.  Grandon, 
The  Daily  Gazette.  Sterling,  Illinois. 


WANTED  Display  Advertising  Sales¬ 
man  for  didly  paper  with  300,000  trade 
area.  This  paper  is — and  you  also  must 
be  established  and  growing.  Good  op¬ 
portunity  and  many  fringe  benefits. 
Contact  Jack  Albee,  Advertising  Di¬ 
rector,  Laredo  Times.  Laredo,  Texas. 


LAYOUT  and  COPYWRITER  for  large 
combination  daily  in  Chart  Area  4. 
Must  be  experienced.  Early  oppor¬ 
tunity  for  advancement  to  department 
supervisor.  Furnish  samples,  complete  I 
information  and  starting  salary  to  Box  I 
4202,  Elditor  A  Publisher.  I 


Uae  CHART  AREA  Number  in  Ad  ropy  for  showiiic 
LOCATION  without  IDENTIFICATION 

EDITOR  8C  PUBLISHER  for  October  4,  19 


HELP  WANTED 


Free  Lance 


fgIS  LANCBRSI  Sell  your  photos  to 
lk(  hue  house  orsen  market.  4,000 
ggmpaay  masasinea  buy.  Payment 
fnm  $10  to  $100  for  ainsle  pictures 
■ad  eaptlans.  Free  information.  Gebbie 
fnm  Pictures,  161  W.  48th,  N.Y.C. 


COMBINATION  Pressman-stereotypei 
(zperienoed  on  Koenig  &  Bauer  high 
ipeed  unit  type  newspaper  press.  Box 
4111,  Editor  A  Publisher. 


PHOTOGRAPHER-NEWSMAN.  Take 
pictures,  run  darkroom,  some  report¬ 
ing  and  desk  work.  Car  necessary; 
euneras  supplied.  Will  consider 
finner.  Immediate  opening.  Contact 
Editor  Michael  de  Sherbinin,  Valley 
News,  Box  70,  White  River  Junction, 
Vermont.  Phone:  West  Lebanon,  N.H. 
B70. 


NEW  CIRCULATION  supply  business 
needs  experienced  ‘live-wire'  to  travel 
ind  assist  in  office — top  salary — bonus 
sad  expenses — Chart  Area  5.  ^x  4209, 
Editor  &  Publisher. _ 

WANTED 
SIDELINE  SALESMAN 

now  contacting  newspapers, 
to  represent 

Rubber  Band  Manufacturer. 
Attractive  commission  arrangement. 
WRITE 

BOX  4208,  Editor  A  Publisher 
giring  territory  covered,  etc. 

NEW  CIRCULATION  SUPPLY  HOUSE 
needs  experienced  live  wire  assistant. 
Phone,  correspondence,  and  travel  calls 
necessary.  Top  salary  and  bonus.  Relo- 
ciU.  Box  4207,  Editor  &  Publisher. 

INSTRUCTION 
Cluitified  Advertising _ 

A  PERSONAUZED 
WANT  AD  SERVICE 
EXPRESSLY  designed  for  smaller 
oewmapers  and  producing  immediate 
-tiults. 

NO  GIMMICKS— NO  HIGH  PRESSURE 
MY  KNOW-HOW  based  on  30  years  of 
practical  classified  experience  can  be 
iraursl  I  will  come  to  your  paper, 

4eralnate  your  Classified  from  ALL 
ugles  and  stay  long  enough,  be  it  a 
week  or  a  month,  to  put  your  staff 
w  the  right  track  for  continued  clas- 
ated  profits.  For  details,  rates,  etc.. 
Box  4227,  Editor  &  Publisher. 


NOW — it’s  up  to  318  newapapers  that 
have  enrolled  rtudents  in  the  20  lesson 
Boward  Parish  Course  in  Classified 
Advertising. 

One  big  reeuion  it's  a  smart  plan  for 
sewspapera  .  .  .  their  salespeople  get 
lep  notch  training  AT  HOME  and  ON 
their  own  TIME.  The  salespeople 
IP  for  It.  because  it  helps  them  do  a 
Idtar  job  and  makes  them  worth  mors 
to  their  newspapers. 

If  you’ve  been  putting  off  enrolling 
Mr  Classifled  people  in  this  course 
■at  gets  more  linage  and  revenue  .  .  . 
yw*!  a  good  time  to  quit  being  a 
vutter-offer”  I  Write  or  iffione  us  their 
•awes  ...  or  if  you’d  rather,  we'll 
■nd  descriptive  brochure  and  regular 
■TOllment  forms.  The  tab  la  just  M 
■Kki  apiece,  and  when  your  people 
finished  the  course,  if  you  don’t 
bal  it  was  one  of  the  bat  investmeaata 
"  the  year — let  us  know,  and  we’ll 
■wd  you  a  bushel  of  fresh  Florida 

Wangesl 

Ilo  yourself  a  favor.  Check  this  ha- 
•atant  nevrapaper  executive’s  aid  to- 

h». 

SCHOOL  DIVISION  OP 

HOWARD  PARISH 

ASSOCIATES,  INCORPORATED 

Classifled  Advertising  Development 

Barvicee  For  Newspepers  Since  1988 

H**  N.  W.  79(h  St..  Miemi  47,  Florida 
PLasa  4-6691 


INSTRUCTION 


Linotype  School 


OHIO  LINOTYPE  SCHOOL 
LOGAN.  OHIO 

Linotype,  Intertype  Instruction 
Free  Information 

SITUATIONS  WANTED 


Administrative 


CAREER  NEWSPAPERMAN,  35,  fam¬ 
ily,  college  graduate.  Managerial  expe¬ 
rience  in  advertising,  circulation,  pro¬ 
motion,  administration.  Now  at  dead 
end.  Interested  in  growth  position  of 
responsibility  on  alert  daily.  Your  of¬ 
fer  considered  and  answered.  Box  4114, 
Elditor  &  Publisher. 


CHART  AREA  8  opportunity  sought 
by  mature  man  of  proven  ability  ca¬ 
pable  of  assuming  general  manager  or 
managing  editor  responsibilities.  Box 
4110,  Editor  &  Publisher. 


NEWSPAPER  General  Manager  or 
Publisher  available  November  1.  Thor¬ 
oughly  qualified.  Perfect  health  at  48. 
South  only.  Personal  interview  ex¬ 
pected.  Preference  given  opportunities 
affording  future  investment.  John  R. 
Harrah,  Crowley.  Louisiana. _ 

YCUNG  (39),  eomi>etent  managing 
editor-business  manager  of  19,000  daily 
seeks  general  manager  or  assistant 
imblisher  job  on  small  or  medium  daily. 
Solid  experience  with  record  that  checks 
out.  Top  references.  Box  4136,  Editor 
A  Publisher. _ 

OLD  FASHIONED 

young  man  who  believes  good,  solid, 
I>eppy.  accurate  news  coverage  and  writ¬ 
ing  rank  in  importance  with  sparkling 
promotions  and  sound  management  is 
good  at  all  four. 

NOW  ready  for  editorship  or  man¬ 
agement  large  weekly,  small  daily.  My 
ideas  get  readers,  advertisers,  keep 
them. 

FORMER  public  relations  chief  ac¬ 
count  executive:  weekly,  daily  experi¬ 
ence;  now  Public  Relations  advisor  to 
Chamber  of  Commerce:  devise  promo¬ 
tions  for  small  daily ;  suburban  editor. 
Box  4204,  Editor  A  Publisher. 


Circulation 


MA-^AGHR  with 

of  the  top  production  and  collection 
reeards  in  the  country  may  he  Inter- 
arted  In  the  right  propodtioa.  $0,000- 
100,000  elaas.  Prefer  ^art  Areas  $-4 
or  S.  Write  Box  3938,  Editor  A  Pub- 


COST  OONSfSOUS  Circulation  Manag¬ 
er  with  20  year*  experience  In  all 
phases  of  circulation  management  de¬ 
sires  change.  Proven  record,  references. 
Age  45,  Box  4103,  Editor  A  Publisher. 

THOROUGH  experience  and  successful 
in  circulation  familiar  with  all  phases 
of  circulation  and  promotion  available 
immediately.  J.  C.  MeWaters,  2902 
Stratford  Road,  Columbia.  S.  C.  Phone 
SU  7-1876. 

_ Classified  Advertisinn _ 

CL.A55SIFrED  MANAGER — male-white 
married — no  children.  Successful  rec¬ 
ord  and  experience.  Now  selling  own 
business.  Want  opening  east  of  Mis¬ 
sissippi  River.  Box  4217,  Editor  A 
Publisher. 

_ Correspondents _ 

WASHINGTON.  Age  31.  11  years 

scene.  Thoroughly  familiar  ITS  politics, 
congressional  coverage,  foreign  affairs 
esp^ally  Mideast.  Also  radio-TV,  pub¬ 
lic  relations,  business-economics.  Good 
opportunity  for  small  paper  or  trade 
journal.  Sample  copy  offered.  Pull  or 
part  time.  Box  4121,  Editor  A  Pub¬ 
lisher. 

_ Display  Advertising _ 

NON  •  DRINKING  manager  wishes 
change  area  affording  excellent  schools 
for  children.  Experienced  small  week¬ 
lies,  dailies,  throw-aways.  Age  43. 
Welcome  chance  working  towards  own- 
ershlp.  Box  4112,  Editor  A  Publisher, 

ADVER'nSENG 

SALES 

PROMO'nON 

ALL-AROUND  experience.  Self  starter, 
ideas-copy-all  print  media.  Chart  Area 
2.  Box  4226,  Editor  A  Publisher. 


SITUATIONS  WANTED 


Editorial 


OREGON  OR  WASHINGTON  is  target 
of  college  editor  saeking  aeoond  pro- 
feaaional  assignment  on  daily  or  ag¬ 
gressive  weekly.  Vet,  24,  BA,  Photo, 
Auto.  Salary  open.  Available  Deoem- 
ber  1.  Box  3923,  Editor  A  Pobliaher. 


SPORTS  EDITOR,  experienced,  ambi¬ 
tions,  seeks  poet  with  progressive  me¬ 
dium  daily.  Box  3930,  Editor  A  Pub- 
Usher. 


EXPERIENCED  newsman  seeks  sports 
or  news  job.  College  grad.  Box  4022, 
Elditor  A  Publisher. 


♦♦EDITORS  &  REPORTERS^^ 

National  clearing  bouae  for  eompetant 
panonnel  eoast-to-coaat  at  no  charge 
to  employar.  Phone,  Write  or  Wire 
HEADLINE  PERSONNEL  (Agency), 
$  E.  4<  St..  New  York.  OXford  7-$728 


TALENT,  ENTHUSIASM  and  one 
year’s  all-around  reporting  experience 
on  small  daily  offered  by  young  wom¬ 
an  (22)  wanting  earn-and-iearn  spot 
with  future  in  Western  city.  Box  4001, 
Editor  A  Publisher. 

10  YEARS  DAILY  SPORTS  experience 
ea  writer,  editor.  College  grad,  mar¬ 
ried,  family.  Box  4029,  EMitor  A  Pub- 
liahw. 

WOMAN  REPORTER  dMiree  jab 
abroad.  Journalism  grad,  23.  interested 
in  acience  writing.  2^  yeara  tame  pa¬ 
per  doing  reporting,  featurea.  fash- 
hms.  Box  4013,  Mitor  A  Publisher. 
CHALLENGING  job  on  metro  daily 
Wanted  by  talented  gal  reporter,  26, 
with  two  yeara  experience  covering 
police,  court,  city  hall,  ipot  news  and 
features  on  top  78,000  Simday  paper. 
Can  turn  out  concise,  dramatic  copy 
under  deadline  pressure.  Ready  to 
travel.  Box  4128,  Editor  and  Pub- 
llsher. _ 

EDITOR,  managing  editor  IS  years. 
35  years’  experience  in  biggest  urban 
markets.  (Tonsidering  unhurried  change 
from  top-level  position.  Can  move 
swiftly.  Salary  range  high.  Box  4118, 
Editor  A  Publisher. 


EXPERIEN(TED  general  as¬ 
signment  and  sports  makeup 
and  copy  desk.  College.  Avail¬ 
able  immediately.  Box  4117. 
Editor  A  Publisher. 


EXPERIENCTED  news  and  feature 
writer.  26,  aeeks  poaitlon  in  Lm  An¬ 
geles  area  Newspaper,  advertising 
agency  and  radio  background.  Will  re¬ 
locate  second  week  in  October.  Write 
Box  4131,  Editor  A  Publisher. _ 

REPORTER,  32 :  wire,  desk  experience 
with  medium  dailies.  Phone-or-write 
Allan  Wegemer,  Alamogordo  Hotel, 

Alamogordo.  New  Mexico. _ 

REPORTER,  24,  B.  S.  In  Journalism, 
female.  Single,  desires  position  Wiscon¬ 
sin  paper:  experience — summer,  assist¬ 
ant  editor  national  magazine.  Box 

41<^.  Editor  A  Publisher. _ 

REVTEWFR  seeks  future  on  daily  over 
40,000.  Clippings.  Vet,  B.A.  Box  4122, 
Editor  A  Publisher. _ 

80  YEARS  one  midwest  metropolitan 
employer,  managing  editor  and  editor. 
Broadest  experience  in  large  enter¬ 
prise.  (Contemplate  substantial  move 
to  topmost  rfitorial.  administrative 
post.  Box  4119,  Editor  A  Publisher. 

12-YEARS  reporting,  desk,  makeup  ex¬ 
perience.  Desire  to  return  to  Chart 
Area  6  as  editor  or  managing  editor 
of  small  daily.  Now  Sunday  fditor  of 
major  Southwest  paper.  Ercellent  ref- 
erences.  Box  4109.  Editor  A  Publisher. 

VERSATILE  NEWSMAN,  former 
Washington,  D.  C..  rewrite  now  metro¬ 
politan  copyreader,  seeks  good  p.m. 
spot.  Minimum  $125.  Know  wire, 
makeup.  Family  man.  32.  vet.  B.  J. 
Box  4124,  Editor  A  Publisher. 
WORKING  journalist  available  free 
lance  assignments  California,  western 
states.  Newspaper,  magazine  experi¬ 
ence.  Background,  music,  theatre,  ad- 
yertislng,  public  relations.  Know  Ne¬ 
gro  market.  Box  4136,  Editor  A  Pub- 
.  Usher. 


SITUATlWiS  WANTID 


Editmiml 


ABLE  NEWSMAN,  seven  years  expe¬ 
rience  both  city  and  wire,  arould  like 
to  direct  news  staff  of  snail  daily. 
Now  prize-winning  #3  man.  meditm- 
sized  (Chart  Area  1  daily.  Joomali^ 
master’s  with  honors.  Outstanding 
civic  record.  Family  man,  vet.  Box 
4201,  EMitor  A  Publisher. 


AMBITIOUS  YOUNG  BtAN  with  one 
year’s  experience  as  editor  of  quality 
midwestern  weekly  seeks  ix>sition  with 
magazine  or  publishing  house  in  or 
near  Wisconsin.  Journalism  grad,  age 
26,  married,  military  obligation  com¬ 
pleted.  Strong  scientific  background. 
Higheet  references.  Can  arrange  inter¬ 
view.  All  inquiries  answered.  Boot  4216. 
ECditor  A  E’ublisher. 


COPY  DECSK — Top  drawer  work;  aharp 
writer,  thoroughly  experienced;  pres¬ 
ent  news  editor  20,000  daily.  College 
grad.  Available  November  1.  Want 
daily  with  highest  standards.  Box  4220, 
ECditor  A  Publisher. 


EDITORIAL  ASSISTANT:  music  trade 
publication  experience:  promotional, 
direct-mail,  knowledge  languages:  mu¬ 
sic  world  contacts.  Box  4211,  Editor 
A  Publisher. 


FARM  ECDITOR  and  imvertiaing  so¬ 
licitor.  Photography  experience.  Reply 
Box  4205,  Editor  A  I^blisher. 


MANAGING  EDITOR  for  6,000-16.000 
P.M.  daily.  (Chart  Area  2.  Qualified, 
seeks  permanency.  Box  4221,  Kitor  A 
Publisher. 


NEED  A  CHANGE.  Now  on  desk 
30,000  daily.  Do  features,  levlews  on 
own  time.  Want  writing  side  full-time. 
J-Grad.  23.  Single.  Draft  deferred.  Box 
4215,  ^itor  A  Publisher, 


NORTHWEST  COVERAGE  —  Free 
lance  writer  wants  assignments.  Seat¬ 
tle,  Northwest.  ECditorial.  Adve^sing. 
Publicity  Background.  BA.  Will  fur¬ 
nish  samples.  Write  Box  4213,  ECditor 
A  Publisher. 


WOMAN,  31,  society  or  travel  editor. 
Top  references  and  experience:  metro¬ 
politan  daily,  magazine,  travel  promo¬ 
tion.  travel  publication  editorship,  for¬ 
eign  experience.  Sense  of  humor.  Box 
42^.  Editor  A  ^blisher. 


Mechanical 


JOURNEYMAN  Stereotypes— $  year« 
newspaper  experience  rotary  presses, 
veteran,  31  years  old.  Available  imme¬ 
diately.  Desire  to  locate  in  (Chart 
Area  12.  Write  Ek>x  4102,  Editor  A 
Ehiblisher. 


PHOTO  ENGRAVING  SUPERIN- 
TECNDENT — Tops  in  all  phases  of 
R.O.P.  Newspaper  Process  Color.  Suc¬ 
cessfully  operated  own  eommerrial 
plant  for  20  years.  4  years  in  chargf 
of  Color  Department  of  leading  Florida 
Daily.  Won  Top  National  R.O.P.  Color 
Award  1957.  Plant  Superintendent  Na¬ 
tional  R.O.P.  (Color  ^rylce  since  De¬ 
cember  1957.  Can  also  furnish  expe¬ 
rienced  Color  Crew  if  desired.  Write 
or  wire  W.  N.  UVie,  1432  Roberta  Ave.. 
Fullerton,  (California. 

_ Photography _ 

PHOTOGRAPHER  availabto  now  for 
responsible  news-reporting  porition 
with  medium  to  large  daily,  any  area. 
Two  degrees  (Englirfi.  joumallsm). 
one  year’s  experience  Including  sports 
editing  and  picture  supplement  editing. 
Alert.  Inteiilgent.  hard-working,  ma¬ 
ture  but  young  (25).  Strong  on  pietnre 
stories.  Inteiilgent  editorial  picture 
policy  essential.  Have  car.  cameras. 
Box  4129.  ECditor  A  PubHAer. 


PHOTOGRAPH ECk,  28.  family  man.  5 
years  experience,  excellent  references, 
looking  fo-  snot  on  Southern  Daily, 
can  write  and  do  layout.  Willing  to 
work  hard  in  return  for  liveable  in¬ 
come.  Box  4206,  Editor  A  Publiaher. 

Promotion^-Puhlic  Retatioms 

WRITER.  4$,  seven  yeara  hi  public  re¬ 
lations  bureau  of  large  trade  associa¬ 
tion,  Ohieago,  seeks  writing  or  editing 
poet  In  metropolitan  Chleago.  Box  4003, 
mtor  A  I^bUiher. 

THIS  TALKNT  Tor  Hire — ^Top-notch, 
award  winning  reporter  now  on  the 
West  Coast  wants  public  relations  job 
in  West  or  Southwest.  Box  4128,  ECdi¬ 
tor  A  Publisher. 
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Shop  Talk  at  Thirty 


THE  FOURTH  ESTATE 


By  Trent 


By  Robert  U.  Brown 

E&P’s  letters  columns  have  ters  an  editor  stated  that  “they 
carried  a  lengrthy  exchange  dur-  (copy  boys)  cannot  compare 
ing  the  last  few  weeks  on  the  their  salaries  to  those  paid  in 
subject  of  copy  boys,  their  pay,  private  industry.” 
etc.  The  whole  thing  was  started  That  “stopped”  another  E&P 
by  an  article  we  published  May  reader  who  asks:  “Isn’t  a  news- 
10  (page  14)  in  which  a  gen-  paper  ‘private  industry’?  Aren’t 
eral  a^gnment  reporter  for  the  newspapers  collectively  one  of 
Washington  Star  reported  on  biggest  private  industries?” 
his  experience  in  that  paper’s  Qf  course  it  is  and  they  are. 
training  program  and  his  rise  ^bis  reference  to  newspa- 

from  college  graduate  to  copy  pgj.g  versus  private  industry  is 
boy  then  reporter  in  less  than  beard  frequently.  What  is  meant 
a  y^r.  jg  «otber  industry”  or  “other 

Six  months  later  in  our  Sept,  manufacturing  industries.” 

®  Newspaper  publishers  are 

mth  the  first  author,  ^stigated  nianufacturers  and  have  to  meet 
large  newspapers  for  their  treat-  ^g  g^^g  labor,  payroll  and 
m®nt  of  copy  boys  which  he  ggg^  problems  that  other  manu- 
termed  basically  a  pathetic  ex-  facturers  must  face.  The  only 
plmtationof  i^oranc®’’’andas-  basic  difference,  but  an  impor- 
serted  the  first  writer  had  been 


Ira 


11/  ' 


4 


"Tomorrow  he  caddies  and  I  pitch!" 


Rhee  Responds 

journ^istac  baptism.  schedule  and  a  labor  force  for  as  reporters  and  there  wasn’t  rri  t»  9 

In  the  following  weeks  other  an  even  flow  of  the  finished  much  criticism  of  the  practice.  1  O  15  OV  S  IJllCrV 

quar^rs  were  heard  from  in-  product  regardless  of  day-to-day  But  that,  too,  has  changed. 

eluding  the  executive  editor  of  fluctuations  in  demand,  whereas  Allentown,  P 

^e  Washington  Star  who  said  a  newspaper’s  labor  force  must  •  ^g  ^.bg  rgguit  gf  a  pen-pal 

his  reporter  had  started  at  be  maintained  for  a  peak  load  .  ^bat  hevan  in  1944  John 

$58.50  per  week  (the  Guild  that  occurs  briefly  every  24  Plant  Expansion  Gathers  of  the  Cail-Chrm 

sc^e)  and  receives  increases  hours  and  the  size  of  the  prod-  Burlington,  Iowa,  staff  scored  with  another  in 

^tomaticall^y  under  the  con-  uct  and  the  quantity  vary  from  a  half-million  dollar  expan-  view  with  President  Syngi 

toact.  .pother  re^rW  he  had  day-to-day  depending  on  the  de-  gion  program  for  the  Burling-  Rhee  of  the  Republic  of  Ko 

^  X  *  beginning  re-  mand  of  both  advertisers  and  ton  Hawk-Eye  Gazette  has  been  the  fourth  in  about  six  yean, 

porter  at  $60  per  week.  Others  buyers.  announced,  following  addition  of  Ever  since  Mr.  Rhee  visi 

TOmplained  of  the  wa^  of  time  That  problem  sets  newspapers  a  Sunday  edition.  A  garage  will  the  Call-Chronicle  office  14  ye 
in  serving  three  or  four  years  aside  from  other  manufacturers  be  remodeled  into  a  one-floor  ago  Mr.  Gathers  has  carried 
as  a  copy  toy  at  low  pay  with  jg  large  contributing  fac-  production  plant  that  will  be  correspondence  with  him. 

imle  opi»rtunity  to  learn  any-  tor  to  a  difficult  cost  picture.  twice  the  size  of  the  paper’s  Gathers  put  this  question  to 

vanc^T^ift  Commercial  printers  have  the  present  three-story  building.  Rhee:  “If  my  little  son,  aged 

cement.  advantage  of  utilizing  presses  ,  was  sitting  by  your  side  w 

It  seems  that  the  ar^ment  composing  equipment  con-  words  of  encouragement  co 

has  ^ne  a^y  from  the  origi-  gtantly  all  day  or  around  the  Siitiilav  Price  Un 

nal  thesis.  The  care  and  feeding  giggjj  thereby  reducing  the  per  rrice  up  be  one 

of  copy  b^s  vanes  from  paper  ^  y  j^ot  so  a  newspaper  Huntington,  W.  Va.  hope  and  promise?” 

to  paper.  There  are  cases  where  .^bich  must  buy  and  maintain  The  Herald- Advertiser  has  President  Rhee  replied 
copy  boys  aspiring  to  be  re-  same  expensive  machinery  raised  the  price  of  its  Sunday  a  philosophic  dissertation 
porters  have  been  kept  waiting  be  operated  in  most  cases  edition  from  15c  to  20c.  fretoom  and  democracy, 

a  long  time  for  a  break.  There  ^  fg^  hours  at  a  time, 
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Castoniatic"  type  metals  must  save  yau  money,  iUcause  they  hold  your  dross 

losses  to  absolute  miiiinium.  Reason:  aiitoniatie  eastiuj;  iiiuler  ju*essure  in  sealed  maehiiies  keeps 
out  dross-produeiiig  oxides  and  prevents  porous  metal  uith  “soft  spots."  Don’t  settle  lor  less  than 
Castoniatie  made  only  hy  Federated  Metals  Division  of  Amerieaii  Smeltiiij;  and  Refiiiiii"  (’ompany, 
120  Broadway,  New  ^  ork  5.  In  (’aiiada :  Federated  Metals  (.anada,  Ltd.,  Toronto  and  Montreal. 
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Every  weekday  evening,  the  World-Telegram  goes  home  to  almost 
half-a-million  loyal  families  concentrated  in  New  York’s  better 
residential  areas! 

This  vast  audience  is  bigger  and  spends  more  than  Boston  and 
Milwaukee  combined  .  .  .  than  St.  Louis  and  Minneapolis  combined 

World-Telegram  families  are  an  enthusiastic,  interested  audience,  ' 
Their  newspaper  gives  them  more  news,  features  and  pictures  than 
any  other  evening  newspaper  in  America  .  .  .  nearly  twice  as 
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